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Immediacy  of  Social  Security  Law 
Brings  New  Publisher  Problems 

Records  Must  Be  Kept  from  Jan*  1,  1936 — A*  V*  Miller  Says  Most  Dailies 
Are  Not  Aware  of  Legislation’s  Wide  Scope 

The  great  majority  of  newspapei  d  IOUN  W  PFRRV  security  legislation,  in  its  present  form, 

onblishers  of  the  nation  are  either  un-  JKJnn  w.  rEJini  ^ate,  is  permanent.  There  is  a 


1  poblishers  of  the  nation  are  either  un¬ 
aware  of  the  far-reaching  scope  of  social 
jecarity  legislation  or  are  ignorant  of 
what  it  means  to  them  as  employers, 
A.  V.  Miller,  chief  accountant  of  the 
tlav  York  Herald  Tribune,  and  chair¬ 
man  of  the  American  Newspaper  Pub¬ 
lishers  Association’s  committee  on  social 
security,  told  Editor  &  Publisher  this 
week. 

The  federal  law  becomes  effective 
Jan.  1, 1936,  when  all  employers  of  eight 
or  more  persons  pay  a  tax  of  one 
per  cent  on  their  payrolls,  minus  a 
credit  for  contributions  to  any  state  un¬ 
employment  funds  up  to  90  per  cent  of 
Frferal  Tax.  Nine  states  now  have 
Kiemidoyment  insurance  funds.  The 
immediacy  of  the  problems  involved 
ranst  now  occupy  all  employers. 

Although  the  A.A.A.,  the  S.E.C.  and 
other  New  Deal  enterprises  hit  peri- 
cahcally  on  page  one,  he  said,  it  is  sel¬ 
dom  that  news  and  developments  of  the 
Social  Security  Act  are  prominently 
displayed.  This  leads  Mr.  Miller  to 
believe  that  publishers  evidently  do  not 
relize  that  the  Social  Security  law,  with 
ril  its  ramifications  and  requirements, 
is  broader  in  scope  and  in  its  effect 
on  employer  and  employe  and  on  gen¬ 
eral  business  “than  all  the  other  various 
New  Deal  activities  put  together.” 

Regional  newspaper  organizations, 
such  as  Inland  Daily  Press  Association, 
the  Pennsylvania  Newspaper  Publishers’ 
Association  and  the  Southern  Newspa- 
pff  Publishers’  Association,  have  been 
active  in  recent  months  investigating 
what  the  social  security  legislation 
means  to  newspapers,  and  these,  led  by 
the  A.N.P.A.,  have  issued  a  number  of 
bulletins  offering  advice  to  publishers. 
But  still,  in  the  opinion  of  Mr.  Miller, 
tlie  rank  and  file  of  publishers  are  not 
so  exercised  about  the  situation  as  they 
should  be. 

Mr.  Miller  sees  the  situation  in  New 
York  state  as  an  “eye  opener,”  as  to 
what  will  happen  elsewhere,  and  solu¬ 
tion  of  a  controversy  raging  over  the 
administration  of  that  state’s  unem¬ 
ployment  insurance  law,  which  was 
^Md  to  conform  with  the  federal 
S«ial  Security  law,  is  expected  to  have 
wde  influence  in  the  shaping  of  policy 
in  the  administration  of  the  law  through¬ 
out  the  nation. 

The  dispute  has  to  do  with  the  filing 
of  reports  by  employers. 

The  unemployment  insurance  state 
advisory  council,  made  up  of  three  rep- 
Tesentatives  of  the  public,  three  repre- 
tentatives  of  employes  and  three  of 
•wployers,  g.ave  their  approval  by  a 
I  vote  of  six  to  three  Nov.  14  (the  three 
!  employers  disssenting)  to  the  proposed 
feporting  plan  as  prepared  by  the  admin- 
i^ator.  This  requires  that  every  em- 
Ijoyer  given  a  registration  number  and 
“lat  each  employer  report  an  initial  pay- 

'IlIL**  periodically 

•weafter  a  complete  payroll  record  of 
individual  employes  showing  time 
arorked.  wages  paid,  occupation,  etc.,  for 
teach  payroll  period. 

i  .  direct  opposition  to  this  plan  is 
jhiat  of  the  New  York  State  Employers’ 


By  JOHN  W.  PERRY 

Conference,  which  is  said  to  represent  “To  illustrate:  Here’s  a  business 
companies  employing  the  majority  of  with  a  million-dollar  annual  payroll.  It 
workers  affected  by  the  law,  which  calls  pays  its  regular  taxes  under  the  law, 
simply  for  a  periodic  report  by  the  em-  which  is  credited  to  its  reserve  account 
ployer  of  the  total  number  of  employes  with  the  state,  until  the  total  credit  with 
and  total  payroll  on  which  the  tax  is  the  state  amounts  to  say  7j4  per  cent, 
based,  beginning  Jan.  1,  1936,  and  a  or  $75,000.  When  this  reserve  is  im- 
report  of  each  termination  of  employ-  paired  through  the  payment  of  benefits, 

the  business  would  again  pay  regular 
taxes  until  the  $75,000  is  reached. 

“This  would  reward  businesses  for 
their  stability.  Under  the  pooling  sys¬ 
tem,  the  newspapers  and  other  stabilized 
businesses  are  subsidizing  the  fluctuat¬ 
ing  industries.” 

Mr.  Miller  sees  the  present  social 
security  law  proving  to  be  a  heavy 
burden  on  industry.  He  points  out 
that,  under  this  law,  business  in  New 
York  State  will  be  paying  in  15  years 
$424,450,000  annually  under  the  unem¬ 
ployment  and  pension  provisions  and 
that  the  other  benefits  specified  will  re¬ 
quire  taxes  amounting  to  $120,460,000 
a  year  for  New  York  State,  or  a  total 
of  $544,910,000  a  year.  The  state  bud¬ 
get,  he  added,  has  never  exceeded  $300,- 
000,000  a  year. 

Although  not  so  familiar  with  condi¬ 
tions  in  other  states,  Mr.  Miller  listed 
five  main  pc>ints  which  should  be  con¬ 
sidered  in  establishing  state  unemploy¬ 
ment  insurance  laws. 

First,  he  said,  the  tax  should  apply 
only  to  the  “eligible  payroll.”  Thus  the 
New  York  tax  is  based  on  wages  paid 
A.  V.  Miller  to  any  person  employed  for  hire  except 

ment  with  such  data  as  necessary  to  employed  at  other  than 

compute  benefits,  beginning  Jan.  1,  1938.  '^bor  at  more  than  $50  a  week. 

The  employers  say  that  the  state’s  per  year, 

plan  would  ^  wasteful  and  inefficient  .  provision  ^or  eniploye  pn- 

in  that  a  large  proportion  of  the  data  nbut.on  p  he  tax  should  be  required, 
collected  would  lieveV  be  used,  that  “to  contributions  are 

maintain  a  record  of  each  individual  r  ^ 

employe  requiring  3,000,000  postings  .  Third,  Mr.  ^j*Bcr  said,  c^^cful  con- 
each  week,  with  the  detailed  information  f'dcration  shcu  d  be  taken  of  the  word- 
will  necessitate  a  large  clerical  force,  unnecessary  records 

will  result  in  a  tremendous  increase  in  for  the  administration  of  the  law. 
the  cost  of  administration  and  will  cause 

much  confusion,”  and  that  the  state’s  should  be  provided  for  instead  of  the 
plan  would  nullify  business  policy  of  vool  system.  The  federal  law  makes 
holding  information  of  employes  as  con-  Provision  for  this  plan, 
tidential.  Fifth,  the  scale  of  benefits  should  be 

Arguments  for  and  against  the  two  ^eft  open  for  further  study,  “so  that  the 
plans  have  been  going  back  and  forth  benefits  to  be  paid  can  be  met  by  the 
for  many  months,  culminating  for  the  taxes  levied.”  In  New  York  the  scale 
time  being  at  any  rate,  with  the  appro-  is  50  per  cent  of_  the  employe  s  average 
val  of  the  detailed  report  plan  by  the  wage,  with  a  minimum  of  $5  a  week. 


state  advisory  council. 

Mr.  Miller  pointed  out  that  the  pool- 


and  a  maximum  of  $15  a  week. 

Newspapers  with  pension  systems  are 


ing  of  all  taxes  under  this  law  actually  standing  by  awaiting  developments,  Mr. 
penalizes  all  stabilized  businesses,  such  Miller  said,  as  are  all  other  big  busi- 
as  the  newspaper  business,  to  the  benefit  nesses  that  have,  over  a  long  period  of 
of  those  such  as  the  contracting  in-  years,  built  up  a  plan  for  retiring  aged 


dustry,  where  the  turnover  is  rapid. 


or  incapacitated  workers.  The  govern- 


He  suggested  that  where  such  laws  ment’s  attitude,  he  said,  is  that  business 
are  being  worked  out  in  other  states,  as  a  whole  cannot  be  counted  on  to  take 
or  where  there  is  a  possibility  that  the  care  of  its  veterans,  and  so  has  disre- 
existing  law  may  be  amended,  it  is  garded  individual  plans  in  the  establish- 
“urgent  and  desirable”  to  have  the  law  ment  of  social  security  legislation.  The 
specify  individual  plant  reserves,  rather  cost  of  paying  this  tax  and  keeping  up 
than  have  all  employers’  taxes  pooled.  the  present  pension  systems  is  regarded 
“If  the  law  specifies  individual  plant  as  too  burdensome  for  business, 
reserve,”  he  said,  “such  a  highly  sta-  And  yet,  he  added,  many  newspapers 
bilized  business  as  newspaper  publishing  and  other  businesses  are  reluctant  to 
would  eventually  have  to  pay  only  a  throw  their  pension  systems  overboard 


very  small  tax  proportionately. 


i)ecause  they  are  not  sure  that  the  social 


.security  legislation,  in  its  present  form, 
at  any  rate,  is  permanent.  There  is  a 
possibility  that  it  may  be  held  uncon¬ 
stitutional,  he  added,  and  in  that  case, 
if  individual  pension  systems  have  been 
revised  or  discontinued,  business  would 
find  it  next  to  impossible  to  re-establish 
them  on  their  original  basis. 

In  this  connection  the  A.N.P.A.  com¬ 
mittee  sent  a  bulletin  to  publishers  say¬ 
ing  in  part: 

“Your  committee  would  recommend 
to  those  publishers  who  have  private 
pension  plans  that  such  plans  should  not 
be  abandoned  for  the  present  at  least, 
and  would  further  suggest  that  if  any 
action  is  deemed  necessary  or  desirable 
by  such  publishers,  they  arrange  to 
amend  their  present  private  plans  to 
provide  retirement  benefits  which  will 
augment  the  federal  provisions,  and  at 
the  same  time  maintain  the  basis  and 
principle  incorporated  in  their  private 
pension  plans  so  that  they  may  be  de¬ 
clared  operative  in  full  or  restored  in 
some  fashion  should  the  Federal  Social 
Security  Act,  or  that  portion  thereof 
relating  to  pensions,  be  declared  uncon¬ 
stitutional. 

“.As  many  publishers  who  maintain 
private  pension  plans  are  undoubtedly 
aware,  there  may  be  many  of  their 
older  employes  who  will,  in  the  course 
of  a  comparatively  few  years,  be  eligible 
for  pensions  under  the  private  plan,  but 
who  will  not  be  eligible  for  Federal 
benefits  because  of  their  having  attained 
the  age  of  65  before  Dec.  31,  1936,  or 
because  they  failed  to  earn  a  minimum 
of  $2,000  between  Dec.  31,  1936,  and 
the  date  of  their  retirement.” 

Members  of  the  A.N.P.A.  committee, 
in  addition  to  Mr.  Miller,  who  is  chair¬ 
man,  are  Charles  A.  Colton,  Boston 
Transcript;  William  R.  Little,  IVash- 
ington  Star;  H.  E.  Downing,  Los  An¬ 
geles  Times,  and  John  Randolph 
Hearst,  New  York  American. 

Publishers  who  maintain  bureaus  or 
salaried  representatives  in  other  cities 
or  states  have  been  advised  to  inquire 
into  the  status  of  unemployment  com¬ 
pensation  laws  in  those  states  where 
they  have  representation.  For  this  rea¬ 
son  the  unemployment  compensation 
law  passed  by  the  District  of  Colum¬ 
bia  recently  is  of  especial  interest. 

Some  principal  features  of  this  law 
follow : 

“1.  The  law  affects  employers  of 
one  or  more  persons,  the  greater  part 
of  whose  work  is  done  within  the  Dis¬ 
trict. 

“2.  Contributions  by  employers  are 
based  on  total  wages  payable  to  em¬ 
ployes  at  the  rate  of  1  per  cent  in  1936, 
2  per  cent  in  1937  and  3  per  cent  there¬ 
after.  Reclassification  as  to  employ¬ 
ment  hazards  begins  in  1941. 

“3.  Employes  are  not  required  to 
make  contributions. 

“4.  Returns  and  payment  of  tax  are 
required  to  be  made  not  later  than  the 
15th  day  after  the  close  of  each  month, 
on  payroll  forms  which  will  be  fur¬ 
nished  by  the  director  of  unemployment 
compensation. 

“5.  Every  employer  shall  register 

on  or  before  Jan.  10,  1936,  with  the  di- 
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SUMMARY  OF  STATE  UNEMPLOYMENT  COMPENSATION  LAWS,  NOV.  1, 1935 

Prepared  by  the  Social  Security  Board,  Washington 
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rector  of  unemployment  compensation  of 
the  District  of  Columbia. 

“6.  Every  employe  will  be  required 
to  register  by  completing  employe  cen¬ 
sus  cards  furnished  by  the  director  to 
employers  registered  in  his  office. 

.  “7.  Every  employe  will  be  given  a 
registration  number  and  identification 
card.” 

In  discussing  this  law  the  A.N.P.A. 
committee  points  out  that  the  proposed 
form  of  r^istration  for  each  individual 
employe  indicates  that  the  compensa¬ 
tion  board  will  very  likely  require  de¬ 
tailed  payroll  reporting,  the  issue  over 
which  employers  in  New  York  State 
are  hghting.  One  commentator  stated 
that  the  cost  of  making  returns  and 
keeping  records  will,  in  the  first  year 
at  least,  exceed  the  cost  of  assessments 
for  the  unemployed  fund. 

It  is  also  stated  that  newspapers  must 
file  reports  on  their  Washington  corre¬ 
spondents  if  the  greater  portion  of  the 
correspondent’s  work  is  in  Washington. 
“Where  there  are  state  laws  in  effect,” 


this  commentator  said,  “this  may  mean 
double  taxation.” 

William  F.  Lucey,  Worcester 
(Mass.)  Post,  in  a  recent  address  be¬ 
fore  the  New  England  Newspaper 
Publishers’  Association,  said  the  Social 
Security  Act  “may  prove  to  be  the  most 
far-reaching  tax  legislation  ever  en¬ 
acted  in  this  country.” 

Speaking  of  the  law  in  Massachusetts, 
where  there  is  an  unemployment  insur¬ 
ance  act,  he  said  that  a  $20-a-week 
stenographer  will,  when  the  maximum 
rates  are  in  effect,  pay  a  tax  of  $46.80, 
and  a  compositor  in  Worcester  at  a  rate 
of  $42  ai  week  will  pay  a  tax  of  $98.28. 

A  newspaper  which  now  makes  a 
profit  of  20  per  cent  of  revenue,  will 
under  the  Massachusetts  law,  make  a 
profit  of  15.7  per  cent,  Mr.  Lucey  esti¬ 
mates.  A  newspaper  whose  profit  is 
10  per  cent  of  revenue,  he  adds,  “may 
find  this  profit  entirely  wiped  out.” 

“The  government  presumes,”  Mr. 
Lucey  said  significantly,  “that  the  in¬ 


creased  cost  created  by  these  taxes  will 
result  in  higher  prices.  Newspaper 
publishing  which  as  an  industry  has  in 
the  past  been  slow  to  pass  on  increased 
costs  to  either  the  reader  or  advertiser 
will  be  forced  to  recognize  the  condition 
which  these  taxes  will  create." 

Massachusetts  has  a  “pooled  fund,” 
he  said,  but  in  1941  the  commission 
will  classify  emi^oyers  accordii^  to 
their  employment  records  and  the  tax 
will  be  decreased  for  stabilized  busi¬ 
nesses.  Employes  are  assessed  in  Mas¬ 
sachusetts  and  in  New  Hampshire,  he 
pointed  out. 

“Some  of  the  ways  in  which  employ¬ 
ment  may  be  stabilized,”  Mr.  Lucey 
said,  “is  through  the  transfer  of  em¬ 
ployes  from  one  department  to  another 
— by  letting  out  on  contracts  types  of 
jobs  now  done  by  employes  for  brief 
periods — a  change  in  sales  policy  to 
get  business  during  other  than  one  sea¬ 
son  of  the  year.  In  this  connection, 
newspaper  advertising,  which  has  been 


the  outstanding  instrument  for  increas¬ 
ing  the  demand  for  the  production  of 
goods  and  the  employment  of  labw. 
will  be  called  upon  to  render  a  valuable 
service  in  the  stabilization  of  employ¬ 
ment. 

“Newsi»per  advertising  should  be 
greatly  stimulated  by  this  effort  of  em¬ 
ployers  to  spread  their  business  and 
therefore  employment  more  evenly  ova 
the  calendar  year.  Extreme  care  should 
be  exercised  in  the  employment  of 
dividuals  to  avoid  turnover,  and  ml 
applicants  for  positions  should  be  closely 
investigated  to  determine  their  perma¬ 
nency  as  employes. 

“The  case  of  the  transient  prmttf 
who  comes  to  town,  hangs  up  his  cud 
in  your  composing  room,  works  a  tew 
days  or  weeks  and  then  moves  on  into 
the  ranks  of  the  unemployed  is  one 
that  might  well  receive  the  co-operahon 
of  the  unions  in  view  of  the  fact 
lower  taxes  in  1941  through  merit  ci^ 
ratings  accrue  to  the  union  members, 
(Continued  on  page  29) 
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NEWSPAPER  PROPERTIES  HOLD  VALUE 

Depression  Influences  Added  To  Prestige  of  Daily  Papers  As  Business  Investments,  C.  M.  Palmer 
Shows — Valuation  Criteria  More  Exacting  Than  Before 


iN  subtle  effect,  the  recent  critical 
1  years  through  which  this  nation  lias 
passed  have  measurably  strengthened 
the  position  of  daily  newspapers  as  a 
leading  industry. 

Charles  M.  I'almer,  veteran  publisher 
jnd  expert  appraiser  of  newspaper  pro¬ 
perties,  based  that  observation  in  New 
York  this  week  on  the  fact  that  there 
IS  much  capital  available  at  the  present 
time  for  the  purchase  of  sound  daily 
pcuspapers. 

Mr.  Palmer  has  been  an  intermediary 
ffl  the  sales  of  nearly  200  papers  in  the 
United  Sutes— including  many  import- 
ait  deals— and  during  60  years  in  active 
Kwspaper  work  has  held  important  po¬ 
sitions  or  had  investments  in  more  than 
30  daily  newspapers,  trade  papers  or 
periodicals. 

Concretely,  the  position  of  the  daily 
newspaper  has  Iteen  bettered,  he  ex¬ 
plained,  in  the  following  ways: 

1.  Newspaper  securities  have  held  up 
better  than  the  large  majority  of  other 
business  securities. 

2.  Newspaper  valuations  have  not 
been  materially  affected  by  years  of  de¬ 
creased  business. 

3.  With  only  a  handful  of  failures  out 
of  1900  daily  papers,  the  stability  of 
newspaper  enterprise  has  been  clearly 
demonstrated. 

4.  Criteria  for  evaluation  of  news¬ 
paper  properties  have  become  more 
critical,  with  a  greater  premium  on 
sound  circulation  and  independent 
editorial  methods. 

5.  .\lmost  universal  maintenance  of 
basic  advertising  and  circulation  rate 
structures  during  the  depression  despite 
temporary  concessions. 

Speaking  freely  in  a  more  detailed 
way  Mr.  Palmer,  head  of  Palmer,  Suter 
and  Palmer,  newspaper  brokers,  and  at 
the  present  time  and  for  many  years 
past,  president  of  the  St.  Joseph  (Mo.) 
Gosette  and  Netvs-Press,  pointed  out 
that  securities  of  newspapers  and  news¬ 
paper  groups  which  have  been  offered 
to  the  public  have  l)een  consistently  well 
received  and  have  held  their  strength 
through  the  1929-35  period.  The  upward 
trend  now  manifested  in  other  busi¬ 
nesses  had  earlier  set  in  at  a  slow  but 
steady  pace  which  has  put  newspaper 
securities  in  front  of  most  of  the  field. 
He  cited  as  exemplary  the  recent  action 
of  Gannett  Newspapers  in  taking  up 
their  securities  at  103.  They  had  never 
gone  lower  than  the  high  sixties. 

Under  the  second  consideration  out¬ 
lined  above,  Mr.  Palmer  said  that  good¬ 
will,  “the  newspapers’  main  stock  in 
trade,"  has  become,  since  the  depression 
as  well  as  during  it,  more  and  more 
important  in  the  evaluation  of  a  news¬ 
paper  property.  He  granted  that  good¬ 
will  has  always  l>een  paramount  in 
evaluating  a  healthy  daily  paper,  but 
went  on  to  say  that  in  a  period  of  stress 
this  factor  becomes  increasingly  im¬ 
portant. 

Newspapers’  physical  properties  de¬ 
creased  in  value  through  depreciation  of 
real  estate  and  through  unwillingness 
on  the  part  of  publishers  to  add  new 
equipment  or  even  to  replace  worn  out 
machinery.  So  that  with  newspaper 
property  prices  remaining  high,  it  is 
obvious  that  these  values  have  been 
maintained  through  a  growing  import¬ 
ance  of  goodwill  on  the  part  of  sub¬ 
scribers  and  advertisers. 

TOrdly,  the  paucity  of  newspaper 
failures,  in  Mr.  Palmer’s  opinion,  can 
be  traced  to  the  fact  that  ‘the  news¬ 
paper  reading  habit  is  one  of  the  most 
deeply  ingrained  habits  of  the  American 
people.”  He  has  found  that  the  de¬ 
pression  amply  proved  this  point  when 
cirralations  fell  only  slightly  in  com¬ 
parison  with  other  retail  sales. 

.  With  advertising  following  circula¬ 
tion,  Mr.  Palmer  said  that  no  news¬ 
paper  “with  a  right  to  exist”  failed  to 
Weather  the  economic  storm.  He  made 


By  BICE 

one  notable  exception  in  the  South 
where  he  said  activities  of  the  publishers 
outside  of  the  journalistic  field  led  to 
the  bankruptcy. 

He  said  that  of  course  there  had  been 
a  number  of  important  mergers,  in  only 
a  few  of  which  one  of  the  papers  was 
discontinued.  This  trend  toward  single 
ownership  in  Mr.  Palmer’s  mind,  is  one 
of  the  significant  movements  in  Ameri¬ 
can  journalism  today.  He  said  that  he 


Charles  M.  Palmer 


thinks  the  daily  newspaper  field  has 
reached  the  saturation  point,  unless 
there  is  an  unforeseen  change  in  our 
political  and  economic  set-up,  and  that 
in  the  future  there  probably  will  be 
fewer  newsi)apers  than  today. 

In  this  light,  he  compared  the  situa¬ 
tion  to  the  early  days  of  the  telephone 
business  where  one  town  could  boast  of 
two  or  more  telephone  companies  and 
where  one  is  now  doing  the  job.  He  is 
an  ardent  advocate  of  the  daily  news¬ 
papers’  insistence  on  the  fact  that  pub¬ 
lishing  is  not  a  public  utility  and  cited 
several  law  suits  in  which  the  courts 
upheld  the  newspapers’  right  to  reject 
advertising  copy  and  refuse  subscrip¬ 
tions. 

Yet  despite  this  newspaper  attitude  of 
avoiding  classification  as  a  utility,  Mr. 
Palmer  says  that  from  his  varied  ex- 
l)erience  he  thinks  there  is  little  justi¬ 
fication  for  duplicated  efforts  in  produc¬ 
ing  a  news  product.  As  a  publisher, 
he  sees  a  growing  independence  in  edi¬ 
torial  viewpoint.  He  thinks  that  when 
a  newspaper  has  become  sufficiently 
impartial  to  present  both  sides  of  con¬ 
troversial  iK)Iitical  matters,  that  one 
ownership  is  enough  for  the  town  of 
average  size.  As  an  appraiser  of  news¬ 
paper  properties,  he  understands  single 
ownership  to  lie  a  bountiful  boon.  He 
fears  no  abuses  from  such  ownership, 
feeling  that  the  necessity  for  goodwill 
in  the  successful  operation  of  a  daily 
newspaper  is  adequate  guard  against 
“editocracy.” 

He  sees  as  another  phase  of  this 
tendency  the  recent  action  of  several 
publishers  in  scattered  areas  where  two 
competing  papers,  say  morning  and  eve¬ 
ning  in  the  same  town,  have  gotten  to¬ 
gether  for  the  purpo.se  of  working  out 
a  joint  advertising  rate.  He  does  not 
anticipate  that  such  co-operation  be¬ 
tween  highly  competitive  organizations, 
arranged  to  eliminate  wasteful  duplica¬ 
tion  but  not  to  curb  fair  competition, 
will  be  interpreted  as  ‘‘in  restraint  of 
trade.” 


CLEMOW 

Mr.  Palmer  pays  a  tribute  to  the 
management  of  newspapers  in  this 
country  by  telling  of  the  ready  money 
now  available  for  purchase  of  sound 
paiMjrs. 

“It  is  surprising,”  he  said  to  Editor 
&  Publisher,  “how  hard  it  is  to  buy 
a  good  newspaper  at  a  reasonable  price 
nowadays.  The  fine  way  in  which  the 
good  newspapers  have  gotten  through 
the  depression  has  brought  about  a 
situation  where  it  is  a  rare  exception 
that  a  healthy  newspaper  is  for  sale.  If 
the  paper  is  now  making  money,  the 
publisher  is  not  anxious  to  turn  over 
the  prospect  of  big  profits  to  someone 
else  and  there  is  not  much  advantage 
to  l/e  gained  in  selling  a  property  be¬ 
fore  you  die  because  of  the  inheritance 
taxes,  as  against  the  tax  levied  on  a 
sale  showing  large  gain  in  capital 
value.” 

Mr.  Palmer  said  that  it  is  increas¬ 
ingly  difficult  to  set  down  in  black  and 
white  a  formula  for  appraising  a  news- 
l)aper  property,  once  a  willingness  to 
sell  is  indicated. 

He  pointed  out  that  the  plant  and 
equipment,  except  in  unusual  cases,  is 
fairly  unimportant  in  arriving  at  a  fair 
price.  Paramount  are  advertiser  good¬ 
will  and  reader  goodwill.  But  there  is 
no  stability,  from  time  to  time,  in  the 
relative  importance  of  these  factors, 
and  certainly  no  uniformity  from  paper 
to  paper. 

In  the  first  place,  he  said,  circulations 
are  taken  prima  facie  as  indices  to  in¬ 
fluence  and  acceptance.  Yet,  especially 
during  the  depression,  artifically  bol¬ 
stered  circulations  became  common  with 
the  hope  that  they  would  hold  up  once 
the  injection  wore  off.  Mr.  Palmer  in¬ 
dicates  here,  in  passing,  that  an  ap¬ 
praiser  is  now  more  concerned  with  a 
newspaper’s  methods  than  about  bare 
facts  which  might  give  a  misleading 
impression  of  strength  or  weakness. 

Thus,  the  diagnostician  of  newspaper 
ills  explained,  editorial  excellence  in¬ 
creasingly  becomes  one  of  the  news¬ 
paper’s  chief  business  assets. 

In  judging  a  paper’s  value,  too,  age 
comes  in  for  discussion.  Not  as  it 
means  the  accumulation  of  so  many 
Ixjund  files,  but  as  it  means  prestige  and 
reliability.  This  is  a  subject  on  which 
Mr.  Palmer  has  strong  feelings.  He 
says,  in  checking  up  the  worth  of  many 
papers  with  long  careers,  that  there  are 
many  dailies  ‘‘addressing  the  crowd  con¬ 
temporary  with  the  man  at  the  helm” 
and  not  realizing  that  an  entirely  new 
group  of  readers  are  on  the  market, 
waiting  to  be  interested.  Indifference 
of  this  younger  group  toward  an  “aging” 
paper  may  be  more  disastrous  than 
genuine  ill-will. 

Many  times,  Mr.  Palmer  reports,  this 
mental  inertia  has  been  cured  when  a 
younger  man  takes  over  control.  As  a 
matter  of  fact,  he  says,  that  many  of 
the  big  papers  transferred  shortly  be¬ 
fore  the  depression  are  in  better  shape, 
editorially  and  financially,  than  they 
were  preceding  the  transfer. 

Nothing  is  more  difficult  to  convert 
into  a  satisfactory  sum  of  cash  than  a 
once-strong  paper  which  now  creaks 
in  the  hinges  through  failure  to  see  that 
the  original  crop  of  followers  is  steadily 
dropping  off,  and  which  has  made  no 
effort  “to  keep  abreast  of  school  news, 
plays  down  sports  and  fails  adequately 
to  cover  the  other  activities  in  which 
youth  is  interested.”  By  this  he  does 
not  mean  comics  and  like  features,  but 
he  is  speaking  of  the  need  for  a  treat¬ 
ment  in  keeping  with  the  times.  He 
thinks  that  there  are  many  newspaper 
publishers  who  are  too  much  afraid  of 
using  enough  white  paper  to  make  a 
complete  new’spaper  every  day  with 
complete  local  coverage. 

These  intangibles  are  the  things  into 


which  Mr.  Palmer  inquires  in  placing 
a  value  on  a  newspaper  property.  He 
may,  in  sizing  up  a  newspaper,  count  as 
more  valuable  an  able  editorial  writer 
than  a  flossy  composing  room  with  all 
the  latest  do-dads ;  the  commendation  of 
an  advertiser  may  carry  more  weight 
than  a  fancy  45,000  per-hour  press. 

For  it  is  these  things,  Mr.  Palmer 
savs,  he  has  come  to  feel  instinctively 
since  that  day  back  in  1875  when  he 
acquired  a  few  shares  in  the  La  Crosse 
fWis.)  Republican-Leader.  This  was 
his  first  “ownership”  interest  in  the 
newspaper  business.  That  taste  led  to 
an  appetite  which  has  not  yet  been 
fully  satisfied,  because  as  long  as  news- 
jiapers  are  bought  and  sold,  Mr.  Palmer 
will  want  to  be  there.  His  financial 
interest  in  newspapers  and  class  journals 
has  numbered  in  the  fifties,  although  his 
principal  enterprise  in  ownership  has 
been  in  Minneapolis,  New  Orleans  and 
St.  Joseph. 

He  left  La  Crosse  to  go  to  Min¬ 
neapolis  where  he  invested  in  newspaper 
property,  and  at  one  time  was  owner 
of  all  the  papers  in  that  city.  Although 
he  wishes  now  he  had  not,  Mr.  Palmer 
sold  out  his  Minneapolis  holdings  at  a 
very  satisfactory  margin. 

Then  he  went  to  work  for  William 
Randolph  Hearst,  for  whom  he  retains 
his  early  admiration.  Mr.  Hearst  was 
running  the  San  Francisco  Exantiner 
and  sent  for  Mr.  Palmer  to  become 
business  manager.  In  this  capacity  he 
was  the  man  who  first  made  mohey  in 
the  newspaper  business  for  Mr.  Hearst, 
whom  he  served  four  years. 

Mr.  Palmer  spent  some  time  in 
Europe  and  when  he  met  Mr.  Hearst 
later  in  Paris,  the  latter  sent  him  on  a 
special  mission  to  buy  the  New  York 
Journal,  of  which  he  was  business  man¬ 
ager  for  several  years.  In  addition  he 
has  purchased  for  Mr.  Hearst  the  Bos¬ 
ton  Record  and  Advertiser. 

These  are  but  a  few  of  the  sales  in 
which  Mr.  Palmer  has  figured.  They 
indicate  how  his  aptitude  for  “trading” 
in  newspapers  increased.  By  his 
many  contacts  throughout  the  country 
be  looks  at  a  newspaper  he  is  appraising 
against  a  background  of  previous  prac¬ 
tice  and  performance  by  scores  and 
scores  of  other  papers.  A  veritable 
encyclopedia  of  newspaper  history  in 
America,  he  judges  a  newspaper  in  the 
light  of  its  editorial  and  business  history 
— and  gives  you  a  price  on  the  good 
judgment  and  goodwill  you  possess. 


PUBUSHED  SINGLE  PAPER 


Special  Copy  Run  Off  to  Hide  Foot¬ 
ball  Defeat  from  Dying  Boy 

With  printer’s  ink,  the  Chattanooga 
(Tenn.)  Times  last  week  made  an  ef¬ 
fort  to  save  the  life  of  James  Patrick 
(“Bubber”)  Byrne,  injured  football 
star  of  Notre  Dame  high  school — but 
lost. 

A  bruised  arm  received  in  a  gridiron 
clash  resulted  in  blood  poisoning.  He 
was  in  the  hospital,  at  death’s  point, 
when  his  team  went  up  against  a 
stronger  eleven.  Notre  Dame’s  defeat 
seemed  assured,  but  the  boy  had  pinned 
his  hope  on  his  team-mates  winning  the 
game. 

So,  although  the  score  was  Central, 
7;  Notre  Dame,  6,  the  Times  printed 
a  special  paper  for  “Bubber.”  A 
streamer  across  its  snorts  page  pro¬ 
claimed  the  fact  that  Notre  Dame  high 
had  won,  6  to  0.  A  specially  written 
story  told  how  a  telegram  from  the  sick 
boy  had  spurred  his  mates  on  to  vic¬ 
tory. 

The  news  brightened  “Bubber.”  But 
death  could  not  be  cheated.  Two  days 
later  he  died. 

Managing  Editor  Raleigh  Crumbliss 
authorized  the  Byrne  edition  on  request 
of  Notre  Dame  representatives 
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SIX -MONTH  STRIKE  IN  SPRINGFIELD 
BROUGHT  LOSSES  TO  BOTH  SIDES 

Men  Returning  to  Four  Dailies  Without  Definite  Agreement  With 
Management — Strikers*  Daily  Newspaper  Is 
Suspended 
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PLANS  LAW 


By  C.  K. 

SPRINGFIELD,  Mass.,  Nov.  21— 
One  by  one  and  two  by  two,  the 
striking  printers  of  the  four  Springlield 
newspapers,  the  Republican,  the  Daily 
News,  the  Union  and  the  Evening 
Union,  began  their  return  to  work  this 
week.  They  walked  out  as  a  Inxly  six 
months  .igo,  on  May  15,  after  their 
president,  Kenneth  1.  Taylor,  had  re¬ 
fused  to  accept  promotion  to  an  execu¬ 
tive  position  in  the  Daily  News  com¬ 
posing  room. 

Both  sides  lose,  as  usual,  by  the 
strike.  The  four  papers,  unique  in  that 
they  are  under  a  single  ownership,  sus¬ 
tained  heavy  property  losses  from  van¬ 
dalism,  in  addition  to  decreases  in  rev¬ 
enue  during  the  first  few  days  of  the 
strike  when  photo-engraved  editions 
were  issued,  and  the  costs  of  bringing 
in  non-union  workers.  On  the  other 
side,  the  strike  has  cost  the  printers 
around  $1,000  apiece  in  lost  wages 
alone,  and  under  the  reabsorption  plan 
that  is  lieing  worked  out  it  will  be 
weeks  still  before  some  of  them  return. 

From  the  publisher’s  ixiint  of  view 
the  outstanding  lesson  in  the  Spring¬ 
lield  strike  experience  is  ir  the  attitude 
of  the  management  toward  the  striking 
men.  Throughout  the  six  months  the 
management  leaned  over  Itackwards  to 
be  friendly.  At  the  outbreak  the  print¬ 
ers  were  given  48  hours  to  reconsider 
l^fore  non-union  men  were  brought  in. 
Sherman  H.  Bowles,  the  general  man¬ 
ager  of  the  four  papers,  met  striking 
men  on  the  street  with  a  smile  and  a 
“I’ll  be  glad  when  you  come  back” 
greeting.  News  reports  were  factual 
and  no  attempt  was  made  to  use  editorial 
influence  for  or  against  the  strikers. 

The  results  of  this  policy,  consistently 
maintained,  were  interesting.  Pressmen, 
stereot>pers,  mailing  room  employes 
and  editorial  workers  who  worked 
through  nights  and  days  when  the  plants 
were  filled  with  stench-bomb  gas  found 
the  usual  capital-labor  roles  reversed, 


PRIEST 

result  proved  what  might  have  been  ex¬ 
pected — that  it  is  dilticult  to  wage  a 
successful  strike  without  a  clean-cut 


issue. 

Under  Taylor’s  leadership  the  strik¬ 
ing  printers  made  a  carefully  planned 
fight  that  under  other  circumstances 
might  easily  have  been  successful.  They 
established  the  Springfield  Jounuil  and 
published  it  against  mechanical  obstacles 
that  would  have  ilaunted  most  publish¬ 
ers.  Except  for  a  few  instances  the 


paper  was  remarkably  free  of  strike 
pru|>aganda.  Trans-Radio  Press  Ser¬ 
vice  was  acquired  and  the  eight-page 
paper  compared  favorably  with  many 
established  dailies.  It  passed  from  the 
strike  picture  Tuesday  with  the  follow¬ 
ing  brief  note : 

“Sic  Transit 

“With  this  issue  the  Journal  places  a 
[leriod  at  the  end  of  its  fitful  career. 
Launched  while  the  local  newspaper 
scene  was  in  a  turmoil,  the  Journal  is 
towed  into  drydock  at  a  time  when  all 
apiiears  tranquil  and  the  need  of  a  fifth 
member  of  the  Fourth  Estate  is  not 
obvious. 

“But  how  does  a  newspaper  efface 
itself?  Does  it  simply  lock  its  doors 
and  hang  out  a  sign  ‘Closed’?  Inex- 
jierienced  as  were  the  founders  of  the 
Journal  at  starting  a  paper,  they  were 
even  less  familiar  with  the  methods  of 
stopping.  In  the  Ijeginning  it  was 
mainly  enthusiasm,  hard  work  and  hope. 
When  the  end  comes  there  are  con¬ 
siderations  much  more  important.” 

The  Springfield  strike  is  ended,  but 
is  not  yet  settled.  Final  settle¬ 
ment  hinges  on  the  necessarily  slow 
process  of  reabsorbing  the  striking  print¬ 
ers  and  it  will  be  several  weeks  at  the 
least  before  the  situation  clears  itself 
to  the  point  of  a  definite  settlement. 

In  the  meantime  the  normally  rapid 
turnover  of  non-union  men  from  far¬ 
away  towns  and  cities,  many  of  them 
loaned  by  other  papers  and  anxious  to 


Instead  of  capital  abusing  labor,  labor  return  to  their  families  and  their  homes. 


swung  the  blackjack.  In  practically 
every  clash  that  marked  the  Spring- 
strike  the  management  was  the 
victim  and  the  strikers  or  their  sym¬ 
pathizers  the  aggressors. 

And  in  the  long  run  the  news|>apers 
held  the  .sympathy  of  the  indeiiendent 
public  and  with  it  retained  their  circula¬ 
tion. 

From  organized  labor’s  viewpoint  the 
Springfield  strike  is  one  more  argument 
in  favor  of  the  vertical  or  company 
union  ty|)e  of  organization.  Through¬ 
out  the  strike  two  unions  remained  at 
work,  the  pressmen’s  and  the  stereo¬ 
typers’.  The  printers  were  placed  in  the 
untenable  position  of  a  lone  department 
facing  a  solid  front  in  four  newspapers. 

A  second  factor  that  cramped  labor’s 
strategy  was  the  rise  of  a  United  Labior 
Party,  composed  largely  of  members  of 
the  comparatively  new  company  unions 
in  the  city’s  industries.  This  split  labor 
politically  and  while  its  effect  on  sym¬ 
pathy  for  the  striking  printers  is  diffi¬ 
cult  to  estimate  it  is  certain  it  did  their 
cause  no  good. 

The  third  and  perhaps  the  most  im¬ 
portant  factor  in  labor’s  part  in  the 
strike  goes  back  to  the  beginnings — the 
^use  of  the  strike.  The  background 
is  complicated.  Shortly  before  the 
strike  broke  the  printers  won  a  wage 
increase  by  arbitration  and  found  the 
increase  soured  in  the  winning  when  the 
publisher  removed  the  bonuses  which 
had  been  paid  for  special  jobs.  The 
strike  itself  broke  on  a  technicality 
when  Taylor  refused  to  accept  his  pro¬ 
motion  on  the  ground  that  in  his  new 
position  he  would  be  obliged  to  act  con¬ 
trary  to  the  requirements  of  his  office 
as  president  of  the  local  typographical 
union.  Throughout  the  strike  he  made 
it  clear  that  the  question  of  wage  rates 
did  not  enter  into  the  controversy.  The 
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Senator  Van  Nuyi  of  Indiana  W.*| 
Outlaw  Advertising  GranU  U  * 
Protect  Individual 
Retailers 
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Arrival  of  Larry  Quinn.  14  pounds  7 
ounces  at  birth,  recently  furnished  the 
San  Francisco  CalLBulletin  with  a 
novel  feature  which  aroused  much 
comment.  This  life-size  photograph  of 
the  child,  taken  the  day  after  hirth, 
was  carried  on  the  first  page  of  the 
second  section.  The  cameraman  was 
Clem  Albers. 


CHANGES  ANNOUNCED 
ON  SOUTHAM  DAIUES 


(5prc»al  Editob  &  PuiLisBul 
Washington,  D.  C.,  Nov.  20-1-  sxLA! 
islation  to  curb  alleged  abuses  in  A  Ada 
form  of  chain  store  “advertising  allT  ,dorce  s 
ances,”  is  being  prepared  for  submiinn  d  appli 
to  Congress  m  January,  by  ^ 
Frj^erick  Van  Nuys,  Indiana  Demom  d  the 
The  Senator  plans  several  bilU  A  Over 
signed  to  block  up  loopholes  in  ». 
chandising  practices  disclosed  in  tk  ulhave 
I'ederal  Trade  Commission’s  invests  i^ch  m 
tion  of  chain  stores.  One  of  ftL  .^to 
would  require  all  corporations  whin  futu: 
sell  commodities  in  interstate  comnwn  Etis  « 
to  chain  stores  or  their  intermediaria  win 
to  report  to  the  Federal  Trade  Co*.  “Undei 
mission  all  facts  relating  to  prio*  Her 
terms,  discounts,  allowances,  quantiti*  Georgia 
grades,  cost  of  production,  selling  sei.  eni  ma 
vice,  etc. 

If,  in  the  opinion  of  the  Coma* 
sioners,  the  terms  of  sale  are  unfair,  i* 
reasonable  or  discriminatory,  the  Oi* 
mission  would  have  power  to  modify « 
cancel. 

The  Clayton  Act  provides  there  on 
be  discrimination  in  price  among  pa- 
chasers  of  the  same  class,  where  soa 
discrimination  is  intended  to  offset  di. 
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Three  Veterans,  W.  M.  Southern,  J.  H. 
Woods  and  F.  .1.  Burd,  Retiring 
From  Present  Posts  to  Head 
Publishing  Corporations 


is  making  vacancies  in  the  local  com- 
IMsing  rooms  which  are  being  filled  as 
fast  as  they  develop  with  former  em¬ 
ployes.  Based  on  the  turnover  experi¬ 
enced  since  the  start  of  the  strike  it  is 
a  fair  estimate  that  Christmas  will  see 
practically  all  of  the  old  printers,  many 
of  them  veterans  in  the  service  of  the 
papers,  back  at  their  machines. 

In  response  to  a  request  from  Editor 
&  Publisher,  Cjeneral  Manager  Sher¬ 
man  Bowles  said: 

“.Answering  your  wire  of  this  morn- 
nig,  asking  for  details  of  the  settlement 
of  printers’  strike,  I  would  say  that  I 
have  had  no  official  notification  that  the 
strike  ended,  other  than  reading  in  the 
pajier  a  statement  by  Mr.  Fisher,  of  the 
State  Board  of  Conciliation  and  .Arbi¬ 
tration,  to  the  effect  that  the  union  had 
taken  a  vote  declaring  it  off.  We  have 
discovered  bj'  the  same  process  that  our 
former  composing  room  employes  were 
available  for  work  and  a  number  of 
them  are  working  off  and  on,  on  a  sub¬ 
bing  basis  in  both  composing  rooms. 
Probably  .\lr.  Kenneth  I.  Taylor,  presi¬ 
dent  of  the  Typographical  Union,  can 
tell  you  lietter  about  the  matter  than  I 
can,  being  his  union  and  his  strike.” 


{Special  to  Editor  &  Publisher) 

Montreal,  Nov.  19 — Three  veteran 
newspapermen  are  retiring  from  their 
present  positions  in  the  management  of 
Southam  Newspapers,  it  was  learned 
today  from  F,  N.  Southam,  president. 

Those  retiring  are:  W.  M.  Southam, 
senior  member  of  the  Southam  family, 
vice-president  of  the  Ottawa  Citizen; 
J.  H.  Woods,  vice-president  and  man¬ 
aging  director  of  the  Calgary  Herald, 
and  F.  J.  Burd,  vice-president  and  man¬ 
aging  director  of  the  Vancouver  Prov¬ 
ince.  Each  is  promoted  to  the  office 
of  president  of  the  operating  company 
with  which  he  has  been  associated. 
Each  retains  his  directorship  in  the 
Southam  Publishing  Company,  Ltd. 

H.  S.  Southam,  managing  director  of 
the  Ottawa  Citizen,  becomes  vice-presi¬ 
dent  as  well  as  managing  director  of 
the  Citizen  Company. 

M.  E.  Nichols,  vice-president  and 
managing  director  of  the  Winnipeg 
Tribune,  will  move  to  Vancouver  to 
become  vice-president  and  managing  di¬ 
rector  of  the  A’ancouver  Province.  Roy 
W.  Brown,  long  associated  with  the  di¬ 
rection  of  the  affairs  of  the  Province, 
is  promoted  to  the  office  of  vice-presi¬ 
dent  and  assistant  general  manager. 

W.  McCurdy,  business  manager  of 
the  Winnipeg  Tribune,  will  assume  the 
office  of  vice-president  and  managing 
director  of  the  Tribune  Company,  aqjd 
W.  L.  MacTavish,  editor  of  the  Trib¬ 
une,  will  become  vice-president  and  edi¬ 
tor-in-chief. 


ferences  in  the  selling  or  transportab* 
of  the  commodities.  Senator  Van  Niqi 
proposes  a  law  that  would  make  difftr. 
ences  in  price  illegal  when  the  effect  ■ 
such  discrimination  is  to  lessen  ca»|A.''.  am 
petition  substantially  or  make  posiU 
a  monopoly. 

The  Indianan  reports  infortnafion  int 
his  district  that  an  individual  retailers 
charged  ZYt  cents  per  unit  for  a  certa 
nationally  advertis^  article  and  recein 
no  discount  for  cash  and  no  advertini 
allowance,  while  a  national  chak  (qp 
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Iier  cent  for  cash,  and  an  advertiii^ 
allowance  of  $12,000  a  month. 

Millions  of  dollars  go  annually  to 
chain  organizations  in  the  form  oi  sd- 
vertising  allowances,  said  Senator  Vi 
Nuys  who  is  following  closely  the  re¬ 
sults  of  the  FTC  inquiry.  The  tnii 
commission  brought  out  the  fact  tk  |i»  r: 
the  Great  Atlantic  and  Pacific  Taler  r 
Company  collects  millions  each  yea 
for  advertising  the  products  of  ci»|dnce 
cerns  from  which  it  buys,  Md  is  as  Id  so 
required  to  make  an  accounting  on  ei-  Lper 
lienditures.  p  ur 

The  expressed  purpose  of  the  li-|  “j] 
diana  Senator  is  to  “rescue”  the  ini- 
vidual  retailers  from  the  advance  a 
chain  stores  which,  he  reports,  now  4 
44  jier  cent  of  the  nation’s  business  • 
their  fields,  and  are  constantly  incre» 
ing  their  share.  He  considers  trii 
proper  regulation  can  accomplish 
purpose  more  efficiently  than  ran  iB-| 
creased  taxes. 


DAIUES  NAME  “SPECIALS" 

The  following  newspapers  have  an¬ 
nounced  the  appointment  of  special  re?- 
lesentativcs :  The  Huntington  Pui 

(Cal.)  Signal,  M.  C.  Mogensen  &  Cos- 
pany,  Inc.;  Moundsville  (W.  V».) 
Journal,  Devine-Tenney  Corjwratk* 
effective  Jan.  1;  and  Philadelphia  Dtfh 


In  Calgary,  O.  L.  Spencer,  general  News,  Thomas  J.  Young  in  New 


manager  of  the  Herald,  is  promoted  to 
the  office  of  vice-president  and  manag¬ 
ing  director  of  the  Herald  Company, 
.All  these  changes  are  effective  Jan, 
1.  1936. 


.Allen  E.  CTiurch  in  Chicago,  and  D0| 
Harway  in  San  Francisco. 


ST.  JOSEPH  STATION  DENIED 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  20 — The 
Federal  Communications  Commission 
has  denied  the  application  of  News 
Broadcasting  Company,  St.  Joseph,  Mo., 
for  a  broadcasting  station  to  operate  on 
1,310  kilocycles  with  100  watts,  and  un¬ 
limited  time.  The  Commission,  at  its 
Tuesday  meeting,  placed  on  the  hearing 
docket  the  applications  of  Union  Tribune 
Publishing  Company,  San  Diego,  Cal., 
and  Daily  News  Corporation,  St.  Paul, 
for  permits  to  construct  stations. 


$500,000  FOR  NOTHING 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  20 — 
Lawrence  Wilder,  former  president  of 


A.P.  GROUP  RE-ELECTS  REC(»I)| 

James  R.  Record,  managing  e<lita,j 
Ft.  Worth  Star-Telegram,  was 
elected  president  of  the  Texas  Assodaj 
tion  of  Managing  Editors  of  the  .A^l 
ciated  Press  at  the  annual  meeting  Nw  I 
18  in  Dallas.  Allen  Merriam,  managa^l 


the  New  York  Shipbuilding  (Corporation  editor,  Dallas  Times-Herald,  was  ^ 


of  Camden,  N.  J.,  disclosed  here  that 
the  major  shipbuilders  and  owners 
through  their  Washington  lobbies  spent 
approximately  $500,000  for  publicity 
expenses  in  support  of  passage  of  the 
Bland-Copeland  ship  subsidy  bill  at  the 
last  session  of  Congress.  The  bill, 


re-elected  secretary.  Houston  **1 
chosen  for  the  1936  meeting. 


$50,000  LIBEL  SUIT 

A  $50,000  libel  suit  has  been  filed  bf  I 
Maj.  Frank  H.  Barnwell,  of  Florea«lt! 

lasi  session  oi  v.oiigicss.  me  oni,  S.  C.,  against  the  Florence  Mpr^l 
passed  by  the  House,  met  a  snag  in  the  News,  based  on  an  article  printed 
Senate,  and  was  killed  by  adjournment.  4  which  he  asserts  was  defamatory. 
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TLANTA  PAPERS  SHUT  OUT  PUBLICITY 

ee  Georgia  Papers  Unite  on  ‘‘No  Free  PuflF”  Pact — Staffs  Served  With  Specific  Instructions  In 
Drastic  Action  to  Curb  Gratis  Space — Advertisers  V  oice  Approval 


(Sfedol  to  Koitor  &  Publisher) 


has  any  commercial  connection  with  any  vertisement’  spelled  out  in  8-iwint  black,  other  musical,  educational  and  sports 
business.  _  “(t)  No  automobile  publicity  will  be  events  shall  not  contain  location  of  the 

“(b)  Beauty  specialists.  carried  in  Daily  paper.  All  must  go  place  where  tickets  may  be  purchased, 


*TL.\NTA,  CjA.,  Nov.  18 — Three  business.  “(t)  ^ 

in^  /l  Atlanta  dailies  united  this  week  to  “(b)  Beauty  specialists.  carried  i 

allot,  "force  a  publicity  ban  which  in  scope  “(c)  Pictures  of  salesmen  or  man-  Sundays, 

imini,  d  application  sets  perhaps  a  new  high  agers  who  change  jobs  or  pictures  of  “(u) 
la  American  journalistic  efforts  to  con-  new  members  of  organizations.  tisers  ca 

mocr»  jol  the  free  space  racket.  “(d)  Pictures  of  buyers.  ,  publicity. 

4.  Over  1,200  advertisers  in  the  Con-  “(e)  Pictures  of  either  the  exterior  “Specii 


nor  the  price  of  tickets. 


“(u)  All  special  sections  for  adver-  No  publicity  shall  be  given  music 
tisers  cannot  carry  over  30  per  cent  or  dancing  teachers,  except,  perhaps,  in 
jiublicity.  the  case  of  annual  concerts. 

“Special :  Photographs  of  meetings  Stories  having  to  do  with  the  arrival 


in  mtt-  Georgian-Atnerican  and  Jour-  or  interior  of  stores  except  in  those  of  business  organizations,  which  hold  of  athletic  teams  or  so-called  notables 

in  %  jhave  received  copies  of  an  agreement  cases  which  might  be  considered  in  the  conventions  in  Atlanta,  pictures  will  be  shall  not  mention  the  hotel  at  which 

''*stija  ibich  notifies  all  accounts  of  a  militant  light  of  real  estate  news.  used  of  men  of  prominence  who  attend,  they  are  stopping. 

f  tlm  580(1  to  end  a  practice  which  “threatens  “(f)  Interiors  of  buildings.  These  will  run  in  one  column  cuts  only.  In  stories  about  benefit  dances  by  or- 

whia  at  future  interest  of  the  public  in  the  “(g)  Special  promotions  such  as  the  “Publicity  on  wrestling  matches  will  ganizations,  the  name  of  the  orchestra 

nunera  **s  columns”  and  tends  to  “weaken  ‘Bell  Ringers’,  ‘Hour  Glass’  teasers,  etc.  t^e  limited  to  3  inches  on  week  days  and  shall  not  be  used,  except  in  the  rare 

Jdiiria  dit  wlue  of  the  advertising  columns.”  “(h)  Luncheons  of  store  promotions.  3  inches  on  Sunday  before  the  match,  cases  when  nationally  known  orchestras 

e  Under  the  mutual  agreement,  signed  “(i)  Entertainment  of  prominent  but  story  after  the  match  will  be  basec)  are  brought  to  the  city, 
prica  b?  Herbert  Porter,  publisher  of  the  people  by  stores.  on  news  value  as  determined  by  sports  Identification  of  persons  in  stories  of 

MtitMl  iorgian-American,  John  A.  Brice,  gen-  “(j)  Receptions  for  authors  in  book  department.  all  types  to  be  eliminated  as  far  as  pos- 

ug  stt-  tnl  manager  of  the  Journal  and  Clark  departments.  “Advertisers  should  not  be  given  pref-  sible  where  identification  mentions  name 

Howell.  Jr.,  general  manager  of  the  “(k)  Pictures  of  merchandise.  It  is  erence  over  any  other  teams  in  soft  ball  of  some  commercial  organization. 

cmniB.  t;..>titution.  all  three  papep  have  dis-  understood  that  this  not  only  includes  leagues.  No  requests  will  come  from  Brief  stories  about  merchants’  as- 
air, »  ;:-mued  the  use  of  publicity  stories  retail  but  distributors’  publicity;  as  an  business  office  on  soft  ball  stories.”  sociations  and  similar  business-promot- 

e  Co*  pictures.  example,  pictures  of  distributors’  hold-  I’nwritten  understandings  between  ing  organizations  excepted,  provided 

Jdifir*  Mr.  Howell,  in  reply  to  an  Editor  &  ing  a  can  of  beer,  etc.  news  executives  on  the  papers  include  commercial  affiliation  of  members  is 

P.busher  inquiry,  said  that  the  three  “(1)  Pictures  of  grocery  chain  new  the  following,  in  substance:  eliminated, 

w  nut  pg'fs  have  received  literally  hundreds  members.  Mention  of  meeting  places  (such  as  In  stories  about  changes  in  price  of 

>g  pur-  oi  letters  from  advertisers  and  agencies  “(m)  Santa  Claus  promotions.  restaurants  and  department  stores)  is  gasoline,  names  of  all  companies  must 

re  $09  a;..!ajding  the  action  taken  in  Atlanta.  “(n)  Robots  and  trick  automobiles  to  be  considered  part  of  the  story  in  lie  eliminated. 

set  di.  Coincident  with  the  letter  to  adver-  disguised  as  locomotives,  etc.  advance  material,  but  not  to  be  used  in  Stories  about  changes  in  law  firms 

ortatii  MB'S,  .staff  members  of  the  three  papers  “(o)  All  promotions  on  the  part  of  stories  appearing  following  the  event.  and  changes  of  location  are  “out.” 

a  Naji  drived  mimeographed  instructions  out-  stores  which  feature  the  Junior  League,  Stories  about  air  lines,  railroads,  bus  Changes  which  affect  the  title  of  promi- 

:  diffB-  'Hi?  in  detail  just  where  the  news  line  the  debutantes  or  other  social  celebrities,  lines  and  other  transportation  services  nent  firms  are  approved,  however. 

^ffeOi  'ssves  off  and  the  publicity  line  begin.  “(p)  All  commercial  promotions  such  are  “out,”  except  in  cases  of  changes  Names  of  undertakers  shall  not  be 

n  CO*  A:  amazing  guide,  this  instruction  sheet  as  State  Fairs,  carnivals,  auto  races,  of  regular  schedules,  when  brief  stories  used  in  connection  with  ambulance  calls 
posalii  dcr.itely  bans  “Business  Office  Must”  Hower  shows,  etc.  This  does  not  apply  are  permitted,  or  of  revolutionary  to  accident  or  crime  scenes.  Use  of 
5, lies  and  bans  virtually  every  type  of  to  civic  enterprises  or  those  enterprises  changes  in  services  offered  the  public,  undertakers’  names  in  death  stories  left 
on  fra  I  IjcbHcit  story  common  to  papers  in  this  which  are  operated  strictly  for  charity,  (Air-conditioning  not  included  in  the  to  the  individual  editors,  but  the  con- 
Uikri  .“ntr>.  as  for  example,  Scottish  Rite  Hospital,  latter  category.)  sensus  is  that  names  of  funeral  direc- 

cota  The  letter-agreement  reads :  but  it  is  understood  that  where  pub-  No  definite  rule  promulgated  on  bowl-  tors  should  be  used  prior  to  the  funeral 

recemi  “The  .Atlanta  newspaper  publishers,  in  licity  is  given  these  promotions  the  ing.  The  commercial  angle,  however,  and  not  after  it  has  been  held, 
ertiag  ;  sincere  desire  to  cooperate  with  their  names  of  no  retail  or  commercial  or-  should  be  subordinated  as  much  as  pos-  C ranston  Williams,  secretary-manager 
in  pqi  iCYertisers  at  all  times,  have  permitted  ganizations  are  to  be  used.  sible  and  individuals  rather  than  com-  of  the  Southern  Newspaper  Publishers’ 

iwedH  j condition  to  develop  that  not  only  ser-  "(q)  Photograph  contests,  dancing  mercial  teams  played  up.  .Association  commented  pertinently  on 

ertisin  I0u^l,v  threatens  the  future  interest  of  schools,  insurance  stories,  stories  and  In  stories  of  skeet  shooting  events,  the  Atlanta  move  in  a  bulletin  to  mem- 
ic  public  in  the  news  columns  of  these  pictures  of  used  car  lots.  names  of  powder  companies,  cartridge  hers, 

lalljr  h  li'ce  newspaper  but  which,  if  not  stop-  “(r)  Elimination  of  travel,  resort  and  shot  gun  manufacturers  and  hard-  “Most  publishers  agree,”  his  letter  said, 
of  j4.  id.  will  in  our  opinion  weaken  the  publicity.  ware  stores  eliminated.  “that  the  free  publici^  evil  does  not 

or  V*  iue  of  the  advertising  columns.  “(s)  .Any  paid  local  ads  similating  Stories  about  lectures,  concerts,  recit-  grow  out  of  the  editorial  and  news  de- 

the  n-  “Reader  interest,  and  therefore  reader  news  matter  must  take  the  word  ‘.Ad-  als,  football  and  baseball  games,  and  partments  but  germinates  in  the  atti- 


le  tn4  ocfidence.  is  the  backbone  of  advertis- 
ict  D?  value.  Voluntary  expressions  from 
5c  Ta  IT  readers  who  are  in  no  wise  con- 
:h  T«  3wed  with  our  business  or  yours,  con- 
5f  0*  us  that  the  unwarranted  amount 


MRS.  REID  IS  HONORED  AS  JOURNALIST 


tilde  of  publishers  who  do  not  really 
comprehend  what  is  happening  and  who 
permit  their  advertising  department  to 
break  down  the  value  of  paid  adver¬ 
tising  by  use  of  free  publicity.  Any 


I  u9  (luti  me  uiiwarranico  amount  «  wi»c  nmuM  umn  i.'pu  u  t-  j  r  using  ov  use  01  iicc  puuin.iiy.  j-vhj 

is  M If  scKalled  publicity  which  our  news-  of  the  Vnrb  Hernld^Trihiau>  sinPY.  ti  d  p  Freedom  of  publisher  who  allows  free  publicity  auto 

» .fens  have  b«ncarr»i„eU  beginning  »Tnn,?  jIl  T  naticaiiy  admits  that  his  advertising 

.  Itmdettnine  this  confidence.  t  coiumns’^  ate  not  worth  the_  pnhiislied 


uiKKiiiiuic  inis  connucncc.  _  i  .t_  tj*»  .1 —  columns  are  not  worm  iiic  uuuiisiicu 

tUm  I*. I  e  .  Womans  Association  1935  achieve*  women  rule  the  world,’  On  the  same  ^  j 


^  »ou  and  ourselves,  effective  immediately, 
f  *  1“’^'  decided  to  discontinue  publicity 
now  •  nories  and  pictures,  except  in  those 
mess  1  Btances  where  the  subject  discussed  is 
public  interest  that  it  would 
‘‘f  h  desers’ing  of  comment  in  our  news- 
^  *  **1*''^  without  regard  to  advertising. 

Atlanta  merchants  have  too  big  an 
ivcstment  in  the  advertising  columns 
LS"  I******  Atlanta  newspapers  to 

ave  aa  •  ***  pulling  power  of  those  adver- 

fial  nf  columns  in  jeopardy.  Therefore 
»  Fad  "  your  wholehearted  cooperation 
&  C®  LTc  know  to  be  of 

Va)  ^  merchants  and  newspapers 

loratioa 

ia  Dai)  ^  agreement,  it  is  stated,  will  have 


XVy  rg'  Vh  ;  if’  I'city  to  satisfy  an  advertiser. 

IVtcIttfa  (Kans.)  Democrat,  si^ke  for  addition,  some  publishers  insist 

the  weekly  newspapers,  and  Miss  j^at  the  free  publicity  evil  is  worse  in 
Fannie  Hurst  for  the  magazines.  Mrs  ^j^ies  where  competitors  seem  to  be  in¬ 
i' ranklin  D  Roosevelt  was  introduced  only  in  lowering  a  rate  below 

citizen  of  a  modern  rate  and  seeing  how  much  can 

he  given  away  in  a  mad  rush  to  have 
“Through  freedom  of  speech  and  linage  figures  surpass  another  paper.  Of 
press,  public  opinion  is  formed,”  she  course,  it  is  ludicrous  to  call  it  jree 
said.  “It  is  the  greatest  weapon  the  (iMicity  because  it  is  not  free— it  is 
world  has.  It  allows  us  to  know  each  expensive  and  is  paid  for  by  the  pub- 
other's  thoughts  and  to  decide  for  our-  lisher. 

selves.”  “There  are  striking  instances  _  every 

On  the  recommendation  of  the  Co-  day  where  advertisers  and  agencies  de- 
lumbia  Pulitzer  school  of  journalism,  lil^rately  fail  to  buy  paid  linage  in  ne_ws- 


•  . . — »..vg  presented  to  Helen  Dallas,  papers— giving  the  business  to  nmgazines 

!°*^*j*J  TK.  •  •  J  11  I  ^***’  Dallas  Columbia  student,  a  $400  scholarship,  and  radio — because  these  advertisers  and 

vyS  »^cct  u^rSwspLy?proi  ship  Dinner  of  51  women’s  organiza-  ^he  proceeds  of  the  dinner  are  given  agencies  insist  free  publicity  is  avaij^^^^^ 

nd  2  favors.  wS  wUl^  LHeroHs  "n  ‘ions  in  New  York  Nov.  18.  annually  to  a  student  in  the  profession  m  newspapers.  Recently  a  nationa 

ie  past.  .Mrs.  Reid  was  chosen  as  the  out-  ‘he  medalist.  campaign  was  ^ohcited  by  11  d  fferent 

Th*  mono  ■  "i*4.  •*-  J**  standing  woman  in  her  profession  and  Miss  Dallas,  whom  the  jury  of  award  ^Rcncies  ^^ch  stressing  i  y 

XORD  TlhffhZl  was  safuted  by  the  womL  present  for  expects  to  “go  a  long  way  in  journal-  “^^t  free  publicity  from  daily  newspa- 

*  M  u  ^1  her  oersonalitv  and  professional  achieve-  ism,”  worked  for  the  5'o»  Franewo  Ex- 

Etire  thP  nvent  “And  as  a  woman,”  the  an-  aminer  in  1933  after  being  graduated  „ - 

Assoc*  discussed  minntelv  and  a  nouiicement  Said,  “she  exemplifies  those  from  Occidental  College.  MAY  BAR  LIQUOR  ADS 

e  .Ass®-  snplification  of  the  “ami-B  O  M  ”  regu-  personal  qualities— intellectual  integrity  .Armed  with  academic  and  profes-  (^/.eoo/ to  Editor  &  Publismir) 

ig  No*  ktions  was  worked  out  The’newsrcwm  “  capacity  for  creative  thought  and  sional  references,  she  set  out  by  motor  Edmonton,  Alta.,  Nov.  18— The  new 
anagim  aecutives  took  up  in  turn  everv  “tvoe”  v‘s‘on— which  the  Association  recog-  for  New  A’ork.  An  accident  delayed  Social  Credit  government  m  Alberta  has 

,as  alie  of  story  they  have  been  called  upon  to  important  as  pro-  her  and  she  arrived  in  the  metropolis  under  consideration  a  plan  to  abolish 

,n  wai  loMish  in  the  past  and  definite  and  distinction.”  with  hopes  for  a  job  waning.  She  re-  liquor  advertising  in  the  province 


ktaiTed  InstJ-ictS^^^  In  accepting  the  award,  Mrs.  Reid  ceived  "r^esideV“schola7ship  ^ar  the  and  newspaper  and  periodical  publishers 

application  in  each  such  case.  devoted  her  address  to  urging  preserva-  Columbia  journalism  school  and  got  J 

tion  of  freedom  of  the  press  in  this  ^  A  strong  delegation,  including  represen- 

filed  bf  Be  The  follow-  country,  the  motives  guiding  those  who  ^  ^  .  tatives  of  the  Alberta  Weekly  News- 

.  are  snecihc  tvnes  of  nuhlintv  _ _ .u:-  _ _ 1  .Amone  the  woman  s  vrouns  renre-  _ _ a  ...oU.a /xn 


fessional  distinction.’’ 


tatives  of  the  Alberta  Weekly  News- 


ry-  schools  or  any  similar  promo-  At  the  dinner  Dorothy  Thompson  Newspaper  Women’s  Club  and  the  ing  the  government  to  reconsider  their 

■■•of  any  kind  originated  by  or  which  (Mrs.  Sinclair  Lewis)  presided  over  a  Woman’s  Press  Club  of  New  York.  decision. 
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CHICAGO  AUTO  SHOW  _  ^  ,  pn.TOR  *  Pimn^H^p 

nniiLi/^c  I  fiwf  A/^c  A 1KIC  The  Mcffiphis  CoffiwicTcxol  Appeal  EDITOR  &  I  UBLISHER 

DKllNljo  LilINAvilL  ijAllNo  Nov.  20  withdrew  its  application  for  a  CALENDAR 

j  c^”i  ^  Aj  •  permit  to  establish  a  new  radio  station  Dec.  2-3— Associated  Business 

Attendance,  sale*  and  Advertmng  Mobile,  Ala.  No  reason  was  given.  Papers,  Inc.,  national  conference. 

All  Far  Ahead  of  January - Waldorf-Astoria  Hotel,  N.  Y. 

Exhibition — Many  New*-  UNUSUAL  EDITORIAL  Dec.  2 — Massachusetts  Press  I 

papermen  Attend  SAFETY  APPEAL  I  Boston.  '  I 

(o  Edito*  &  PuBLisHEi)  ,  - rr.  V  U/-1I  Bureau  of  Cir- 

Chicago,  Nov.  20 — The  current  auto-  Month  from  today  Tou  will  mlations,  board  of  directors 

mobile  show  here  this  week  is  surpass-  Be  Dead,”  Phoenix  Republic  meeting.  Hotel  Astor,  N.  Y. 

ing  ail  recent  midwinter  shows  here  in  Tell*  Reader* — Four  Die  l>ec.  27-30 — American  Associa- 

attendance  and  sales,  while  newspaper  Accident*  Schools  and  Departments 

automobile  advertising  linage  is  well  -  of  Journalism  meeting  in  con- 

ahead  of  that  for  the  January-Februarj’  to  Emxo*  &  Publisher)  nection  with  American  Associa- 

motor  show  earlier  this  year.  Phoenix,  Ariz.,  Nov.  18  \  forceful  tion  of  Teachers  in  Journalism, 

Attendance  for  the  first  five  days  of  pictorial  and  news_  presentation  of  the  National  Press  Club,  Washing- 

;he  Chicago  show  was  approximately  seriousness  of  the  increasing  number  of  ton,  D.  C. 

J37,000,  which  is  ecjual  to  all  the  people  motor  vehicle  fatalities  on  Arizona  high- 

vho  attended  the  last  winter  show.  Re-  ways  is  being  carried  on  by  the  Phoentx  xav-ir-i-n  r— ^ 

tail  sales  in  Chicago  dealerships  and  (Ariz.)  Republic,  and  has  attracted  PUBLISHERS  MEET  TO 

an  the  floor  of  the  exhibition,  which  is  widespread  commendation  as  well  as  a  ITRCF  ARC  RI II  F 

being  held  in  the  huge  International  bit  of  criticism  from  some  who  believe  v^bxvba^ 

Stock  Show  pavilion  at  the  Union  the  newspaper  program  “too  gruesome.  vVant  Rixht  to  Demand  and  Pav  for 

Stockyards,  are  said  to  be  30  per  cent  The  newspaper  liegan  its  cam^ign  I*** ,  I® 

ahead  of  last  year’s  show  to  date.  Nov.  1  with  a  page  one,  two-column  Audit  of  Competing  Circulation 

The  reason  assigned  for  the  sensa-  presentation  of  “An  Open  Letter  by  in  Their  Territory  From 

tional  increase  in  attendance  here  is  the  Reg  Manning  (Republic  staff  artisO  to  Metropolitan  Paper* 

fact  that  the  show  is  being  held  in  an  a  Man  Who  is  Going  to  Die  This  - 

amphitheater  five  times  the  size  of  the  Month  in  Arizona.”  _  to  Editor  &  Publisher) 

Ooliscum,  where  previous  Ohicci^o  suto-  Continuing,  the  letter  stcitecl,  in  pirt  i  Chicago,  Xov.  — 0  The  ejuestion  of 

mobile  shows  have  been  housed.  The  “One  month  from  today  you  will  be  an  Audit  Bureau  of  Circulations’  rule 


WITHDRAWS  LICENSE  REQUEST 

The  Memphis  Commercial  Appeal 
Nov.  20  withdrew  its  application  for  a 
permit  to  establish  a  new  radio  station 
at  Mobile,  Ala.  No  reason  was  given. 

UNUSUAL  EdPtORIAL 
SAFETY  APPEAL 

“One  Month  from  Today  You  Will 
Be  Dead,”  Phoenix  Republic 
Tell*  Reader* — Four  Die 
in  Auto  Accident* 

especial  to  Editor  &  Publisher) 
Phoenix,  Ariz.,  Nov.  18 — A  forceful 


Attendance  for  the  first  five  days  of  pictorial  and  news_  presentation  of  the 
the  Chicago  show  was  approximately  seriousness  of  the  increasing  number  of 
237,000,  which  is  ecjual  to  all  the  people  motor  vehicle  fatalities  on  Arizona  high- 
who  attended  the  last  winter  show.  Re-  ways  is  being  carried  on  by  the  Phoentx 
tail  sales  in  Chicago  dealerships  and  (Ariz.)  Republic,  and  has  attracted 
on  the  floor  of  the  exhibition,  which  is  widespread  commendation  as  well  as  a 
being  held  in  the  huge  International  bit  of  criticism  from  some  who  believe 
Stock  Show  pavilion  at  the  Union  the  newspaper  program  “too  gruesome. 


Stockyards,  are  said  to  be  30  per  cent 
ahead  of  last  year’s  show  to  date. 

The  reason  assigned  for  the  sensa- 


The  newspaper  liegan  its  campaign 
Nov.  1  with  a  page  one,  two-column 
presentation  of  “An  Open  Letter  by 


tional  increase  in  attendance  here  is  the  Reg  Manning  (Republic  staff  artisO  to 
fact  that  the  show  is  being  held  in  an  a  Man  Who  is  Going  to  Die  This 
amphitheater  five  times  the  size  of  the  Month  in  Arizona.” 

Coliseum,  where  previous  Chicago  auto-  Continuing,  the  letter  stated,  in  : 


exhibits  occupy  255,000  square  feet  of  dead ! 


to  permit  newspaper  publishers  to  de¬ 


space  as  compared  with  the  former  59,-  “Now  you  are  alive — reading  this  mand,  and  pay  for,  an  exact  audit  of 
000  square  feet  of  show  area.  This  and  saying  to  yourself:  ‘This  cannot  competing  A.  B.  C.  circulation  in  their 


greatly  enlarged  show  space  makes  it  niean  m( 


territory  from  metropolitan  papers  was 


possible  for  automobile  manufacturers 
to  display  complete  lines  of  cars. 

Another  feature  of  this  36th  annual 
event  is  the  style  show  of  deluxe  car 
models  and  mannequins  displaying  fur 
coats  in  a  colorful  setting  twice  daily. 
This  show  can  be  witnessed  by  8,000 


But  you  will  go  right  ahead  and  thoroughly  discussed  at  a  meeting  here 


kill  yourself  just  the  same. 


yesterday  of  five  Illinois  and  Wisconsin 


“But  you  are  mistaken — and  that  mis-  A.  B.  C.  newspaper  members  and  three 
take  will  mean  your  death  this  month,  special  representatives. 


models  and  mannequins  displaying  fur  .  ‘*Dcath  will  come  to  you  something  _  It  is  the  desire  of  a  group  of  pub- 
coats  in  a  colorful  setting  twice  daily.  •  lishers,  whose  papers  are  near  metro- 

This  show  can  be  witness^  by  8,000  “O"  f^at  certain  day  you  will  walk  pohtan  areas,  to  liave  a  breakdown  of 

people  seated  in  the  amphitheater  and  out  of  the  house,  climb  into  your  car  metropolitan  daily  circulation  in  their 
another  4,()00  standing  around  the  main  — 'uto  oblivion.  Somewhere  towns  on  the  same  basis  as  is  required 
arena.  Also  of  special  interest  is  the  along  the  road  on  that  last  ride  it  in  paragraph  25  of  the  local  publisher’s 
line  of  new  models,  featuring  one  car  happen.  You  will  try  to  avoid  it,  audit  statement. 

of  each  make,  permitting  show  visitors  ^ut  m  the  fleeting  instant  before  the  While  no  plan  was  agreed  upon  at 
an  opportunity  to  directly  compare  one  ‘^’’ash  you  will  realize  that  the  confi-  yesterday’s  conference.  O.  C.  Harn,  A. 
car  with  another.  The  largest  attend-  d^u^e  you  now  have  in  your  ability  as  B.  C.  managing  director,  has  agreed  to 
ance  to  date  was  on  Sunday  when  55  000  ^  driver  has  been  misplaced.  You  will  formulate  the  various  suggestions  con- 
ihronired  the  show  ’  know  horror — then  nothing.  cerning  procedure  in  this  matter  and 


throngwi  the  show. 

As  in  previous  years,  newspapermen 


formulate  the  various  suggestions  con¬ 
cerning  procedure  in  this  matter  and 


from  all  parts  of  the  middle  west  are  on 


“One  month  from  today  You  will  be  present  these  ideas  to  the  board’s  com¬ 
ead!  mittee  on  circulation  audits  at  the  next 


hand  to  report  the  show  and  contact  ,  (-According  to  the  mex—ble  law  regular  meeting  of  A.  B  C.  directors 
various  automobile  company  executives.  least  16  owners  who  to  he  held  in  New  \ork  City  Dec.  6. 

most  of  whom  are  satisfied  that  the  ad-  ‘I”®  will  be  dead  from  auto  acci-  Those  attending  yesterday  s  meeting 

vance  of  new  model  announcements  and  dents  by  Dec.  1.) 

of  the  annual  motor  show  dates  from  ^ The  presses  had  hardly  started  when  Neu’s;  A.  M.  Hirsh,  Aur^a  (Ill.) 
midwinter  to  autumn  will  be  successful  ‘he  first  November  motor  vehicle  fa-  Beacon-^^cu’s;  R.  h^ton  Fedou,  Hlgm 
in  stimulating  sales  and  employment  .o'^^urr^i  on  the  outskirts  of  (Ill.)Couner-Am-j;  H  S.  Mann,  .^a- 

through  the  heretofore  dull  winter  Phoenix.  The  story  carried  just  nne  (Wis.)  JourncA-Ttmes;  F.  W. 
months  nereioiore  auii  winter  ^  IVaukcuan  (Ill.)  Nezcs-Smi; 

Local  newspapers  all  enjoved  an  in-  hewing.  “1.40  a.  m.--THE  First  Dirs !“  Charles  A  Johnson  and  William 
crease  in  special  automobile '  show  sec-  4  the  RepuWic  carri^  a  Mathews.  M  C.  Mogensen  &  Co.,  Inc. ; 

tion  linage.  The  Chicago  Journal  of  three-column  heading  above  and  John  Cullen,  Jr.,  John  Cullen  Com- 

Commerce  reported  the  largest  gain  of  story  of  week-end  automobiU  fatali-  pany,  publishers’  representatives  for  the 
anv  with  a  46  9  ner  rent  inrrpas.*  r>v#-r  ties  and  injuries:  “Auto  to  the  Gravel  Ohio  Select  List.  It  is  understood  that 
the"^  previous  auto^how  nuXr  in  jIn-  the  16  the  Law  of  Averages  Says  about  20  publishers  are  known  to  be  in 
uary.  The  Journal  of  Commerce  car-  J*'*®  such  a  change  in  rules. 

Tied  24,565  lines  on  Monday  this  week  i^xSl^Law  Says  klrw  S  CLASSIHED  UNAGE  SOARS 
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ALLEN  JOINS  N.  B.  C. 

Larry  Allen,  manager  of  radio  sta¬ 
tions  KGW  and  KEX  of  Portland, 
Ore.,  has  been  named  as  head  of  sales 
promotion  of  the  San  Francisco  offices 
of  the  National  Broadcasting  Company. 
W.  Cllarey  Jennings  success  him  as 
manager  of  the  two  Portland  stations. 
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IV1CL.A1SE  TO  Rt 

HEARST  PUBLISHER^ 

Leaving  Rocky  Mountain  Newi  u 
Head  Tabloid  New  York  Mirror  ^ 

Had  Long  Career  With 
United  Prest 

diaries  B.  McCabe  has  resinwi 
publisher  of  the  Scripps-Howardfl- 
tvr  Rocky  Mountain  News  to 
publisher  of  the  ' 

W.  R.  Hearst’s  ' 

Nezv  York  Mir¬ 
ror,  Editor  & 

Publisher  learn¬ 
ed  this  week. 

.\lthough  no  an- 
nouncement  was 
made  either  by 
the  Scripps-How- 
ard  or  Ilearst  or¬ 
ganizations,  a  n 
announcement  is 
expected  from  the 
latter  manage- 

ment  next  week  c...„les  ii.  McC« 
when  Mr.  Me- 

Cabe  is  expected  to  be  in  New  Yort 
At  the  present  time  the  Mirror  hu 
no  jiublisher.  Walter  Hewey  is  editor, 
Mr.  McCabe  has  had  a  meteoric  a- 
rcer,  rising  to  the  post  of  publisher  oj 
a  New  York  daily  with  a  large  circula¬ 
tion  while  still  in  his  middle  thirtits 
He  was  with  the  United  Press  from 
1922  until  March  of  this  year  whra  hr 
became  the  Scripps-Howard  publisho 
in  Denver.  While  with  the  U.P.  he  had 
thorough  training  in  editorial  and  busi¬ 
ness  departments.  Among  other  posi¬ 
tions,  he  held  those  of  Washington  cm- 
respondent,  bureau  manager  in  Harris¬ 
burg,  Pa.,  New  York  City  wire  edit*, 
and  travelling  business  representatiw. 
He  left  the  U.P.  after  serving  as  news 
and  business  head  of  the  Chicago  offia 
and  the  middlewestern  division.  Befort 
joining  the  U.P.  he  was  editor  of  the 
Ridgezmy  (Pa.)  Record. 

MOONEY  APPEAL  UP 

IBy  telegrapP  to  Editor  &  I’urlishu) 

-■Albany.  N.  Y.,  Nov.  20 — The  right 
of  news  men  to  keep  confidences  wts 
before  the  New  York  Court  of  Appeals 
today.  The  question  whether  a  news- 
jiaper  reporter  should  be  compelled  to 
disclose  the  source  of  confidential  in¬ 
formation  was  contained  in  the  appeal 
of  Martin  Mooney  of  the  staff  of  the 
Neza  York  American,  from  a  Supreme 
Court  order  dismissing  his  application 
for  habeas  corpus  after  a  sentence  to 
jail  for  contempt.  Mooney  was  sen¬ 
tenced  to  serve  a  30-day  term  and  to 
pay  a  $250  fine.  Mooney  declined  to 
reveal  before  a  grand  jury  the  source 
of  information  on  which  he  had  ba^ 
a  series  of  six  articles  concerning 
the  “policy  racket”  in  New  York  (jtj. 

STERN  VISITS  PRESIDENT 

especial  to  Editor  &  Publiserr) 
Washington,  D.  C.,  Nov.  20-] 

[  David  Stern,  newspaper  publisher,  hai 
■  a  short  visit  with  President  Rooseveh 
today,  preparatory  to  the  Chief  Exe» 
tive’s  departure  for  the  “Little  Whitt 
House”  at  Warm  Springs,  Ga.,  and  dis¬ 
cussed  the  Pennsylvania  Democratic  sit¬ 
uation  in  the  light  of  the  Nov.  6  vote 
Leaving  the  White  House,  Mr.  Sten 
represented  the  President  as  happy  orei 
the  strong  showing  made  by  his  part! 
in  Philadelphia  in  which  the  norntt 
Republican  majority  was  materially  in¬ 
duced. 

ARBA  J.  IRVIN  RESIGNS 

Arba  J.  Irvin,  business  raanage 
Tulsa  (Okla.)  Tribune  the  past  se»o 
years,  has  resigned  and  will  engage  ® 
business  in  New  York  and  (3uca|0 
after  a  vacation  of  six  weeks,  ^ 
announced  Nov.  17.  Richard  L*^ 
Jones,  Jr.,  assistant  publisher  the  P** 
18  months,  succeeded  him. 

N.  Y.  AD  GROUP  TO  MEET 

The  Advertising  Departmental  of^ 
New  York  State  Publishers’  AssooiW* 
will  meet  Jan.  27  at  Syracuse. 


Editor  &  Publisher  for  November  2  3,  1  9  35 
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NEWSPRINT,  PULP  REMAIN  ON  FREE  UST 


Reciprocal  Trade  Pact  With  Canada  Does  Not  Affect  Newspaper  Supplies- 
Lifted — Border  Publishers  See  Trade  Area  Expansion 


-Magazine  Duties 


w| 

itxal 


(Sptcialto  Kuitor  &  I’l-BLesiiER) 

Washington,  d.  c,  Nov.  17 
—Anxiety  in  publisher  circles 
was  dispelled  this  week  when  President 
Roosevelt  announced  imports  of  news¬ 
print  pulp  wihkI  and  wocxlpulp  from 
(jaada.  were  not  placed  on  a  restricted 
or  quota  basis  under  the  United  States- 
Camdian  reciprocal  trade  pact. 

There  was  no  apprehension  that  a 
tariff  duty  mipht  l)e  imposed  on  these 
^ucts.  The  CoiiRressional  enactment 
which  empowered  the  President  to  nego- 
tiate  agreements  with  foreign  countries, 
specifically  provided  that  no  tariff  could 
be  imposed,  through  reciprocal  trade 
jgieement.  upon  any  commodity  which 
is  duty-free  under  the  existing  law. 
There  was  the  expectation  in  some 
quarters,  how'ever.  that  the  White 
House  might  be  receptive  to  the  sug¬ 
gestion  that  the  incipient  domestic  news¬ 
print  industry  l)e  encouraged  through 
I  quota  restriction. 

The  President,  evidently  having  in 
mind  the  frequent  protests  that  New 
Deal  policies  encroach  the  freedom  of 
the  press,  entered  upon  his  discussion 
of  the  newsprint  provision  with  an  off¬ 
hand  suggestion  that  the  publishers 
"take  notice.”  In  the  summary  of  the 
trade  agreement  issued  by  the  State 
Department,  the  American  concessions 
to  Canada  on  newsprint,  wood  pulp  and 
pulpwood  are  pointed  out  as  some  of 
the  biggest  items  of  Canada's  exports 
to  this  country. 

“The  justification  for  assuring  Can¬ 
ada  that  these  three  commodities  will 
continue  to  enter  without  duty  during 
the  life  of  the  agreement  lies  chiefly 
in  the  fact  that  this  country  is  at  pres¬ 
ent  unable  to  supply  anything  like  the 
total  requirements  of  paper  and  paper¬ 
making  materials,  and  the  fact  that  in 
normal  times  the  cut  of  wix)d  from 
our  forests  for  paper,  lumber  and  all 
other  purposes  combined,  greatly  ex¬ 
ceeds  the  annual  growth,  with  the  re¬ 
sultant  steady  depletion  of  our  timber 
stands,”  the  summary  stated. 

The  trade  agreement  becomes  effec¬ 
tive  January  1,  1936.  for  a  three-year 
period,  unless  emergencies  in  the  interim 
cause  termination  of  the  agreement  as 
provided  for  in  the  pact. 

Other  concessions  made  by  Canada 
of  interest  to  those  in  the  publishing 
world  is  that  the  Dominion  government 
will  allow  .American  magazines  duty¬ 
free  entry.  Hitherto,  many  magazines 
had  to  pay  as  high  as  a  IS-cent  duty 
per  copy.  “Newspapers  partly  printed 
for  publication”  in  Canada  will  be  sub¬ 
ject  to  a  2214  per  cent  ad  valorem  duty 
m  place  of  the  former  25  per  cent. 

The  meaning  of  “newspapers  partly 
printed  for  publication  in  Canada”  is 
wmewhat  fogged.  The  foreign  tariff 
division  of  Department  of  Commerce, 
which  had  much  to  do  with  drawing 
fht  agreement,  says  it  means  shipments 
of  newspaper  sections  printed  in  the 
Itoed  States,  but  actually  intended  to 
become  eventually  a  part  of  a  news- 
wper  published  and  distributed  in 
f-^da.  The  purpose  of  the  tariff  is  to 
WKourage  Canadian  newspaj^rs  to  do 
“I*  newsi»per  publishing  job  in 
the  Dominian,  it  is  believed.  Maga¬ 
zines,  unbound,  of  agricultural  or  tech- 
"i!?!  f^scacter,  etc.,  were  placed  on 
pe  free  list.  These  were  formerly  sub¬ 
ject  to  2  cents  duty  each  if  they  con- 
Jainw  between  20  and  30  per  cent  ad- 
''Wising  matter.  Magazines  of  same 
ch^cter  with  over  30  per  cent  adver- 
hsing  space  were  also  bound  on  the 
free  list. 

^  IS  per  cent  duty  per  pound  on 
newspaper  and  periodical  supplements 
^  unchanged  but  bound  below  the 
^aittman  “most  -  favored  -  nation  -  rate.” 
upipous  and  educational  magazines 
"nth  not  over  20  per  cent  advertising 
*f’^*^nded  on  the  free  list  with  others. 

Unbound  or  paper-bound  publications 
bruited  not  more  than  four  times  a 


year  were  bound  on  the  free  list  as  was 
tourist  literature.  Printed  advertising 
matter  was  given  reductions  of  one- 
sixth  or  more  in  the  existing  duties, 
according  to  types  and  quantities. 


The  magazine  world  will  benefit  ap¬ 
preciably  by  the  new  reciprocal  trade 
pact.  Editor  &  Publisher  was  told  in 
New  York  this  week. 

In  1931  the  Canadian  government 
placed  a  heavy  duty  on  all  magazines 
published  in  the  United  States,  evi¬ 
dently  for  the  purpose  of  fostering  Can¬ 
adian  publications  and  building  up  its 
own  printing  industry. 

The  National  Publishers’  Association 
said  that  Canadian  circulations  had  fal¬ 
len  off  greatly  since  that  time,  although 
the  association  had  no  statistics  to  show 
the  decrease. 

Some  magazines,  notably  Liberty, 
Pictorial  Kevie^v.  and  some  “pulps,” 
established  Canadian  plants,  and  these 
are  expected  to  oppose  vigorously  the 
lifting  of  the  duty  on  all  magazines. 

In  this  connection  \V.  M.  Philpott, 
general  manager  of  Macfadden  Pub¬ 
lications  and  vice-president  and  man¬ 
ager  of  Lilierty  Magazine  in  Canada, 
said  in  Toronto  Nov.  17  he  believed 
the  removal  of  duties  on  United  States 
periodicals  was  “most  unfair.” 

United  States  magazines  published  in 
<  anada,  he  said,  had  to  liear  “high 
costs”  from  the  Canadian  end,  and 
were  loaded  up  with  expensive  plants. 
Lil^rty,  he  said,  would  definitely  re¬ 
main  in  Canada  on  its  present  status, 
despite  the  new  conditions. 

Mr.  Philpott  said  his  firm  had  $2,- 
000.000  in  capital  invested  in  eight  mag¬ 
azines  in  Quebec  and  Ontario. 


On  the  other  side  of  the  picture  the 
New  York  Journal  on  Nov.  19  printed 
a  statement  of  T.  J.  Buttikofer,  presi¬ 
dent  of  the  International  Circulation 
Company,  saying  that  circulation  of 
American-published  magazines  in  Can¬ 
ada  will  jump  25  per  cent,  with  a  re¬ 
sulting  increase  in  jobs,  a  demand  for 
more  white  paper  and  a  big  increase 
in  business  for  Canadian  distributors. 

United  States  newspaper  circulations 
have  nothing  to  gain  by  the  treaty. 
Newspapers  liave  passed  between  Can¬ 
ada  and  the  United  States  duty  free, 
lx)th  ways,  for  many  years.  This 
agreement  is  not  changed. 

It  is  expected  that  a  supplemental 
agreement  to  tbe  treaty  will  provide 
that  Canadians  may  take  $100  worth  of 
merchandise  from  the  United  States 
into  the  Dominion  duty  free.  Under 
the  treaty  Americans  are  allowed  to 
bring  $100  worth  of  merchandi.se  from 
Canada  to  the  United  States  duty  free. 

This  is  interpreted  by  some  as  open¬ 
ing  up  new  trade  areas  for  American 
newspapers  published  on  the  border, 
with  increased  advertising.  For  many 
years  Buffalo,  N.  Y„  and  other  border 
cities  have  had  special  Canadian  edi¬ 
tions.  These  were  largely  Sunday  pre¬ 
dates.  Ilow’ever,  daily  editions  were 
issued  for  Canada  by  the  larger  papers 
but  it  was  admitted  the  buyer  response 
to  advertising  was  small  because  of 
duties  imposed  on  merchandise  bought 
in  this  country.  The  new  treaty 
changes  that  and  paves  the  way  for 
journalism  to  reap  the  profits,  border 
publishers  believe. 


bars  damming  back  the  flow  of  com¬ 
modities  between  Canada  and  the 
United  States  will  make  trade  shuttle 
across  the  boundary  line  in  greater  vol¬ 
ume  and  at  higher  frequency,  commer¬ 
cial  leaders  here  believe. 

Partly  because  Detroit  and  Windsor, 
Ont.,  form  the  largest  border  commun¬ 
ity  between  the  two  oceans,  and  also  be¬ 
cause  either  is  the  automotive  capital 
of  its  own  realm,  this  community  will 
receive  greater  benefit  from  the  treaty. 
Board  of  Commerce  experts  lielieve, 
than  any  other  frontier  community. 

Obviously,  if  trade  is  increased,  news¬ 
papers  should  receive  more  advertising 
and  sell  more  copies. 

As  the  treaty  now  stands,  it  needs 
no  approval  of  either  Parliament  or 
Congress,  But  if  Parliament  passes  the 
proposed  added  rule  allowing  tourists 
returning  to  Canada  to  bring  in  gcxids 
for  personal  use  up  to  $100 — and  defines 
the  word  “tourist”  as  liberally  as  the 
U.  S.  Customs  has  lieen  doing — it  will 
swell  retail  merchandise  selling  in  all 
U.  S.  cities  where  Canadian  tourists 
go.  U.  S.  merchants  may  take  added 
advertising  space  to  appeal  to  Canadian 
tourists,  if  Canada’s  Premier  succeeds 
in  this  move. 


FILES  TAX  APPEAL 


(By  telegraph  to  Editor  &  Publisher) 
Detroit.  Nov.  20 — Mere  lifting  of  the 


138  NEWS  MEN  HEARD  PACT  EXPLAINED 


By  Jame.s  J.  Butler 

(Editor  &  Publisher  Correspondent) 

WASHINGTON,  D.  C,  Nov.  18— 
In  a  beating  rain.  138  newspaper 
correspondents  trudged  to  the  White 
House  Sunday,  and  were  ushered  into 
the  imposing  oak-paneled  state  dining 
room  to  hear  President  Roosevelt  out¬ 
line  the  terms  of  the  United  States- 
Canadian  reciprocal  trade  agreement. 

The  session  lasted  for  one  hour  and 
20  minutes.  For  more  than  half  that 
time,  the  President  discussed  specific 
provisions  of  the  commercial  pact,  agri¬ 
culture,  industry,  tariff  and  related  ques¬ 
tions  ;  then  threw’  the  meeting  open  for 
discussion. 

Newshawks  were  readily  identifiable 
by  the  type  of  questions  put  to  the 
executive  as  he  sat  in  a  throne-like 
chair,  flanked  by  Secretary  of  State 
Cordell  Hull.  Secretary  of  Agriculture 
Henry  A.  Wallace,  tariff  experts  and 
New  Deal  press  agents.  From  the  cor¬ 
respondents  of  newspapers  serving  agri¬ 
cultural  regions  came  questions  relat¬ 
ing  to  current  and  past  imports  and 
exports  of  farm  products,  livestock, 
etc.;  correspondents  for  eastern  news¬ 
papers  wanted  illumination  upon  indus¬ 
try’s  stake  in  the  compact;  from  the 
representatives  of  dairying  areas  came 
requests  for  amplification  of  the  pro¬ 
visions  calculated  to  increase  the  Amer¬ 
ican  import  of  milk  and  cream.  Writ¬ 
ers  for  papers  hostile  to  the  Adminis¬ 
tration,  or  to  this  particular  phase  of 
its  activities,  injected  questions  which 
could  not  possibly  draw  any  other  an¬ 
swer  than  that  the  agreement  will  re¬ 
sult  in  the  sale  of  more  foreign  pro¬ 
ducts  in  the  United  States  than  hereto¬ 
fore.  But  all  received  courteous,  pa¬ 
tient  treatment,  with  the  famous  Roose- 
veltian  smile  at  all  times  in  evidence. 
The  President  spoke  with  conviction 
and  enthusiasm  as  he  pictured  to  the 
assembled  newspapermen  a  broader  out¬ 
let  for  American  products,  particularly 
those  of  agriculture,  and  argued  his 


contention  that,  contrary  to  the  popular 
notion,  this  trade  agreement  is  calcu¬ 
lated  to  increase  rather  than  reduce  cus¬ 
toms  collections.  Increased  trade  is  the 
key  to  this  situation,  he  pointed  out. 

The  press  conference  was  called,  in 
the  words  of  the  President,  to  “be  help¬ 
ful”  to  the  newspapermen.  He  likened 
it  to  the  gatherings  he  has  arranged 
in  the  past  to  explain  details  of  the 
budget  messages  about  to  go  to  Con¬ 
gress.  He  emphasized  that  he  was  not 
in  the  picture  either  as  the  originator 
of  the  pact,  or  as  its  draftsman. 

Before  him  as  he  began  his  talk  were 
the  four  mimeographed  press  releases 
dealing  with  the  subject  at  hand,  total¬ 
ing  112  pages  of  copy,  with  supplemen¬ 
tary  statements  discussing  the  inter¬ 
national  compact  in  terms  of  lumber, 
herring,  radios,  oranges,  milk,  etc.  Fac¬ 
ing  him  were  row’  upon  row  of  news¬ 
paper  writers. 

As  his  explanation  proceeded,  the 
President  turned  from  time  to  time  to 
Secretary  Hull,  Secretary  Wallace,  or 
to  one  of  his  tariff  experts  for  sub¬ 
stantiation  of  an  interpretation  just 
made,  or  for  verification  of  statistics 
produced. 

In  very  good  humor,  the  Chief  Execu¬ 
tive  made  frequent  off-the-record  ref¬ 
erences  to  sections  of  the  agreement 
summary  prepared  for  distribution 
among  the  newspaper  correspondents. 
This  one  was  selected  as  “diplomatic 
understatement”;  another  was  “amusing 
as  it  is  striking”;  still  another  “incom¬ 
prehensible  to  the  layman.”  By  way  of 
summation,  the  President  smiled  broad¬ 
ly,  leaned  forward,  lowered  his  voice, 
and  in  the  attitude  of  one  begging  off, 
explained  he  did  not  personally  w’rite 
the  press  release. 

No  copies  of  the  releases  w’ere  avail¬ 
able  until  the  White  House  conference 
began,  and  that  was  the  only  point  at 
which  they  were  available  until  Mon¬ 
day  morning  w’hen  the  Department  of 
Commerce  issued  mimeographed  copies. 


R.  P.  Scripps  Opposes  $330,652 
Claim  on  Ellen  B.  Scripps  Estate 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  20— Rob¬ 
ert  P.  Scripps,  as  executor  of  the  estate 
of  Ellen  B.  Scripps,  has  asked  the  U.  S. 
Board  of  Tax  Appeals  to  set  aside  an 
estate  tax  deficiency  claim  of  $330,652, 
assessed  by  the  Bureau  of  Internal 
Revenue. 

Mr.  Scripps  assigns  a  number  of 
errors,  chief  among  which  are  excessive 
valuations  placed  upon  stock,  which 
was  a  part  of  the  estate,  in  United 
Press  Associations,  The  Post  Publishing 
Company,  Evening  News  Association  of 
Detroit,  Mich.,  and  Spokane  Press  Pub¬ 
lishing  Company,  and  excessive  valu¬ 
ations  upon  notes  held  by  the  estate 
and  signed  by  the  executor,  by  W.  G. 
Chandler,  W.  W.  Hawkins,  Roy  W. 
Howard  Company,  R.  A.  Huber, 
Scripps  Howard  Supply  Company, 
Thomas  L.  Sidlo  Company,  and  others. 

Questioned  also  is  the  Internal  Reve¬ 
nue  Bureau’s  failure  to  permit  suf¬ 
ficient  deductions  for  attorneys’  fees, 
$300,000  for  miscellaneous  administra¬ 
tion  expenses,  $100,000  for  professional 
services  rendered  the  decedent  by  J.  C. 
Harter,  and  $100,000  of  charitable  con¬ 
tributions. 


PAUL  KELLOGG  HONORED 

At  their  annual  dinner  on  Nov.  14, 
the  Alumni  Association  of  the  old  New 
York  Evening  Post — reporters,  editorial 
writers,  executives,  business  office  em¬ 
ployes  and  pressmen  who  worked  on 
the  paper  before  it  changed  hands  in 
1924— presented  to  Paul  Kellogg,  edi¬ 
tor  of  The  Survey  and  Survey  Graphic 
Magazine,  their  medal,  awarded  an¬ 
nually  for  courageous  editorial  leader¬ 
ship.  John  Palmer  Gavit,  former  man¬ 
aging  editor  of  the  Post  presided.  The 
presentation  was  made  by  Charles  McD. 
Puckette,  now  of  the  Negv  York  Times. 
In  previous  years  the  medal  was 
aw’arded  to  Lincoln  Steffens  and  Oswald 
Garrison  Villard. 


THUMBNAIL  EDmON 

A  thumbnail  edition  of  the  Buffalo 
(N.  Y.)  Times  Nov.  6  became  a  perma¬ 
nent  part  of  the  tiny  library  in  Colleen 
Moore’s  $435,000  doll  house,  which  was 
on  display  in  a  local  department  store. 
The  little  newspaper  has  pages  2$^ 
inches  by  V/i  inches  in  size.  It  was 
specially  reduced  and  printed  by  en¬ 
graving,  and  the  printing  is  so  sharp 
it  can  be  read  through  a  magnifying 
glass. 
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REGIONAL  BUSINESS  LEADERS  OFFER 
FIELD  FOR  ‘UNITED  FRONT’  DRIVE 

Thousands  of  Prospects  Who  Can’t  Use  National  Media  Await 
Organized  Selling  by  Newspaper  Industry,  Says  Chair* 
man  of  Representatives’  Committee 


ROGERS,  JR.  NOW  EDITOR 


By  ROBERT 


Not  the  present  list  of  biggest  na¬ 
tional  advertisers  but  the  thou¬ 
sands  of  manufacturers  with  only  re¬ 
gional  distribution  constitute  the  field 
which  newspapers  ought  to  cultivate, 
Raymond  H.  McKinney,  newspaper 
representative,  pointed  out  to  Editor  & 
Publisher  this  week.  Mr.  McKinney, 
active  head  of  the  firm  of  J.  P.  Mc¬ 
Kinney  &  Son,  New  York,  is  chairman 
of  the  committee  established  by  the 
Newspaper  Representatives  Association 
of  New  York  to  study  the  “united 
front”  proposal  for  a  comprehensive 
movement  to  increase  general  newspa¬ 
per  advertising.  His  committee  is  ac¬ 
tively  at  work  on  a  program  which  will 
be  submitted  to  New  York  and  Chicago 
representatives  for  criticism  and  sug¬ 
gestions,  placed  before  the  Newspaper 
Advertising  Executives  Association, 
which  also  has  a  committee  at  work, 
and  finally  made  the  subject  of  a  cam¬ 
paign  among  newspaper  publishers  for 
funds  to  carry  on  the  work. 

“The  thousands  of  territorial  and  re¬ 
gional  manufacturers  fit  exactly  into  the 
newspapers’  scheme  of  things,”  said  Mr. 
McKinney.  “We  don’t  need  to  waste 
time  and  money  making  a  big  drive  on 
the  concerns  that  already  are  big  ad¬ 
vertisers — so  big  that  they  use  all 
media  anyway.  But  not  everybody  real¬ 
izes  that  these  big  firms,  operating  on 
a  nation-wide  scale,  meet  some  of  their 
toughest  competition  in  companies  that 
operate  in  limited  territory,  but  <lo 
large  business  in  that  territory.  Go 
into  one  city  and  you’ll  find  that  a  best¬ 
selling  brand  of  gasoline  is  one  you 
never  heard  of  before.  Go  into  another 
city  and  you’ll  find  a  big  bakery  whose 
products  are  sold  heavily  in  all  the 
stores  for  a  hundred  miles  around.  In 
the  aggr^ate  such  firms  do  a  tremen¬ 
dous  business.  They  can’t  advertise  in 
national  magazines,  they  can’t  use  net¬ 
work  radio,  but  they  can  use  both  big 
and  little  newspapers  throughout  their 
territory.  Competitive  arguments  by 
one  newspaper  attacking  its  rival,  and 
vice  versa,  don’t  help  to  teach  such  ad¬ 
vertisers  how  to  use  more  newspaper 
space  profitably.  That  is  a  job  that 
must  be  done  by  the  whole  newspaper 
industry  acting  as  a  unit. 

“Here  are  some  figures  that  newspa¬ 
per  publishers  should  consider :  There 
are  1,550  advertising  agencies  in  the 
nation.  Of  these,  1,350  placed  only  6 
l^r  cent  of  newspapers’  general  adver¬ 
tising  in  1934.  Now  these  1,350  agen¬ 
cies  must  be  making  money,  or  they 
wouldn’t  stay  in  business.  They  must 
be  spending  money  for  advertisers. 
What  are  they  using:  direct  mail,  local 
radio,  sampling,  displays,  or  what  ? 
If  the  newspaper  industry  can  develop 
material  that  will  help  show  how  these 
advertisers  can  use  newspaper  space  at 
a  profit,  and  place  this  material  in  the 
hands  of  local  publishers,  no  one  can 
tell  how  great  the  return  might  be. 
Isn’t  there  an  opportunity  for  better 
selling  here? 

“The  common  enemy  of  newspapers 
is  the  relative  decline  in  general  ad¬ 
vertising.  General  advertising  ought  to 
constitute  25  per  cent  of  total  display 
space.  In  1929  it  actually  was  22.2  per 
cent.  But  as  advertising  fell  away  in 
the  depression,  general  linage  fell  off 
faster.  In  1930  the  percentage  was 
21.8,  in  1931  it  was  21.5,  and  in  1932 
it  was  21.0  per  cent.  It  turned  up  to 
21.5  in  1933,  and  in  1934  was  21.8.  But 
this  apparent  rise  is  more  than  ac¬ 
counted  for  by  the  new  classification  of 
liquor  advertising — a  type  of  advertis¬ 
ing  on  which  newspapers  can’t  safely 
build  for  the  future.” 

In  proof  of  this  point  Mr.  McKin¬ 
ney  cited  figures  showing  that  in  1934 
advertising  of  hard  liquors  amounted  to 
6.3  per  cent  of  general  display  linage, 
and  advertising  of  liquors,  wine  and 


beer  together,  9.2  iier  cent.  In  terms  of 
total  display  advertising,  liquor  would 
thus  account  for  1.4  per  cent,  and  alco¬ 
holic  beverages  in  all  to  2  i^r  cent. 
Omitting  liquor,  general  advertising  for 
1934  would  consequently  amount  to 
only  20.4  iier  cent  of  total  display,  and 
omitting  all  alcoholic  beverages,  to  only 
19.8  per  cent  of  total  display. 

He  also  showed  a  tabulation  of  gen¬ 
eral  linage  in  78  cities  for  the  first  nine 
months  of  1935,  showing  182  dailies 
running  behind  1934,  with  an  average 
loss  of  10.7  per  cent,  and  only  41  dailies 
running  ahead,  with  an  average  gain  of 
7.0  per  cent. 

As  still  another  factor,  Mr.  McKin¬ 
ney  referred  to  auU)motive  advertising, 
most  of  which  is  national  advertising. 
In  1929  automotive  accounted  for  9.5 
per  cent  of  total  display  advertising. 
That  got  down  to  6.4  per  cent  of  a 
greatly  reduced  total  linage  by  1932, 
and  in  1934  was  only  7.2  per  cent.  This 
year  to  date  automotive  linage  has  been 
running  behind  1934. 

“These  figures,”  .said  Mr.  McKinney, 
“are  enough  to  show  why  newspapers 
should  get  together  and  provide  ade¬ 
quate  funds  for  the  concerted  promotion 
of  newspaper  advertising.  Funds  for 
five  years,  in  fact,  must  be  in  sight,  or 
else  there  is  no  use  in  starting  this 
work.” 

Mr.  McKinney  said  his  committee 
had  made  no  recommendation  about  the 
channel  through  which  the  money  might 
be  spent,  but  that  there  was  no  desire 
to  duplicate  any  organization  already 
set  up.  He  pointed  out  that  if  all  dailies 
would  contribute  on  the  same  scale  as 
the  existing  dues  of  the  Bureau  of  Ad¬ 
vertising,  it  would  provide  a  fund  three 
times  as  large  as  the  present  budget, 
or  approximately  the  $300,000  tentative 
goal.  If  every  newspaper  would  give 
the  amount  of  a  10,000-line  contract,  it 
would  care  for  the  proposed  budget  for 
four  years. 

With  sufficient  funds  available,  he 
said,  the  newspaper  organization  would 
be  able  to  undertake  activity  in  many 
lines  which  can  only  be  tentative  now. 
It  would  establish  headquarters  suffi¬ 
ciently  impressive  to  command  atten¬ 
tion,  in  a  central  location,  taking  a  leaf 
from  the  book  of  broadcasters  whose 
elaborate  offices  constitute  an  imoortant 
part  of  their  selling  set-up.  The  news¬ 
paper  offices  would  include  an  audito¬ 
rium  large  enough  so  that  presentations 
could  be  made  before  advertisers  and 
their  sales  organizations,  with  displays, 
motion  pictures,  and  other  modern  aids. 

The  organization  as  visioned  by  Mr. 
McKinney  and  his  committee  would  not 
hesitate  to  employ  advertising  agencies 
and  pay  them  to  make  studies  of  the 
selling  problems  in  one  industry  after 
another,  just  as  an  agency  might  study 
the  problems  of  a  client.  This  would 
bring  a  flow  of  material  on  consumers 
wants  and  sellers’  possibilities  that 
publishers  all  across  the  country  could 
use  in  soliciting  local  manufacturers. 

Other  studies  would  deal  with  indi¬ 
vidual  brands.  Promotion  by  the  news¬ 
paper  headquarters  might  be  directed 
at  the  hundreds  of  lesser  advertising 
agencies  already  mentioned,  pointing  out 
that  until  they  are  geared  to  use  news¬ 
paper  space  successfully  they  are  auto¬ 
matically  barred  from  handling  most 
sizable  accounts.  It  might  acquaint  ad¬ 
vertisers  with  the  fact  that  a  full  page 
in  every  daily  newspaper  can  be  bought 
for  less  than  an  hour  of  evening  time 
on  every  radio  network.  It  would  have 
available,  Mr.  McKinney  contemplates, 
advertising  space  in  all  its  member 
newspapers,  in  which  a  cohesive  cam¬ 
paign  of  specific  facts  about  newspaper 
advertising  and  its  use  could  be  pre¬ 
sented. 

If  a  consumer  study  for  an  advertiser 
were  wanted  on  a  nation-wide  scale. 


Photo  shows  Will  Rogers,  Jr.,  son  of 
the  late  humorist  actor,  at  work  for  the 
Beverly  Hills  Citizen,  weekly,  which 
he  purchased  recently.  Rogers  had 
previous  experience  on  the  Fort  Worth 
Star-Telegram  and  studied  journalism 
at  Stanford  University,  from  which  he 
was  graduated  this  year. 

Mr.  McKinney  points  out,  the  news- 
paiter  headquarters  would  only  have  to 
call  upon  all  the  member  newspapers 
to  querry  their  employes,  and  within  24 
hours  the  replies  of  156,000  employed 
ttersons  in  all  income  brackets  could 
lie  gathered — parallelling,  incidentally, 
the  distribution  of  population  through¬ 
out  the  country  very  closely. 

In  number  of  replies  such  a  study 
would  Ite  nearly  twenty  times  the  ex¬ 
tent  of  a  recent  widely  circulated  sur¬ 
vey  of  the  listeners  to  a  program. 

“All  advertising  must  do  three 
things,”  he  concluded:  “Get  the  con¬ 
sumer  to  buy,  stimulate  dealer  distri¬ 
bution,  and  meet  competition.  That 
last  point  is  important.  If  improved 
selling  organization  and  selling  methods 
will  bring  more  of  the  small  and  mod- 
erate-siz^  companies  into  the  newspa¬ 
pers,  we  won’t  have  to  worry  about 
the  biggest  advertisers  wandering  off 
to  experiment  with  other  media.” 

ATLANTA  DAILY  CRITICIZED 

Weekly  Publishers  Angered  at  State¬ 
ments  in  Market  Data  Book 

especial  to  Editor  &  Publisher) 

Statesboro,  Ga.,  Nov.  19 — Resolu¬ 
tions  condemning  tbe  Atlanta  Georgian 
for  its  purport^  misrepresentation  of 
Georgia  advertising  facts  to  national 
space  buyers,  and  assailing  Milton  L. 
Fleetwood,  retiring  president  of  the 
Georgia  Press  Association,  for  his  ap¬ 
proval  of  the  Georgian  survey,  marked 
the  First  District  Press  Association 
convention,  held  here  Nov.  18. 

Mr.  Fleetwood,  in  a  statement  issued 
the  following  day,  defended  his  action, 
admitting  the  justice  of  his  fellow  edi¬ 
tors’  criticism,  and  citing  the  Georgian’s 
efforts  to  correct  its  error. 

The  First  District  association’s  action 
and  Mr.  Fleetwood’s  statement  climaxed 
a  statewide  furore  among  editors  fol¬ 
lowing  the  Georgian’s  issuance  of  a 
booklet  entitled  “An  Analysis  of  the 
Georgia  Market  With  Particular  Ref¬ 
erence  to  Atlanta.” 

Herbert  Porter,  publisher  of  the 
Georgian,  stated  in  defense  of  his  pa¬ 
per’s  advertising  analysis  that  “the 
Georgian  has  nothing  to  hide,”  assert¬ 
ing  the  editor’s  criticism  was  aroused 
due  to  misinterpretation  of  the  words 
“rural  Georgia.” 

The  Georgian,  in  a  story  published 
Nov.  20,  stated:  ‘“All  copies  of  the 
booklet  were  called  in  from  our  vari¬ 
ous  offices  and  new  pages  substituted 
for  those  pages  on  which  the  words 
‘rural  Georgia’  and  comment  regarding 
the  purchasing  power  of  such  sections 
appeared,’  said  Mr.  Porter.  ‘No  change 
was  made  in  any  of  the  facts  or  figures 
presented  in  connection  with  that  part 
of  the  analysis.” 


ROOSEVELT  ANGERED 
BY  PWA  STORIES 

A  “Certain  Newipaper”  CkartcJ 
With  Deliberate  MiirepreseBta- 

tion  of  the  Truth  In  German 
Steel  Story 

especial  to  Editor  &  Publisher) 
W.vsHiNOTON,  D.  C.,  Nov.  18— Irri¬ 
tated  by  adverse  criticism  in  the  pre« 
concerning  certain  PW.\  policies,  Prea- 
dent  Roosevelt  “cracked  down”  on  newt- 
paiiers  last  week  for  alleged  deliberate 
misrepresentation  of  the  truth.  The 
President  did  not  identify  specifically 
the  offending  papers.  The  story  con¬ 
cerned  the  recent  purchase  of  $19,000 
worth  of  German  steel  piling  to  be  used 
on  the  Triborough  Bridge  in  New  York 
City.  At  his  press  conference  the  pr^ 
ceding  day,  PWA-administrator  Ickes 
jiointed  out  that  while  the  PWA  had 
furnished  the  $42,000,000  for  the  txidge, 
the  power  to  buy  materials  was  in  the 
sole  jurisdiction  of  the  Triborough 
Bridge  Authority.  However,  he  made 
public  a  letter  to  William  Green,  presi¬ 
dent  of  the  American  Federation  of 
Labor,  in  which  Ickes  stated  that  the 
PWA  regulations  "would  be  changed,' 
so  as  to  give  the  federal  government 
complete  control  over  purchases,  if  any, 
of  foreign  materials  for  public  works. 

.\t  the  I'riday  press  conference  of  the 
President,  Philip  Pearl  of  Hearst  Uni¬ 
versal  Service  asked  President  Roos^ 
velt  to  comment  on  the  ‘‘change  of  pol¬ 
icy”  of  the  PW.A  in  this  matter.  Presi¬ 
dent  Roosevelt  tossed  aside  the  implica¬ 
tion  of  a  change  of  policy  and  then 
sharply  asked  Pearl  what  newspaper  he 
represented. 

F'ollowing  Pearl’s  identification  of 
himself.  President  Roosevelt  then  b^ 
rated  “a  certain  newspaper”  as  guilty  of 
deliberate  misrepresentation  of  the  truth 
when  writing  of  the  Administration’s 
policy  in  purchase  of  materials  for  the 
PWA  projects. 

The  President  denied  emphatically 
that  there  had  been  “any  change  of 
policy,”  explaining  that  the  PWA  in 
increasing  the  tolerance  allowed  domes¬ 
tic  manufacturers  over  foreign  products 
was  not  deviating  from  nor  returningto 
the  original  intent,  to  “buy  American' 
on  recovery  projects. 

By  reason  of  the  terms  of  the  contraa 
Itetween  the  PWA  and  the  TBA,  tht 
bridge  authority  was  forced  to  accept 
the  bid  for  foreign  steel  as  it  was  42 
per  cent  lower  than  those  from  Ameri¬ 
can  manufacturers,  Ickes  had  claimed. 

CHICAGO  STAFF  CHANGES 

Journal  of  Commerce  Promotes  Yoant 
to  Assistant  Editor — Others  Move  Up 

The  Chicago  Journal  of  ComtHtrce 
this  week  announced  several  changes  in 
its  editorial  staff.  James  B.  Young, 
who  has  been  managing  editor,  becoow 
assistant  editor,  a  newly  created  lo¬ 
tion,  assisting  Phil  S.  Hanna,  editor. 
William  L.  .Ayers,  who  has  been  fi^- 
cial  editor,  becomes  managing  editor. 
Hector  Elwell,  formerly  assistant  to 
the  managing  editor,  becomes  news 
editor. 

James  P.  Conway  has  been  appointed 
financial  editor  and  J.  F.  Gardiner,  pr^ 
viously  day  city  editor,  has  been  made 
bond  editor. 

Milton  Van  Slyck  is  appointed  trans¬ 
portation  editor,  in  charge  of  railroad 
and  aviation  news.  No  change  |s  made 
in  the  handling  of  other  divisions  of 
traffic  news,  George  H.  Weiss  continu¬ 
ing  as  shipping  editor  and  George  ft 
Robbins  in  charge  of  motor  freight  and 
automobiles.  John  T.  Rutter  is  trans¬ 
ferred  from  railroad  editor  to  special 
assignments. 

N.  Y.  NEWS  WINS  SUIT  COSTS 

Judgment  was  filed  in  Manha^ 
Supreme  Court  this  week  for  $110 
costs  by  the  News  Syndicate  Co.,  pnO' 
Ushers  of  the  New  York  Daily  Seat, 
against  Percy  Morrison,  of  Freeport 
L.  I.  On  Oct.  29  Justice  Salvatore  A 
Cotillo  dismissed  Morrison’s  compW 
seeking  $50,000  damages  for  an  allej** 
libel. 
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papers  warn  against 

POISONED  SODA 

W»rr*nU  Served  on  DepaHment 

Store  Head  Charged  With  Selling 

Doagerou*  Product  Bought 

From  Salvage  Company 

(By  Ultgraph  to  Editor  &  Publisher) 

Sas  Francisco,  Nov.  20— Final  edi¬ 
tions  of  San  Francisco  Tuesday  after¬ 
noon  newspapers  were  ready  to  roll 
when  Dr.  J.  C.  Geiger,  health  director, 
called  editorial  rooms  and  asked  that 
the  press  spread  a  warning  to  the  citi- 

^'oght  hundred  packages  of  arsenic- 
yen  baking  soda  had  been  sold 
through  Rosenthal’s  department  store, 
he  explained.  Rosenthal’s  had  pur¬ 
chased  the  soda  from  the  Manno  Sal¬ 
vage  Co.,  said  Dr.  Geiger. 

Realizing  a  warning  was  imperative 
vet  desiring  to  be  fair  pending  the  plac¬ 
ing  of  actual  charges,  the  San  Fran¬ 
cisco  Call-Bulletin  carried  a  two-column 
page  one  box  with  a  story  saying  that 
the  soda  was  believed  to  come  “from 
a  Mission  street  store.”  The  store  was 
not  named  because  Dr.  Geiger  said  the 
original  seller  was  to  blame.  The  store 
was  not  a  Call-Bulletin  advertiser. 

The  box  was  headed :  “Phone  Under¬ 
hill  4701  before  you  use  any  bicarbonate 
of  s^a.”  The  phone  number  was  that 
of  the  health  department.  The  Call- 
Bulletin  phone  number  was  also  given, 
and  hundreds  calling  the  newspaper  of¬ 
fice  that  night  were  told  the  name  of 
the  store  under  suspicion  as  seller  of  the 
poisoned  soda,  it  \vas  said. 

The  San  Francisco  News,  consistent¬ 
ly  used  as  an  advertising  medium  by 
Rosenthal’s,  printed  a  page  one  warn¬ 
ing  with  a  story.  The  News  story  dis¬ 
played  the  name  of  the  store  under  sus¬ 
picion  as  accidental  handler  of  the  poi¬ 
soned  soda. 

The  San  Francisco  Examiner,  which 
used  the  store  by  name  in  Wednesday 
morning  editions,  explained  that  mys¬ 
terious  double  deaths  in  one  household 
reported  in  Monday  papers  had  occa¬ 
sioned  a  request  by  the  paper  for  an 
investigation  by  Dr.  Geiger. 

The  San  Francisco  Chronicle,  which 
also  had  carried  the  story  of  two  mys¬ 
tery  deaths  on  Monday,  likewise  named 
the  store  in  a  story  of  warning  spread 
on  page  one.  San  Francisco  morning 
paper  reporters  were  present  when  bags 
of  soda  were  taken  from  shelves  at  the 
store  and  found  to  contain  poisonous 
matter. 

Formal  charges  were  not  made  until 
Wednesday  when  warrants  for  the  ar¬ 
rest  of  the  head  of  the  store  and  of  the 
salvage  company  were  issued. 

The  Associated  Press,  United  Press, 
and  International  News  Service  de¬ 
scribe  the  store  in  early  dispatches  as 
a  Mission  district  store. 

HRE  RUINS  DAILY’S  PLANT 

Home  of  Stratford  (Ont.)  Beacon- 

Herald  Gutted;  $75,000  Lott 

(Special  to  Editor  &  Publisher) 

Stratford,  Ont.,  Nov.  18— Fire  last 
Friday  night  virtually  wi^d  out  the 
newspaper  publishing  and  job  printing 
plant  of  the  Beacon-Herald  here,  caus¬ 
ing  a  loss  of  $75,000.  The  blaze  started 
m  the  basement  of  the  building  and 
spread  ^  all  three  stories.  Business, 
advertising  and  editorial  offices  as  well 
as  the  job  printing  department  were 
COTpletely  gutted.  To  a  large  extent 
the  mechanical  department  at  the  rear 
of  the  building  escaped  the  flames,  but 
the  damage  in  this  section  by  water, 
heat  and  smoke  was  quite  extensive. 

While  firemen  were  still  busy,  ar¬ 
rangements  were  made  for  printing  the 
Wper  with  the  St.  Thomas  Times- 
loumal,  with  which  the  Beacon-Herald 
IS  affiliated,  and  the  local  staff  was 
split,  half  going  to  St.  Thomas,  a  dis¬ 
tance  of  60  miles,  the  other  half  stay- 
uig  here. 

The  regular  16-page  Saturday  edition 
rame  out  on  time  carrying  a  five-column 
wyout  of  pictures  on  the  fire  and  with 
the  story  in  detail. 


NEW  WEEKLY  APPEARS 

The  Crestwood  News  made  its  appear¬ 
ance  in  the  Crestwood  section  of  Yonk¬ 
ers,  N.  Y.,  recently.  Frank  Mallen 
is  publisher. 


1,000,000  WORDS 


COAST  STORE  PLACED 
21-PAGE  INSERTION 

“Famous  Names’’  in  Merchandise 
Featured  in  Advertisement  by 
Emporium  Published  On 
Saturday  Afternoon 

(Special  to  Editor  &  Publisher) 

San  Franosco,  Nov.  18 — Innova¬ 
tions  in  volume,  date  of  release  and 
methods  of  display  were  presented  by 
the  San  Francisco  News  Saturday,  Nov. 
16  in  the  handling  of  21*/^  full  pages  of 
copy  for  a  single  store  in  one  day’s 
paper.  The  Emporium,  one  of  the  Pa¬ 
cific  Coast’s  great  department  stores, 
presented  (piality  products  of  national 
manufacturers  in  providing  the  ad¬ 
vertising  sweep,  which  featured 
“America’s  Famous  Names”  in  mer¬ 
chandise.  This  in  itself  was  significant 
in  view  of  the  inroads  of  private  brands 
in  the  department  store  field. 

Despite  the  heavy  volume,  the  copy 


21-Page  spread  was  heavily  illustrated. 

was  not  for  special  sale  purposes.  There 
was  no  marking  down  of  prices.  In¬ 
stead,  the  qualities  of  standard  stock  in 
a  wide  variety  of  lines  were  presented. 
Incidentally,  the  advertising  set  a  new 
volume  record  for  one  paper  and  a 
single  store  for  cities  west  of  Chicago, 
in  the  opinion  of  \V.  N.  Burkhardt,  pub¬ 
lisher  of  the  News.  Total  space 
amounted  to  .54,124  lines.  The  copy  was 
in  addition  to  the  Emporium’s  yearly 
contract. 

Because  there  were  no  marked-down 
items  or  pressure  appeal,  the  copy  will 
not  provide  an  immediate  check  on  the 
value  of  Saturday  afternoon  editions  in 
selling  wares  on  Monday.  Use  of  the 
off-day  did  provide  the  Emporium  with 
a  display  dominance  impossible  at  any 
other  time,  however. 

Instead  of  bunching  copy  into  a  single 
section,  the  Emporium  scattered  its 
pages  throughout  the  48-page  Saturday 
paper.  A  page  on  radios  appeared  oppo¬ 
site  the  radio  page,  one  on  hosiery  was 
opposite  society,  one  on  bedding  oppo¬ 
site  picture  page  of  the  Dionne  quin¬ 
tuplets  and  a  display  of  apparel  was 
across  from  the  women’s  page. 

All  in  all,  there  were  three  pages  on 
toiletries,  two  on  men’s  ware,  one  each 
for  men’s  and  women’s  shoes,  two  on 
electrical  equipment,  two  on  women’s 
apparel  and  one  each  on  hosiery,  per¬ 
fumes,  sweets,  radios,  sports  equipment, 
bedding,  comfort  (divans  and  mat¬ 
tresses),  rugs  and  gift  sets. 

Photographs  of  the  goods  offered  fea¬ 
tured  the  copy,  with  each  page  averag¬ 
ing  a  half-dozen  pictures.  Each  page 
carried  as  a  bottom  line  the  statement: 
‘‘You  May  Order  by  Phone  Anytime 
from  8:30  a.  m.  to  9:00  p.  m. — Just  call 
Kearny  6800.” 


Rex  White  of  Detroit  Netes  looks  on 
while  Miss  Gladys  Booth,  also  of  the 
News,  piles  up  the  dramas,  magazine 
articles  and  plays  Mr.  White  has  writ¬ 
ten  during  the  past  thre^  years.  The 
“heap”  represents  over  1,000  radio 
dramas,  5,000  characters,  100  dialects 
and  types,  five  novels,  one  three-act 
play,  20  vaudeville  sketches,  a  number 
of  magazine  articles  for  a  total  of  more 
than  1,000,000  words.  Mr.  White,  after 
being  “loaned”  to  the  News  Station 
WWS  for  three  years,  is  now  back  on 
the  News  following  his  first  love — 
features. 

NATIONAL  NEWS  BODY 
CHARTERED  IN  JAPAN 

Alliance  News  Association  Formed 
With  Government  Privileges;  Rengo 

Slated  to  Be  Absorbed,  With 
Nippon  Dempo 

A  Japanese  national  news  agency,  the 
subject  of  long  negotiations,  was  offi¬ 
cially  established  in  Tokio  recently,  ac¬ 
cording  to  press  dispatches. 

The  government  has  delivered  to  To- 
kichi  Tanaka,  publisher  of  the  news¬ 
paper  Chugai  Shogyo,  as  chairman  of 
the  organizing  newspaper  representa¬ 
tives,  a  charter  for  the  Domei  Tsushun 
Sha,  interpreted  as  the  Alliance  News 
•Association. 

The  charter  was  signed  by  Koki 
Ilirota,  foreign  minister,  and  Kei- 
suke  Mochizuki,  minister  of  communi¬ 
cations. 

It  establishes  the  agency  as  the  Shadan 
Hojin,  or  judicial  foundation  for  the 
advancement  of  the  public  weal,  and 
makes  it  eligible  to  receive  special  privi¬ 
leges  and  communications  facilities,  all 
of  which  are  controlled  by  the  govern¬ 
ment. 

The  government,  however,  pledges 
itself  to  respect  the  editorial  independ¬ 
ence  of  Domei  Tsushun  Sha.  The  news 
agency  has  20  charter  members.  They 
are  19  of  the  empire’s  largest  news¬ 
papers,  including  the  big  'Toky'o  and 
Osaka  journals  and  the  leading  provin¬ 
cial  newspapers,  and  the  Japan  Broad¬ 
casting  Company. 

The  board  of  directors  were  to  be 
chosen  last  week,  but  no  further  devel¬ 
opments  have  been  reported.  At  this 
meeting,  press  dispatches  said  the  na¬ 
tion’s  big  press  associations — Rengo 
(Shimbun  Rengo  Sha),  which  exchanges 
news  with  the  Associated  Press,  and 
Nippon  Dempo,  which  supplies  and  buys 
news  from  the  United  Press — were  to 
be  invited  to  become  absorbed  in  the 
new  national  agency,  and  all  newspa- 
liers  were  to  be  invited  to  become  mem¬ 
bers. 

It  is  understood  that  Nippon  Dempo 
is  opposed  to  the  plan,  and  will  con¬ 
tinue  independently. 

Rengo  is  slated  to  liecome  a  part  of 
the  new  organization. 


AMUSING  TAXI  STORY 
PROVES  TO  BE  HOAX 

Yarn  of  Bibulous  Fare  Paying  $900 

from  N.  Y.  to  Coast  a  Press  Agent’s 
Dream — “Mercy  Slayer’’  De¬ 
nies  Parts  of  His  Story 

-An  amusing  story  this  week  from  Los 
Angeles,  telling  of  a  New  York  taxi 
driver,  whose  bibulous  fare  paid  him 
$900  to  drive  him  to  the  coast  from 
New  York,  turned  out  to  be  nothing 
more  than  a  press  agent’s  inspiration. 

The  story,  carried  by  the  United 
Press,  told  of  the  cab  driver  selling  his 
cab  in  Los  Angeles  and  stated  the 
driver  was  on  his  way  by  bus  home  to 
New  York.  The  cab  driver  mentioned 
was  immediately  located  in  New  York 
and  denied  the  story.  He  did  say  that 
some  time  ago  he  took  his  children  in 
his  cab  to  Los  Angeles  hoping  that  he 
would  find  work  there. 

When  he  still  remained  unemployed 
he  sold  the  cab  and  returned  with  the 
children  by  bus. 

Out  of  this  material  the  press  agent 
of  the  junk  yard  which  bought  the  cab 
worked  up  his  fantastic  yarn.  When 
the  facts  became  known  the  U.P.  sent 
out  a  substitute  story, 

•Another  story  that  encountered  diffi¬ 
culties  this  week  was  the  one  from 
Reading,  Pa.,  telling  of  the  doctor  who 
put  six  incurables  to  death  to  prevent 
pain.  The  Associated  Press  and 
United  Press  carried  the  story. 

Although  the  story  had  been  checked 
carefully,  the  doctor  qualified  some  sec¬ 
tions  of  it  after  it  was  in  print.  Sub¬ 
stitute  stories  were  subsequently  sent 
out  by  the  A.P.  and  U.P.  Interna¬ 
tional  News  Service  telephoned  the  doc¬ 
tor  from  New  York,  and  hearing  his 
denial,  did  not  use  the  dispatch. 

Editor  &  PiiBUSHtR’s  correspondent 
in  Reading  reports  that  the  story  was 
obtained  by  a  Reading  Eagle  reporter 
who  had  been  talking  to  the  doctor 
about  another  news  story.  The  dispatch 
created  much  commotion.  A  horde  of 
photographers  invaded  the  doctor’s 
home  but  he  refused  to  pose.  The  doc¬ 
tor  has  been  in  practice  28  years,  and 
ranks  well  in  his  profession,  it  was 
stated. 

•A  publicity  stunt  to  hail  the  Santa 
Fe’s  Diesel  train,  Super-Chief,  making 
a  test  run  from  Chicago  to  Los  An¬ 
geles,  met  with  grief  when  the  forward 
part  of  the  engine  burst  into  flame  near 
Gallup,  N.  M.,  Nov.  20.  About  a  hun¬ 
dred  newspapermen  and  a  number  of 
notables  were  on  the  train.  Two  men 
were  burned  in  the  accident.  The  train 
continued  its  trip  to  the  Coast,  pulled 
by  a  steam  engine. 

PROMOTIONS  IN  CAMDEN 

Frank  J.  Kinsella,  advertising  direc¬ 
tor,  has  been  appointed  assistant  busi¬ 
ness  manager  of  the  Camden  (N.  J.) 
Evening  Courier  and  the  Morning 
Post.  Announcement  also  is  made  of 
the  appointment  of  Herbert  W.  Tush- 
ingham,  classified  manager  and  son  of 
Walter  L.  Tushingham,  the  business 
manager,  to  the  post  of  advertising 
promotion  manager.  Both  will  con¬ 
tinue  their  present  duties.  Mr.  Kinsella 
has  been  associated  for  some  years  with 
J.  David  Stern,  publisher  of  the  Cour¬ 
ier-Post.  Mr.  Tushingham  has  worked 
under  his  father  in  the  business  end  of 
the  paper  for  more  than  five  years. 

DR.  HNLEY  HONORED 

Dr.  John  H.  Finley,  associate  editor 
'  of  the  New  York  Times,  was  guest  of 
honor  at  a  dinner  of  the  Pilgrims  of 
Great  Britain  in  London  Nov.  20.  This 
is  a  distinction  usually  reserved  for 
ambassadors  and  the  highest  ministers 
of  state.  Striking  tributes  were  paid 
not  only  to  Dr.  Finley,  but  to  the  New 
Y’ork  Times.  The  Earl  of  Derby  pre¬ 
sided.  Among  the  speakers  was  Lord 
I  Camrose,  publisher  of  the  London 
Daily  Telegraph.  Dr.  Finley  will  rep¬ 
resent  the  United  States  at  the  .Andrew 
Carnegie  centenary  celebrations  at 
Dunfermline,  Scotland,  next  week. 
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Table  Showing  the  Percentages  of  a  Total  National 
Advertising  Appropriation  to  Be  Spent  in  Each  State 


DISTILLERS’  NEED  FOR  NEWSPAPERS  K™’ . 

EMPHASIZED  BY  NEW  TABULATION 

Flexibility  of  Dafly  Medium  is  Needed  in  Building  Schedules  for  as  great  and  the  brandy  advertising 
e.  •  «  •  n  •  tactor  being  five  to  six  times  as  great. 

Scotch,  Gin,  Brandy  or  Rum,  to  Match  Varymg  Obviously  no  medium  that  appeals 

D^rnmnds  equally  throughout  the  nation  can 

atate  LPemano^  national 

COMPILATION  of  advertising  fac-  1,871,590  gallons,  of  which  1,389,592  gal-  tastes.  _  _ 

tors  for  Scotch  whisky,  gin,  brandy  Ions  was  domestic;  of  rum  1,043,368  Mr.  Tveter  in  making  public  the 

and  rum,  published  herewith,  emphasize  gallons,  of  which  345,904  gallons  was  present  table,  mentioned  taste  prefer- 

^e  necessity  for  individual  treatment  of  domestic.  ence,  spendable  income,  IcKal  option,  and 

individual  markets  through  the  use  of  .\cross  the  continent  in  the  northern  proximity  of  large  buying  centers  to 

local  media  such  as  newspapers.  These  mountain  states,  brandy  makes  the  neighboring  states  where  liquor  can  be 

factors,  shown  in  the  accompanying  strongest  demand  proportionately  to  its  purchased  more  conveniently  or  at  a 
table,  supplement  the  advertising  factors  total  use  in  the  nation,  while  the  im-  saving,  as  points  which  must  be  con- 
published  Nov.  9  for  bourbon  and  rve  i  '  , 

'S'  -  "gt  Table  Showing  the  Percentage,  of  a  Total  National 

S  o(  AdvertUing  Appropriation  to  Be  Spent  in  Each  State 

cm  BRANDY  RDM 

managing  editor  of  Mida’s  Criterion  Factor  %  Factor  %  Factor  %  Factor 

liquor  trade  journal.  The  table  is  copy-  NEW  ENGLAND  per  State  per  State  per  Stale  per  State 

righted,  but  used  here  by  permission.  Maine  .  .8047  .7884  .7766  .8376 

and  released  for  newspaper  promotion  New  Hampshire  .  .4697  .4601  .4535  .4970 

use.  Vermont  .3628  .3556  .3504  .3780 

The  advertising  lesson  in  both  tables  Massachusetts  .  4.2881  4.2021  4.1409  4.4661 

is  that  the  liquor  advertiser  who  spreads  Rhode  Island  .  .6937  .6798  .6699 

his  appropriation  across  the  country  in  Connecticut  .  1.6214  1.5889  1.5659  1.6719 

a  national  publication  or  a  nation-wide  -  „ 

broadcast  without  regard  for  the  vary-  Total  8.2404  8.0749  7.9a72  8.5735 

ing  demand  in  different  localities  is  MIDDLE  ATLANTIC 

bound  to  spend  a  lot  of  his  advertising  New  York  .  12.7043  12.4492  12.2700  13.2594 

money  in  localities  where  he  has  little  New  Jersey  .  4.0781  3.9962  3.9382  1.6088 

chance  to  make  sales  in  proportion.  On  Pennsylvania  .  2.8282  4.8440  3.5501  3.6440 

the  other  hand,  his  schedule  will  skimp  -  -  -  1777 

his  fattest  markets.  Total  19.6106  21.2894  19.7583  18.5122 

By  carefully  selecting  a  schedule  of  SOUTH  ATLANTIC 

newspapers,  on  the  other  hand,  he  can  Delaware  . 2405  .2356  .2322  .2506 

proportion  his  advertising  (and  sales  Mainland  .  1.6463  1.6132  1.5898  1.7155 

expense  also  of  course)  to  his  potential  District  of  Columbia..  .4924  .4876  .4754  .5133 

markets;.  Where  demand  is  heavy,  he  Virginia  . 3599  1.5658  1.1705  .8123 

can  use  many  newspapers  and  large  West  Virginia . 0871  .6774  .8373  .4994 

space;  where  demand  is  light,  he  can  North  Carolina  .  3.1986  3.1346  3.0888  3.3324 

use  a  lesser  schedule  without  passing  South  Carolina  .  1.7155  1.7193  1.6939  1.8278 

up  the  sales  that  are  available.  Georgia  Dry  Dry  Drj-  Dry- 

Many  liquor  advertisers  are  using  the  Florida  .  2.5396  1.4518  1.4306  1.5439 

bourbon  and  rye  table  previously  pub-  -  -  -  - 

lished,  and  completion  of  the  present  Total  10.2799  10.8853  10.5185  10.4952 

awaited.  nqrTH  CENTRAL 

in  use,  the  tab  ^  of  advertising  fac-  .  6.7070  6.5722  6.4769  6.9895 

rion  r Indiana  .  3.2680  3.2022  3.1559  3.4055 

hon  for  the  liquors  shown.  If  the  ad-  Illinois  .  7.6994  7.5446  7.4351  8.0236 

Michigan  .  2.7789  2.2678  1.6961  2.6295 

f^o?s  Wisconsin  2.9658  2.9062  2.8639  3.0906 

t  actors  as  percentages.  Taking  the  first  _  _  _ _ _ 

line  in  the  table  as  an  example,  a  brandy  .  23.4191  22.4930  21.6279  24.1387 

apportion  0.7766  of  EAST  SOUTH  CENTRAL 

one  per  cent  of  his  appropriation  to  „  .  .  „  ,  -gg., 

Maine.  If  he  were  advertising  rum  in-  K.entucky  .  2.M83  2.5853  2.d478 

stead,  he  would  allot  Maine  0.8736  of  Tennessee  .  Dry  Dry  Dry  Dry 

one  per  cent  of  the  appropriation.  The  .' .  R'’^  R*"'  R*"' 

entire  list  of  states  would  equal  100  Mississippi  .  Dry  Dry  Dry  Dry 

per  cent.  -  - - - -  - 

If  the  advertiser  seeks  to  reach  only  Total  2.6383  2.5853  2.5478  2.7492 

certain  states  where  he  has  disTr^S  NORTH  CENTRAL 

he  will  total  the  factors  for  those  states  Minnesota  . . 6.2092  6.0845  5.9962  6.4707 

^d  allot  his  appropriation  among  them  Iowa  .  2.4934  2.4432  2.4078  2.5983 

in  proportion  to  the  size  of  the  factors.  Missouri  .  3.6624  3.5887  3.5367  3.8165 

Not  only  is  the  demand  for  liquor  North  Dakota  .  Dry  Dry  Dry  Dry 

a  varying  one,  depending  upon  number  South  Dakota  .  .6991  .6852  .6747  .7299 

and  type  of  population,  purchasing  Nebraska  .  1.3903  1.3626  1.3428  1.4491 

power,  and  other  factors,  but  the  public  Kansas  .  Dry  Dry  Dry  Dry 

taste  for  different  kinds  of  liquors  -  -  -  - 

shows  a  wide  range.  The  keen  adver-  Total  14.4544  14.1642  13.9582  15.0645 

riser  will  analyze  the  markets  for  the  WEST  SOUTH  CENTRAL 

kind  of  beverage  he  is  offering.  Arkansas  3.2079  3.1435  2.7848  3.3431 

Numerous  instances  m  the  table  illus-  Louisiana  .  2.1206  2.0780  2.0479  2.2099 

trate  this:  In  Virginia,  for  instance,  Oklahoma  .  Dry  Dry  Dry  Drv 

the  advertising  factor,  based  upon  esti-  Texas  .  5.8692  5.7576  5.6739  6.1230 

mated  consumption,  is  .3599  for  Scotch  _  _ _ _ _ 

whisky  which  means  that  the  adver-  Total  .  11.1977  10.9791  10.5066  11.6760 

ti^r  of  Scotch  should  spend  about  one-  MOUNTAIN 

tion'^i?  Montana  . 1054  .3643  .4165  .0.597 

factor  Tan  twke  S  h“gh,>r  «*'•<•. . I™  JS’ 

fT  Md*a  Tlf’ r’ Y0452  l!o242  l!o093  L  0892 

and  tor  ^in  four  and  a  half  times  as  w  4970  410c  4.194  44^0 

high  (1.5658).  Only  by  using  news-  . 5^72  .4185  .4124  .4450 

papers  or  other  local  media  can  an  ad-  u”"*  . 

rn:Sa“SSoT»™  STadi-:::::::::::::; 

ni“!ha,'",S'SveicT’LX“'^  .  ^  * 

relation  to  each  other  in  actual  con-  rACiriia 

sumption,  since  the  factor  for  each  type  Washington  .  1.3177  .6407  3.2020  .5358 

of  liquor  is  based  on  the  total  national  Oregon  .  .4079  ^.3175  .8863  .1108 

consumption  of  that  liquor.  Total  na-  California  .  5.7286  5.6135  5.5321  5.9699 

rional  consumption  of  imported  Scotch  -  -  — - - 

in  1934  is  given  as  2,506,873  gallons.  Total  .  7.4542  6.5717  9.6204  6.6165 

(“domestic  Scotch”,  16,782  gallons) ;  of  UNITED  STATES  .  100%  100%  100%  100% 

gin  15,296,518  gallons,  of  which  15,150,-  (Copyright  1935.  Used  by  permission.) 

000  gallons  was  domestic;  of  brandy 


NEW  ENGLAND 

SCOTCH 
WHISKY 
Factor  % 
per  Stale 

GIN 

Factor  % 
per  State 

BRANDY 
F'actor  % 
per  State 

RUM 
Factor  % 
per  State 

Maine  . 

.8047 

.7884 

.7766 

.8376 

New  Hampshire  . 

.4697 

.4601 

.4535 

.4970 

Vermont  . 

.3628 

.3556 

.3504 

.3780 

Massachusetts  . 

4.2881 

4.2021 

4.1409 

4.4661 

Rhode  Island  . 

.6937 

.6798 

.6699 

.7229 

Connecticut  . 

1.6214 

1.5889 

1.5659 

1.6719 

Total  . 

8.2404 

8.0749 

7.9572 

8.5735 

MIDDLE  ATLANTIC 

New  York  . 

12.7043 

12.4492 

12.2700 

13.2594 

New  Jersey  . 

4.0781 

3.9962 

3.9382 

1.6088 

Pennsylvania  . 

2.8282 

4.8440 

3.5501 

3.6440 

Total  . 

19.6106 

21.2894 

19.7583 

18.5122 

SOUTH  ATLANTIC 

Delaware  . 

.2405 

.2356 

.2322 

.2506 

Maryland  . 

1.6463 

1.6132 

1.5898 

1.7155 

District  of  Columbia.. 

.4924 

.4876 

.4754 

.5133 

Virginia  . 

.3599 

1.5658 

1.1705 

.8123 

West  Virginia  . 

.0871 

.6774 

.8373 

.4994 

North  Carolina  . 

3.1986 

3.1346 

3.0888 

3.3324 

South  Carolina  . 

1.7155 

1.7193 

1.6939 

1.8278 

Georgia  . 

Dry 

Dry 

Dry 

Drv 

Florida  . 

2.5396 

1.4518 

1.4306 

1.5439 

Total  . 

10.2799 

10.8853 

10.5185 

10.4952 

EAST  NORTH  CENTRAL 

Ohio  .  6.7070 

6.5722 

6.4769 

6.9895 

Indiana  . 

3.2680 

3.2022 

3.1559 

3.4055 

Illinois  . 

7.6994 

7.5446 

7.4351 

8.0236 

Michigan  . 

2.7789 

2.2678 

1.6961 

2.6295 

Wisconsin  . 

2.9658 

2.9062 

2.8639 

3.0906 

Total  . 

23.4191 

22.4930 

21.6279 

24.1387 

EAST  SOUTH  CENTRAL 
Kentucky  .  2 . 6383 

2.5853 

2.5478 

2.7492 

Tennessee  . 

Dry 

Dry 

Dry 

Dry 

Alabama  . 

Dry 

Dry 

Dry 

Dry 

Mississippi  . 

Dry 

Dry 

Dry 

Dry 

Total  . 

2.6383 

2.5853 

2.5478 

2.7492 

WEST  NORTH  CENTRAL 
Minnesota  . . .  6.2092 

6.0845 

5.9962 

6.4707 

Iowa  . 

2.4934 

2.4432 

2.4078 

2.5983 

Missouri  . 

3.6624 

3.5887 

3.5367 

3.8165 

North  Dakota  . 

Dry 

Dry 

Dry 

Drv 

South  Dakota  . 

.6991 

.6852 

.6747 

.7299 

Nebraska  . 

1.3903 

1.3626 

1.3428 

1.4491 

Kansas  . 

Dry 

Dry 

Dry 

Dry 

Total  . 

14.4544 

14.1642 

13.9582 

15.0645 

WEST  SOUTH  CENTRAL 
Arkansas  .  3.2079 

3.1435 

2.7848 

3.3431 

Louisiana  . 

2.1206 

2.0780 

2.0479 

2.2099 

Oklahoma  . 

Dry 

Dry 

Dry 

Drv 

Texas  . 

5.8692 

5.7576 

5.6739 

6.1230 

Total  . 

11.1977 

10.9791 

10.5066 

11.6760 

MOUNTAIN 

Montana  . 

.1054 

.3643 

.4165 

.0.597 

Idaho  . 

.1016 

.1903 

.4606 

.0459 

Wvoming  . 

.1644 

.1154 

.3746 

.0853 

Colorado  . 

1.0452 

1.0242 

1.0093 

1.0892 

New  Mexico  . 

.4272 

.4185 

.4124 

.4450 

Arizona  . 

.2574 

.2522 

.2485 

.2682 

Utah  . 

.5124 

..5022 

.4945 

.5325 

Nevada  . 

.0918 

.0900 

.0887 

.0957 

Total  . 

2.7054 

2.9571 

3.5051 

2.6215 

PACIFIC 

Washington  . 

1.3177 

.6407 

3.2020 

.5358 

Oregon  . 

.4079 

.3175 

.8863 

.1108 

California  . 

5.7286 

5.6135 

5.5321 

5.9699 

Total  . 

7.4542 

6.5717 

9.6204 

6.6165 

UNITED  STATES  . 

100% 

100% 

100% 

100% 

(Copyright  1935. 

Used  by  permission.) 

sidered  in  planning  a  general  advertL 
ing  schedule.  All  these  consideration 
he  said,  make  liquor  advertising  qL 
viously  a  job  for  newspapers. 

“The  failure  of  advertisers  to  takf 
into  consideration  the  differences  in 
taste  preferences  has  been  the  cause  oi 
many  an  advertising  dollar  being  need 
lessly  thrown  down  the  sewer,”  he  sakL 
"Apportioning  a  Scotch  whisky  ai^ 
priation  strictly  on  a  |)er  capita  basis 
for  example,  would  result  in  a  dii^ 
astrously  inadequate  expenditure  in 
those  territories  where  Scotch  enjoys 
its  largest  sales  per  capita,  and  an  m. 
necessary  expenditure  in  those  terri¬ 
tories  where  Scotch  is  lowest.  The 
four  leading  Scotch-consuming  states 
are  New  York,  Illinois,  Ohio,  and  Min¬ 
nesota,  which  in  the  aggregate  take 
33*4  per  cent  of  the  total  Scotch  sales 
A  schedule  for  Scotch  ought  to  put  33k 
jier  cent  of  the  expenditures  into  those 
states.  That  means  using  newspapers 
‘‘Of  course  you  can’t  follow  the 
mathematical  theory  to  the  last  ili»fnii 
With  a  limited  appropriation  some 
states  would  have  an  allotment  too 
small  to  buy  even  a  one-inch  classi¬ 
fied  advertisement  for  a  week.  In  a 
case  where  the  advertiser  cannot  do  an 
adequate  job  in  every  state  on  his  list 
he  will  be  well  advised  to  drop  some 
states  and  spend  his  money  in  the  states 
which  offer  him  the  best  possiWlities  of 
returns.  As  profits  accumulate,  he  can 
spread  out  his  campaign.” 

CURB  ON  POLL  CURIOSITY 

Postmaster  General  Farley  Warn 
Employes  Against  Delaying  Votst 

(.Special  to  Editok  &  Publishes) 

Washington,  D.  C,  Nov.  20— Curi¬ 
osity  on  the  part  of  postoffice  em¬ 
ployes  who  evidently  are  anxious  to 
learn  which  way  the  political  winds  are 
blowing,  is  delaying  transmission  of 
postcards  used  in  straw  votes  being 
conducted  by  newspapers,  it  has  come 
to  the  attention  of  Postmaster  (Jeneral 
James  A.  Farley.  .Although  the  Post¬ 
master  General,  in  his  capacity  oi 
Democratic  national  committee  chair¬ 
man,  is  perhaps  more  interested  than 
any  of  his  postal  subordinates,  he  has 
issued  the  following  interoffice  order: 

“A  number  of  newspapers  and  maga 
zines  are  engaged  in  taking  straw  vote 
and  the  Department  has  received  infor¬ 
mation  that  in  some  instaiKes  postal 
employes  are  displaying  an  unwar¬ 
ranted  curiosity  in  the  postcard  ballots 
transmitted  through  the  mails. 

“Postmasters  and  all  postal  employe 
are  warned  that  mail  matter  of  this 
kind  is  to  be  handled  expeditiously  and 
promptly  dispatched  to  the  addressee. 
Employes  of  the  postal  service  must  not 
make  any  examination  or  classification 
of  the  ballots. 

“Violation  of  this  order  will  result  in 
severe  disciplinary  action.” 

GHOST  THEME  SOLD  PAGE 

Novel  Idea  Brought  42  Advertuen 
Into  Alabama  Paper 

Selma  (Ala.)  Times- J oumal  on  Ocl 
31  carried  a  full  page  oi  small  Hal¬ 
lowe’en  advertisements  under  the  head¬ 
ing:  “Not  a  Ghost  of  a  Doubt  that 
each  of  the  Advertisers  Below  are  not 
‘Ghostly’  but  Real  Live  Firms  who  do 
their  jobs  right.”  Pumpkins  and 
witches  illustrated  the  page,  and  all  the 
advertisements  made  references  to 
ghosts. 

The  idea  was  conceived  by  Mrs.  F.  T. 
Raiford,  business  manager  of  the  Times- 
Journal,  who  wrote  all  the  copy.  Each 
advertisement  was  written  individually 
for  the  firm  for  which  it  was  intended. 
The  space  was  sold  and  the  page  ad 
arranged  by  Miss  Elva  Stewart,  classi¬ 
fied  manager. 

Forty-two  advertisements  and  a 
'ocally-written  prize-winning  ghost  story 
filled  the  page. 

ADDS  SHORT  WAVE  NEWS 

The  Birmingham  Neurs-Age-HertU 
and  the  Birmingham  Post  have  br^ 
ened  their  radio  columns  to  list  both 
long  and  short  wave  program  features. 


/ 
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M. 


ore  than  anything  else,  distinction  of  The  Times 


as  a  newspaper  lies  in  its  enterprise  in  getting  the  news, 
getting  it  first,  getting  all  of  it,  getting  it  right.  This 
enterprise  brings  together  as  The  Times  audience  the 
greatest  group  of  intelligent  newspaper  readers  in  the 
country.  Advertisers  find  this  audience  the  primary  market 
for  success  in  New  York. 


THE  NEWS  THAT’S  FIT  TO  PRINT 
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SIGMA  DELTA  CHI  VOTES  TO  EXTEND 
NATIONAL  ALUMNI  PROGRAM 


Urbana  Convention  Looks  to  Co-ordination  of  Activities  of  the 
S«v«ral  Branches  of  Journalism — Carl  P.  Miller  New  President 
— Chamley,  Brandenburg  Vice-Presidents 

Tn*”*xT^'^**'‘**'*^  .  .  (Tex.)  Daily  Telegram,  retiring  chair- 
KBANA,  III.,  Nov.  17 — Initial  nian,  presented  Mr.  Stempel  with  the 
steps  toward  an  expanded  alumni  Wells  Memorial  Key,  voted  to  him  by 
program,  whKh  may  eventually  co-or-  the  fraternity  for  his  outstanding  work 
dinato  activities  (liirinc'  the  nast  vear. 


Carl  P.  Millkr 


lo  tDiTot  &  Publisher)  (Tex.)  Daily  Telegram,  retiring  chair- 

III.,  Nov.  17 — Initial  nian,  presented  Mr.  Stempel  with  the 

vard  an  expanded  alumni  Wells  Memorial  Key,  voted  to  him  by 

ch  may  eventually  co-or-  the  fraternity  for  his  outstanding  work 

_  dinato  activities  during  the  past  year. 

of  the  several  Other  officers  chosen  were :  Mitchell 
branches  of  jour-  v_  Charnley,  professor  of  journalism, 
nalisni  in  a  man-  University  of  Minnesota,  and  George  A. 
ner  that  has  not  Brandenburg,  Chicago  correspondent  of 
heretofore  been  Kditor  &  Publishes,  vice-presidents; 
achieved  in  this  Frank  W.  McDonough,  associate  edi- 

c  o  nil  t  r  y,  were  tor,  Better  Homes  Sr  Gardens,  Des 
taken  by  delegates  Moines,  alumni  secretary ;  Tom  Ma- 

attending  the  -0th  honey,  Buffalo  Times,  secretary,  and 

national  conven-  jully  Nettleton,  Washington.  D.  C., 

tion  of  _  Sigma  editor,  Christian  Science  Monitor,  trea- 

Delta  Chi,  ipro-  surer.  The  following  were  elected  to 

fessional  journal-  serve  on  the  executive  council: 

1  s  m  fraternity  Elmo  Scott  Watson,  editor,  Publish- 
ILI.KR  which  concluded  a  Auxiliary;  Irving  Billiard,  St. 

three-day  session  Touis  Post-Dis{>atch  ^itorial  writer; 

Approximately  100  under-  Frank  Appleby,  publisher  of  the  On- 
l  alumni  members,  repre-  tario  (Cal.)  Daily  Report,  and  Wil- 


here  today.  Approximately  100  under¬ 
graduate  and  alumni  members,  repre¬ 
senting  chapters  from  coast  to  coast, 
attended  the  meeting. 

While  alumni  expansion  was  one  of 
the  major  topics  of  discussion,  the  con¬ 
vention  also  voted  to  give  undergrad¬ 
uate  chapters  a  special  session  at  next 
year’s  meeting  devoted  to  college  jour¬ 
nalistic  problems  and  chapter  activities. 
I^legates  voted  to  accept  the  invita¬ 
tion  of  Texas  and  Southern  Methodist 
chapters  to  hold  the  1936  convention  at 
Dallas  in  connection  with  the  Texas 
Centennial. 

The  fraternity  elected  Frank  E.  Gan¬ 
nett,  publisher  of  the  Gannett  news¬ 
papers,  to  national  honorary  member¬ 
ship  in  Sigma  Delta  Chi  and  honored 
Walter  M.  Harrison,  managing  editor, 
Oklahoma  City  Oklahoman  and  Times, 
by  choosing  him  as  national  honorary 
president. 

The  University  of  Illinois  chapter, 
host  to  this  year’s  convention,  initiated 
Qiarles  H.  Dennis,  an  alumnus  of  Il¬ 
linois  and  editor-emeritus  of  the  Chi¬ 
cago  Daily  News,  Philip  Kinsley,  Chi¬ 
cago  Tribune  reporter,  and  W.  W. 
Loomis,  _  publisher  of  the  LaGrange 
(Ill.)  Citisen  and  treasurer  of  the  Na- 


lard  R.  Smith,  Wisconsin  state  manager 
of  the  United  Press,  Madison. 

K.  C.  Holgate,  publisher  of  the  Wall 
Street  Journal,  was  re-elected  a  trus¬ 
tee  of  the  Quill  Endowment  Fund. 
Ralph  L.  Peters,  Detroit  News,  was 
renamed  editor  of  the  Quill  magazine. 
James  C.  Kiper  was  re-appointed  execu¬ 
tive  secretary. 

Prof.  Lawrence  W.  Murphy,  director  of 
journalism  at  Illinois,  and  Dean  Albert 
J.  Harno  of  the  University  law  school, 
opened  the  convention  with  addresses 
of  welcome  Friday  morning.  President 
Stempel  gave  his  annual  report  in  which 
he  declared  “a  new  era  in  American 
journalism  has  begun.”  He  pointed 
to  rising  newspaper  receipts  and  as¬ 
serted  they  “will  mean  wider  use  of 
the  most  recent  mechanical  develop¬ 
ments  in  newspaper  production,  en¬ 
larged  staffs  to  improve  news  coverage 
and  interpretation  to  meet  the  challenge 
of  radio  and  the  films.” 

Friday  noon,  delegates  were  guests 
of  D.  W.  Stevick,  publisher  of  the 
Champaign-Urbana  News-Gasette,  at 
a  luncheon.  The  afternoon  session 


terms  which  are  understood  b>  ti- 
BENSON  IN  HAWAII  masses.  Alfred  M.  Lee,  Univer^^ 

_ _ _  Kansas,  read  his  annual  report  as  i^ 

man  of  the  research  committee.  ^ 
At  the  banquet  Saturday  tmm 
Paul  Scott  Mowrer,  Chicago  iS 
News  associate  editor,  discussed  th^ 
ternational  situation.  He  raised 
point  that  if  three  great  nations  » 
dissatisfied  with  existing  condiA^  ^ 
it  wise  for  this  country  to 
strictly  neutral  and  give  up  its  doctrb 
of  the  freedom  of  the  seas? 

Mr.  Kinsley  of  the  Tribune 
“The  Education  of  a  Reporter," 
on  his  more  than  30  years  of  ne«|. 
paper  experience.  Looking  har|t 
his  career,  Mr.  Kinsley  remarked: 

“We  can  have  but  brushin»»  acqq^. 
ance  with  the  truth.  In  each  event  tht 
presents  itself  for  statement  and  » 
terpretation  we  cannot  take  time  to 
read  history,  psychology,  biology, 
thropology  and  a  dozen  otlm 
knowledges.” 

Mr.  Kinsley  stressed  the  need  fat 
reporters  lieing  able  to  evaluate  enttt 
better  and  cit^  the  rise  of  coluia^ 
as  a  slight  indication  of  this  need  fa 
John  Benson,  president.  American  As-  the  political  field.  “Newspapers  reflect 
soriation  of  Advertising  Agencies,  largely  the  ideas  of  the  dominant  locfal 
tries  his  hand  at  outrigger  canoeing  group,”  he  said.  “Naturally,  then,  tv 
at  Waikiki,  famous  Honolulu  beach,  porting  on  social,  political  and  eccne* 
where  he  is  vacationing,  mic  events  has  its  selective  limhatiaa,' 


I 


and  the  Press”  and  Prof.  Robert  E. 
Park,  visiting  sociology  professor  from 
the  University  of  Chicago  now  at  Fisk 
University,  who  criticized  newspapers, 
on  one  hand,  for  their  news  policies 
designed  to  build  larger  circulations, 
yet  he  felt  that  newspapers  have 
changed  the  English  language  by  using 


TAX  ON  MATERIALS  ONLT 

A  friendly  test  suit  between  C  Ua 
de  Aryan,  editor  of  the  weekly  Sii 
Diego  Broom,  and  his  printer,  ^  0. 
Akers,  the  Superior  Court  of  Cam- 
nia  has  established  that  printers  mat 
not  be  taxed  on  their  labor,  but  ofay 
on  the  material  used  in  producing  a  jsk 


Worcester,  Massachusetts 


DIVERSIFIED  Circulation 


in  a  Market  of 


DIVERSIFIED  Industries 


Widely  diversified  industries  give  to  the  Worcester  Market  a  stability 
of  buying  power  equaled  by  few  major  markets  of  the_  nation.  The 
stability  of  Telegram-Gazette  influence  in  this  market  is  baised  upon 
circulation  equally  diversified. 


tional  Editorial  Association,  as  associate  opened  with  a  discussion  on  “Muni- 


members  at  an  impressive  model  initi¬ 
ation  ceremony  Saturday  afternoon. 

Alumni  members,  at  a  special  session 
Saturday  adopted  a  motion  suggesting 
the  incoming  president  appoint  a  com¬ 
mittee  to  study  alumni  chapter  activi¬ 
ties  and  _  aid  in  organizing  more  such 
groups  in  key  cities  of  the  United 
States.  It  was  emphasized,  however, 
that  in  looking  forward  to  a  more  ac¬ 
tive  alumni  organization,  the  fraternity 
would  adhere  to  Sigma  Delta  Chi  aims 
and  purposes,  rather  than  direct  its  ef¬ 
forts  in  some  new  form  of  professional 
journalism  organization  at  this  time. 

Convention  action  taken  today  hinges 
upon  referendum  approval  by  chapters 
of  a  constitutional  amendment,  provid¬ 
ing  for  a  first  vice-president  in  charge 
of  alumni  activity,  with  two  other  vice- 
presidents,  one  in  charge  of  undergrad¬ 
uate  chapter  visitation  and  the  other  in 
general  expansion. 

In  electing  national  officers  for  1935- 
the  delegates  designated  the  incom¬ 
ing  alumni  secretary  to  be  first  vice- 
president  in  charge  of  alumni  affairs, 
upon  referendum  approval  by  chapters 
of  the  proposed  change  in  constitutional 
and  by-laws. 

The  convention  approved  the  proposal 
of  the  St.  Louis  alumni  delegate  that 
associate  members  may  be  nominated 
by  alumni  chapters  to  the  national 
executive  council,  which,  in  turn,  will 
convey  the  nomination  to  an  under¬ 
graduate  chapter,  which  will  initiate  the 
proposed  associate. 

Carl  P.  Miller,  general  manager  of 
the  Pacific  (3oast  edition  of  the  Walt 
Street  Journal,  was  elected  national 
president  of  the  fraternity,  succeeding 
John  E.  Stempel,  New  York  Sun,  who 
was  named  chairman  of  the  executive 
council.  Walter  R.  Humphrey,  Temple 


cipal  Government  and  the  Press.”  Talks 
were  given  by  A.  D.  McLarty,  secre¬ 
tary  of  the  Illinois  Municipal  League, 
Mayor  John  Gray  of  Urbana,  a  former 
weekly  newspaper  editor,  and  M.  W. 
Hout.  News-Gazette  managing  editor, 
who  outlined  how  newspapers  can  go 
about  to  clean  up  bad  local  govern¬ 
ment. 

Undergraduate  members  spoke  at  the 
final  Friday  session.  Saturday  morn¬ 
ing  was  given  over  to  research  dis¬ 
cussion,  with  talks  by  Mr.  Watson  of 
the  Publishers’  Auxiliary,  who  outlined 
the  history  of  syndicates  in  this  country. 
Prof.  John  D.  Salter  of  the  Univer¬ 
sity  of  Wisconsin  political  science  de¬ 
partment,  who  discussed  “Boss  Rule 


In  Worcester  and  the  Worcester  suburban  trading  area,  almost  every¬ 
body  reads  the  Telegram-Gazette.  The  completeness  of  Telegra^ 
Gazette  news  coverage,  the  progressiveness  of  Telegram-Gazette  editorisl 
policies,  have  earned  the  interest  and  loyalty  of  readers  of  every  cUm 
and  kind.  Rich  man.  poor  man,  middle-class  man— ^ity  man,  suburbanite 
2md  farmer- — manufacturer,  foreman  and  machinist — doctor,  lavryer, 
baker,  chief — AND  THEIR  WIVES — all  read  the  Telegram-Gazette. 
Average  net  paid  daily  circulation  more  than  1 00,000  for  over  eight  years. 

Of  ali  in  IVorcesier  and  th»  atAurkan  trading  arm 

who  Ttiularly  rtceioe  in  theirZhomea  a^Worctattr  daily  paper 


MORE  TELEGRAM  OR 

THAN  GAZETTE  6  DAYS  EVERY  WEEK 


Dividing  them  familiea  into  three  groupe  etccording  to  buying  power — the 
Telegram^Gazetie  ia  read  aix  daya  every  week  more  than 


287,679 


80%  of  CLASS  C  FAMILIES  _85%  of  CLASS  B  FAMILIES 

Those  of  lowest  buying  power  Those  of  medium  buying  power 

94%  of  CLASS  A  FAMILIES 


Those  of  highest  buying  power 


wet  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  inue$)  (or  the  month  of 


OCTOBER,  1935 


This  represents  A  GAIN  OF  6,385 
OVER  OaOBER,  1934  .  .  .  | 
The  Sunday  Sun  circulation  averaged 
198,516  per  Sunday  for  October, 
1935 — a  gain  of  9,737  over  Octo¬ 
ber,  1934. 


Any  other  breakdown  of  the  Worcester  Market — by  telephone  instal¬ 
lations  or  automobile  ownership — by  savings  deposits  or  charge  accounts 
— by  race  or  creed  or  political  affiliation — would  show  results  substantially 
the  same. 

The  Worcester  Market — concentrating  more  thim  433,000  people  m 
Worcester  and  an  average  18-mile  radius — is  effectively  covered  by  the 
Telegram-Gazette  ALONE.  The  ENTIRE  market  is  covered  by  tlijm 
newspapers — and  no  one  section  of  the  market  c«m  be  adequately  covered 
through  any  other  medium. 
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CAMERAMEN  INSISTING  ON  BETTER 
TREATMENT  AT  SPORT  CONTESTS 

No  More  “Pushing  Around”  Acme  Chief  Says — Will  Not  Hold 
Men  Liable  for  Failing  to  Get  Photo  Where  Cooperation 
Is  Denied — New  Lens  Described 


IF  the  officials  of  the  sporting  world, 
whether  collegiate  or  commercial, 


hope  to  get  pictures  of  their  events  in 
the  papers,  they  had  better  form  a  com¬ 
mittee  to  wait  upon  Bob  Dorman,  man¬ 
ager  of  the  Acme  photo  news  syndicate. 


By  JACK  PRICE 

{  world.  They  will  fall  in  line  with  other  sports 
mercial,  when  awakened  to  the  realization  that 
vents  in  c()-i)j)eration  with  the  cameramen  will 
1  a  com-  be  more  Iteneficial  to  all  concerned.” 


syndicates,  an  association  is  being  increase  the  speed  of  your  own  i 
formed  by  the  picture  assignment  edi-  least  30  per  cent.  * 

tors.  The  first  meeting  was  held  last  Its  cardinal  feature  is  that  it  m..  ■ 
week  and  was  attended  by  representa-  greater  actinic  ray  value  to^ 
tives  of  the  International  News,  Asso-  through  both  this  and  your  lens 
dated  Press,  Acme  News  Pictures  and  it  produces  richer  tonal  qualiti*^- 
the  New  York  Dculy  News.  Another  negative.  As  an  illustration  of  iS 
meeting  is  being  called  for  next  week  ifications  Mr.  Dorman  has  iidor^ 
at  which  all  picture  assignment  editors  this  writer,  that  in  covering  a  ImS. 
of  all  the  newspapers  and  photo  syndi-  game  one  of  his  men  applied  this^SS 
cates  are  expected  to  attend.  lens  and  was  able  to  produce 

If  these  gentlemen  can  get  together  F.2.7  Zeiss  lens  the  same  results 
and  formulate  a  plan  of  campaign  which  by  an  K.2.1.  Using  a  hyper-sen^ 
would  be  sanctioned  by  their  organiza-  nanchromatic  nlate  uictiirec 


Last  summer  during  one  of  the  I'ons,  there  must  lie  .some  overtures 


championship  tennis  matches  the  pho- 


Iianchromatic  plate  pictures  were  mad! 

at  an  exposure  of  1/I60th  of  a  seemH 
D _ u  1 _ _  ,  »s«Jlia 


fiom  recalcitrant  sports  managements,  with  the  Beach  lens  attachment  wWU 
or  else.  1  here  can  lie  no  doubt  as  to  without  the  attachment  exposure  ^ 
the  sincerity  of  the  gentlemen  behind  to  be  slowed  down  to  1/ 100th  of  a  » 
this  movement.  If  successful  this  group  ond.  So  enthusiastic  have  the  nh^ 
of  men  can  aid  materially  in  procuring  graphers  of  Acme  become  over  thu^ 
workable  conditions  for  their  photog-  device,  that  three  Beach  lens  have  Iim 
raphers  who  are  now  working  at  times  bought  and  are  in  constant  use. 
under  great  handicaps.  ♦  ♦  * 

What  the  reactions  will  be  with  the  XT  O  press  cameraman  could  exoect 
photographers  is  another  matter,  and  to  get  a  job  on  a  London  nm 

we  hope  they  will  not  take  the  law  into  paper  unless  his  wardrobe  included 


their  own  hands. 

From  the  news  photograph  viewpoint, 
credit  and  praise  should  be  given  to 
those  gentlemen  who  have  waged  and 
won  a  war  against  the  fight  promoters 
to  allow  photographers  to  operate  from 
ringside  seats.  At  the  Louis-Baer  fight 
and  all  ensuing  championship  matches, 
seats  in  the  second  row  from  the  can¬ 
vas  will  tie  allotted  to  accredited  pho¬ 
tographers  from  newspapers. 

*  «  « 

SCIENTIFIC  progress  for  the  bene¬ 
fit  of  the  newspaper  cameraman  is 
lieing  made  rapidly.  Our  attention  has 
been  called  to  an  invention  which  will 
cause  the  lens  manufacturers  much  con¬ 
cern.  Bob  Dorman  of  Acme  has  been 


This  photograph  of  a  hookey  match  between  the  Canadiens  and  the  Americans  experimenting  with  a  new  speed  lens 

was  made  by  a  staff  photographer  of  Acme  Photos,  and  taken  at  Madison  attachment  which  he  discovered  was 

Square  Garden.  A  six-inch  Carl  Zeiss  lens  working  at  F.2.7  was  used  with  made  in  Buffalo.  This  attachment  is 

aid  of  the  Beach  attachable  lens  and  the  exposure  was  l/160th  of  a  second  ^  single  unit  consisting  of  a  lens  ager  of  the  Cheyenne  IVyoming  SbiU 

,  ■  ,  r  ■  'At  mounted  in  a  metal  ring  with  thumb  Leader,  has  been  named  assistant  gra- 

and  a  veteran,  who  knows  his  news  tographers  complained  ot  inconsiderate  screws  so  that  it  can  adjusted  to  eral  manager  of  the  daily,  succeed^ 
pictures.  It  swms  that  some  of  the  and  rude  ^ny  lens  by  merely  tightening  the  W.  I.  N.  Cox,  who  recently  becaoK 


paper  unless  his  wardrobe  included  top 
hat.  frock  coat,  striiied  trousers  and 
walking  stick,  the  reason  being  that  all 
royalty  assignments  are  covered  h 
fashion  plate  style.  Not  to  be  outdone 
New  York  City  photographers  haw 
taken  to  evening  dress.  Increasing  cov¬ 
erage  of  the  night  club  life  of  society 
and  such  formal  functions  as  the  Horse 
Show  ball  and  Park  avenue  affairs,  has 
been  the  cause  of  metropolitan  canieri- 
men  going  high  hat.  They  have  not  ! 
as  yet  taken  to  the  walking  stick,  hot 
almost  any  night  one  may  be  accosted 
by  a  photographer  in  tails  or  tuxedo 
inquiring  the  names  of  your  party,  read¬ 
ing  from  left  to  right.  If  coaxed  he 
may  condescend  to  sip  a  glass  of  vint¬ 
age  wine. 

McCALLUM  PROMOTED 

A.  Boon  McCallum,  advertising  man. 
ager  of  the  Cheyenne  IVyoming  SUtU 


and  a  veteran,  who  knows  his  news  tographers  complained  oi  inconsiderate  gcrews  so  that  it  can  adjusted  to  eral  manager  of  tli 
pictures.  It  seems  that  some  of  the  and  rude  treatment  by  the  management,  ^y  merely  tightening  the  W.  I.  N.  Cox,  who  recently  becamt 

gentlemen  in  charge  of  caring  for  the  but  it  seems  that  their  complaints  were  ^^rews.  It  is  called  the  Beach  inven-  general  manager  of  the  Ogden  (Utah) 
requirements  of  the  newspaper  photog-  dismissed  without  even  an  investigation  manufacturers  claim  it  will  Standard-Examiner. 

raphers  have  not  been  doing  right  by  of  the  conditions.^  The  pnotograpners  .  ^  ■"  ™«  ■■■  im  n 

the  camera  bovs  and  are  about  to  hie  conferred  and  decided  to  report  the  sit-  "■  >  ■ 


the  camera  boys  and  are  about  to  be 
taught  a  lesson  in  deportment. 

It  is  a  well-known  fact  that  for  years 
the  news  photographers  have  been  prac¬ 
tically  manliandled  at  various  sporting 
events.  On  one  occasion,  the  Dempsey- 
Firpo  fight,  this  columnist  was  literally 
tossed  from  pillar  to  post,  though  hav¬ 
ing  all  the  necessary  credentials  for 
covering  the  event.  Nothing  mattered 
to  the  promoters  or  the  gentlemen  in 


nation  to  their  respective  employers. 
The  majority  received  sanction  of  their 
proposal  to  fold  their  cameras  and  leave 
the  scene.  The  others,  working  in 
sympathy,  also  closed  their  boxes  and 
left  with  their  comrades  without  a  pic¬ 
ture  being  made.  When  the  match  was 
over  and  the  awarding  of  the  trophy 
took  place  it  was  quite  noticeable  ^at 
the  photographers  meant  to  abide  by 


charge  of  publicity,  except  perhaps,  to  their  threat,  for  not  a  cameraman  was 
enjoy  the  sight  of  photographers  being  s'ght.  Offioals  and  si^ators  were 
thrown  out  of  the  arena.  aghast  at  the  indignity  which  was  fol- 

Times  have  changed  and  according  lowed  by  a  rush  to  the  telephones  by 
to  Mr.  Dorman  “photographers  are  go-  tennis  onicials,  but  to  no  avail.  The 
ing  to  be  given  consideration,  proper  damage  was  done,  and  whether  it  will 
working  conditions  and  civil  treatment,  happen^  again  remains  to  be  seen.  Our 
or  they  are  not  going  to  make  pictures,  prediction  is  that  there  will  either  be 
\^en  one  of  my  men  returns  from  a  some  new  laces  on  the  course  or  that 
sporting  show  without  any  exposures,  ^  branch  the  size  of  an  oak  tree 

due  to  lack  of  co-operation  on  the  part  ^  waved  witl^  much  gusto, 

of  the  management,  I  shall  not  hold  » j  . 

him  to  blame,  si^rting  events  need  T  ^  order  that  a  concerted  action  can 
pictorial  publicity  and  the  pictures.  be  token  by  the  heads  of  the  newspa- 
though  they  be  news,  cannot  be  had  photograph  departments  and  of  the 
unless  something  is  done  to  facilitate 
the  work  of  the  photographers." 

“Evidence  of  the  fruits  of  our  work 
is  seen  in  the  badges  Madison  Garden 
have  issued  to  photo  syndicates  and 
photograph  departments  of  the  New 
York  City  newspapers.  Also  at  the 
fights  the  promoters  have  built  special 
stands  for  the  cameramen  while  at  the 
baseball  fields  specials  hanging  plat¬ 
forms  have  been  construct^  to  aid 
the  photographers  in  getting  their  pic¬ 
tures  without  interference  from  eiAer 
the  public  or  the  park  attendants. 

“In  addition  to  Ae  hanging  platforms 
at  the  ball  fields,  the  ball  clubs  have 
set  aside  seats  opposite  first  and  third 
bases.  At  the  Garden  seats  have  been 
designated  for  photographers  which  en¬ 
able  them  to  get  better  shots  during  a 
hockey  game.  Slowly  but  surely  pro¬ 
moters  of  sports  must  see  that  it  will 
be  to  their  advantage  to  be  a  little  more 
considerate  of  the  photographer’s  con¬ 
ditions. 

“Tennis  and  collegiate  football  man¬ 
agements  are  still  a  tut  old  fashioned. 
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Weshinston,  D.  C 

The  Minneapolis  Star 
now  has  the  largest 
evening  home  detivered 
circulation  m 

Minneapolis! 


JjiXPANDING  its  news  gathering  facilities  and 
starting  a  parade  of  new  features.  The  Star  has 
gained  more  than  a  thousand  a  week  since  August  10. 
Concise,  crisp,  edited  in  the  modern  manner.  The 
Star  is  going  places  in  Minneapolis.  A  newspaper 
that  is  a  welcomed  visitor  in  more  and  more  homes 
every  day  ...  a  newspaper  with  the  complete  story 
of  the  world,  the  nation  and  the  northwest.  A 
newspaper  with  a  great  array  of  new,  entertaining 
features.  It's  only  natural  that  The  Star  now  has 
the  largest  evening  home  delivered  circulation  in 
Minneapolis. 

THE  MINNEAPOLIS  STAR 

ownership  with  Th«  Dm  MoinM  and  Tribuna 

fUprtunUi  kff 

Guy  S.  Osborn,  Scolaro  and  Meeker,  Inc. 

CHICAGO  NEW  YORK  DETROIT  ST.  LOUIS 


When  Newspapers  Use  Legible  Type 


-’“L  NOTYPE 


Fewer  People  Listen  to  the  Radio 


It’s  when  your  head  begins  to  ache,  your  eyes  smart,  and  the  letters 
swim  together . , .  that’s  when  you  throw  the  paper  aside  and  switch 
on  the  radio.  It  doesn’t  take  much  effort  to  listen,  but  it  does  take  an 
effort  to  read  type  that  is  blurry  and  indistinct.  If  you  want  people 
to  read  your  paper  right  through  to  the  last  page,  give  them  a  type 
that  is  clear  and  sharp  . . .  one  that  can  hold  its  legibility  through 
the  ordeal  of  modern,  high-speed  newspaper  production.  In  the 
Linotype  Legibility  Group  you  have  five  such  faces,  to  fit  any  re¬ 
quirement  of  taste  and  printing  conditions. 


LINOTYPE  IONIC  NO.  5 

7  POINT  ON  6  POINT  BODY 


LINOTYPE  PARAGON 

7  POINT  ON  a  POINT  BODY 


LINOTYPE  EXCELSIOR 

7  POINT  ON  a  POINT  BODY 


LINOTYPE  OPTICON 

7  POINT  ON  a  POINT  BODY 


There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must  There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must 
!  mount  in  its  quick  trip  from  the  Lino-  surmount  in  its  quick  trip  from  the  mount  in  its  quick  trip  from  the  Lino-  surmount  in  its  quick  trip  from  the 
I  type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s  type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s 
'one  is  in  the  newspaper  plant;  the  mind.  One  is  in  the  newspaper  plant;  One  is  in  the  newspaper  plant;  the  I  mind.  One  is  in  the  newspaper  plant; 
i  other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye.  other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye. 

I  Modern  newspaper  printing  condl-  Modern  newspaper  printing  condi-  Modern  newspaper  printing  condi-  Modem  newspaper  printing  condi- 
j  tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive 
I  the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a  1  the  ordeal  of  dry-mat  stereotyping,  a 
I  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from 
I  thin  lines  and  delicate  serifs.  It  must  thin  lines  and  delicate  serifs.  It  must  thin  lines  and  delicate  serifs.  It  must .  thin  lines  and  delicate  serifs.  It  must 
I  be  designed  with  due  regard  for  the  be  designed  with  due  regard  for  the  be  designed  with  due  regard  for  the '  be  designed  with  due  regard  for  the 
1  slurring  effects  of  rubber  rollers,  and  slurring  effects  of  rubber  rollers,  and  slurring  effects  of  rubber  rollers,  and  slurring  effects  of  rubber  rollers,  and 
j  the  tendency  of  thin  inks  to  collect  the  tendency  of  thin  inks  to  collect  the  tendency  of  thin  inks  to  collect  the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings,  in  sharp  angles  and  narrow  openings,  in  sharp  angles  and  narrow  openings,  j  in  sharp  angles  and  narrow  openings. 

The  well-designed  news  face  makes  The  well-designed  news  face  makes  The  well-designed  news  face  makes  The  well  designed  news  face  makes 
the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It  the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It  must 
I  be  compact  and  yet  not  look  crowded,  must  be  compact  and  yet  not  look  be  compact  and  yet  not  look  crowded,  be  compact  and  yet  not  look  crowded. 

'  This  is  achieved  by  careful  distribu-  crowded.  This  is  achieved  by  careful  This  is  achieved  b - careful  distribu- 

I  tion  of  the  white  space  in  and  around  distribution  of  the  white  space  in  tion  of  the  white  s  LINOTYPE  TEXTYPE  ce  in  and  around 

i  the  letter  so  that  it  actually  looks  big-  and  around  the  letter  so  that  it  actu-  the  letter  so  that  ^  ^  t  actually  looks 

I  ger  than  it  is.  Points  of  difference  be-  ally  looks  bigger  than  it  is.  Points  of  bigger  than  it  is.  P  *  u  it  cur  difference 

I  tween  similar  letters  are  deftly  em-  difference  between  similar  letters  between  similar  1  inere  are  two  nurai^  news  m\Ki  sur-  g^e  deftly 

I  phasized,  and  the  individual  letters  are  deftly  emphasized,  and  the  indi-  emphasized,  and  t  m  ®  individual  let- 

I  drawn  so  that  they  will  knit  firmly  vidual  letters  drawn  so  that  they  tres  drawn  so  tha  keyboard  to  the  re  •  t  they  will  knit 

]  together  into  words  and  aid  the  swift  will  knit  firmly  together  into  words  firmly  together  in  '^"®  ^"®  newspaper  p  anx,  ^  ^ords  and  aid 

I  movement  of  the  eye  as  it  skims  the  and  aid  the  swift  movement  of  the  the  swift  moveme  ®  reaoer  s  eye  ^  gyg 

'  column.  eye  as  it  skims  the  column.  skims  the  column.  Modem  newspa^r  prmtmg  con^- 

All  these  things  help  the  newspaper  All  these  things  help  the  news-  All  these  things  ®®®[  n  ^  ^®^P  *^® 

'reader  to  absorb  the  day’s  news  paper  reader  to  absorb  the  day’s  paper  reader  to  a  |^®  ordeal  of  ®^®  ®®  ^  bsorb  the  day’s 

I  Quickly,  easily,  and  with  a  minimum  news  quickly,  easily,  and  with  a  news  quickly,  eas  *yp®,.*®®®  ® 

«  minimum  of  eye-straln.  minimum  of  oyo-s  “atrmgfrjto^u^  -!!>: _ 


mergenthaler  linotype 

OOOKLYN,  N.  Y.  SAN  FRANCISCO  CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
RtprGSMtativM  In  tha  Priaeipal  CItiM  of  tka  World 


ring  effects  of  rubber  rollers,  and  the 
tendency  of  thin  inks  to  collect  in  sharp 
angles  and  narrow  openings.  ^^t  in 

The  well-designed  news  face  makes  linotype  garamono, 
the  best  possible  use  of  space.  It  must  excelsior, 
be  compact  and  yet  not  look  crowded. 

’This  is  achieved  by  careful  distribution  { 

of  the  white  space  in  and  aroimd  the  cono.  no.  a  and 

letter  so  that  it  actually  looks  bigger  |  indicated  faces 


I 
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PASS  IN  REVIEW 


Worcester’*  Grim 

HE’S  only  22  years  old  and  is  prob¬ 
ably  the  youngest  newspaper  pro¬ 
motion  manager  in  the  country.  He 
has  been  promo- 


Geokge  Gkim 


tion  manager  of 
the  IV  orcester 
(M  ass.)  T  ele- 
gram-Gazette  for 
about  ten  months. 
Blefore  that  he 
was  on  the  Jersey 
City  Jersey  Jour- 
tial  doing  police 
reporting,  feature 
stories,  general 
city  room  work 
and  the  radio  col- 


George  Grim  graduated  from  Wil¬ 
liams  in  ’33  and  Carl  Ackerman’s  School 
of  Journalism  in  ’34.  The  biggest  thing 
he  did  at  Williams  was  to  run  a  campus 
radio  station,  but  he  was  nearly  tossed 
out  for  it.  His  early  radio  activities 
have  served  him  well  for  a  good  portion 
of  his  promotion  work  today  is  with 
radio.  He  does  a  daily  radio  program 
for  his  paper  on  station  WTAG  which 
his  paper  owns.  On  the  air  he  reads 
the  funnies  as  “Uncle  Ray”,  writes  and 
produces  a  “March-of-Time”  sort  of  a 
program  based  on  Sunday  features, 
dramatizes  new  serial  stories,  plays  up 
new  editorial  features  to  attract  new 
readers. 

He  gets  a  lot  of  fun  out  of  radio 
promotion,  especially  when  he  plugs  the 
funnies.  He  thinks  a  good  deal  of  the 
circulation  gains  of  the  paper  are  due 
to  the  promotion  over  the  air. 

He’s  called  on,  also,  to  do  a  vast 
number  of  other  things  and  gets  a  big 
kick  out  of  being  forced  to  pull  an  idea 
out  of  a  hat  at  a  minute’s  notice,  and 
being  a  circulation  raiser,  a  radio  pro¬ 
ducer  and  a  general  fixer-upper  all  in 
one. 

He’s  not  married  yet  but  he’s  very 
young.  He  likes  to  swim.  He  likes  to 
play  the  piano.  He  likes  to  eat  fish 
chowder,  broiled  swordfish,  huckleberry 
pie.  He  likes  German  cooking.  He 
does  not  like  bridge,  or  poker  or  golf  or 
tennis.  He  is  too  busy  to  have  an  am¬ 
bition  and  of  ail  the  people  that  he  dis¬ 
likes,  he  dislikes  most  those  who  ask, 
“Don’t  you  wish  you  worked  for  the 
New  York  Times?” 


snsinrijrrr"”"’-  new  Orleans  ctattS 


a  25  per  cent  greater  return  than  1934’s 
$116,105,000  farm  wealth. 

“The  thrilling  hum  in  the  air  from 
the  whirl  of  New  Orleans’  factory 
wheels  producing  900  different  products 
and  flying  full  speed  toward  recovery 
of  their  normal  $325,793,075  annual  out¬ 
put  heralds  the  opening  of  the  season 
when  all  New  Orleans  merchants  should 
aim  their  advertising  guns  and  let  go 
with  both  barrels  to  bag  a  record  profit 
for  1935! 

“-Aim  where  the  dollar  flock  is  thick¬ 
est  by  directing  your  advertising  to  the 
9  out  of  10  New  Orleans  homes  covered 
by  the  Times- Picayune  and  New  Or¬ 
leans  States.  Over  160,000  copies  of 

the  Times-Picayune  and  New  Orleans 
States  represent  a  sales  power  charge 
that  awaits  only  the  trigger  pressure  of 

your  advertising  to  drop  a  generous 

portion  of  the  dollar  flock  into  your 
cash  register!” 

s  s  s 


How  to  Attract  Attention 

WITH  four  attractive  photographs, 
the  Comic  Weekly  trade  paper 
advertisement  attracts  the  roving  eye 
and  drives  home  the  sales  story  of  comic 
advertising.  Comics  make  people  laugh 
and  cry.  They  thrill  people  and  they 
tell  them  of  love — and  with  a  laughing 
clown,  a  close-up  of  tearful  eyes,  a 
woman  on  the  trapeze  and  a  loving 
couple  the  pictures  emphasize  each  of 
the  comics’  emotional  appeals. 

The  copy  refers  to  some  of  the  strips 
that  bring  laughs,  loves,  thrills  and 
tears;  talks  about  the  juveniles  and  the 


Flight  to  the  South 

WE  like  the  swing  and  the  rythmn 
in  the  layout  of  this  page  ad  of 
the  New  Orleans  Times-Picayune  and 
New  Orleans  States.  We  like  the  illus¬ 
tration.  We  like  the  idea  behind  the 
ad.  We  like  the  short  copy  well  enough 


adults  who  read  the  Comic  Weekly 
which  every  week  “goes  into  more  than 
5,500,000  homes  and  is  read  by  upward 
of  20,000,000  persons.” 

-As  factual  evidence  of  pulling  power 
a  box  placed  between  the  photographs 
cites  Quaker  Oats’  successful  use  of 
the  Comic  Weekly. 

We  like  the  ad  because  of  the  way 
it  dramatizes  the  value  of  comic  adver¬ 
tising,  t^cause  of  the  way  the  pictures 
and  their  captions  are  made  to  do  the 
work  of  thousands  of  words. 

Allen  French. 


GANNETT  TO  FLORIDA 

Frank  E.  Gannett,  publisher  of  the 
Gannett  Newspapers,  flew  from  Roches¬ 
ter,  N.  Y.,  to  Miami,  Fla.,  a  distance 
of  1,400  miles,  in  his  tri-motored  Stin¬ 
son  plane  in  7  hours  and  25  minutes 
flying  time  Nov.  18.  He  was  accom¬ 
panied  by  Mrs.  Gannett,  his  two  pilots 
and  a  butler.  The  Gannetts  plan  to 
remain  at  their  Miami  Beach  residence 
for  about  10  days. 


to  quote  it  in  full ;  “The  dollar  flock  is 
headin’  South!  Hundreds  of  thousands 
of  dollars  from  the  markets  of  the 
North,  East  and  West  are  headed  for 
Louisiana’s  harvest  of  the  1935  bumper 
farm  crop.  At  today’s  higher  prices 
for  agricultural  produce  and  live  stock 
this  rich  harvest  is  estimated  to  yield 


NEW  A.  P.  BUREAU 

Opening  of  a  new  bureau  at  Tacoma, 
Wash.,  effective  Dec.  1,  has  been  an¬ 
nounced  by  the  .Associated  Press.  This 
move  was  decided  upon  by  the  Wash¬ 
ington  .A.  P.  members  at  their  meeting 
at  Wenatchee  early  this  month.  W.  L. 
Worden,  of  the  San  Francisco  bureau, 
will  be  in  charge. 


To  Newspaper 

General  Managers 


Advertising  Executives, 
Business  Promotion,  and 
Research  Directors 


When  your  advertisers  and  prospective  advertiwa 
say,  want  a  survey,'*  you  naturally  want  then 
to  have  it. 


OF  course  your  client  doesn't  always  realize  that, 
to  meet  his  request,  it  means  the  disruptinj  of 
your  organization. 


Now  we  offer  you  a  plan  which  enables  you  to 
meet  such  requests  with  no  loss  of  time  to  yourself 
or  your  organization. 


You  can  make  surveys  any  time  in  any  city. 


You  turn  on  the  cost  as  needed  and  turn  it  off 
when  the  job  is  done. 


We  stand  the  overhead. 


At  your  elbow  is  any  part  of  over  3000  trained 
field  men,  ready  to  go  when  you  say  the  word. 
They  handle  the  field  work  for  more  than  100 
leading  advertisers  and  agencies.  They  are  super¬ 
vised  by  380  motorized  supervisors  and  operate 
out  of  31  Branches,  coast  to  coast. 


Let  us  take  these  "survey  problems"  off  your 
shoulders.  We  give  you  exclusive,  certified 
ROSS  FEDERAL  studies  at  less  than  it 
costs  you  now. 


A  PARTIAL  LIST  OF  CLIENTS 

Cleveland  Press,  Schenectady  Gazette,  Detroit  Free 
Press,  Chicago  Tribune,  Atlanta  Georgian,  Pittsburgh 
Press,  Portland  Oregonian  .  .  .  and  others. 


ROSS  FEDERAL 
RESEARCH  CORPORATION 


Newspaper  Division:  6  East  45th  St.,  N.  Y.  C. 
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For  the  first  nine  months 
of  the  year,  gasoline  sales 
Caf  in  Rhodi  Island  have 

reached  the  greatest  vol- 
f  ume  on  record  .  .  .  more 

than  85  million  gallons  .  .  .  enough 
to  drive  52  thousand  cars  around 
the  equator  .  .  .  enough  to  take  all 
the  cars  from  the  city  of  New  Orleans 
on  a  25  thousand  mile  journey. 
During  this  period,  --r—  , 

the  month  of  July  ^ 
stands  out  with 
sales  greater  than  any  month  in 
history.  September  broke  all  records 
for  that  particular  month,  while  the 
first  nine  months  of  the 
\  year  surjiassed  the  same 

^  period  of  1929  by  87  per 

cent. 

Such  em[)hatic  and  consis- 
tent  increases  point  defi- 


GASOLinE 


52,aDBtnR 


‘fA. 


nitely  to  increased  oppor-  ^  ^ 
tunity  for  the  sale  of  auto-  ^  ^ 
motive  products  in  this  H  U 
compact,  industrial  area  H  H 
where  the  A.  B.  C.  city 
and  suburban  population  totals  more 
than  888  thousand. 

With  registrations  already  5  thou¬ 
sand  ahead  of  last  year’s  twelve 
month  total  .  .  .  with  new  car  sales 
up  14  per  cent.  .  .  .  with  payrolls 
and  employment  climbing  steadily 
upward,  you  can  look  with  continued 
confidence  to  the  fulfillment  of  in¬ 
creased  quotas  in  this  active  auto¬ 
motive  market. 

The  shortest  route  to  in¬ 
creased  profits  is  through 
the  columns  of  Rhode 
Island’s  dominant  advertis¬ 
ing  medium  the  Journal- 
Bulletin  combination. 


Providence  Journal  -  bulletin 


CHARLES  H,  EDDY  CO. 

NEW  YORK  CHICAGO 


R,  J.  BIDWELL  CO. 

SAN  FRANaSCO  LOS  ANGELES  SEAITIE- 


/ 


/ 


/ 


■  / 


/ 


/  / 


HEARST  DAILY  PAPERS 

.  .  Titnes-Union 
.  Evening  Georgian 
Evening  News-Post 
.  Evening  American 
.  Evening  American 
Herald  and  Examiner 
.  .  .  Evening  Times 
'  .  .  .  .  Examiner 

.  Herald  &  Express 
Wisconsin  News 
,  .  .  American 
Evening  Journal 
.  Post-Enquirer 
.  .  Bee-News 
.  Sun-Telegraph 
Evening  Journal 
,  Evening  Light 
.  .  .  Examiner 
,  Call-Bulletin 
Post-Intelligencer 
Evening  Journal 
.  .  .  Herald 
.  .  .  .  Times 


ALBANY  . 
ATLANTA  . 
BALTIMORE 
BOSTON  . 
CHICAGO  . 
CHICAGO  . 
DETROIT  .  , 

LOS  ANGELES 
LOS  ANGELES 
MILWAUKEE 
NEW  YORK 
NEW  YORK 
OAKLAND . 
OMAHA  . 
PITTSBURGH 
ROCHESTER  . 
SAN  ANTONIO  . 
SAN  FRANCISCO 
SAN  FRANCISCO 
SEATTLE  .  .  , 
SYRACUSE.  .  . 

WASHINGTON  . 
WASHINGTON  . 


HEARST  SUNDAY  PAPERS 


ALBANY  .  . 

ATLANTA .  . 

BALTIMORE  . 
BOSTON  .  . 

CHICAGO  . 
DETROIT  .  , 

LOS  ANGELES 
NEW  YORK  . 
OMAHA  .  . 

PITTSBURGH 
ROCHESTER  . 
SAN  ANTONIO 
SAN  FRANCISCO 
SEATTLE  .  .  , 
SYRACUSE  .  . 
WASHINGTON  , 


.  .  .  Times-Union 

. American 

. American 

.  .  .  .  Advertiser 

Herald  and  Examiner 
.  .  .  .  Times 
.  .  .  Examiner 
.  .  .  American 

.  .  .  Bee-News 

.  Sun-Telegraph 
.  .  .  American 

....  Light 
.  .  .  Examiner 

Post-Intelligencer 
.  .  .  American 
.  .  .  Herald 


i 


i 


i 
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CES  IN  18  GREAT  MARKET  AREAS 


A  HE  song  of  sales, 
the  oft-repeated  chime  of  the 
cash  register,  the  customers’ 
eager  chorus  are  preferred  by 
most  sales-managers  to  academ¬ 
ic  theories  and  empty  words. 


Hearst  newspapers  are  modern 
— attuned  to  the  times — attuned 
to  the  emotional  and  practical 
needs  of  the  world’s  greatest 
newspaper  audience — attuned 
to  the  program  of  the  sales- 
manager  who  wants  volume-sales. 


24 


Editor  &  Publisher  for  November  23,  1  935 


E  D  I 


TO  STABILIZE  EMPLOYMENT 


OUT  of  the  discussions,  as  yet  mainly  theo¬ 
retical,  of  the  effects  of  social  security  legis¬ 
lation  on  the  operations  of  business,  is  emerg¬ 
ing  one  idea  that  probably  did  not  occur  to  the  spon¬ 
sors  of  the  federal  and  state  laws.  It  is  that  the 
working  of  the  laws  will  compel  employers  to  main¬ 
tain  as  even  as  iwssible  a  level  of  employment 
throughout  the  year,  avoiding  the  peak  production 
and  idle  jieriods  that  have  been  normal  in  many 
lines.  Newspapers,  happily,  have  not  been  subject 
to  seasonal  marketing,  and  stabilization  of  employ¬ 
ment  is  one  of  their  minor  problems. 

The  social  security  program,  however,  does  offer 
to  newspapers,  as  an  industry,  a  new  source  of  ad¬ 
vertising  revenue.  If  manufacturers  of  nationally 
distributed  goods  can  save  taxation  by  a  non-fluc¬ 
tuating  operation,  it  is  certain  that  they  will  serious¬ 
ly  attempt  to  do  so.  The  automotive  industry,  in 
fact,  by  advancing  the  opening  of  its  1936  season, 
is  already  tn,'ing  to  distribute  its  sales  season  over 
several  months  that  have  been  blanks  in  the  past. 
The  idea  will  gain  a  strong  following  in  industries 
that  are  not  dependent  upon  purely  time  factors. 

Advertising  is  the  only  effective  channel  by  which 
buying  habits  of  the  public  can  l)e  quickly  changed 
to  meet  new  conditions.  There  is  a  strong  public 
appeal  in  the  idea  of  spreading  employment  to  avoid 
idle  periiKls — improved  living  standards,  relief  for 
the  working  man  from  the  exactions  of  usurers,  the 
prospect  that  steady  employment  and  the  conseciuent 
flow  of  consumer  money  to  market  will  permit  main¬ 
tenance  of  hourly  rates  and  thereby  increase  total 
wages.  There  is  here  a  chance  for  a  genuitie  new 
deal  in  industry,  all  aside  from  the  laws’  primary 
object  of  insuring  against  want  through  unemploy¬ 
ment.  If  it  works,  the  nation’s  industry  can  afford 
the  billion  dollars  a  year  that  it  will  have  to  con¬ 
tribute  to  the  pool. 


Mr.  Herbert  Moore,  biistlhu)  ('resident  of 
Transradio,  tells  an  aiulience  of  college  editors 
that  the  l>resent-day  newspaper  is  doomed.  Pre¬ 
sumably  the  editor  of  the  future  is  to  be  created 
in  the  image  of  Mr.  Moore. 


Victories  for  workmen  striking  against  news¬ 
papers  have  not  been  frequent,  but  seldom  has 
there  been  a  more  emphatic  demonstration  of  the 
strike  weapon’s  futility  than  in  the  six-month 
walkout  of  the  Springfield  {Mass.)  printers.  No 
issue  of  wages  or  hours  dh'ided  tnanagement 
and  workers,  and  the  cause  was  unique — refusal 
of  a  printer  to  accept  a  foremanship  because  it 
might  interfere  zoith  his  duties  as  union  presi¬ 
dent.  Atid  the  issue  renuiins  mk hanged  by  the 
strike,  which  cost  the  strikers  many  thousand 
dollars,  temporarily  crippled  four  nezvspapers 
and  deprived  a  big  city  of  normal  nezospaper 
service  for  several  days. 


I  A  L 


Thou  rrownest  the  year  with  Thy  good¬ 
ness.  and  Thy  paths  drop  fatness.  They  drop 
upon  the  pastures  of  the  wilderness,  and  the 
little  hills  rejoice  on  every  side.  The  pas¬ 
tures  are  clothed  with  flocks,  the  valleys  also 
are  covered  over  with  corn,  they  shout  for 
joy,  they  also  sing. — Psalms,  IXV;  11-13. 


PRESS  AGENT  TECHNIQUE 

Anew  wrinkle  in  the  art  of  wangling  free 
newspajier  space  for  stuff  that  should  pay 
advertising  rates  is  noted  by  Louis  Sobol, 
Neze  York  Journal  columnist.  The  announcements 
sent  by  Mr.  Jay  Eaggen  to  the  several  Broadway 
columnists  appear  on  individual  stationery  for  each 
columnist,  the  latter’s  name  being  fancily  printed  in 
the  upper  left-hand  corner,  under  the  legend  "exclu¬ 
sive.”  Diagonally  opposite  to  the  inscription  is  an¬ 
other,  informing  the  recipient  that  the  story  is  “true,” 
"phoney,”  "half  and  hall,”  the  appropriate  designa¬ 
tion  being  checked  in  pencil, 

.-Mso  on  our  desk  is  one  of  tlie  garden  variety  of 
space-chiseling  stunts — a  six-column  clip-sheet  issued 
by  the  Better  Homes  Service  News  of  Chicago,  on 
behalf  of  Old  Dutch  Cleanser,  A  dozen  stories, 
four  of  them  illustrated,  are  offered  “absolutely 
free”  to  newspapers,  which  can  have  mats  of  the 
pictures  by  returning  a  postal  card.  For  the  con¬ 
venience  of  editors,  the  columns  are  perforated,  and 
the  stories  are  similarly  marked.  Only  one  yarn 
names  “Old  Dutch,”  the  other  contenting  themselves 
with  one  or  two  mentions  of  the  “cleansing  powder 
containing  seismotite.” 

It  is  almost  incredible  that  such  tripe  as  this  can 
tind  its  way  into  newspaper  print,  for  every  piece 
that  gets  printed  lowers  newspapers  in  the  esteem 
of  everv  advertiser  who  sees  it. 


It  may  znolatc  journalistic  ethics,  but  there  is 
something  to  be  said  for  newspapers  zehich  print 
special  editions  of  one  copy  to  saz'c  sick  readers 
added  pain  or  give  them  pleasure. 


CO-OPERATION  PAYS 

E.Mri.OYEK.S  lo(H)king  for  fu  .,1s  with  which 
to  meet  new  taxes  are  conn  .  nded  to  read 
again  the  story  on  Page  3  our  \ov.  u 
issue.  Without  losing  circulation,  without  deprivhw 
any  employe  of  a  day’s  work  or  a  dollar’s  wa^ 

gbility' 
CoL 


DCWSP*! 
booor. . 
««rt  m 


for  normal  emphiyment.  New  York’-  violently  coo. 
petitive  newspaiK*rs  have  saved  themselves  possibh 
a  million  dollars  a  year  by  putting  ii.eir  circulati* 
oiieration  on  a  live-and-let-live  b.i-is.  Mornhw 
newspapers  no  longer  appear  before  the  sun  ^ 
with  incomiflete  deformed  editions  that  disappoio 
the  reader,  but  cut  down  the  normal 
sales  (jiiota;  evening  papers  do  not  rush 
editions  off  the  breakfast  table.  It 
overdue  reform. 


evening  pjp^ 
tnomiai 
was  a  loQi 


CLOSE  THIS  GAP 

Action  is  succeeding  conversation,  as  im- 
jKirtant  newspaper  leaders  move  to  check  the 
^  diversion  of  general  advertising  to  other 
media  and  to  lower-priced  classifications  in  their 
own  columns.  The  situation  is  not  new;  its  alarm¬ 
ing  possibilities  have  often  been  pointed  out  by 
Editor  &  Publisher  and  others  who  sensed  the 
rate-breaking  trend  early  in  the  depression.  The 
remedies  are  not  difficult,  the  principal  obstacle  be¬ 
ing  the  fact  that  newspapers  in  competitive  cities 
have  not  been  willing  to  assume  the  conflict  and 
the  losses  that  a  leader  might  expect  to  suffer.  The 
time  has  come  for  publishers  to  examine  closely 
the  results  to  one  and  all  newspapers  if  the  past 
five  years’  tendency  in  general  advertising  continues 
for  a  similar  period. 

John  Benson,  speaking  for  the  A.  .\.  A.  A.,  is 
conservative  when  he  estimates  the  annual  loss  to 
newspaiiers  at  $25,000,000  through  diversion  of  gen¬ 
eral  advertising  to  retail  classifications.  The  total 
loss  to  newspapers  through  practices  arising  from 
this  evasion  of  their  rate  cards  is  probably  nearer 
$100,000,000  a  year — and  most  of  it  can  be  recov¬ 
ered  and  retained  if  publishers  will  look  at  the 
paper  down  the  street  not  as  a  competitor  for  a 
5,000-line  account,  but  as  a  colleague  in  newspaper 
publishing.  The  whole  ((uestion  is  one  t)f  sticking 
to  a  principle  established  for  the  good  of  the  busi¬ 
ness,  and  principles  arc  hard  to  stick  to  in  the  face 
of  conscienceless  competition. 

More  than  100  metropolitan  new.spapers  have 
plugged  this  leak  in  the  cash  register  by  establishing 
classification  rates  for  several  groups  of  commodi¬ 
ties.  These  rates  apply  whether  the  advertising 
comes  from  the  factory  or  through  a  retailer.  If 
the  advertising  comes  through  an  agency  it  is  com- 
missionable.  if  it  comes  through  a  retailer,  it  is  not. 
For  the  commodities  to  which  these  rates  apply,  the 
newspapers  have  solved  the  rate-breaking  question. 
They  are  protecting  their  own  revenues,  assuring  the 
advertising  agency  and  the  sjiecial  representative 
the  compensation  they  have  fairly  earned  in  the  de¬ 
velopment  of  the  account,  and  they  are  giving  all 
advertisers  an  even  break  in  advertising  cost.  No 
advertiser  has  the  right  to  demand  more. 

It  is  time  also  to  cut  out  all  the  growths  that 
have  fastened  themselves  to  rate  cards  in  the  form 
of  special  discounts.  Of  doubtful  efficiency  and 
morality  in  an  emergency,  they  no  longer  have  any 
reason  for  lieing.  The  longer  they  are  kept,  the 
more  firmly  they  are  rooted,  depriving  newsiiaiiers 
of  both  the  revenue  and  the  respect  that  their  jier- 
formance  should  command. 

The  advertising  rate  overhaul  need  not  be  done 
all  in  one  piece.  The  classification  rates  afford  an 
easy  start.  Elimination  of  discounts  is  a  natural 
step  with  the  recovery  of  business.  Simplification 
of  the  rate  card  should  be  considered  as  an  early- 
objective,  with  no  more  detail  than  is  absolutely 
necessary  to  meet  the  needs  of  the  field,  and  as  small 
a  differential  as  possible  between  rates  for  the  same 
volume  on  retail  and  general  classifications. 

Rate  increases  are  inevitable.  Their  impact  can 
be  made  easier  by  newspaper  statesmanship  which 
regards  newspaper  advertising  as  an  instrument  used 
on  a  national  scale  by  great  organizations,  under 
comparable  rules  and  standards  and  a  fairly  graded 
scale  of  rates  for  all  cities. 


It  is  surprising  that  more  competitive  newspaptn 
have  not  realized  the  losses  they  suffer  through  in¬ 
sane.  cut  rate,  hang-the-cost,  methods  of  building  cir- 
culation.  For  almo.st  20  years  the  two  English-lan- 
guage  newspapers  of  Ottawa.  Canada,  have  jointly 
maintained  a  subscription  bureau  which  directs  tht 
solicitation,  collection,  and  distribution  of  momini 
and  evening  editions  of  both  papers.  It  works.  Tht 
city  and  trading  territory  are  thoroughly  canvisstd 
for  lK)th  newspapers ;  no  effort  is  made  to  push  one 
at  the  expense  of  the  other.  No  premiums,  con¬ 
tests,  or  absurd  liargain  rates  are  on  the  program 
— just  the  editorial  and  advertising  content  of  two 
good  newsi>apers,  opponents  in  politics,  rivals  in 
news  gathering,  decent  competitors  for  advertising. 
Neither  show  s  any  sign  of  dry  rot  through  avoidii^ 
the  rough  and  tumble  of  circulation  switching. 

Once  started,  co-operative  measures  seem  to  pro¬ 
ceed  simply  enough  and  with  none  of  the  anticipated 
difficulties.  Newspapers  of  many  .-Xmerican  cities 
have  long  acted  in  unison  in  making  wage  contracts, 
combating  strikes,  occasionally  in  resisting  a  con¬ 
certed  drive  on  rates  bv  local  advertisers.  Circula¬ 
tion  has  always  been  the  arena  in  which  publishers, 
both  here  and  in  England,  have  avoided  co-operation 
and  wasted  millions  of  dollars.  Much  of  the  com- 
lietition  has  tieen  over  a  few  thousand  readers  who 
shifted  from  paper  to  paper  with  the  tides  of  prize 
contests,  bargain  rates  and  premiums.  The  net  gain 
IS  always  small,  victory  seldom  permanent,  and  the 
practices  are  e.\cused  by  their  most  devoted  follow¬ 
ers  on  purely  competitive  grounds.  The  “other  guy” 
aUvavs  starts  it. 


New  York,  of  all  places,  has  pointed  the  way. 
The  job  requires  care,  to  safeguard  the  full  legal 
rights  of  all  parties,  to  avoid  violation  of  anti-trust 
laws,  and  to  make  certain  that  economy  is  not 
achieved  by  depriving  employes  of  just  pay.  If 
New  York  can  save  a  million,  a  half-million,  or  only 
$1(KI,(MH>  a  year,  the  remainder  of  the  country  can 
save  ten  times  as  much — and  one  million  is  going 
to  l)e  a  lot  of  money  in  1936  for  the  newspaper  in¬ 
dustry.  Ten  millions  will  be  worth  a  good  deal 
more  than  ten  times  one — for  it  will  mean  that  news¬ 
papers  have  at  last  attacked  one  of  their  most  ex- 
liensive  and  general  abuses. 
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Atlanta's  three  dailies  haz'c  reached  an  agree¬ 
ment  to  keep  all  free  publicity  out  of  nezus 
colunms.  Nobody  zvill  be  the  loser. 


T 


THE  1936  MARKET  GUIDE 

iHE  twelfth  Market  Guide  appears  as  a 
276-page  section  of  this  issue.  It  include! 
information  on  the  marketing  facilities  of 
more  than  1,550  cities  in  which  daily  newspapers 
are  published — a  larger  number  of  markets  than  has 
ever  been  included  between  these  covers.  Its  con¬ 
tents  will  be  self-evident  to  all  who  liave  used 
previous  issues,  as  will  also  the  care  that  has  gone 
into  the  revision  of  all  statistics.  We  know  that 
the  job  has  been  done  thoroughly  and  that  tht 
(iuide  is  an  extremely  useful  tool  in  the  evaluation 
of  newspaper  market  places.  Without  hesitation  we 
commend  it  to  our  readers,  in  advertising  officos 
and  advertising  agencies — and  knowing  that  it  falh 
short  of  perfection  in  some  details,  we  invite  frank 
criticism  and  suggestions  which  may  be  used  with 
benefit  in  future  issues. 
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The  unemployment  insurance  picture,  by  states, 
is  zoell  drazon  in  tables  on  other  pages  of 
issue. 
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PURELY  PERSONAL 

fT^V’  ARTHUR  CAPPER,  of  the 
Sapper  Publications,  entertained  20  , 
men  at  luncheon  in  their  ; 
J!^Nov.  11,  in  Topeka,  Kan.  They 
in  Topeka  to  interview  Governor 
M.  Landoii,  who  has  been  men- 
as  a  Republican  presidential  pos- 

tiliility, 

CoL  E  V\'.  Opie,  co-publisher  of  the 
SuMSton  (Va.)  News  Leader  has  ^n 
^ed  president  of  the  Mens  Qub  of 
Trinity  Episcopal  church,  there. 

Frank  L.  Perrin,  associate  editor, 
Boston  Christian  Seienee  Monitor  is 
naking  a  survey  of  general  business 
cations  of  the  South  Western  states. 

He  left  last  week  and  expects  to  be 
jfjy  over  a  month. 

R  s.  Kingsley,  publisher,  Kenosha 
iWis.)  Evening  News,  has  Ireen  elected 
a  director  of  the  Kenosha  Community 
Oiest  association.  Following  the  stock¬ 
holders’  meeting,  the  governing  board 
rr-elected  all  officers  including  Mr. 
Kingsley  as  president  of  the  association. 
Carl  Estes,  publisher,  Longiiew 
(Tex.)  Journal  and  News,  enter^  the 
Mayo  Brothers  clinic,  Rochester,  Minn., 
last  week,  for  treatment  for  a  stomach 
ailment. 

Ray  H.  Nichols,  owner  and  editor, 
I'trnon  (Tex.)  Record,  was  named  to 
the  Texas  Methodist  Centennial  board 
representing  the  Northwest  Texas  con- 
irrence,  at  its  annual  meeting  last  week 
u  Plainview,  Tex.  He  succeeds  Sam 
Braswell,  former  owner  of  the  Clar- 
ndon  (Tex.)  Neivs. 

Harlan  G.  Palmer,  publisher.  Holly- 
mod  (Cal.)  Citizen-N ews  and  Mrs. 
Palmer  were  host  to  200  employes  of 
the  daily,  Nov.  8,  at  their  annual  fall 
party  in  the  daily’s  auditorium.  Harold 
iVirm,  composing  room  superintendent, 

*15  master  of  ceremonies. 

James  Kerney,  editor,  Trenton  (N. 

J.)  Times  Newspapers  has  been  ap¬ 
pointed  U.  S.  Jury  Commissioner  for 
the  New  Jersey  District. 

H.  P.  Phillips,  for  25  years  publisher 
of  the  Mahnomen  (Minn.)  Pioneer  is 
retiring  from  the  paper,  turning  the 
puMkation  over  to  Dan  L.  Carver  and 
Joel  J.  Peterson. 

(Hupin  D.  Foster,  editor  and  pub- 
lislw,  Lewis  County  AdvoccUe,  Che- 
Idis,  Wash.,  and  a  past  president  of  the 
Washington  State  Press  Association, 
has  elected  president  of  the  newly 
organized  Lewis  County  Symphony  As¬ 
sociation. 

Lea  M.  Nichols,  publisher,  Bristow 
(Okla.)  Daily  Record  and  chairman  of 
the  state  board  of  affairs  of  Oklahoma, 
tnd  Mrs.  Nichols  were  injured  recently 
m  Oklahoma  City  when  the  car  in 
which  they  were  riding  was  struck  by 
a  taxicab.  Mrs.  Nichols  suffered  back 
and  head  injuries,  and  Nichols  received 
a  fractured  rib  and  elbow  injury. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  re- 
t®tly,  at  the  first  public  meeting  of 
the  Citizens’  Committee  of  Newark  for 
Counal-Manager,  made  a  plea  that 
cibzens  get  actively  into  the  fight  to 
reduce  governmental  expenditures,  na- 
tsonal,  stote,  and  local  regardless  of 
P*cty  affiliation. 

E.  A.  Miller,  president  and  editor  of 
**  Bend  Tribune,  and  Mrs. 

Miller,  have  returned  from  a  short 
vaation  in  French  Lick,  Ind. 

Herbert  G.  Moody,  publisher,  Red- 
(Cal.)  Searchlight  recently  ar- 
in  New  York  following  an  ex¬ 
tended  European  trip. 

IN  THE  BUSINESS  OFRCE 

RDWARD  S.  friendly,  business 
^manager.  New  York  Sun,  has  been 
chairman  of  the  publishers’  divi- 
^  of  the  United  Hospital  Campaign 
j-^ntnittee,  a  solicitations  group  formed 
rom  New  York  Gty  newspapers  and 
™^ines  to  aid  the  city-wide  drive  for 
'®i“  for  the  city’s  voluntary  hospitals. 

Frank  Shannon,  advertising  manager, 

■  ^  Haute  (Ind.)  Tribune-Star,  has 
^  named  as  a  judge  in  the  local 


COL.  HARRISON  AND  HIS  SON  ON  BOTH 
SIDES  OF  POLITICAL  FENCE 

An  expert  in  solving  local  rivalries  is  of  22.  His  newspaper  experience  has 
Col.  C.  M.  Harrison  of  Gallatin,  been  as  varied  as  it  is  long.  Begin- 


Col.  C.  M.  Harrison  of  Gallatin, 
Mo.,  who  with  his  son,  Fred  M.  Harri- 


Fred  M.  Harrison  C.  M.  Harrison 
son.  publishes  the  Gallatin  Democrat 
and  the  Gallatin  North  Missourian. 

At  the  age  of  72,  after  59  years  in 
the  newspaper  business.  Colonel  Harri¬ 
son  has  thoroughly  what  he  terms  “con¬ 
solidated  politics’’  so  far  as  his  newspa¬ 
pers  are  concerned. 

Originally  as  editor  of  the  North 
Missourian,  a  Republican  paper,  he  saw 
the  advantages  of  competition  from  a 
Democratic  standpoint — if  he  published 
the  Democratic  paper.  Giving  both 
sides  of  a  subject,  none  of  his  readers 
could  accuse  him  of  coloring  his  news. 

.And  so  Colonel  Harrison  established 
a  Democratic  newspaper,  the  Demo¬ 
crat,  and  he  employed  a  Democrat  to 
edit  it.  Now  the  two  papers  issue  from 
the  same  shop— one  espousing  the 
Democratic  principles,  the  other  fight¬ 
ing  them. 

Col.  Harrison,  in  his  long  career, 
has  missed  working  only  two  weeks, 
and  that  was  due  to  illness  at  the  age 

Montgomery  Ward  &  Company  bike 
parade,  to  help  select  the  three  best 
decorated  floats. 

Hugh  H.  Trotti,  business  manager, 
Atlanta  Constitution,  and  Mrs.  Trotti 
are  the  parents  of  a  son,  Lawrence 
Jefferson,  born  Nov.  16.  in  Emory  Uni¬ 
versity  hospital,  Atlanta. 

S.  S.  Anderson,  advertising  managei, 
Tacoma  (W’ash.)  Daily  Ledger,  re¬ 
cently  suffered  a  foot  injury  when  a 
trunk  which  he  was  lifting  at  home 
slipped  and  landed  on  his  left  foot, 
breaking  the  bones  in  one  toe  and 
crushing  his  foot. 

L.  C.  Blandy,  of  the  Green  Bay 
(Wis.)  Press-Gazette  circulation  staff 
is  confined  to  his  home  due  to  a  back 
injury  suffered  when  a  coal  truck  ran 
into  the  rear  end  of  his  car. 

Leslie  D.  Prout,  Burlington,  Wis.,  has 
has  been  appointed  circulation  field  rep¬ 
resentative  for  the  Racine  (Wis.)  Jour¬ 
nal-Times  in  the  western  section  of 
Racine  county. 

Richard  W.  Cooke,  for  the  past  eight 


of  22.  His  newspaper  experience  has 
been  as  varied  as  it  is  long.  Begin¬ 
ning  at  the  age  of  13  as  a  roller  boy 
on  the  Grant  City  Star,  which  paper 
he  purchased  15  years  later  as  his  own, 
Colonel  Harrison  did  everything  about 
a  country  shop  to  become  an  appren¬ 
tice  printer.  During  the  ten  years  fol¬ 
lowing  1881  he  worked  on  the  Denver 
(Mo.)  New  Era,  Grant  City  Times, 
Mount  Ayr  (la.)  Record,  Holden 
(Mo.)  Herald,  St.  Joseph  (Mo.)  Eve¬ 
ning  Nexos  and  the  Kansas  City  Jour¬ 
nal. 

After  editing  his  own  Grant  City 
Times  for  eight  years  he  sold  it  and 
bought  the  Albany  (Mo.)  Advocate. 

.A  year  later  in  1899,  he  purchased  the  j 
paper  that  has  always  continued  to  lie  his 
real  love,  the  Gallatin  North  Missouri¬ 
an.  Until  1914  he  was  its  editor  and 
publisher,  then  relinquishing  the  man¬ 
agement  to  his  son,  Fred  M.  Harrison. 

Then  the  Colonel  became  associated 
in  a  partnership  purchase  of  the  Sedalia 
(Mo.)  Capital  and  later  its  sole  owner. 
In  1920  he  became  editor  and  owner 
of  the  present  day  Boonville  Daily 
News. 

Mr.  Harrison’s  active  newspaper  life 
was  interspersed  with  many  extra¬ 
press  occupations,  but  he  never  for  a 
moment  entirely  forgot  that  primarily 
he  was  a  newspaper  man.  He  was  at 
times  a  member  of  the  school  board, 
state  legislature,  revenue  collector, 
postmaster,  commercial  club  president 
and  superintendent  of  the  Missouri  re¬ 
formatory  and  active  in  five  fraternal 
organizations  and  a  church. 

Today  he  is  back  in  the  editorial 
harness  with  his  son,  guiding  the  course 
of  the  Gallatin  North  Missourian. 

years  with  Weil.  McGinness  &  Sloman; 
and  Don  Campbell  have  joined  the  na¬ 
tional  advertising  staff  of  the  New  York 
Bronx  Home  News. 

Paul  Vinson  of  Fremont.  O.,  has 
joined  the  Fostoria  (O.)  Daily  Review 
as  an  advertising  solicitor.  He  was  j 
formerly  with  papers  in  Marion  and  | 
Mansfield.  I 

Hastings  Gamage,  grandson  of  Char-  j 
les  H.  Hastings,  publisher  of  the  Lynn  ' 
(Mass.)  Item,  has  joined  the  daily’s 
business  department.  I 

A.  Roy  Allen,  business  manager, 
Camden  (.Ark.)  J^ews  and  commander 
of  the  .American  Legion  Post  there,  has 
been  appointed  a  grand  correspondent 
of  the  Arkansas  40  and  8  by  Harry 
Miller,  El  Dorado,  chief  de  guerre. 

Lawrence  M.  Anderson  of  the  West 
Chester  (Pa.)  Daily  Local  News  ad¬ 
vertising  staff  and  Mrs.  Anderson  are 
the  parents  of  twins,  George  Lawrence. 
2d,  and  Judith,  born  Nov.  11,  at  the 
Chester  County  Hospital.  The  Law- 
(Continued  on  next  page) 


JIMMIE  FIDLER  IN  HOLLYWOOD 

(Daily  Column) 

• 

Intimate  details  of  the  movies  and  the 
people  who  make  them. 

Listen  to  Jimmie  Fidler  on  the  air  on 
Wednesday  night.  Wire  for  samples  of  his 
column.  Starting  daily  on  Decemher  2. 

• 

SNAPPY— INTERESTING— UP-TO-THE-MINUTE 


The  McN aught  Syndicate,  Inc. 


V.  V.  McNlTT 
Chairman 


TIMES  BUILDING 
NEW  YORK 


CHARLES  V.  McAOAM 
Prcaident 
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JLHE  popularity  of  the 
JOE  JINKS  daily  comic 
strip  and  Sunday  color  page 
is  as  robust  as  Joe’s  lighter, 
Dynamite  Dunn. 

It’s  only  natural.  The  humor 
itself  is  robust.  It’s  healthy, 
human,  free  -  swinging  fun 
that  packs  a  sock  and  lands 
it  every  time.  It  does  more 
than  make  readers  laugh.  It 
makes  ’em  laugh  out  loud. 

The  result  is  that  the  JOE 
JINKS  subscribers’  list  is 
steadily  growing  burlier.  It 
now  numbers  exactly  199. 

The  riotously  hilarious 
new  sequence  that  begins  in 
the  strip  December  2nd 
promises  soon  to  send  JOE 
JINKS  sailing  over  the  200 
mark.  Start  the  feature  then 
and  watch  your  circulation 
sail  upward  with  it.  Write  us 
today  for  samples  and  terms. 

United  Features 

MONTE  BOURJAILY 

General  Manater 

220  East  42nd  Street,  New  Yoric. 
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IN  THE  EDITORIAL  ROOMS 

PERSONAL 

T  ANDREW  BOYD,  associate  edi- 
«J  •  tor,  Wilkes-Barre  (Pa.)  Record, 
rounded  out  63  years  as  a  member  of 
that  daily’s  staff  Nov.  14.  establishing  , 

FOLKS  WORTH  KNOWING 

(Continued  from  page  25) 

JOHN  B.  McGUIRE,  city  editor  of 

fence’s  are  the  parents  of  another  set  of 
twins,  boys  now  4  years  old. 

Jack  Cunningham,  of  the  Louisville 
<Ky.)  Herald-Post  circulation  staff  has 
resigned.  Mr.  Cunningham  plans  to 
spend  two-weeks  with  relatives  in  Knox¬ 
ville  before  resuming  circulation  work. 

Phillip  Andrews,  New  York,  has 
l)een  appointed  director  of  exploitation 
in  the  United  States  for  the  Cuban  In¬ 
ternational  Exposition  to  tie  held  in 
Havana,  Dec.  21  to  Jan.  10,  under  the 
joint  sponsorship  of  the  Ha<wia  Post 
and  El  Mundo., 

Roy  I.  Neal,  advertising  manager, 
Macon  (Ga.)  Telegraph,  is  serving  as 
general  chairman  of  the  annual  Red 
Cross  drive  in  Macon  this  year. 

\V.  S.  Bowrtian,  advertising  manager. 
South  Bend  Tribune,  who  has  been  ill, 
is  again  at  his  desk. 

James  M.  Muldoon  of  West  Brighton, 
Staten  Island,  N.  Y.,  has  been  appointed 
a  member  of  the  National  Newspaper 
Promotion  Association  by  Dan  \.  Sul¬ 
livan,  president.  Mr.  Sullivan  is  pro¬ 
motion  manager  of  the  Pittsburgh  Press. 
Mr.  Muldoon  is  sales  promotion  and 
advertising  director  of  the  Nezv  York 
Lazo  Journal.  He  is  also  author  of 
■‘Newsi)aper  Advertising  Sales  Presen¬ 
tation.” 
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one  of  the  longest  service  records  with 
one  newspaper  in  the  country. 

W.  Ray  lx)omis,  of  the  St.  Louis 
Globe-Democrat  editorial  staff,  and 
Mrs.  Loomis,  on  Nov.  15  celebrated 
their  25th  wedding  anniversary. 

.\lbert  A.  Pashby,  city  editor,  Lynn 
(Mass.)  Item,  was  recently  appointed 
chairman  of  publicity  for  the  annual 
Greater  Lynn  Community  Fund  cam¬ 
paign. 

Homer  Lucas,  Jr.,  succeeds  Russel 
Rogers  as  sports  ^itor  of  the  Raleigh 
(N.  C.)  Times.  Rogers  went  to  the 
Charleston  (S.  C.)  News  and  Courier 
as  sports  editor.  Lucas  is  doing  a  daily 
sjKirts  column  for  the  Times,  “From 
the  Sidelines.” 

George  V.  Mather,  of  the  Albion 
(Mich.)  Evening  Recorder  staff,  con¬ 
ducted  a  .sports  page  column,  “Sideline 
Talk,”  throughout  the  football  season. 

Stuart  DeMott,  until  recently  Sunday 
editor  of  the  Nezv  Bedford  (Mass.) 
Statuiard-Times,  has  joined  the  Phila¬ 
delphia  Evening  Ledger  copy  desk. 

Wallace  McMurray,  a  graduate  of 
the  department  of  journalism.  Univers¬ 
ity  of  Kentucky,  is  the  editor  of  the 
Eort  Knox  (Tenn.)  Nezos,  a  weekly, 
started  Nov.  16.  Wesley  E.  Carter, 
publisher,  Hardin  County  Enterprise, 
Elizabethtown,  is  the  owner. 

Edward  A.  Oldham,  New  York  staff 
correspondent  of  the  IVinston-Salcm 
(N.  C.)  Journal  and  Sentinel,  is  author 
of  “North  Carolina  in  New  York,” 
which  marked  its  first  anniversary  Oct. 
26.  Mr.  Oldham  was  editor  of  the 
IVbuston-Salcm  IVestent  Sentinel,  1883- 
1887. 

James  A.  Robinson  (“Old  Hurry- 
graph”),  of  the  Durham  (N.  C.)  Mes¬ 
senger,  recently  completed  50  years  of 
newspapering  that  started  half  a  cen¬ 
tury  ago  with  the  Piedmont  Virgittian 
at  Orange,  Va.  He  is  82  and  devotes 
most  of  his  time  to  free-lancing  under 
the  pseudonym  of  “Old  Hurrygraph.” 

Starlin  Whitaker,  of  the  Goldsboro 
(N.  C.)  Nezvs- Argus,  to  joint  the  re- 
portorial  staff  of  the  Kinston  (N.  C.) 
Erec  Press. 

James  D.  Parham,  of  the  desk  staff, 
Charlotte  (N.  C.)  Obserzrer,  has  re¬ 
signed  to  join  the  reportorial  staff  of 
the  Charleston  (S.  C.)  News  and 
Courier. 

John  Fitzgerald,  former  picture  edi¬ 
tor,  IVashington  Post,  has  joined  the 
Miami  Beach  News  Service  as  assistant 
director  of  the  bureau. 

Julius  Johnson,  former  assistant  city 
editor,  Buffalo  (N.  Y.)  Evening  News, 
has  become  night  city  editor,  succeeding 
Ralph  Spinning,  resigned. 

-Arthur  Sears  Henning,  of  the  Chi¬ 
cago  Tribune  Washington  bureau,  and 
James  P.  Williams,  chief  editorial 
writer  for  the  Hearst  Newspapers,  are 
making  a  tour  to  interview  prospective 
candidates  for  President  of  the  United 
States. 

William  H.  Ingram,  European  corre¬ 
spondent  lor  several  Canadian  news- 
pajiers,  was  a  recent  San  Francisco 
visitor  while  on  a  Pacific  Coast  visit. 

H.  Corey,  of  the  Boston  Globe, 
recently  won  the  final  tournament  of  the 
Boston  Ncwsiapermen’s  (Jolf  .Associa¬ 
tion  at  the  Weston  Country  Club  with 
a  score  of  87-81.  Don  Fessenden,  Bos¬ 
ton  Herald,  won  Class  B  honors  with 
114-102.  Alex  Bowman,  Christian 
Science  3/o)ii/or,  carded  low  gross  with 
84. 

Sylvia  .Stiles  (Mrs.  S.  R.  Stanard), 
fashion  authority  for  the  St.  Louis 
Post-Dispatch,  has  started  a  series  of 
articles  telling  “what  six  fashion- 
minded  St.  Louis  women  will  wear  this 
winter.” 

Ralph  Hennings,  formerly  a  photog¬ 
rapher  for  the  Chicago  Herald  &  Ex¬ 
aminer  in  the  Calumet  area  of  Indiana, 
has  joined  the  photographic  staff  of  the 
South  Bend  (Ind.)  News-Times. 


Times,  who  was  elect^  mayor  of  Little 
Falls  Nov.  6  on 
the  Democratic 
ticket,  will  have 
the  distinction  of 
being  the  young¬ 
est  mayor  of  any 
city  in  New  Yorlf 
state  when  he 
takes  office  Jan.  1. 
He  is  27  years 
old. 

M  r.  McGuire 
entered  the  politi¬ 
cal  arena  for  the 
first  time  this  fall, 
John  B.  McGuiik  only  as  a  re¬ 

sult  of  persistent 

urging  by  Democratic  party  leaders. 

He  has  been  associated  with  the 

Times  for  the  past  10  years,  starting 
as  a  sports  writer.  He  is  the  son  of 
John  B.  McGuire,  Sr.,  82,  the  oldest 
active  printer  in  Herkimer  county. 
The  elder  McGuire  has  been  affiliated 
with  the  Times  for  several  years. 

Mr.  McGuire  will  take  to  the  office 
of  mayor,  which,  incidentally  is  non- 
remunerative,  a  thorough  knowledge  of 
the  affairs  of  the  city  gained  through 
years  of  close  contact  with  the  various 
mayors  and  councils  as  city  hall  re 
porter. 


Herbert  Caldwell,  former  sports  edi¬ 
tor,  .Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  has  bc-en  appointed  publicity  di¬ 
rector  of  the  Southern  Association  of 
Baseball  Clubs. 

Virgil  Wyatt,  of  the  San  Diego 
(Cal.)  Sun  staff,  has  resigned  to  join 
the  publicity  staff  of  the  California 
Pacific  International  Exposition,  San 
Diego. 

John  D.  Venable,  formerly  of  the 
Elisabeth  (N.  J.)  JotirtuU,  has  rejoined 
the  Asbury  Park  (N.  J.)  Press  edi¬ 
torial  staff  and  has  been  assigned  to  the 
county  court  house. 

SPECIAL  EDITIONS 

ST.  PETERSBURG  (Fla.)  Times, 
Nov.  17,  Annual  Mail-It-Away  In¬ 
vitational  Edition,  80  pages,  7  sections, 
printed  on  special  book  paper  in  toned 
ink. 

Temple  (Tex.)  Telegram,  Nov.  7, 
Central  Texas  Progress  Edition,  40 
pages,  4  sections. 

Charleston  (S.  C.)  News  &  Courier, 
Nov.  19,  Automobile  Show  section,  8 
pages,  full  size. 

Rochester  (,N,  Y.)  Democrat  & 
Chronicle,  Nov.  17,  Automobile  Show 
edition,  20  pages,  also  in  same  edition. 
Used  Car  section,  8  pages,  tabloid  size. 

CUitario  (Cal.)  Daily  Report,  Nov. 
8,  Twenty-fifth  Anniversary  ^ition, 
48  pages. 

Buffalo  (N.  Y.)  Times.  Nov,  18, 
12-page  tabloid  style  radio  progress 
supplement. 

Monroe  (La.)  Morning  World,  Oct. 
31,  Sesqui-Cotntinenntial  Edition  and 
also  daily’s  60th  Anniversary,  90  pages, 
5  sections. 

Nashz’ille  (Tenn.)  Banner,  Nov.  12, 
“Fifty  Years  of  Progress,”  12  pages, 
tabloid  size. 


PRESS  ASSOCIATION  NOTES 

WILLIAM  SPRINGFIELD,  head 
of  the  Acme  Newspictures  bureau 
in  Philadelphia,  flew  to  the  West  Coast 
and  back  in  3  days  on  a  hurried  vacation 
trip  on  an  air  liner  recently,  stopping 
over  in  Los  Angeles  for  one  day. 

George  Kidd  has  been  transferred  to 
the  Toledo  U.  P.  bureau  from  New  York. 

Webster  K.  Nolan,  manager.  Pacific 
Coast  Division,  Central  Press  Associa¬ 
tion,  and  Mrs.  Nolan  are  the  parents  of 
a  son,  Webster  K.  Nolan,  Jr.,  weighing 
7  pounds,  born  on  Armistice  Day.  Mr. 
Nolan  formerly  was  with  King  Fea¬ 
tures  in  New  York  and  International 
News  Service  in  Washington. 


Putting 

OUR  FOOT 
DOWN 

(INCH  BY  INCH) 


A  FEATHER  ^ 
IN  BEHINA’S  CHAPEAU 

Without  violatinR  the  royal  com¬ 
mand  that  no  details  of  Lady  Aliet 
Scott's  bridal  dresses  were  to  be  re.  -4 
vealed  in  the  press  before  the  day  -J 
of  her  weddins:  to  the  Duke  of  J 
Gloucester.  Bettina  Bodwell,  our 
fashion  editor.  manaRed  to  seeurt 
sketches  and  pictures  far  enough  ia  ^ 
advance  for  us  to  offer  first  publi¬ 
cation  in  the  U.  S. 

By  the  way,  no  fashion  editor  ever 
looked  smarter  than  Bettina,  when 
she  disembarked  from  the  Isle  dc 
France  this  week,  wearinR  a  draped  — 
dress,  finRer-lenRth  Persian  lamb  ^ 

cape  and  fur  hat  to  match.  (The  _ ; 

cape,  we’re  told,  is  a  duplicate  of 
one  made  for  Countess  de  Robilant) 

Miss  Bedwell  is  ROinR  back  shortly  ' 
for  the  Paris  openinRS. 

BEAUTY  BOOMS 

The  ladies  are  certainly  pay¬ 
ing  plenty  of  attention  to 
Beauty  these  days.  Antoinette 
Donnelly,  our  beauty  cipert. 
has  answered  237,8(4  in¬ 
quiries  from  readers  so  far 
this  year. 

Things  We  Hate 
To  Have  To  Say  No  To 

D.C.H.  In  response  to  your  recent 
letter  stating  that  you  find  that 
none  of  the  ready  print  color  sec¬ 
tions  have  more  than  two  or  three 
good  comics,  "the  rest  being  blah- 
blah,"  and  that  you  would  like  the 
IS-page  comic  section  of  the  New 
York  News — we  are  sorry  to  advim 
that,  because  of  territory  rights,  all 
of  our  pages  are  not  available  for 
your  city.  We  hope  you  don’t  mind 
this  open  answer  to  your  letter. 
Very  truly  yours. 

FiaiON  FAQS 

"The  Shield  of  Silence”,  Edwin 
Balmer- Philip  Wylie  Blue  Ribbon 
serial,  has  the  boys  and  girls  aronnd 
the  ofSce  so  hopped  up  that  they 
try  to  steal  advance  proofs.  .  .  . 
Mary  King,  our  fiction  editor,  has  s 
little  bet  down  that  "Knight  of  the 
Range”,  our  first  Zanc  Grey  story, 
will  prove  the  best  yarn  that  very 
popular  author  has  ever  written. 

.  .  .  The  new  Roy  Vickers  story, 
“ITI  Never  Tell”,  will  be  illustrated 
by  Kidd,  who  did  the  art-honors  far 
"Shield".  .  .  .  The  cost  of  the  1(13 
list  of  fiction,  including  illustrations, 
was  $119,667.  We  buy  the  best. 


COM IX  STUFF  -i 

A  certain  character  in  "Smitty’’  Ci 
has  returned  from  across  the  seas.  — 
Do  you  hear  the  strains  of  Men¬ 
delssohn  in  the  air?  Looks  like  big 
doin’s  and  heavy  drama  for  all  ad¬ 
mirers  of  America's  Most  Famous 
Olfico  Boy.  .  .  .  We’ve  a  hunch  H 
that  Chester  Gump  will  win  that 
$50,000.  What  do  you  think?  .  .  .  J 
Mamie  Mullins  has  just  endorsed  a 
$9,000  check  over  to  Mr.  Magik. 

Will  Moon  and  Uncle  Willie  be  able  — ^ 
to  foil  the  villain? 
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Ik  NEW  FEATURE  OF  THE  INTERTYPE  AUTOSPACER 

•  *  •  Automatic  Justified  Indentions  have  many  profitable  uses 


Newspapers  are  finding  more  and  more  profitable 
uses  for  the  Intertype  Autospacer  and  Low- Slug  Quad- 
ding.  One  important  new  feature  is  illustrated  above — 
Automatic  Justified  Indentions.  This  new  method  is  be¬ 
ing  used  in  the  composition  of  indented  bold  face  para¬ 
graphs  in  news  stories,  indented  double-column  lead 
p^agraphs,  indented  paragraphs  in  editorials,  and  in 
other  composition  where  both  ends  of  the  lines  are  in¬ 
dented  one  nonpareil  or  one  pica  or  more. 

In  display  ad  composition,  too,  automatic  justified 
indentions  speed  up  the  work.  Whole  ads  can  be  set  on 
slugs  of  the  same  width,  with  or  without  cuts.  No  sawing 
is  necessary,  as  cuts  can  be  mounted  directly  upon  the 
slugs.  The  type  matter  can  appear  in  any  position,  with 
equal  or  unequal  indentions  or  flush  at  one  end  and  in¬ 
dented  at  the  other. 


Automatic  indentions  are  also  very  useful  in  classi¬ 
fied  pages.  In  fact,  here  is  an  entirely  new  method  of 
making  want  ads  stand  out  attractively — at  no  extra  cost 
of  composition.  The  type  can  be  indented  equally  on 
both  sides,  or  on  one  side  only,  as  desired,  with  no  extra 
effort  on  the  part  of  the  operator. 

Intertype  automatic  indentions  are  accurate.  The  op¬ 
erator  need  not  remember  to  drop  in  quads  at  the  end  of 
each  line.  You  will  never  find  one  or  two  slugs  out  of  line, 
as  so  often  happens  when  these  indentions  are  made  by 
keyboard  manipulation. 

Automatic  justified  indentions  are  a  new  develop¬ 
ment  of  the  Intertype  Autospacer,  available  with  or  with¬ 
out  Low- Slug  Quadding.  Investigate  this  and  other  profit¬ 
able  features  of  modern  Intertypes. 


Intertype  Corporation  •  360  Furman  Street  *  Brooklyn,  New  York 
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HOTEL  MEN  FORESEE 
BOOM  IN  TRAVEL 

More  States  Approring  Advertising 
Funds — Greatest  Touring  Migra* 

tion  In  History  Predicted 
By  Maine  Governor 

{Special  to  Editos  &  Publishes) 

An. ANTIC  City,  Nov.  18 — .Advertis¬ 
ing  and  publicity  were  reported  as  es¬ 
sential  and  profitable  investments  by 
1,000  delegates  at  the  annual  convention 
here  of  the  .American  Hotel  -Association 
of  the  United  States  and  Canada. 

Most  of  them  considered  newsjwpers 
as  the  best  media.  Hotel  advertising  in 
railroad  time  tables  and  on  menu  cards 
was  tabooed. 

The  greatest  vacation  touring  migra¬ 
tion  in  history  was  predicted  for  the 
next  ten  years,  and  more  advertising 
and  promotion  to  take  advantage  of  this 
trend  was  urged. 

Glen  wood  J.  Sherrard,  Boston,  travel 
committee  chairman,  announced  that 
“only  eight  states  have  appropriated 
funds  from  their  treasuries  to  advertise 
their  attractions  to  tourists.  Bills  are 
pending  and  expected  to  pass  in  two 
others.  In  six  others,  private  agencies 
have  spent  money  for  this  purpose. 

“New  York  State  this  year  for  the 
first  time  provided  a  publicity  fund  of 
$100,000.  In  California  the  .All-Year 
Club,  a  private  agency,  spends  $167,000. 
Maine  spends  $100,000.  With  increased 
appropriations  in  Maine  and  other  New 
England  states  this  year,  tourist  busi¬ 
ness  has  increased  from  20  to  40  per 
cent. 

“Maine  this  year  used  141  advertise¬ 
ments  in  29  newspapers,  compared  to 
122  in  29  last  year,  beside  its  national 
magazine  program.  The  Maine  Pub¬ 
licity  Bureau  received  more  than  7,000 
inquiries  up  to  July  IS,  more  than  the 
total  for  the  entire  previous  season. 

“Tourist  business  in  California  is  35 
per  cent  ahead  of  last  year,  two-thirds 
of  it  by  automobile,  and  these  visitors 
have  spent  $235,000,000. 

“Combined  state  and  private  agency 
expenditures  for  travel  promotion  total 
something  like  this ;  California  $167,- 
000,  Comiecticut  $42,000;  Kentucky 
$50,000,  Maine  $100,000,  Massachusetts 
$100,000,  Michigan  $100,000,  New 
Hampshire  $94,000,  New  York  $100,000, 
Ohio  $25,000,  Pennsylvania  $20,000, 
Rhode  Island  $11,500,  Vermont  $32,000, 
Washington  $30,000,  Wisconsin  $50,000 
and  New  England  $%,000.” 

Sherrard  listed  contrasting  expendi¬ 
tures  by  foreign  governments  which  al¬ 
together  maintain  57  tourist  informa¬ 
tion  bureaus  in  New  York  City,  “in 
addition  to  the  advertising  and  business 
promotion  done  by  many  foreign  rail¬ 
roads  and  steamship  companies  with 
offices  in  this  country.” 

The  United  States  government,  he 
said,  “never  has  made  any  effort  to 
promote  travel  to  or  within  this  coun¬ 
try.”  He  urged  support  for  the  Travel 
Bill  in  Congress  to  remedy  this.  Never- 
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theless,  Sherrard  expressed  his  own 
“firm  belief  that  hotel  men  can  do  more 
to  promote  travel  in  the  United  States 
than  can  any  other  organization,  or 
even  a  government  appropriation.” 

Governor  Louis  J.  Brann  of  Maine 
announced  his  State  is  delighted  with 
results  from  its  appropriation.  “Our 
tourist  business  now  is  worth  $100,000,- 
000  a  year  and  within  the  next  five 
years  we  expect  to  double  that.  We 
are  convinced  also  that  the  next  10 
years  will  see  the  greatest  touring  in 
histor>’,  with  most  iieople  endeavoring 
to  see  as  much  as  possible  rather  than 
settle  in  one  place  for  the  summer.” 

CARMACK,  JR.,  FILES  APPEAL 

Seek*  Reversal  of  Court  Ruling  on 
Tennessean  Reorganisation 

(By  teleeraph  to  Editos  &  Publisher) 

Nashville,  Tenn.,  Nov.  21  —  The 
Tennessee  Publishing  Company,  former 
publishers  of  the  Nushtnlle  Tennessean 
and  Evening  Tennessean,  now  being 
published  under  a  receivership,  yester¬ 
day  filed  an  appeal  in  U.  S.  Circuit 
Court  of  Appeals  at  Cincinnati  from 
the  decision  of  U.  S.  District  Judge 
John  J.  Gore,  at  Nashville,  dismissing 
the  reorganization  pleas.  Judge  Gore 
handed  down  his  decision  Oct.  15.  He 
held  that  the  company’s  reorganization 
plans  were  not  practicable  and  violated 
some  of  the  constitutional  rights  of 
bondholders  and  creditors.  The  ap- 
lieal  was  filed  by  attorneys  acting  for 
E.  W.  Carmack.  Jr.,  president  of  the 
Tennessee  Publishing  Company  and 
publisher  of  the  Murfreesboro  (Tenn.) 
Xetus-Jotimal. 

Attorneys  for  C.  O.  Carpenter,  re¬ 
ceiver  for  the  Holston-Union  National 
Bank  at  Knoxville,  Tenn.,  Wednesday 
filed  in  district  court  at  Nashville  a 
cross-appeal  from  some  of  the  rulings 
of  Judge  Gore.  The  cross-appeal  con¬ 
tests  the  ruling  of  Judge  Gore  that  the 
reorganization  plan  was  fiM  in  good 
faith,  on  the  grounds  that  it  discrimi¬ 
nated  against  bondholders  and  that  it 
did  not  have  general  approval  of  stock¬ 
holders. 

TODAY'S  CENTER 


15%  REDUCTION 

—and  mora,  aiierds 
a  ganarous  aaviag 
on  tha  practical, 
handy  Rousa  Maws- 
papar  Filas  and 
Raw.  It  will  pay 
you  to  add  to  or  ra- 
placa  your  old  iilaa 
at  thasa  LOW  Pricas. 

BOUSE  Naarspa- 
par  Filas  and  Racks 
ara  sturdily  con- 
Btructad.  Thay  ara 
■taal  throughout, 
durably  iinishad  in 
oUto  groan  anamel. 
Thousands  ara  in 
uso  throughout  tha 
country.  Send  ior 
circular,  or  dascribe 
your  needs  ior  spe¬ 
cial  quotation  today. 


H  B  ROUSE  &  COMPANY 

2212  Ward  Street  •  Chicago.  Illinois 


NEWS  AND  EDITORIALS 
DIGESTED  FOR  F.  D.  R. 

lOO-Pnge  Mimeographed  Report  Pre¬ 
sented  Daily  by  Department  of 
Commerce  Group  to  Presi¬ 
dent  and  His  Aides 

By  James  J.  Butler 
(Editor  &  Publisher  Correspondent) 

VV’ASHmcTON,  D.  C.,  Nov.  18— Head¬ 
lines  bring  President  Roosevelt  the 
news  of  the  day,  digested  in  a  mimeo¬ 
graphed  pamphlet  containing  less  than 
100  pages  and  carrying  a  key  system 
which  makes  possible  further  research 
into  topics  that  excite  his  interest. 

The  government-financed  clipping 
service,  operating  in  the  Department  of 
Commerce  building,  has  a  personnel  of 
more  than  two-score  men  and  women, 
headed  by  Miss  Katherine  C.  Black- 
bum.  It  is  believed  to  be  the  largest 
organization  of  its  kind  in  existence. 
Started  as  a  means  to  save  minutes  in 
the  Executive’s  busy  day,  it  has  ex¬ 
panded  to  its  present  circulation  of  sev 
eral  hundred  copies.  These  go  to  de¬ 
partment  heads  and  other  government 
officials.  A  first  page  index  leads  the 
reader  to  the  topical  section  in  which 
he  is  interested,  and  a  cross-index 
points  out  the  editorial  and  news  com¬ 
ment  in  state  areas.  The  name  of  the 
newspaper  carrying  the  editorial  or 
news  story,  its  political  affiliation,  and 
an  index  number  by  which  the  full  text 
may  be  obtained,  appear  after  each 
entry  in  the  book. 

The  first  bank  of  each  headline  upon 
a  governmental  topic  appears.  Edi¬ 


torials  are  grouped  under  subject  \)eas. 
and  stand  taken.  No  purely  fwjS? 
stories  are  clipped  by  this 
^  A  typical  editorial  section  apj«!I^ 

“Editorials  on  Recovery  Program- 
General. 

“Three  gloomy  over  budget  outlook 
in  discussing  conference.  PhUadel^ 
Itiqutrer  (Ind.  Rep.)  11/3, 

Fargo  (N.  D.)  Forum  (I^  oT 
10/31,  633m  ;  Manchester  Uniw(lJ\ 
11/1,  633419.  <^lin(L), 

“Three  unfavorable  to  Dr.  Tugwell’ 
Los  Angeles  speech  predicting  balanad 
budget  by  1938  and  urging  solidarity 
tween  farmers  and  workers.  fiaL- 
field  (Cal.)  Californian  (Dem.),  10/3D 
^420;  Los  Angeles  Times  (rJ^' 
iO/30,  633421;  Charleston  (S.  C)  pJn 
(Ind.  Dem.),  10/31,  633422. 

Other  sub-headings  include  ‘Tive  cdi- 
torials  question  motives  of  Amerkan 
Liberty  League  attacks  on  New  Deal"- 
“Two  editorials  disagree  with  Preti! 
dent’s  statement  that  recovery  is  remit 
of  New  Deal  planning”;  “Four  edi¬ 
torials  discuss  convention  of  Investag* 
Bankers’  Association” ;  “Three  editoriali 
criticize  inconsistency  of  Gea  Johnioo't 
position  in  attacking  New  Deal  policiej 
and  at  same  time  urging  support  o{ 
President.” 

PRESS-RADIO  IN  GERMAN 

First  use  of  the  Press-Radio  report 
in  a  foreign  language  began  recently 
when  WFAB,  New  York,  b^an  usiig 
a  translation  of  the  regular  news  r^ 
port  as  part  of  the  daily  “German  how" 
at  12  o’clock.  Listeners  in  America  and 
Germany  have  praised  the  move  highly. 


You  are  at  the  very  heart  of 
thinga  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  (2entraL 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Street 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 

THE 

WALDORF-ASTORIA 

PARK  AVE  .  4»TH  TO  5RTH  •  NEW  YORK 


N e wspaper  C  ontests 
.  .  .  a  Science! 

There  are  many  aspects  to  a  news¬ 
paper  contest.  It  must  be  handled 
diplomatically.  It  must  possess  genuine 
reader-interest.  It  must  have  a  definite 
and  intelligent  plan  of  procedure. 

With  ever  so  many  “musts”  .  .  ,  and  ever 
so  many  “don’ts”  .  .  .  conducting  con¬ 
tests  is  truly  a  science. 

And  Publishers  Service  Company,  with 
a  ten-year  record  of  success  in  the  field, 
are  recognized  masters  of  the  science. 

Details  of  Publishers  Service  self-financ¬ 
ing  circulation  promotion  plans  gladly 
furnished  to  interested  newspapers. 

Publishers  Service 
Company 

INCORPORATED 

75  WEST  ST.,  NEW  YORK,  N.  Y. 


/ 
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M  Y  FAIR  TRADE  ACT 
IS  HELD  INVAUD 

Co«t  Again*!  Law  to  Main¬ 

tain  Price*  of  All  Retailer*  by 
Contract  With  Some 
Dealer* 

Kew  York  state’s  fair-trade  act,  the 
Feid-Crawford  bill,  which  was  held  un- 
rt«stitutional  by  Supreme  Court  Jus- 
^  Frederick  P.  Close  at  White 
Plains  N.  Y.,  Nov.  18,  will  be  taken 
to  the’  Court  of  Appeals  for  a  judg- 
on  constitutional  questions  in¬ 
volved.  Notice  of  appeal  was  filed  at 
once. 

Xhe  White  Plains  case  was  brought 
against  R.  H-  Macy  &  Co.,  New  York 
liepartment  store,  which  has  fought 
many  battles  for  its  right  to  cut  prices 
jad  use  loss-leaders.  The  complainants 
vttre  Doubleday,  Doran  &  Co.,  Inc., 
piiilishers,  and  the  affiliated  Doubleday, 
Dotan  Bookshops,  Inc.,  retailers.  These 
corporations  contracted  with  each  other, 
ia  accordance  with  the  Feld-Crawford 
bill,  to  fix  the  retail  price  of  three 
boob.  Macy’s  did  not  dispute  the 
charge  that  it  had  sold  the  books  at  less 
than  the  specified  prices,  despite  the 
ioUowing  paragraph  in  the  act: 

Willtully  and  knowingly  advertising, 
oteriag  tor  sale  or  selling  any  commodity 
It  lets  tiun  the  price  stipulated  in  any  con- 
tnct  entered  into  pursuant  to  the  provision 
«{  Section  1  of  this  act,  whether  the  person 
m  idrertising,  offering  for  sale  or  selling 
ii  or  is  not  a  party  to  such  contract,  is 
mbir  competition  and  is  actionable  at  the 
nit  of  any  person  damaged  thereby.” 

The  Macy  defense  cited  the  store’s 
cash  policy,  and  also  attacked  the  act 
as  unconstitutional. 

Justice  Close  in  his  decision  pointed 
to  “patent  defects”  in  the  law  and 
said: 

“Unless  the  courts  are  prepared  to  hold 
lliat  by  placing  his  brand  upon  a  commodity, 
Ike  producer  retains  a  property  right  in  that 
coamodity  until  it  reaches  the  hands  of  the 
consumer,  so  that  he  many  fix  its  price  at 
nery  stage  of  distribution,  this  statute  must 
fiU.  That  it  is  unconstitutional  to  place 
ineb  power  in  the  hands  of  private  in¬ 
dividuals  seems  to  be  plainly  indicated  by 
such  authorities  as  Washington  v.  Roberge. 
271  U.  S.  116,  Yick  \V.  v.  Hopkins,  118 
n.  S.  356,  Baltimore  v,  Radecke,  49  Md. 
217.” 

CHANGES  IN  ATLANTA 

A  number  of  changes  have  been  ef- 
fteted  in  the  news  room  of  the  Atlanta 
CoHstitution.  Jimmy  Jones,  sports 
writer,  recently  resigned  to  become 
sports  editor  of  the  Richmond  (v’a.) 
Times-Dispatch.  Clarence  Nixon,  head 
of  the  sports  copy  desk,  resigned  to 
join  Jones  in  Richmond,  and  has  been 
sncce^d  by  Thad  Holt,  formerly  of 
the  Birmingham  News.  George  Hatcher 
ind  Herbert  Kelly,  relief  editor  and 
i^ht  telegraph  editor,  respectively, 
lave  resigned  to  join  the  Georgian- 
American  copy  desk.  Bill  Davis  has 
joined  the  staff  of  the  Columbia  (S.  C.) 
Record.  Jack  Tubbs  remains  as  day 
telegraph  editor,  with  Sam  Cox,  for- 
jwly  financial  editor,  promoted  to  re- 
lio,  and  Bruce  Manning,  formerly  on 
™  copy  desk  rim,  succeeding  him. 
™i  Jones,  son  of  a  former  telegraph 
edno^  has  joined  the  copy  desk  staff. 
1^  Furman,  of  Suffolk,  Va.,  formerly 
d  the  Philadelphia  Ledger,  has  joined 
w  rewrite  desk,  succeeding  Bretten 
olethen,  who  has  gone  to  the  IVashing- 
lon  Post. 

CO-OP  TIRE  CHAIN  DRIVE 

Six  automobile  tire  chain  manufac- 
firms  launched  a  co-operative  ad- 
vertising  campaign  in  ^icago  news- 
P*^rs  this  week.  The  drive  is  sched- 
^to  extend  to  24  newspapers  in  17 
.  Companies  co-operating  in  this 
are:  Chain  Products  Com- 
jjoy,  Cleveland ;  Pyrene  Manufacturing 
~®l»iiy,  Newark;  Pyrene  Manufac- 
™®g  Company  of  Canada,  Toronto; 
•tCMy  Company,  Pittsburgh ;  Do- 
J^on  Chain  Company,  Niagara  Falls, 
'^rio,  and  the  American  Chain  Com- 
Inc.,  Bridgeport.  The  advertising 
l^ule  will  consist  of  five  quarter- 
^  iwrtions  in  newspapers.  Adver¬ 
se  is  being  placed  by  Reincke-Ellis- 
'•Wggreen  &  Finn,  Inc.,  Chicago. 


PAPER  MAKERS  CONHDENT  | 

Trade  Treaty  Give*  A**urance  of  | 
New*print  Price  Stability 

(By  frlrgropk  to  Editor  &  Publisher) 

Montre:al,  Nov.  20 — Newsprint  cir¬ 
cles,  while  they  continue  to  show 
some  anxiety  regarding  the  outcome  of 
the  proposed  deal  for  the  Great  Lakes 
Paper  Co.,  in  regard  to  the  securing  of 
contracts,  which  have  to  reach  a  speci¬ 
fied  amount  by  Dec.  15,  are,  the  Mon¬ 
treal  Star  states,  feeling  more  confident 
that  there  will  lie  no  departure  from 
the  recognized  market  price. 

Many  conferences  have  been  held  in 
recent  days  concerning  the  industry, 
and  the  announcement  of  the  govern¬ 
ment  that  newsprint  would  be  on  the 
free  list  for  entry  into  the  United  States 
for  three  years,  has  given  to  the  paper- 
makers  a  feeling  of  more  security,  while 
the  consumption  of  newsprint  is  improv¬ 
ing  fairly  substantially. 

Rumors  of  mergers  eminating  from 
New  York  were  without  any  confirma¬ 
tion  on  the  street,  and  paper  executives 
professed  to  have  no  knowledge  of  any 
such  proposals. 

GRID  GUESSES  RULED  OUT 

Pre-Selection  of  Football  Winner* 
Stopped  by  Po*t-Office 

Richmond,  V'a.,  Nov.  19 — A  football 
guessing  contest  that  has  been  conducted 
by  the  Richmond  (Va.)  News-Leader  (or 
nearly  ten  years  has  come  to  an  end — 
for  the  time  being,  at  least— due  to  a 
ruling  from  United  States  postal  au¬ 
thorities.  Someone  complained  about 
the  Richmond  contest,  claiming  it  was 
a  lottery,  and  the  postal  authorities 
have  ruled  that  the  guessing  must  stop. 

“There  is  a  law,  of  course,  against 
lotteries,  but  just  how  football  guess¬ 
ing  could  be  construed  as  a  lottery  re¬ 
mains  a  matter  of  doubt  in  the  minds 
of  the  grid-guessing  editor,”  said  a 
prominently  displayed  news  article  on 
the  first  sports  page  of  the  News- 
Leader. 

“No  prize  money  has  ever  been  of¬ 
fered,  since  all  idea  of  gambling  was 
avoided  and  nothing  similar  to  a  lottery 
was  ever  tried.” 

GROUP  AGAINST  CONCESSIONS 

Oklahoma  Manager*  Oppo*e  Rate 
Reque*t*;  Di*cu**  Reader  Protection 

A  united  stand  against  granting  spe¬ 
cial  demands  of  advertisers  was  voted 
by  the  advertising  managers’  group  of 
the  Oklahoma  Press  Association  at  its 
autumn  meeting  in  Oklahoma  City  last 
week. 

The  group  went  on  record  as  being 
opposed  to  discount  requests  made  by 
advertisers  because  of  copy  being  fur¬ 
nished  in  mats,  plate,  or  ready-to-print 
forms  or  to  signing  contracts  whereby 
advertising  was  to  be  accepted  on  a 
percentage-of-sales  basis.  T.  L.  Teti- 
rick,  Blackwell  Tribune,  was  appointed 
to  draft  a  resolution  to  be  sent  to  all 
association  papers  announcing  the  ad¬ 
vertising  managers’  stand  regarding 
concessions.  ' 

2STH  ANNIVERSARY  REACHED 

Gilman,  Nicoll  &  Ruthman,  publish¬ 
ers’  representatives,  observed  the  25th 
anniversary  of  the  firm  on  N' — .  7. 
The  business  was  established  Nov.  7, 
1910,  by  Louis  Gilman,  representing 
one  newspaper.  Today  Mr.  Gilman  and 
A.  G,  Ruthman  head  an  organization 
with  offices  in  seven  cities,  with  17 
solicitors  and  11  stenographers  and 
other  office  assistants.  The  firm  repre¬ 
sents  22  newspapers. 

DAIUES  HOLD  SALES  SCHOOL 

(.Special  to  Editor  &  Publismir) 

Des  Moines,  Nov.  18 — Enthusiasm 
for  his  own  product  is  the  basis  of  an 
advertising  salesman’s  success,  Thomas 
G.  Murphy,  advertising  director  of  the 
Janesville  (VVis.)  Gazette,  told  60  ad¬ 
vertising  salesmen  of  the  30  Iowa  Daily 
Press  Association  newspapers  in  a  sales 
“school”  held  at  Ames,  la.,  Nov.  17 
and  18.  E.  G.  Carey,  advertising  direc¬ 
tor  of  the  Waterloo  Courier  presided. 


NEW  YORK  GROUP  ORGANIZED 
PACINI  VISITING  U.  S.  -  ,  „  . 

R.  E.  Coon,  Jr.,  Chairman  of  Hudson 

Valley-L.  I.  District  N.Y.S.P.A. 

Organization  of  the  first  regional 
group  of  the  New  York  State  Publish¬ 
ers  Association  was  accomplished  Nov. 
19,  when  the  Hudson  Valley-Long  Island 
district  was  formed  at  the  Lido  Club, 
Long  Beach.  Richard  E.  Coon,  Jr., 
Poughkeepsie  Eagle-Nezvs,  was  elected 
chairman. 

The  new  organizations  are  the  out¬ 
growth  of  efforts  by  the  association  un¬ 
der  direction  of  Karl  H.  Thiesing,  of 
Syracuse,  executive  secretary,  to  obtain 
regional  agreements  among  publishers 
principally  on  circulation  rates  and  prac¬ 
tices,  which  were  discussed  in  detail  at 
Tuesday’s  meeting.  It  is  planned  to 
hold  three  or  four  group  meetings  each 
year. 

James  E.  Stiles,  publisher  of  the  Nas¬ 
sau  Daily  Review,  Rockville  Centre,  and 
the  Nassau  Daily  Star,  Lynbrook,  was 
host  to  the  group.  The  business  meet¬ 
ing  was  held  before  luncheon,  after 
which  the  publishers  were  taken  on  an 
automobile  tour  of  Jones  Beach  and 
Eethpage  state  parks  under  the  guidance 
of  Benjamin  L.  Van  Schaick,  executive 
secretary  of  the  Long  Island  State  Park 
Commission. 

Development  of  airways  in  the  Com-  Present  at  the  meeting,  besides  Mr. 
monwealth  is  Australia’s  greatest  need  Coon,  Mr.  Thiesing,  and  Mr.  Stiles, 
at  present,  according  to  Herbert  Pacini,  were : 

manager  of  the  Melbourne  Sun  News  Frederick  R.  Miller,  Nyack  Journal- 
Pictorial,  who  is  pictured  above,  upon  Nezvs;  William  L.  Fanning,  business 
his  recent  arrival  in  San  Francisco,  manager  of  Westchester  Newspapers, 

aboard  the  liner  Mariposa.  He  will  Inc.;  F.  H.  Keefe,  Newburgh-Beacon 

visit  New  York  and  Montreal.  Neivs;  John  J.  Decent,  Middletown 

-  Titnes-Herald;  Wallace  Odell,  Tarry- 

IMMEDIACY  OF  SECURITY  town,  vice-president,  Westchester  News- 
LAW  BRINGS  PROBLEMS  ^  u''®’ Hodges,  editor 

_  of  the  Nassau  Star  and  associate  editor 

(.Continued  from  page  6)  of  the  Nassau  Review  ;  The^ore  Edson, 

_ _ _ ; _  circulation  manager  of  the  Star  and  Re- 

,  11  .  view;  Mrs.  Thiesing,  and  Walter  S. 

as  employes,  as  well  as  to  the  em-  irunnell,  first  editor  of  the  Review,  now 

The  Southern  Newspaper  Publishers  Yonkers. _ 

A|^iatio„  counsilW  iti  mimbiri  thl, 

“PuMishers  should  immediately  con-  p.C.C.  Refuse*  to  Allow  Milwaukee 
sider  the  advisability  of  taking  steps  to  ,  ,  r.  •  i  n  i-  o.  .. 

insure  the  passage  of  a  state  security  Journal  Regional  Radio  Station 
act  before  the  end  of  1935,  acceptable  (By  IWrsrraM  to  Editor  &  Publisher) 
to  the  newly  created  Social  Security  _  Washington,  D.  C.,  Nov.  21-— The 
Board  in  Washington,  so  that  employers  Federal  Communications  Commission 
mav  receive  credit  for  90  oer  cent  of  today  denied  a  license  to  the  Mtlwo/Ur 


Development  of  airways  in  the  Com- 


IMMEDIACY  OF  SECURITY  town,  vice-president,  Westchester  News- 

LAW  BRINGS  PROBLEMS  ^  u''®’ h  Hodges,  editor 

_  of  the  Nassau  Star  and  associate  editor 

(Continued  from  page  6)  of  the  Nassau  Review  ;  The^ore  Edson, 

_ _ _ ; _  circulation  manager  of  the  Star  and  Re- 

,  11  .  view;  Mrs.  Thiesing,  and  Walter  S. 

as  employes,  as  well  as  to  the  em-  irunnell,  first  editor  of  the  Review,  now 

The  Southern  Newspaper  Publishers  Yonkers. _ 

A|^iatio„  counsilW  iti  mimbiri  thl, 

“PuMishers  should  immediately  con-  p.C.C.  Refu*e*  to  Allow  Milwaukee 
sider  the  advisability  of  taking  steps  to  ,  ,  r.  -  i  n  i-  o. 

insure  the  passage  of  a  state  security  Journal  Regional  Radio  Station 
act  before  the  end  of  1935,  acceptable  (By  to  Editor  &  Publisher) 

to  the  newly  created  Social  Security  _  Washington,  D.  C.,  Nov.  21-— The 
Board  in  Washington,  so  that  employers  Federal  Communications  Commission 
may  receive  credit  for  90  per  cent  of  today  denied  a  license  to  the  Mtlwaur 
the  tax  paid  under  the  federal  act  If  Journal  to  operate  a  new  broadcast- 
an  individual  state  has  no  law,  the  un-  mg  station.  The  refusal  was  m  accOTd 


employed  from  that  state  receive  no 
benefits,  but  employers  from  that  state 


with  the  recommendations  made  by 
Examiner  R.  H.  Hyde  a  month  ago 


pay  the  federal  tax,  notwithstanding,  which  _  stated  that  the  mere  fact  that 
However,  please  bear  in  mind  that  the  potential  advertisers  are  a^ious  to  con- 
constitutionality  of  the  federal  Social  Vact  for  time  on  the  air  does  not  make 
Security  Act  has  been  questioned  and  out  a  case  of  public  convenience  and 
state  laws  might  be  so  worded  that  newssity. 

their  continuation  in  effect  will  be  con-  .  operates  Sta- 

tingent  upon  the  constitutionality  of  WTMJ  in  Milwaukee, 
the  federal  law.  .  .  . 

“Employment  should  be  stabilized  and  COLUMNISTS’  BANQUET  DEC.  13 
so  far  as  possible  payrolls  should  be  Jay  E.  House,  Philadelphia  Inguirer, 


“Employment  should  be  stabilized  and  COLUMNISTS’  BANQUET  DEC.  13 
so  far  as  possible  payrolls  should  be  Jay  E.  House,  Philadelphia  Inquirer, 
scrutinized  now  so  that  payroll  changes  will  be  toastmaster,  and  Don  Rose, 
may  be  minimized.  The  employment  Philadelphia  Evening  Ledger,  master  of 
of  new  people  should  receive  careful  ceremonies  at  a  “Stuff  and  Nonsense” 
consideration  to  avoid  the  hiring  of  ap-  dinner  for  Philadelphia  columnists  Dec. 
plicants  whose  records  fail  to  reveal  13  at  the  Manufacturers  and  Bankers 
permanency  because  the  transient  will  Club.  Guests  of  honor  will  include  Tom 
increase  the  demands  on  the  fund  and  Daly,  Leigh  Mitchell  Hodges  and  Laura 
make  increased  taxes  necessary.  Lee,  Bulletin;  C.  William  Duncan,  Anne 

“Preparations  should  be  made  now  Mary  Lawler  and  Charles  H.  Sykes, 
for  suitable  payroll  accounting  pro-  Ledger;  Peter  Stirling  and  Cecil  Pen- 
cedure  to  be  put  into  operation  Jan.  nyfeather.  Record;  Herman  (Girard) 


1,  1936.  It  is  necessary  that  a  com¬ 
plete  record  be  made  of  each  employe 
in  order  that  the  employer  may  be 
properly  protected.” 

J.  E.  COLONNA  MARRIES 

Joseph  Edward  Colonna,  South 


Collins,  Inquirer,  and  J.  H.  “Jeff”  Keen, 
managing  editor.  Daily  News. 

MRS.  HELEN  D.  STEVENSON 

Mrs.  Helen  Davis  Stevenson,  a  prin¬ 
cipal  stockholder  of  the  Bloomington 
(Ill.)  Daily  Pantograph,  died  suddenly 


American  representative  of  the  Lam-  jn  Milwaukee  Nov.  16.  Mrs.  Steven- 
bert  Chemical  Company  and  Miss  Ciata  <;on  was  a  sister  of  the  late  H.  O.  Davis, 
M.  Orsini,  were  married  Oct.  23  in  for  years  publisher  of  the  Pantagraph. 
New  York.  Mr.  Colonna  formerly  was  \  son,  Adlai  Stevenson,  is  at  present 
with  S.  S.  Koppe  Company,  special  vice-president  of  the  Pantagraph  Corn- 
representative  of  South  American  news-  pany.  Pallbearers  at  the  funeral  ser- 
papers.  vices  Nov.  18  were  all  members  of  the 

^  Pantagraph  organization.  They  were; 

HICKS  ON  VACATION  Joe  M.  Bunting,  general  manager ;  C.  C. 

Wilson  Hicks,  Associated  Press  exe-  Marquis,  secretary-treasurer;  Emmett 
cutive  assistant  in  charge  of  the  feature  V.  Gunn,  business  manager;  Perry  J. 
and  picture  service,  sailed  from  New  LaBounty,  advertising  manager;  J.  L. 
York  Nov.  20  for  a  vacation  in  Europe.  Hasbrouck,  editor ;  and  Stanley  W. 


He  will  be  gone  about  a  month. 


Bishop,  veteran  reporter. 
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CIRCULATORS  SHOULD 
PLAN  PROGRAM 


Unless  Tkere  Is  a  Plan  the  Circulator 
“Flounders  Around,”  John  T.  Toler 
Says — Cooperation  With  Other 
Executives  Necessary 


The  planning  of  a  circulation  program 
and  cooperation  with  the  daily’s  man¬ 
aging  editor  and  advertising  manager 
in  working  out  this  program  were  ad¬ 
vised  by  John  T.  Toler,  circulation  man¬ 
ager  of  the  Atlanta  Constitutivii,  in  a 
talk  before  the  Southern  Circulation 
Managers  Association  in  Savannah,  Ga., 
recently. 

“Without  some  goal  to  reach,’’  Mr. 
Toler  said,  “the  circulation  manager  is 
more  or  less  floundering  around  with  no 
aims,  and  generally  he  gets  nowhere.’’ 

The  program  decided  on,  he  added 
should  take  into  consideration  all  aspects 
of  the  i>aper’s  i)ast  performances  and 
its  future  possibilities.  Other  executives 
should  be  consulted  in  the  plan’s  formu¬ 
lation.  "When  a  circulation  manager 
knows  the  kind  of  newspaper  that  he 
will  have  to  sell,  and  the  desires  of  the 
advertising  manager,  he  can  then  deter¬ 
mine  upon  a  goal  to  be  reached,  and 
what  it  will  cost,  or  approximately  so, 
to  attain  this  end.’’ 

Mr.  Toler  said  circulators  should  sta¬ 
bilize  their  delivery  organization,  citing 
advantages  of  the  newspaper  boy  system 
and  the  man  carrier  system.  The  latter, 
he  said,  had  very  little  turnover  as 
compared  with  the  boy  system. 


ANTIQUE  CAR  DERBY 

Philadelphia  dailies  co-operated  in 
sponsoring  the  fifth  Antique  Car  Derby 
held  Nov.  11  as  an  opening  feature  of 
the  Automobile  Show.  Cars  25  years 
and  older  raced  a  minimum  of  25  miles 
to  the  city’s  center  in  vying  for  prizes 
offered  by  the  newspapers.  The  Hccord 
silver  trophy  and  $10  prize  went  to  a 
1910  Ford  driven  150  miles  from  the 
Poconos  in  4  hours  and  5  minutes;  the 
IhUlctin  trophy  for  the  best  all-around 
performance  was  awarded  a  one-cylin¬ 
der  Cadillac  which  traveled  115  miles 
from  Denton.  Md. ;  an  1897  Winton 
won  the  Ledger  trophy  for  the  oldest 
car  in  the  race;  the  Inquirer  trophy 
went  to  the  liest  preserved  car,  a  1902 
Oldsmohile,  and  the  Neuv  awarded  a 
prize  to  one  of  the  principal  winners.  A 
total  of  21  cars  competed. 


LARGEST  SUNDAY  SINCE  1929 

A  total  of  850  tons  of  newsprint 
went  into  the  largest  issUe  of  the 
Philadelphia  Inquirer  since  1929  on 
Sunday,  Nov.  10.  The  newspaper’s 
statisticians  figured  the  118.2()0,000 
separate  pages  of  162-page  issue  of 
730,000  copies  would  stretch  in  a  single 
20- foot  ribbon  3,100  miles  across 
country,  or  760  miles  southwest  of  the 
extreme  tip  of  Southern  California : 
that  the  ink  used  to  print  it  would  have 
filled  a  small  sized  swimming  pool  and 
the  paper  would  have  filled  a  34-car 
freight  train.  The  issue  carried  159.000 
lines  of  paid  advertising.  The  paper 
carried  a  special  16-page  auto  section. 
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SUBSCRIPTION  VIA  RADIO 

Through  the  use  of  a  radiogram  froni 
the  Canal  Zone,  Panama,  where  he  is 
stationed.  Private  Joseph  Waytash  en¬ 
tered  his  subscription  with  the  Wilkes- 
Barre  (Pa.)  Evening  Neivs.  Private 
Waytash  filed  the  message  from  Station 
K.5.-\G,  Ft.  Clayton,  C.  Z.,  which  was 
picked  up  by  station  VV’3I£PJ,  Flaston, 
Pa.,  and  relayed  to  station  W8ASW, 
Bloomburg,  Pa.,  and  then  mailed  to  the 
daily. 


STARTS  HEADLINE  UNKS’ 

The  Chicago  American  has  launched 
a  new  contest  known  as  “Headline 
Links’’  in  which  it  is  offering  daily 
cash  prizes  totaling  $25  for  the  best 
combination  of  headlines  clipped  from 
the  day’s  paper.  Readers  are  invited 
to  take  headlines  and  fit  them  together 
to  tell  a  story  different  from  the  one 
they  were  originally  meant  to  tell. 


NEW  WRITERS’  SERVICE 

J.  M.  Lansinger,  Inc.,  Chicago,  is  a 
new  Hollywood  writers’  agency  han¬ 
dling  scenario  material.  John  M.  Lan¬ 
singer,  original  owner  and  publisher 
of  College  Humor,  and  Dorothy  Ann 
Blank,  former  associate  editor  and  re¬ 
cent  editor  of  the  same  magazine,  head 
the  new  agency. 


SPONSORING  AUTO  SHOW 

Sponsored  by  the  Memphis  (Tenn.) 
Commercial  Appeal,  the  annual  show 
of  the  Memphis  .\utomobile  Dealers 
.Association  will  l)e  held  Nov.  25  to  30 
at  the  Ellis  .Auditorium.  .A.  C.  Bailey, 
automobile  editor,  will  direct  the  show. 


PHEASANT  HUNT  AWARD 

The  Buffalo  Times  will  award  a 
pump  gun  to  the  pheasant  hunter  sub¬ 
mitting  to  its  sports  department  the 
pheasant  with  the  longest  tail  feathers 
killed  in  the  newspaper’s  territory. 


HAS  AVIATION  FEATURE 

.An  aviation  column,  “Wings  Over 
.South  Bend.”  has  been  started  in  the 
South  Bend  (Ind.)  Neivs-Times  by 
King  Detzler  and  George  A.  Scheuer 
of  the  staff. 


SPONSORING  IDEA  CONTEST 

The  Salt  Lake  Trilmne  is  conducting 
an  idea  contest  in  which  teachers  are 
asked  to  tell  how  they  use  daily  papers 
in  class  room  instruction. 


ADDS  FIVE  COMIC  STRIPS 

The  Philadelphia  Record  has  enlarged 
its  Sunday  comic  section  with  the  addi¬ 
tion  of  five  new  strips.  Thirty-two 
comics  are  now  carried. 


TO  AID  LOCAL  CHARITY 

The  Liticoln  (Ill.)  Evening  Courier 
turned  its  annual  cooking  school, 
Nov.  18-19,  into  a  charity  venture,  ac¬ 
cording  to  Mrs  Allyne  Carpenter  Nu¬ 
gent,  Courier  pul)lisher.  “Our  cooking 
schools  have  always  been  free,”  she 
said,  "but  this  year  we  asked  that 
every  woman  attending  bring  something 
in  the  way  of  food — cann^  goods  or 
non-perishables.  The  collection  will 
be  placed  in  baskets  to  be  delivered 
to  the  poor  for  Thanksgiving  dinners.” 


WOMEN  EDIT  SOCIETY  PAGES 

For  a  period  of  30  weeks,  various 
women’s  clubs  of  the  Oranges  and 
Maplewood,  N.  J.,  will  edit  the  society 
and  club  pages  of  the  Orange  (N.  J.) 
Daily  Courier.  The  first  page  edited 
by  the  Women’s  Club  of  Orange  ap¬ 
peared  last  week.  At  the  close  of  the 
period  the  daily  will  present  a  prize  for 
the  best  edited  page. 


CAMERAMEN  DROVE  2,940  MILES 


One  of  the  most  complete  football 
picture  coverages  in  the  south  was 
achieved  by  the  Chattcutooga  (Tenn.) 
Titnes  in  its  Sunday  iMiper,  Nov.  17. 
Automobiles  covered  a  total  of  2,940 
miles  to  bring  the  Times  pictures  from 
five  southern  gridirons.  Staff  Photog- 
grapher  (ieorge  F.  Hull  covered  the 
Tennessee-Vanderbilt  game  at  Knox¬ 
ville  (119  miles),  and  other  staff  men 
brought  in  negatives  from  Birmingham 
(161  miles);  Athens,  Ga.  (197  miles); 
Mcmi>his  (327  miles),  and  Durham,  N. 
C.  (441  miles).  Although  the  Memphis 
and  Durham  negatives  did  not  arrive 
until  midnight,  jrfiotographic  processors, 
artists  and  engravers  were  kept  on  over¬ 
time,  and  all  the  pictures  appeared  in 
the  citv  edition. 


JOHN  L.  READE  RETIRES 

John  L.  Reade,  of  Lewiston,  Me., 
ctntly  rounded  out  halt  a  century  n, 
newspaperman  and  relinquished  his  coq. 
nection  with  the  Boston  Globe,  which  be 
had  represented  for  47  years.  Dun^ 
his  career  he  had  been  Washings 
D.  C.,  correspondent  for  the  Lexeiskn 
Evening  Journal  and  Portland  Ddh 
Press,  reix)rter  and  later  telegraph  edi¬ 
tor  of  the  New  York  '/VibMKe,  editor  oi 
the  .lulfimi  (Me.)  Daily  Gasette,  tel^ 
graph  editor  and  later  city  editor  of  ti* 
Lewiston  Daily  Sun,  and  Globe  rept^ 
sentative  in  his  territorv. 


HAS  LEASED  WIRE  SERVICE 


The  Grass  Valley  (Cal.)  Union,  be¬ 
lieved  to  be  the  first  newspaper  to  re¬ 
ceive  its  news  by  telephone,  has  installed 
-Associated  Press  leased  wire  automatic 
printer  service.  Grass  Valley,  with  a 
population  of  less  than  4,000,  is  one  of 
the  smallest  cities  now  served  by  leased 
wire.  The  Union,  formerly  the  Morn¬ 
ing  Sun,  started  receiving  A.P.  tele¬ 
phone  pony  service  in  1894,  later 
switched  to  telegraph  service,  and  in 
1915  returned  to  the  telephone. 


HUGE  SPECIAL  EDITION 

Called  the  largest  non-English  unn. 
paper  ever  printed,  the  Bohemian  Dtih 
Svornost,  Chicago,  on  Oct.  27,  marbix 
its  OOth  anniversary,  issued  a  IdS-jup 
paper  with  550  columns  of  adveiSt. 
ments  paid  for  by  1,200  advertisen 
Although  the  Svornost  plant  is  adjustol 
to  producing  a  12-  to  16-page  daily,  d* 
Jubilee  edition  required  no  additioml 
help.  Overtime  work  on  the  individml 
supplements  started  three  weeks  in  jd- 
vance.  R.  J.  Psenka  is  editor. 


HAS  NEW  DEPARTMENT 

The  New  Bedford  (Mass.)  Standard- 
Times  has  established  a  special  depart¬ 
ment,  “.At  the  Hearthside,”  for  original 
food  reci()es,  household  hints  and  poems 
submitted  by  readers.  Cash  prizes  are 
paid  weekly  foe  the  best  contribution 
in  each  classification. 


EDITORIAL  WINS  PRIZE 

-An  editorial,  written  by  Curtis  D. 
MacDougall,  Evanston  (111.)  Neios-In- 
dex  editor,  last  February  concerning 
Bruno  Richard  Hauptmann  and  the 
need  for  better  methods  of  preventing 
crime,  recently  was  judged  the  best  edi¬ 
torial  appearing  during  1935  in  any 
Illinois  newspaper  in  a  city  of  more 
than  25,000,  Qiicago  excluded,  by  the 
Illinois  Press  .Association. 


STAGED  HALLOWE’EN  PARADE 

More  than  150,000  persons  saw  flu 
first  Hallowe’en  Festival  conducted  bj 
the  Cuvier  Press  Club,  Cincinnati 
recently.  Eighty-five  floats,  1,500  mas¬ 
queraded  marchers  and  many  bands 
participated  in  the  parade.  The  pageant 
proceeded  to  Crosley  Field  where  18,0011 
persons  viewed  the  parade  and  circa 
acts.  The  organization  plans  to  makt 
the  affair  an  annual  event,  (jeorgt 
Fries,  business  manager,  Cmcimuti 
Times-Star,  is  president  of  the  chA 


STUDENTS  EDIT  PAGE 

A  school  page  each  Tuesday  edited 
by  students  has  been  started  by  the 
South  Bend  (Ind.)  News-Times.  Hor¬ 
ace  B.  Ward  is  in  charge. 


CARRIERS  VISITED  NEW  YORK 

Twenty-eight  prize  carriers  were  it 
cently  given  a  trip  to  New  York  bj 
the  South  Bend  (Ind)  Tribune.  They 
were  accompanied  by  Neil  C.  Snydu, 
circulation  manager,  and  the  assistzt 
circulation  manager.  Nelson  E.  Dodgt 
The  trip  was  made  via  Niagara  Falk 
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YOU 
BE  THE 
JUDGE 


ROMANCE 


The  short,  “short,  short  story”  of  newspaper 
stripdom!  A  vivid,  swiftly-moving  narrative, 
complete  in  six  days — a  new  story  every  week! 
Founded  on  true,  authentic  records,  gleaned  from 
the  four  corners  of  the  world!  New  and  novel 
— to  whet  the  emotional  appetite  of  the  most 
jaded  reader. 
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A  complete  service,  topped  with 
*‘bang-up”  advance  promotion  copy 


Samples,  prices  and  territory  on  request 


CARLILE  CRUTCHER 


300  WEST  LIBERTY.  •  LOUISVILLE.  KY. 
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reporters  inspected 
>*B00TLEG”  mines 

J^,tkr«eite  Institute  Publicity  Man 
Took  28  Men  on  Junket — Insti* 
tste  Chief  Promises  Action  to 
Clean  Up  Situation  Shortly 

(Special  to  KbiTOK  &  Publisbcb) 
PonsviLLE.  I'a.,  Nov.  li^The  An- 
lljadte  Institute  of  New  York,  an  as- 
jpciation  of  mine  operators,  sponsored 
^unusual  two-day  junket  of  28  news- 
pjnermen  to  the  coal  fields  of  this  sec- 
nod  of  Pennsylvania  last  week  to  sup¬ 
ine  its  claims  that  “independent 
are  taking  from  3,000,000  to 
4,1)1)0.000  tons  from  their  properties  il- 
kjaliy  every  year. 

The  tour  of  insi>ection  covered  every 
playi  of  the  anthracite  industry  and  its 
d^ssion-born  competitor,  the  “boot¬ 
in'’  miners  who  liave  captured  a  $32,- 
0)0,000  retail  market  by  trucking  the 
oai  to  key  cities  of  the  anthracite  mar¬ 
ket  and  underselling  regular  dealers  at 
least  $2  a  ton. 

Leonard  Ormerod,  new  publicity  di¬ 
rector  of  the  institute,  arranged  the 
Iffliet.  With  only  a  few  exceptions 
staff  men  were  assigned  with  transpor¬ 
tation  and  all  other  expenses  paid  by 
d*  institute.  Three  special  cars  brought 
die  newspapermen  here. 

To  provide  “both  sides  of  the  story,” 
Ormerod  took  the  reporters  to  the  scenes 
oi  SAuylkill  county  bcxjtlegging  opera- 
tioDs,  where  they  were  free  to  interview 
any  “independent  miners.” 

Those  who  made  the  trip  were :  Louis 
Stark,  Netv  York  Times;  Homer 
Biprt,  New  York  Herald  Tribune; 
Da  Anderson,  New  York  Sun;  Tom 
Cassidy,  reporter,  and  Edward  Jackson, 
photographer.  New  York  Daily  News; 
Eugene  DuBois,  Brooklyn  Eagle;  Mar¬ 
cos  A.  Wolff,  Newark  Evening  News; 
Leonard  J.  Kane,  Westchester  County 
Xewsjapers;  Alexander  H.  Williams, 
[hristim  Science  Monitor;  Fred  Per- 
kms,  Scripps-Howard  Washington  bu¬ 
reau;  Kenneth  Downes,  International 
Newsservice,  New  York  bureau;  Paul 
Ward,  Baltimore  Sun  Washington  bu¬ 
reau;  Leo  Sheridan,  Associated  Press 
Harrisburg  bureau;  Joseph  Wasney, 
United  Press  Philadelphia  bureau ; 
Steven  Spencer,  Philadelphia  Evening 
Bulletin;  Hutchinson  Fairman,  Phila- 
ielphia  Evening  Ledger;  Norman  Mc- 
Philadelphia  Daily  News; 
Layiii  Wittels  and  Benjamin  Kaplan, 
Pkiladelphia  Record  and  New  York 
'ost;  George  O’Brien,  Philadelphia  In¬ 
surer;  William  H.  Dayton,  IVall  Street 
■’■itmal;  I.  H.  Phillips,  Journal  of 
Cmnurce,  New  York ;  Charles  Fry, 
■.^''.svurg  (Pa.)  Telegraph;  Law¬ 


rence  J.  McDermott.  Reading  (Pa.) 
Eaglci  Bruce  Black,  Wilkes-Barre 
(Pa.)  Evening  News;  Edward  J.  Dono- 
I'.oe,  Wilkes-Barre  Times-L  e  a  d  e  r  ; 
Charles  Berry,  Wilkes-Barre  Record; 
B.  Lebow,  Harrisburg  Patriot. 

WILL  STUDY  CLEAR  CHANNELS 

FCC  to  Survey  Chain  Owner»hip  of 

Interference-Free  Outlets 

(Special  to  Editor  &  Publisher) 

W.Asni.NtiTON,  D.  C.,  Nov.  18 — Be¬ 
cause  the  radio  chains  have  almost  com¬ 
plete  control  of  the  40  clear  broadcast¬ 
ing  channels  of  the  country,  the  Federal 
Communications  Commission  will  prob¬ 
ably  make  a  study  of  the  situation  with 
a  view  to  opening  up  more  interference-  j 
free  outlets  to  independent  operators.  i 

Commissioner  Irwin  T.  Stewart  pre-  | 
sented  a  resolution  to  the  Commission 
which,  in  effect,  pointed  to  a  situation, 
viewed  with  alarm  by  some  members  of 
the  h'.  C.  C.,  and  asked  that  the  matter 
be  studied.  It  was  referred  to  the 
broadcast  division. 

Stewart  pointed  out  that  only  one  of 
the  radio  stations  with  clear  broadcast¬ 
ing  channels,  is  not  a  chain  station; 
that  of  the  40  channels.  26  carry  pro¬ 
grams  of  the  National  Broadcasting 
Company ;  12  are  used  by  the  Columbia 
system ;  and  three  by  the  Mutual  Broad¬ 
casting  chain.  He  also  showed  that 
chain  programs  arc  offered  interference- 
free  to  35  per  cent  of  the  population 
living  in  76  per  cent  ot  the  total  area 
of  the  nation. 

The  Stewart  motion  also  stated : 
“Duplication  of  programs  on  clear  chan¬ 
nel  stations  reduces  the  value  of  clear 
channels  to  persons  dependent  on  sec¬ 
ondary  service  (for  whom  the  channels 
were  set  apart)  and  tends  to  defeat  the 
announced  purpose  in  the  establishment 
of  clear  channels.” 

JOINS  REVIEW  OF  REVIEWS 

.Albert  Shaw,  Jr.,  president,  has  an¬ 
nounced  the  appointment  of  J.  M.  Hop¬ 
kins  as  general  manager  of  the  Review 
of  Reinews.  He  has  resigned  from  the 
Universal  Magazine  Company  to  as¬ 
sume  his  new  duties.  For  more  than 
ten  years  Mr.  Hopkins  was  associated 
with  Mr.  John  Irving  Romer  as  gen¬ 
eral  manager  and  one  of  the  owners 
of  Printer^  Ink. 

NEW  FIRM  CHARTERED 

Publishers’  Representatives,  Inc.  of 
Richmond,  with  maximum  capital  of 
$10,000,  has  been  chartered  by  the  state 
to  carry  on  a  general  advertising,  book¬ 
selling  and  publishing  business  in  all 
,  its  branches.  Louis  E.  Cutchins,  of 
Richmond,  is  president. 


GUILD  AIDS  CAMERAMAN 

The  executive  council  of  the  News¬ 
paper  Guild  of  Philadelphia  and  Cam¬ 
den,  in  a  statement  Nov.  18,  condemned 
the  conduct  of  Magistrate  Nathan  Bei- 
fel  in  “unlawfully  interfering  with” 
I'rank  Johnston,  Daily  News  cameraman 
and  president  of  the  Philadelphia  News 
Photographers  Association,  who  was 
assaulted  by  several  men  outside  the 
magistrate’s  court  Nov.  9.  An  investi¬ 
gation  was  also  ordered  by  the  guild 
group  into  Johnston’s  charges  that  the 
magistrate  participated  in  the  assault 
and  a  municipal  relations  committee 
was  authorized  to  assist  Johnston  “in 
tuture  proceedings  in  the  case.” 


WOMEN  RUN  PAPER 

The  Almont  Herald  is  believed  to  be 
the  only  newspaper  in  Michigan  where 
women  do  everything  connected  with 
its  publication,  from  sweeping  the  floors 
to  writing  editorials.  The  Herald  is 
owned  by  Mrs.  Maud  A.  Paton,  widow 
of  George  \V.  Paton,  former  owner, 
who  does  the  editorial,  advertising,  and 
office  work,  while  the  mechanical  work, 
from  setting  the  type  to  operating  the 
press,  is  the  duty  of  Miss  Alice  How¬ 
land,  a  versatile  printer.  Miss  Howland 
started  to  learn  the  printing  trade  as  a 
child  with  the  Rev.  J.  H.  Paton,  father- 
in-law  of  the  present  publisher,  who  at 
that  time  was  publishing  a  religious 
paper.  World’s  Home. 
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THE  ECONOMIC  UNITY 
OF  NORTH  AMERICA 

A  RECIPROCAL  trade  agreement  between  Canada  and  United  States 
has  been  consummated  by  Premier  King  and  President  Roosevelt. 

It  just  had  to  come.  The  economic  unity  of  North  America  is  as 
natural  and  inevitable  as  the  sunrise. 

President  Roosevelt  and  Premier  King  were  clever  in  framing  this  trade 
treaty  because  the  high  technological  development  of  our  two  countries 
makes  it  sure  that  they  must  either  work  together  or  destroy  each  other  in 
an  industrial  and  commercial  way. 

In  United  States  and  Canada  we  have  13.3  H.P.  per  person  against,  say, 
Russia’s  .5  H.P.  Russia  has  only  1/26  as  much  extraneous  energy  working 
for  them  as  we  have. 

China  and  India  with  nearly  half  of  the  world's  population  hav'e  less 
actual  and  potential  machine  i»wer  than  Russia.  That  is  why  an  economy 
for  this  high  technological  continent  of  ours  must  lie  different  than  any  other 
part  of  the  world.  With  only  130  million,  or  less  than  7%  of  the  earth’s 
people,  we  have  in  North  America  50%  of  the  earth’s  coal,  70%  of  its  oil, 
85%  of  its  gas,  and  40%  of  its  ores.  These  great  powers  of  nature,  plus  the 
engineer’s  new  principle  of  extrusion,  or  heating  and  shaping  metals  like 
dough,  make  ^ssible  to  deliver  to  America’s  millions  the  foods  goods  and 
services  of  1  billion  H.P. 

This  continent  is  the  technological  pioneer  of  the  earth.  It  will  taste  the 
first  and  fullest  fruits  of  technology. 

That  this  area,  then,  should  be  commercially  divided  is  to  do  violence  to 
the  first  principles  of  scientific  production  and  distribution. 

Moreover,  Canadians  have  been  buying  two  dollars’  worth  of  goods  in 
United  States  for  every  dollar  spent  by  Americans  in  Canada.  Such  dis¬ 
parity  could  not  continue. 

The  Americans  have  lietween  three  and  four  billions  of  dollars  invested  in 
Canada.  The  only  possible  way  they  could  have  protected  that  investment 
was  by  undoing  the  untold  trade  damage  effected  by  the  Fordney-McCumber 
and  Hawley-Smoot  tariff  scales. 

These  outrageous  tariffs  have  established  such  an  artificial  trade  relation¬ 
ship  between  Canada  and  United  States  that  many  individual  and  incidental 
phases  of  the  situation  will  require  special  ironing  out. 

Many  small  injustices  will  have  to  have  special  attention. 

But  the  great  good  accomplished  by  this  treaty  is  recognition  of  the  prin¬ 
ciple  that  the  economics  of  Canada  and  United  States  are  one  and  indivisible. 

They  are  inseparable  because  the  North  American  continent  is  a  functional 
organic  unit.  You  cannot  separate  the  parts  of  the  body  and  you  cannot 
separate  the  parts  of  the  North  American  continent. 

That  is  why  King  and  Roosevelt  have  been  able  to  do  business.  That  is 
why  interest  rates  on  the  debts  of  the  two  countries  should  be  symehronized 
and  why,  finally,  if  one  advances  technologically,  the  other  must  follow. 

The  full  technological  impact  which  will  soon  hit  this  continent  makes  it 
inevitable  that  the  social  destiny  of  North  .America  lies  along  the  directional 
pathway  of  industrial  progress. 

Canada  and  United  States,  the  two  great  nations  of  the  continent,  have 
got  to  work  their  way  out  together. 

Tariff  barriers  and  all  other  mythical  obstacles  to  the  free  dev'elopment 
and  free  movement  of  goods  and  ideas  and  energies  belong  to  yesterday. 

The  problems  of  machines  displacement  of  men  has  forced  all  political 
parties  to  think  in  terms  of  technology.  The  inevitable  next  step  was  a 
recognition  of  the  economic  unit  of  North  America. 

Editorial  from  Vancouver  Sun,  November  12 

New  channels  of  trade  will  be  opened  up  by 
the  U.  S. -Canada  reciprocal  trade  agreements. 
New  markets  will  produce  new  business  and  this 
new  business  will  go  to  the  manufacturers 
aggressively  cultivating  the  responsive  Canadian 
markets. 

British  Columbia  has  the  highest  per  capita 
purchasing  power  in  Canada :  concentrate  on  the 
profitable  British  Columbia  market  through 
Vancouver’s  own  home  town  newspaper — 
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AUTOMOBILE  SALES  THIS  MONTH  LEAD 
RETAIL  UPTURN  THROUGHOUT  NATION 

Federal  Reserve  Board  Figures  Set  General  October  Gain  at  Six 
Per  Cent  Over  1934  and  Four  Per  Cent  for  First  Ten  Months 
Against  Last  Year — Early  Christmas  Buying  Evident 


By  RICHARD  WEBSTER 

I  'HE  basic  program  of  reform  has 

A  been  completed,”  Secretary  of 
Commerce  Roper  told  the  Associated 
Grocery  Manufacturers,  Inc.,  in  New 
York  recently. 

The  American  Bankers’  Association, 
meeting  at  New  Orleans,  was  told  by 
Jesse  H.  Jones  that  the  business  of 
money  lending  would  be  restor'd  to 
the  banks  at  the  earliest  possible  mo¬ 
ment.  “We  are  as  anxious,  for  it  as 
you  are,”  he  added.  The  stock  market 
has  big  sales  and  rising  prices. 

Col.  Leonard  P.  Ayres,  in  the  Cleve¬ 
land  Trust  Company’s  business  bulletin 
assures  us  that  the  current  gains  are 
normal,  the  seasonal  upturn  is  regular 
for  ^e  first  time  in  six  years,  and 
growing  confidence — not  tentative  opti¬ 
mism — is  the  basis. 

With  all  these  promising  factors,  it 
is  a  little  surprising  to  find  most  re¬ 
porters  on  retail  conditions  explaining 
everything  by  the  weather!  The  ulti¬ 
mate  consumer  is  more  sensitive  to  tem¬ 
perature  and  humidity  than  to  “grow¬ 
ing  confidence,”  it  seems.  Retail  sales 
for  the  second  solid  week  in  November 
gained  where  there  was  seasonable 
weather. 

Over  the  preceding  week  the  increase 
in  volume  was  between  S  and  12  per 
cent.,  according  to  Dun  &  Bradstreet, 
and  over  the  corresponding  week  of 
1934  (when  business  was  pretty  good) 
the  gain  was  between  8  and  IS  per 
cent  By  regions  the  gains  over  1934 
were  as  follows:  In  the  East,  between 
5  and  10  per  cent;  in  New  England, 
between  3  and  6  per  cent,  with  the 
larger  gains  in  textile  and  shoe-manu¬ 
facturing  centers;  in  the  Middle  West 
also  the  best  gains  were  in  industrial 
sections — some  of  them  up  as  much  as 
22  per  cent — and  the  whole  territory 
averaged  a  gain  between  10  and  20  per 
cent;  in  the  Northwest  the  best  sales 
were  in  rural  territories  and  cold 
weather  brought  the  gain  over  last  year 
up  to  between  18  and  22  per  cent;  in 
the  South  the  average  increase  was 
between  7  and  12  per  cent,  with  as  much 
as  20  per  cent  increase  in  the  sale  of 
farm  supplies  and  hardware ;  in  the 
Southwest,  10  to  15  per  cent;  and  on 
the  Coast,  between  18  and  26  per  cent 
increase  over  1934. 


PercentBKe  of  Gain  or  Loss 
1935  Over  1934 
October  10  Montha 
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¥  N  and  around  New  York,  depart- 
ment  store  sales  show  no  gain  over 
a  year  ago  for  the  second  week,  and  for 
the  first  half  of  the  month  sales  will 
probably  be  less  than  in  1934.  In  Chi¬ 
cago  the  department  stores  did  a  bet¬ 
ter  business  than  for  the  first  week  of 
the  month  and  better  than  a  year  ago— 
more  early  buying  for  Christmas  and 
good  demand  for  radios,  which  had  suf¬ 
fered  in  some  cities  from  the  strong 
competition  of  early  automobile  shows. 
In  Minneapolis,  even  with  some  holiday 
business,  the  total  retail  volume  was  not 
up.  In  Kansas  City  the  violent  winter 
weather  forced  retail  sales  volume  be¬ 
low  the  preceding  week — but  the  total 
was  3  per  cent  better  than  a  year  ago. 


Rural  retail  sales  this  October  as 
reported  to  the  Department  of 
Commerce  showed  a  dollar  volume  in¬ 
crease  of  17  per  cent  over  1934  and 
31  per  cent  over  1933.  The  gain  over 
September  was  just  about  the  seasonal 
average — 23  per  cent.  The  monthly  in¬ 
dex,  adjusted  for  season,  was  105  in 
September  and  104.5  in  October  (1929- 
31  average  being  100).  Ten  months  of 
this  year  show  sales  20  per  cent  more 
than  1934  same  period. 

Variety  store  sales  for  October  were 
7  per  cent  more  than  in  September — a 
shade  better  than  the  average  seasonal 
change,  bringing  the  monthly  adjusted 
index  from  92  to  92J<2.  Over  October, 
1934,  the  increase  was  only  2J4  per  cent 
this  October.  The  ten-month  sales  this 
year  are  about  the  same  as  for  1934. 

Sears,  Roebuck  &  Co.,  for  four  weeks 
ending  Nov.  5  this  year  showed  an  in¬ 
crease  in  sales  of  20.2  per  cent — and  a 
decrease  from  the  preening  four-week 
period  this  year  of  1.7  per  cent.  For 
40  weeks  of  the  fiscal  year  1935  sales 
were  23.8  per  cent  more  than  1934  same 
period. 

Schiff  Company  chain  sales  for  four 
weeks  ending  Oct.  26  this  year  were 
12.6  per  cent  more  than  a  year  ago. 

Safeway  Stores  sales  for  four  weeks 
ending  November  2  this  year  were 
26.3  per  cent  above  last  year,  and  for 
44  weeks  this  year  was  20.5  per  cent 
more  than  in  1934.  For  the  four  weeks 
ending  October  5,  the  gain  over  a  vear 
ago  was  26.3  per  cent  also. 

National  Tea  Company  for  four 
weeks  ended  Nov.  2  had  a  sales  in¬ 
crease  this  year  over  last  of  2.7  per 
cent. 

Fanny  Farmer  Candy  Shops,  Inc., 
October  sales  this  year  were  12.1  per 
cent  better  than  a  year  ago — and  5.7 
better  than  this  September.  For  ten 
months,  the  volume  this  year  is  17.1 
per  cent  above  last,  and  the  net  profit 
was  up  almost  27  per  cent. 

American  Stores  Company  for  five- 
week  period  ending  Nov.  2  this  year 
had  sales  1.3  per  cent  more  than  a  year 
ago.  For  ten  months  the  increase  over 
last  year  was  only  0.8  per  cent. 
Kroger  Grocery  &  Baking  (Company’s 


HOW  about  October  sales  and  ten- 
month  totals?  The  Federal  Re¬ 
serve  Board  figures  (for  529  stores  in 
254  cities)  show  the  October  gain  at 
6  per  cent  and  the  ten-month  increase 
at  4  per  cent — in  line  with  the  repeat¬ 
edly  shown  improvement  at  the  end  of 
the  period.  But  the  October  sales 
showed  less  than  the  expected  seasonal 
increase  over  September.  By  Federal 
Reserve  Districts  the  gains  are  as  fol¬ 
lows  : 

Percentage  of  Gain  or  Lom 
1935  Over  1934 
October  10  Month! 

Boston  .  1  1 

New  York  .  1  1 
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Chevrolet  sales  for  the  first  ten 
of  November  were— at  retail- 
units,  almost  double  the  previous 
for  a  corresponding  period.  “Of 
say  you,  “with  auto  shows  movednskL 
November  from  January  1”  But  ' 

Holler,  Chevrolet  sales  manager  r  f 
ports  that  these  ten  days’  sales 
ceeded  the  thirty-day  November 
of  all  but  four  years  in  the  | 
history,  and  are  more  than  double^i 
sales  for  the  first  ten  days  following 
January  introduction  of  new  moddt^"' 


Room  rentals  in  29  leading  New  Yrt 
hotels  this  October  were  32  per « 
better  than  a  year  ago— and  for  tlw  h. 
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months  of  this  year  3.7  per  cent  bOR 


than  in  1934.  The  19  hotels  n 
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beverage  and  food  sales  had  a  doS 
volume  this  October,  22  per  cent  |». 
ter  than  a  year  ago — and  for  ten  nxaR 
a  gain  of  2.1  per  cent  over  1934.  (pk 
ures  from  Harris,  Kerr,  Forster  &  Ca) 

Retail  furniture  sales  in  a  repra* 
tative  group  of  stores,  as  reported  k 
.Arthur  Fertig  &  Co.,  for  the  third  qw. 
ter  of  1935  were  15.8  per  cent  nnr 
than  in  1934,  same  quarter.  In  the  fini 
quarter  the  gain  was  4.7  per  cent,  sR 
in  the  second  1.7  per  cent.  Repoiin. 
sions  in  the  third  quarter  this  year  wt 
3.3  per  cent  of  the  total ;  last  year  saa 
quarter,  4.2  per  cent.  But  down  pR. 
ments  this  third  quarter  amounted  % 
10.4  per  cent,  against  12.9  per  cesi 
year  ago. 

Wool  consumption  this  Septekkr 
was  254  per  cent  more  than  a  yeari|i 
— when  there  was  a  strike.  For  nil 
months  the  gain  this  year  over  lu  n 
91  per  cent — from  114,900,000  Ihi  k 
219,400,000  lbs.  This  September’s  fi|- 
ure  is  the  best  for  the  month  since  1922. 
On  the  basis  of  1929  as  100  the  employ 


Walter  Stewart,  New  York  World- 
Telegram  sports  writer,  pictured  in 
uniform  at  West  Point  where  he  lived 
with  the  cadets  for  a  week  prior  to 
the  Army-Notre  Dame  football  game  in 
New  York,  Nov.  16.  Under  the  hy< 
line  ‘“Old  Hickory’  Stewart”,  the 
writer,  in  joshing  vein,  daily  told  of 
his  experiences.  His  last  story  on  Nov. 
18  carried  a  picture  of  him  sitting 
dejectedly  on  the  Army  bench  during 
the  game.  The  score  was  6-6.  If  per¬ 
mitted,  he  said,  he  could  have  won 
the  game  with  his  famous  Wooden 
Referee  play. 


sales  for  the  four  weeks  ending  Nov. 
2  this  year  were  2.4  per  cent  more  than 
last  year.  For  44  weeks,  this  year’s 
sales  were  3.7%  more  than  last  year’s. 

Consolidated  Retail  Stores,  Inc.,  had 
October  sales  this  year  12  per  cent 
above  October,  1934 ;  and  for  ten 
months  the  increase  over  last  year  same 
period  was  3.7  per  cent. 
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There  are  many  signs  of  good 
business  coming  or  already  here. 
For  instance: 


The  “Better  Bymanship”  bookkis 
prepared  for  consumers  by  Hi 
hold  Finance  Corporation  as  an  oUo- 
sion  of  their  budget  education  are  m 
offered  to  retailers  for  the  instmetb 
of  sales  clerks.  The  series  has  16  itos 
— one  general  and  15  on  as  many  li¬ 
ferent  types  of  goods. 
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F-E-A-T-U-R-E-S 
Newt  Coverage  &  Photo  Services 


C.ARTOONS 


JUNIOR 


DOWN  THE  ROAD,  by  Frank  Beck 
A  Sunday  panel  of  hilarioui  incidents  in 
the  lives  of  everyday  people.  Mr.  Beck — 
logical  successor  to  Clare  Briggs — has  a 
humor  all  his  own.  and  an  Innate  under¬ 
standing  of  human  beings  that  endears 
him  to  every  part  of  any  successful  news¬ 
papers'  circulation.  Samples  on  request. 
McClure  Newspaper  Syndicate.  346  Hud¬ 
son  street.  New  ITork  City. 


JUNIOR  CONTEST  CORNER 
New  Idea  in  syndication.  Uses  local  ^ 
terlal.  Appeals  to  girls  and  boyi  Ha 
Reasonable.  JUNIOR  FEATURE  SIS» 
CATE.  505  Fifth  ave..  N.  T.  C. 


NEW  YORK  CITY 


CHIC.AGO  NEWS  COVERAGE 


Independent  correspondent  service  now 
available  here.  Exclusive,  dependable  cov¬ 
erage  guaranteed.  Only  one  paper  signed 
in  each  area.  Special  assignments  and 
features  solicited.  'W’ill  query  if  requested. 
Reasonable  rates. 

UNIVERSAL  T’RESS  ASSOCIATION 
176  -W.  Adams  St.  State.  0150.  Chicago. 


WORLD’S  MOST  FAMOUS  NAMES; 
Street,  Broadway,  Park  Avonua  om 
White  Way,  Times  Square,  furnish  thf 
for  "Uncle  Hiram  on  Broadway  ,  *< 
letter.  Proceeds  help  spread  »ni^J 
story  of  unpaid  navy  workers.  35c 
$7  year,  Hiram  Mann,  77  Wall  St., 
York.  - 


PHOTOGRAPHIC  SERVICE 


CI..\S«IFIED  SPECIAL 


INCREASE  CLASSIFIED  LINAGE 
Our  copyrighted  idea,  with  a  lot  of  leg 
work  and  good  copy,  sold  15,000  lines  of 
classifled  for  THE  NEWS  the  last  four 
months.  85%  was  new  business.  Tour 
paper  can  do  as  well.  Proof  for  the  ask¬ 
ing.  Add  linage  Adv  Service,  444  Madi¬ 
son  Ave..  New  York,  or  F.  O.  Box  1181, 
El  Paso,  Texas. 


We  are  conveniently  located  and  1^ 
equipped  to  photograph  any  special  »•» 
ments  in  Metropolitan  area  for  yM 
sively.  METROPOLITAN  PHOTO  sss 
VICE.  1562  Broadway,  New  York  ClU- 


RELIGIOUS 


•■I  KNOW  MOST  OF  THESE  MEN,"  » 
claimed  an  editor,  scanning  the  autoPJJ; 
of  Seventy  Editors  who  have  wrlttesa* 
traordlnary  testimony  to  The  Ellis  Dsiw- 
Send  for  copy.  The  Ellis  Servica  -*siw 
more.  Pa.  _ 


COMICS  AND  STRIPS 


“CAP"  STUBBS  —  World’s  Greatest  Boy 
and  Dog  Strip.  Also  Sunday  color  tab, 
half,  and  full  pages.  In  over  100  news¬ 
papers.  'Write  GEORGE  MATTHEW 
ADAMS  SERVICE.  444  Madison,  N.  Y.  C. 


SUNDAY  SCHOOL  LESSON.  A 
1,200  word.  Bible  story,  by  a 
vitalising  the  International  ^ 

for  samples  and  terms.  Wm.  Soui*" 
Jr..  Independenca  Missouri.  ^ 


•AS  RELIGION  SEES  ITT 


HUMOR 


clergymen. 


THE  HUMOR  PARADE — Ordered  on  sight 
by  The  Kansas  City  Star,  Cleveland  Plain 
Dealer  and  Milwaukee  Journal  because 
it's  a  weekly  half-page  that  contains  the 
best  of  the  nation’s  laughs  fresh  from  the 
pens  and  typewriters  of  America's  best 
known  humorists.  Send  for  samples  and 
details.  Consolidated  News  Features,  280 
Broadway,  New  York.  N.  T. 


and  Jewish,  write. 
ds  on  timely  subjects  of 


52  distinguished 
Catholic  a 
700  words 
ligious  and  civic 
samples.  N.  C.  J.  C.  News 
National  Religious  Syndicate,  ' 
Avenue.  New  York  City. 


Interest. 

News 


Widespread  attention  from 
publishers  can  be  had  In  this  j, 
small  cost.  A  feature  worth  wriuw 
worth  promoting. 


Editor  &  Publisher  for  ?iov  ember  2  3,  1  935 
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UffiERS  OF  WEEKLY 
jOLOR  GROUP  LISTED 

^p,per»  in  Fire  Sute*  and  Hawaii 
Will  Carry  Magaaine  Supple- 
gient  Starting  Jan.  18 

KrtSpape*'  members  of  Five  Star 
a  newspaper  color  magazine  to 
resented  Jan.  18,  are  announced  Iv 
(  C  Mogenseii.  San  Francisco  as 
Unting  five  states  and  Hawaii. 

The  present  membership  list  follows : 

!•  Alameda  Times  Star.  Alhambra 

a(e  Burbank  Review,  Burlingame 
Star  CaUxico  Chronicle.  Chico 
Coalinga  Recor^  Colusa  Sun 
^Cemine  Obsener  Corona  indepen- 
,  'rulver  Citv  Star-News.  El  Centro 
UlLw  Vallet  Press.  Humboldt  Standard. 
jCr  PuUerion  News-Tribune.  GUroy  Dis- 
'Glendale  News  Press.  Hanford  /our- 
iHealdsburg  Tribune,  Hollister  Free 
i:,  Huntington  Park  Signal.  In^ewood 
Lodi  News-Senttnel.  Maderta  Tribune 
Uircnn  Martinee  Contra  Costa  Gaaette 
oadard.  Marysville  Appeal-Democrat  and 
hd  Cifv  APpf<iiDemocrat,  Merced  Sun- 
w  Monrovia  News  Post,  Monterey  Pen- 
^  Herald.  Napa  Journal  Oceanside 
Zr  Tribune.  Orange  News.  Orovdle  Mer 
Oxnard  Courier  and  Palo  Alto 

“IJIo  Petaluma  .drgusCourier.  Pittsburg 
Id-Dirtasck.  Pomona  Progress-Bulletin, 
--trrdir  Recorder,  Red  Bluff  News  d 
'^s  Sentinel.  Redlands  Facts.  Redondo 
'3,,re  Redwood  City  Tribune.  Richmond 
u,renJ’'nt  Riverside  Enterprise-Press, 
Unmento  Union.  San  Bernardino  Sun- 
5aii  Diego  Tribune.  Son  Jose 
(r  «'v //i-'Oi' /.  San  Luis  ObisPo  Tribune- 
Mateo  Times  d  News  Leader, 
in  Pein  News  Pilot,  San  Rafael  Inde- 
5a»«o  Ana  Journal,  Santa  Crus 
\Vrj  S'ania  Monica  Outlook,  Santa  Paula 
■irenieir  Stockton  Independent.  Susanville 
.-i  I:  :\-Jte,  Tulare  Advance-Register, 
'•'ir.-t  Journal,  Vallejo  Times-Herald,  Ven- 
m  County  Star.  Visalia  Times-Delta, 
ipsoutille  Register-Pajaronian.  Willows 
.nnai.  IVilmington  Herald.  Woodland  Mail 
al  Yrtht  News. 

OtieoKt  Albany  Democrat-Herald.  As- 
-jin  Budget  of  Astoria.  Baker  Demecrat- 
■ioa'-i.  Bend  Bulletin,  Burns  Times  Herald. 

News,  Grants  Pass  Courier,  Klamath 
Ub  News.  La  Grande  Observer.  Coos  Bay 
^m(s  of  Marshfield.  Medford  Mail-Tribune. 
>fp  n  City  Enterprise  East  Oregonian  of 
'^ndlflcn.  Portland  News -Tele  gram,  Rose- 
nrg  News-Review.  Capital  Journal  of  Salem 
ci  The  Dalles  Chronicle. 

Washington:  Aberdeen  World,  Anacor- 


tes  Mercury,  Bellingham  Mercury,  Bremer¬ 
ton  Searchlight,  Grand  Coulee  Times  of 
Coulee  Dam.  Ellensburg  Record.  Everett 
Herald.  Longview  News,  Mt.  Vernon  Herald, 
The  Olmpyian  of  Olympia,  Port  Angeles 
News.  Seattle  Star,  Spokane  Press.  Tacoma 
Times,  Vancouver  Columbian.  Walla  Walla 
Union.  Wenatchee  World  and  Yokima  Herald 
Nevada;  Carron  City  Appeal-News,  Elko 
Free  Press,  Ely  Times,  Los  Vegas  Review 
Journal,  Tonopah  Times-Bonanea  and  Hum¬ 
boldt  Star  of  Winnemucca. 

Ahizona:  Douglas  Dispatch,  Nogales 

Herald,  Prescott  Courier- Journal  and  Kuma 

^14 

Hawaii  :  Hilo  Tributte-Herald  and  Hon¬ 
olulu  Star-Bulletin. 

16-PAGE  FOOD  SECTION 

The  Superior  Evening  Telegram  on 
Thursday,  Nov.  7,  ran  one  of  the  largest 
exclusively  food  advertising  sections 
ever  issued.  There  was  a  total  of  more 
than  30,000  lines  of  food  coov.  A  solid 
eight  page  section  of  this  was  devoted  to 
‘‘Ourown”  stores,  a  group  of  Superior 
and  Northern  Wisconsin  stores  which 
are  organized  into  a  voluntarv  chain. 
This  was  the  fourth  anniversary  sale 
of  the  group.  The  Telegram’s  food 
section  in  that  issue  totaled  sixteen 
I>ages. 

WRITERS  HEAR  LUDWIG 

Dr.  Emil  Ludwig,  noted  biographer 
and  essayist,  was  the  guest  of  the  Asso¬ 
ciation  of  Foreign  Press  Correspond¬ 
ents,  New  York,  at  a  reception  at  the 
Hotel  Lombardy  Nov.  19.  The  eminent 
writer  predicted  the  end  of  the  Ethi¬ 
opian  war  within  a  few  months,  and 
stated  that  Germany  and  Italy  are  a 
menace  to  peace.  A.  Bernard  Moloney, 
of  Reuters  News  Bureau  in  New  York, 
and  president  of  the  association,  intro¬ 
duced  Dr.  Ludwig. 

SHELTON  INDEPENDENT  SOLD 

The  sale  of  the  Shelton  (Wash.)  In¬ 
dependent  by  U.  S.  Marshall  A.  J. 
Chitty,  of  Tacoma,  Wash.,  to  Grant  C. 
.\ngle  and  his  sons.  Eber  and  Robert, 
has  been  announced.  They  also  own 
the  Mason  County  Journal.  David 
James,  formerly  ot  the  Centralia 
(Wash.)  Daily  Chronicle,  has  been 
named  editor. 


FOUND  HERO  FEATURE 
IN  COMPOSING  ROOM 

Flint  Journal  Armistice  Day  Story 
Concerned  Copy  Cutter,  Holder 
of  D.  S.  C.  and  Croix 
de  Guerre 

.\lex  Dodder,  copy  cutter,  worked  in 
the  composing  room  of  the  Flint  Jour¬ 
nal  for  11  years  before  anyone  found 
out  he  was  a  hero. 

Looking  around  for  an  Armistice 
Day  hero  for  a  feature  story,  Colin 
J.  McDonald,  Journal  rewrite  man, 
found  his  hero  in  the  back  room  of  the 
paper. 

Dodder  holds  the  Distinguished  Ser¬ 
vice  Cross  and  the  French  Croix  de 
Guerre  for  valor  in  action — valor  that 
put  him  in  a  hospital  bed  for  more 
than  two  months  while  army  doctors  re¬ 
moved  16  pieces  of  shrapnel  from  his  leg. 

The  official  citation  issued  by  General 
Pershing  reads  in  part  as  follows: 

“Corporal  Alexander  Dodder,  Com¬ 
pany  H,  S3rd  Infantry. 

"For  extraordinary  heroism  in  action 
near  Landersbach,  Alsace,  4  October, 
1918. 

“Corporal  Dodder  was  in  a  detach¬ 
ment  of  SO  soldiers  who  were  attacked 
by  a  raiding  party  of  the  enemy  com¬ 
posed  of  300  storm  troops. 

“Though  severely  wounded  by  shell¬ 
fire  and  grenades  during  the  combat, 
this  courageous  soldier  continued  to 
operate  his  automatic  rifle  until  the 
enemy  retreated. 

“The  fire  of  the  rifle  which  he  was 
manning,  alone  dispersed  the  main  body 
of  the  enemy  and  prevented  them  from 
capturing  soldiers  and  gaining  valuable 
information.” 

Alex  said  that  this  encounter  was 
the  only  one  of  any  interest  that  in¬ 
volved  him. 

“It  was  a  quiet  sector,"  he  said. 
A  printer  before  the  war,  he  resumed 
that  trade  after  taking  off  his  uniform. 
He  lived  for  a  few  years  in  California 
and  then  returned  to  familiar  ground 


and  went  to  work  for  the  Journal. 

Dodder  is  married  and  has  two 
daughters,  seven  and  three. 

HARRISON  TO  HOLLYWOOD 

NEA  Service  Man  Will  Write  Column 
from  Film  Capital 

Paul  Harrison,  Broadway  columnist 
and  drama  critic  for  NEA  Service,  New 
York,  has  been  assigned  by  NEA  to 
Hollywood,  where 
he  is  writing  a 
daily  column  “In 
Hollywood.” 

M  r.  Harrison 
has  been  writing 
features  about 
New  York  City 
for  NEA  for  eight 
years.  He  is  a 
native  of  Law¬ 
rence,  Kan.,  and 
was  gradated 
from  the  Univer¬ 
sity  of  Kansas. 

Paul  IIarkison  He  began  his 

newspaper  career 
in  Kansas  City  and  worked  in  Chicago 
and  Cleveland  before  coming  to  New 
York. 

He  has  been  in  Hollywood  several 
weeks,  “finding  his  way  around,”  the 
announcement  of  his  assignment  said. 
It  was  stated  the  appointment  was  made 
as  a  result  of  Harrison’s  outstanding 
work  in  New  York. 


ADVERTISING  BAN  DENIED 

Qiief  Justice  Thomas  J.  Brogan  in 
Jersey  City  denied  the  application  of 
the  State  Board  of  Dentistry  Nov.  16 
for  a  writ  to  stop  a  Jersey  City  dentist 
from  advertising  pending  disposition  of 
his  case  l>y  the  New  Jersey  Supreme 
Court.  The  dentist,  Dr.  William  Levine, 
began  to  advertise  in  January  in  viola¬ 
tion  of  a  state  law.  The  dental  board 
revoked  his  license.  Dr.  Levine  subse- 
fiuently  secured  a  stay  of  the  penalty. 
He  contended  it  was  within  his  constitu¬ 
tional  rights  to  advertise. 


MORRILUS 


PRIME  FACTORS  IN  NEWSPAPER  INK  MAKING 

Hish  Quality  -  Uniform  Consistency  -  Clean  Printing  Performance  -  Color  Standardiza¬ 
tion  -  Trained  Personnel. 

These  are  the  factors  that  for  the  past  ninety-five  years  have  produced  the  quality  in  printing  by 
the  leading  newspapers  who  have  used  MORRILL  INKS. 

These  prime  factors  have  been  made  possible  through  persistent  research  -  modernized  pro¬ 
cesses  -  efficient  equipment  and  latest  technical  development. 

The  newspapers  that  are  well  printed  forge  ahead  in  circulation  and  advertising-Superior  Printing 

is  assured  when  MORRILL  NEWSPAPER  INKS  IN  BLACK  AND  COLORS  ARE  USED. 

Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

IForld’s  largest  maufacturer  of  Newspaper  Black  and  Colors. 

100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — ATortcood,  Masse  Tocony,  Phikint  Pa.  Chicago,  IlL  San  Francisco,  Cola 
Boeton  York  Philadelphia  Detroit  Chicago  Sc.  Louie  Minnaapolie  Fort  Worth  LoeAngelee  San  Fraitdeco  Seattle 
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to  help  distribute  his  publication  to 
readers  in  "the  Village." 


Newark  Dog  Show 


OCTOBER  BIG  MOKTHlnii 
FOR  NETWORK  RADIO  ■ 


MORE  HISTORY  UNEARTHED  ON  PRIZE 
SLOGAN  IN  LOS  ANGELES  CONTEST 

New  York  Villager  Introducee  Data  to  Show  ‘Sudden  Impiratioo’  I  as  the  date  lor  the  New  York  °"|r  4  Per  Ahe.e  „(  oa^., 
Wa.  Not  New  Before  War— Adroit  Tie-up  With  Dog  Show  »" .«■«>■  i"''. •<  E.  *f. 

Brings  Classified  Linage  for  Newark  Evening  News 
By  L 


PARKER  UKELY 

More  repercussions  about  the  slo-  newspapers  served  by  that  organization 
gan,  “Read  for  Profit — Use  for  during  1914  as  well  as  the  original  car- 
prize  (a  bon  copies  of  the  advertisements,  to- 


Results,”  which  won  first 
$1,200  automobile)  in  the  recent  Los 
Angeles  Times  want  ad  slogan  contest, 
and  prior  use  of  which  was  claimed 
by  the  Los  Angeles  Bxamwer  in  a  full- 
page  ad  three  days  after  contest  win¬ 
ners  were  announced.  The  Examiner 
showed  use  of  the  particular  slogan  as 
early  as  1920,  thereby  proving  that  it 
was  neither  new  nor  original. 

Now  comes  a  letter  from  Walter 
E.  Douglas,  at  present  classified  man¬ 
ager  of  the  Columbus  (Ga.)  Ledger- 
Inquirer,  and  who,  for  many  years, 
previously  served  similarly  on  West 
Coast  jiapers.  He  states: 

“You  know,  I  was  quite  interested  in 
your  article  about  the  prize  winning 
classified  slogan.  It  makes  me  laugh 
to  see  those  two  papers  fighting  for  a 
slogan  that  is  really  one  that  I  used 
hack  in  1919.  In  fact,  I  have  sent  a 
copy  of  the  same  to  the  Los  Angeles 
Times,  showing  that  I  used  the  same 
slogan. 

“It  really  belonged  to  the  Basil  L. 
Smith  System,  and,  as  Mr.  Smith  and 
I  were  together  for  a  number  of  years, 
I  naturally  used  it.  I  am  getting  data 
together,  and  will  send  it  along  to  you 
with  copy  of  the  promotion.” 


gether  with  subsequent  copyrights  cov¬ 
ering  practically  each  year  since_  that 
time,  are  on  file  at  the  Villager  office. 

"Following  the  Bryan  Organization 
campaign  of  Advertising  Newspaper 
.Advertising  which  appeared  in  the  Chi¬ 
cago  Tribune  in  1912,  that  organiza¬ 
tion  in  all  of  its  contracts  with  35  dif¬ 
ferent  newspapers  specifically  sold  to 
newspapers  only  the  right  to  reproduce 
its  material  and  never  the  right  to 
ownership,  although  in  cases  where  two 
newspapers  were  served  by  the  organi¬ 
zation  in  different  years,  meticulous 
care  was  exercised  never  to  repeat  any 
material  previously  used  in  that  city. 
Had  this  not  lieen  true  then  the  slogan 
would  undoubtedly  have  bobbed  up  in 
the  promotion  campaign  which  the 
Bryan  Organization  prepared  for  the 
Times  in  1928. 


couple  of  months,  so  was  the  annual 
Newark  Kennel  Club  Show,  which  was 
held  early  this  month.  Without  any  too 
much  notice  of  the  advanced  date,  pro¬ 
motion  manager  Russell  Zabriskie  of 
the  Xeufark  Evening  Neivs  did  a  rapid, 
but  thorough,  job  for  his  paper’s  want 
ad  department  regarding  a  tie-up  with 
the  public  canine  review. 

His  contribution  was  a  12-page 
pamphlet  entitled  “How  to  Enjoy  a 
Dog  Show,”  distributed  free  at  the 
event  with  the  compliments  of  the 
News.  Mr.  Zabriskie  expertly  treated 
the  judging  of  dogs,  how  the  judge 


to  “I 


Index  Shows  That  It  Due  to 
Jump  a  Year  Ago 


October  brought  a  big  increase  r 
broadcast  advertising,  largely  seasonal 
and  gave  tbe  two  big  networkcoBK 
Iianies  their  second  biggest  month 
history,  according  to  figures  relc^ 
this  w  eek.  Time  sales  of  National  and 
Columbia  systems  aggregated  $4;®. 
573,  with  National  accounting  for  B. 
777,0ol  of  this  and  Columbia  $1 086 


melar 

paper 

sleepi 

themi 

laugh 

Writ 


Despite  this,  the  October  time  sale 
were  only  4.0  |)er  cent  ahead  of  thog 


at  tlog  shows  and  what  they  mean. 

Head  cuts  of  most  of  the  prominent 
breeds  were  reprcxluced  with  descrip¬ 
tions  of  the  features  of  the  various  lines. 

The  final  pages  subtly  elaborated  on 
the  fact  that  all  the  news  of  dogdom  ap¬ 
pears  every  Friday  in  the  News  and 
classified  rates,  of  course,  were  quoted 
for  the  benefit  of  dog  advertisers. 


“'^RUTH  of  the  matter  is  that  the 


Quicker  Than  Soon 

But  hold  on,  Mr.  Douglas !  Even 
1919  is  not  early  enough  for  this 
slogan.  Who  knows  but  that  those  six 
words  were  employed  back  in  Recon¬ 
struction  Days  ?  Here  comes  proof  that 
they  were  printed  about  classified  be¬ 
fore  the  World  War  at  least. 

The  Villager  is  a  weekly  newspaper 
published  in  New  York  City  by  Walter 
G.  Bryan,  who  styles  his  publication 
as  “Reflecting  the  Finest  Traditions  of 
Washington  Square  and  Greenwich 
Village.” 

In  the  issue  of  Nov.  14,  appeared  a 
semi -editorial  and  news  story  by  Mr. 
Bryan  about  the  now  famous  slogan. 
And  he  is  well  qualified  to  write  about 
it,  as  you  shall  now  see,  according  to  his 
published  contentions. 


IN  questioning  the  moral  right  of 
either  the  Times  or  Examiner  to  use 
the  slogan,  he  says: 

“The  truth  of  the  matter  is  neither 
the  Times  nor  the  Examiner  is  mor¬ 
ally  entitled  to  use  the  material  because 
this  slogan  was  used  in  promotion  cam¬ 
paigns  and  copyrighted  as  part  of  the 
material  of  the  Bryan  Organization  as 
far  back  as  1914.  The  printed  adver¬ 
tisements  which  appear^  in  various 


slogan  was  submitted  in  a  promo¬ 
tion  campaign  prepared  in  1914  for  the 
Los  .Angeles  Examiner,  but  C.  K.  Gen¬ 
try,  the  classified  manager  at  that  time, 
was  anxious  to  develop  a  system  of 
druggist  agents  perfected  by  the  St. 
Louis  Post-Dispatch — so  the  slogan  was 
made  secondary  to  another — ‘Tell  It  to 
Your  Druggist  or  Phone  the  Los  An¬ 
geles  Examiner.’ 

“However,  had  the  Examiner  con¬ 
sulted  its  own  files  of  4/1/14,  it  would 
have  found  in  a  four-inch  double-col¬ 
umn  run-of-paper  advertisement  the 
controversial  slogan  of  today. 

“In  fairness,  and  if  memory  serves 
aright,  the  late  Bradford  Merrill  sug¬ 
gested  that  this  slogan,  or  one  similar 
to  it,  had  been  used  by  the  old  New 
York  World  in  the  early  part  of  the 
century,  and  while  we  at  one  time 
served  the  World,  verification  of  this 
fact  was  never  fully  established. 

“Of  two  points,  however,  we  are  abso¬ 
lutely  sure.  The  slogan  was  copy¬ 
righted  21  years  before  ‘the  sudden  in¬ 
spiration’  seized  F.  J.  Kipper,  who  sub¬ 
mitted  it  to  the  Times  to  win  the  $1,200 
award.  Second,  it  was  used  as  a  part 
of  the  Bryan  Organization  campaign 
six  years  before  the  Examiner  laid 
claim  to  it. 

“There  is  also  one  other  important 
fact.  Based  on  priority  use  and  copy¬ 
right  laws,  no  newspaper  in  .America, 
except  the  Villager,  now  has  a  right  to 
use  the  slogan.  ‘Read  for  Profit — Use 
for  Results’.” 

Mr.  Bryan,  in  conclusion,  thinks  that 
his  publication  could  conveniently  use 
anotlier  new,  bright,  shiny  automobile 


MORE 

NEWSPAPERS 

ARE  PRINTED  ON 


RUBBER  UNDERPACKING 


THAN  ON  ANY  OTHER  KIND 


Two-tone  Job 


1  u-  j  •  •  •  u  October,  1934,  with  National  har»u 

makes  h.s  decision,  expressions  heard  ColumWa  S 

ing  a  gain  of  10.1  per  cent.  Most  d 
the  earlier  months  this  year  had  bat 
from  20  to  29  per  cent  ahead  of  193t 
This  redaction  of  the  gain  over  1934 
to  4  jier  cent  was  accounted  for  by  tht 
unusual  jump  in  the  networks'  tiat 
sales  last  October,  which  sent  the  E«. 
TOR  &  PuBLisHFR  Broadcast  Index  np 
40  points  at  that  time. 

This  year  the  Index  has  lieen  steady 

N  ,  ,  •  ^  lietween  129j 

OT  long  ago,  the  San  .-ini onto  Ex-  — 

press  and  Evening  Neivs  printed 
an  eight-page  classified  section  in  green 
and  red,  ran  it  for  eight  days,  and  dedi¬ 
cated  it  to  “Classified  City,"  the  South¬ 
west  Texas  trade  area  so  designated. 

.Advance  promotion  copy  whetted 
public  curiosity  regarding  the  mysteri¬ 
ous  "city”.  During  the  run.  advertise¬ 
ments  were  received  from  most  of  the 
71  counties  in  the  region.  .-Articles 
featuring  historical  points  were  carried 
each  day.  These  were  especially  sig¬ 
nificant  in  view  of  the  approaching 
Texas  Centennial  celebration. 

H.  W.  Connell,  classified  manager, 
stated  that  on  some  days,  classified  ad¬ 
vertising  overflowed  from  the  special 
section  onto  other  pages  of  the  paper. 


tioo. 

Of 


(.August)  and  133.8  (October).  Tk 
October  figure,  in  fact,  is  slighth 
higher  than  September’s  1313. 

The  October  time  sales,  reported  by 
National  .Advertising  Records, 
listed  Mutual  Broadcasting  Compuy 
for  $168,789,  making  the  total  for  Na¬ 
tional,  Columbia,  and  Mutual  $415^- 
362.  There  are  no  comparative  figure 
available  for  Mutual. 


HURD  HEADS  WEEKLY 

The  Medina  (N.  Y.)  Weekly  Tribmi 
Publishing  Corporation  was  recently  re 
organized,  owing  to  the  death  of  Jama 
Boyd,  and  a  change  of  stockholders  in 
part.  F.  Brownell  Hurd  is  the  i»i 
president. 


BURGESS  CHROME  MATS 


A  letter  given  to  your  mailman  today  will 
bring  a  Burgess  man  into  your  stereotype 
room.  Let  him  show  you  what  Burgess  Mats 
can  do  under  your  own  conditions.  Draw  on 
his  broad  experience  and  his  knowledge  of 
Burgess  laboratory  findings  to  answer  any 
problem  that  bothers  you. 


CHROME  MATS 


A  LABORATORY  PRODUCT 


DIIDr^BCC  CELLULOSE  COMPANY 

Freeport,  Illinois 


Pacifle  Coaat  RepreacntatiTC,  RALPH  LEBER, 
42(  Poison  BUx..  Seattle,  Washinxton 


BURGESS  CHROME  MATS 


Editor  &  Publisher  for  November  2  3,  1  93  5 


35 


ONIW 

VOID 

o«taw. 

■*F. 

>  to 


rease  t 
^eascoii 

rk^ 

nonth  a 

■■elaiai 

onaj  laj 

$4;», 


me  Slid 
of  thoit 
barih 
ia  show'. 
Most  ot 
y»i  bm 
of  19H 
ver  193< 
irbjrthe 
ks’  tina 
the  E*. 
ndex  op 

n  steadt 

en  129j 

r).  n* 
slighth 

orted  \ij 
abc 
iTomiam 
for  Xj. 

W- 

e  figure. 


.Y 

Tribmi 
entlyn- 
}f  Jama 
ilden  ii 
the  ne« 


DURANTY,  in  RUSSIA  FOR  14  YEARS, 
SENSES  STABILITY  IN  CONTROL 

Ib  “I  Write  A»  I  Please”,  New  York  Times  Correspondoit  Admits 
He  Doesn’t  Write  As  He  Pleases,  But  Produces  Withal  An 

Outstanding  Book  on  Foreign  Coverage  ^ 

By  BICE  CLEMOW  j 

rOK  those  who  like  their  history  He  gives  the  definite  impression  that  | 
r  sugar-coated,  for  those  infected  with  history  is  being  formed  and  leaves  to  i 
melancholia  over  the  state  of  the  news-  the  reader  the  decision  whether  it  is  | 
oaoer  business,  for  those  suffering  from  along  the  liest  iiossible  channel  under  i 
Swing-sickness  and  for  those  who  find  conditions  as  they  are.  | 

^^Ives  in  need  of  a  good,  anecdotal  “The  men  who  framed  the  Constitu- 1 
bugh  Walter  Duranty’s  new  book,  “I  tion  of  the  U.  S.  S.  K.,”  he  reports! 
ii^te  as  I  Please."  is  a  good  prescrip-  hearing  from  a  high  official,  "are  not 
tioo  (Simon  &  Schuster,  $3.)  thinking  of  today  or  tomorrow;  they 

Of  course,  after  14  years  in  Russia,  are  planning  for  the  future.’’ 
as  correspondent  for  the  A’m  York  Uuranty  has  licen  an  intensely  inter- 
Timts  perhaps  more  “on  his  own’’  than  ested  observer  in  watching  them  jump 
99  per  cent  of  the  world’s  newspaper  the  hurdles  in  their  plans  and  gives 
-  •-  ■  •-  -L--  credit  where  it  is  due.  “The  Five-Year 

Plan,  not  as  it  was  conceived  but  as 
it  was  executed,  asked  far  too  much  of 
a  backward  {leople  like  the  Russians. 
Nevertheless,  by  dint  of  enormous  effort 
rbourgeois  reporter  for  a  “class”  paper  the  Russian  jieople  did_  substantially 
published  in  a  capitalist  country  and  yet  what  was  asked  of  them.” 
covering  a  Communist  government.  And  "the  greatest  achievement  of  Bol- 
Duranty  has  come  as  close  to  writing  shevism  in  its  18  years  of  existence,” 

he  believes,  is  “to  have  permeated  the 
lowest  depths  of  the  Russian  people  with 
a  spirit  of  joint  and  universal  effort.” 

Even  more  engrossing  than  Diiranty’s 
views,  perhaps,  are  his  experiences  as  a 
newspaperman,  one  who  believed  in  tell¬ 
ing  more  than  he  saw  on  the  surface — 
and  having  an  uncanny  sense  of  putting 
two  and  two  together  and  getting  four, 
and  not  ten,  as  he  says  the  Russian 
officials  often  do.  As  a  writer  who 
believed  it  his  duty  to  tell  not  only  what 
happens,  but  also  what  that  thing  means, 
his  average  has  remained  uniformly 
high. 

Once  or  twice  he  has  stepped  off 
the  deep  end,  but  never  without  his 
lifesaver  of  diplomatic  finesse. 


writers,  Uuranty  is  first  to  admit  that 
no  one  really  writes  as  he  pleases,  not 
evtn  in  books.  And  more  especially, 
not  for  newspapers.  I-et  it  be  noted, 
however,  that  in  the  anomalous  role  of 


what,  and  where,  and  as  he  pleases  as 
have  few  .American  newsiapermen. 

Perhaps  from  this  independence  has 
itmte  his  objectivity,  an  impartial  ap¬ 
proach  which  understands  that  “whether 
one  approves  of  the  Bolsheviks  and 
their  methods  or  not.  the  fact  remains 
that  they  have  applied,  developed,  and 
set  going  in  a  practical  form  the  only 
iorm  of  complete  national  collectivism 
which  the  world  has  known  since  the 
Inca  civilization  was  destroyed  by  the 
Spaniards.”  And  yet  he  is  able  to  a.sk 
"Patriotism  and  Progress  arc  high- 
sounding  words  and  noble  as  Ideals, 
but  are  they  always  worth  the  pain  they 
cost?” 

It  was  the  outcroppings  of  this  pain 
which  Uuranty  could  hardly  bring  him¬ 
self  to  report  with  utter  realism.  .Dur¬ 
ing  the  period  of  famine  in  some  sec¬ 
tors— while  grain  rotted  in  Siberian 
granaries — Uuranty  saw  thousands  of 
bodies,  wrinkled  and  scrawny  through 
stan-ation,  piled  high  in  village  ceme¬ 
teries.  Stripped  of  all  clothing  that 
those  left  might  be  kept  warmer,  gnawed 
by  hunger-mad  dogs,  these  gruesome 
piles  did  not  shake  Duranty’s  objective 
approach  to  Russia’s  gigantic  problem 
of  ironing  out  the  economic  ills  brought 
on  by  the  too-swift  uprooting  of  cus¬ 
toms  and  modes  when  the  monarchy 
was  overturned.  Duranty  explains  that 
having  gone  through  the  Great  War,  a 
man  is  calloused  against  all  human  suf¬ 
fering.  “Sudden  death  had  become  a 
commonplace,  and  vermin  a  joke.” 

On  the  rare  occasions  when  the  Times 


“Oh,  shucks,”  he  told  his  close  friend 
William  Bolitho  (Ryall)  of  the  Man¬ 
chester  Guardian,  “there’s  no  better  job 
(than  newspapering)  in  the  world  for 
a  man  without  money  of  his  own,  or 
family  influence  or  what  not.”  To 
which  Bolitho,  who  afterwards  gained 
considerable  fame  in  .America,  quoted 
the  F'rench  saying,  ‘“Journalism  leads 
to  everything  as  long  as  you  get  out  of 
it.’  You  know  as  well  as  I  do  that 
all  our  friends,  whatever  their  salaries 
may  be,  are  always  about  $500  in  debt. 
The  result  is  they  are  never  indepen¬ 
dent  or  able  to  talk  back  at  their  offices, 
that  is  to  say,  they  are  wage  slaves  in 
the  worst  sense  of  the  word.  If  they 
had  more  sense  it  would  be  different, 
but  if  they  had  more  sense  they  wouldn’t 
be  newspaper  men.” 


Such  lingual  by-play  is  characteristic 
would  not  print  a  Duranty  piece,  it  was  this  story  of  a  newspaperman’s  Rus- 
usually  some  graphic  account  of  the  sia  where  if  you  don’t  understand  the 

language,  to  get  your  victim  "well 
laced  with  vodka”  is  a  “big  help  to  mu¬ 
tual  understanding.” 

Social  drinking,  Duranty  reminds  his 
readers,  is  part  of  the  foreign  corre- 
sjxjndent’s  business. 

A  six-  or  seven-hour  visit  with  Walter 
Duranty  can’t  be  put  into  two  columns 
— nor  a  dozen.  His  lively  subject  mat¬ 
ter  knows  no  end  and  his  classically  in¬ 
formal  treatment  is  much  as  he  says  of 
Russia  itself — “anyone  who  can  stand  a 
year  or  more,  however  much  he  may 
grumble  and  pretend  to  dislike  or  dis¬ 
approve  of  it,  is  henceforth  caught  by 
Duranty“says"himseirthat“he  writes’ not  a*  hy  a  habit-forming  drug.” 

«  h«  pluses,  but  as  he  talks.  Through  Duranty  s  stones  are  habit-forming, 
Hi'  his  typewriter  none  of 

w  tinkle  and  sparkle  of  his  conversa-  ,  „  „  ... 

bon  IS  lost.  If  he  has  an  idea,  he  puts  MIAMI  OFFICE 

It  Mwn;  if  he  has  an  opinion  on  life  Anthony  G.  55olar,  managing  director 
or  d«th — or  anything — he  doesn’t  spare  of  the  International  Press  Service  ad- 
*  V  *  express  it.  vises  of  the  opening  of  American  head- 

Not  that  he  doesn’t  bring  the  reader  quarters  offices  in  Miami,  Fla.  Mr. 
of  order  out  of  what  is  in  many  Solar  is  a  graduate  of  Manhattan  Col- 
^Ws  a  chaos  of  information  and  mis-  lege.  New  York  City,  and  a  former 
TOO^tion  on  the  progress  of  plans  in  newspaper  publisher  ol  Havana,  Cuba, 
R  hHHt?  Soviet  Socialist  Republics.  The  I.  P.  S.  has  direct  com*”un5cation 
IS  book  flows  along  with  the  current  with  the  central  powers  and  secures 
events  and  he  merely  stops  on  the  Cuban  news  for  daily  release.  The 
and  then  to  tell  how  he  feels,  Miami  Beach  Daily  Tribune  was  the 
j^why,  and  what  he  sees  as  history  is  first  American  newspaper  to  contract 

for  this  wire  service. 


ravages  of  drought,  pestilence  or  war¬ 
like  slaughtering,  told  as  he  had  seen 

It. 

But  Duranty’s  detachment  and  per- 
ception^  are  not  the  most  invigorating 
potion  in  “I  Write  as  I  Please.”  They 
are,  however,  the  essence  of  its  excel- 
Imce  as  an  enlightening  volume  on  Rus¬ 
sia  told  by  one  who  went  there  with- 
ow  prejudice,  sees  without  prejudice 
writes  in  the  same  fashion. 

To  talk  with  Walter  Duranty  for  six 
or  seven  or  eight  hours  would  be  many 
a  newspaperman’s  idea  of  the  most  en¬ 
training  way  to  spend  a  day.  Well, 


in  the  jDnia'cait  X^uklte 


THE  TRAVELERS  INSURANCE  COMPANY 

Hartford  ■  Connecticut 


Fathers  and  mothers  haven’t  yet  realized  what 
the  facts  about  automobile  driving  imply.  Many 
have  heard,  but  too  few  appreciate,  what  the  figures 
show:  That  “the  ratio  of  drivers  under  age  18  in  fatal 
accidents  was  65  per  cent  worse  than  the  average  for  all 
drivers;  that  between  the  ages  of  18  and  24,  the  ratio 
was  27  per  cent  worse  than  the  average.” 

What  should  the  age  limit  be  for  driving  ? 

Can  parents,  schools,  police  and  other  authorities 
save  some  of  these  lives,  prevent  some  of  the  injuries 
that  cripple  for  life? 


‘^‘‘Mother  agreed  to  let  me  have  her  car  two  or  three 
nigfits  a  tvtvk  if  I  tvouldn'’t  go  out  for  the  football 
squad.  She  teas  afraid  Pd  get  hurt.^^ 
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GREATER  SPACE  FOR  FEWER  ITEMS 
RECOMMENDED  FOR  RETAILERS 

J.  R.  Ozanne,  Market  Counsel,  Discusses  Ways  of  Making  Retail 
Advolising  More  Effective— Urges  Catering 
to  Youth 

(.Special  to  Editok  &  Puilisuer)  solicitors  talk  “circulation,  coverage 

Chicago,  Nov.  is — There  is  a  and  no  duplication”  with  no  thought  as 
tendency  today  for  merchants  to  de-  to  the  retailer’s  intimate  selling  prob- 
vote  more  advertising  space  to  single  lems. 


advertising  in  his  paper  and  see  to  it  QUERIES  ANGER  ENVOY 
that  the  advertised  item  can  be  easily  A  press  conference  held  by  Dr  H 
found  in  the  proper  department,  said  Luther,  German  Ambassador  to^ 
Mr.  Ozanne.  Such  Uctics,  while  out-  United  Sutes,  at  the  Univershv^ 
side  the  realm  of  “space  selling,”  will  Wisconsin,  Madison,  Nov.  17  end^  ak! 
enhance  effectiveness  of  newspaper  ad-  niptly  when  the  Ambassador  be^  iT 
vertising  and  will  protect  the  merchant's  cens^  at  certain  questions  about  noliti. 
advertising  investment  and  make  it  cal  conditions  in  Germany  asked  bv 
easier  to  sell  him  more  space,  he  con-  anti-Nazi  group  of  student  reooiiiif 
‘^•“ded.  A  number  of  VVisconsin  newspapw^ 


the  retailer  s  intimate  selling  proD-  INSURES  668  EMPLOYES  Sion  bra'^^udSt  cSrlhlJ'  -B-* 

Se  advocated  more  attention  be  paid  hafa^^^VS  ^lile  ISaLi^r  £ 

of  >ts  employes  from  the  Pruden-  Dr.  Luther  that  Aere  had  been 


items  and  less  inclination  to  run  so  He  advocated  more  attention  be  paid 
much  “chicken  feed”  in  newspapers,  to  helping  the  retailer  make  his  adver- 


stated  J.  R.  Ozanne  president  of  Con-  tising  more  effective,  and  less  stress  on  tial  Company.  It  involves  a  total  in-  cutions  of  Catholics  or  “perwut^ 


“This  idea  should  fostered  by  the  newspaper  and  £ve  the  lo^l^  worker,  based  upon  rank.  The  pre-  such  treatment  as  that  accorded  to'S 
newspapers,  he  said,  because  it  is  the  benefit  of  the  other  fellow  s  idea.  payments  will  be  shared  by  the  in  Madison  to  tin, 

easier  to  merchandise  and  to  make  a  “He  should  come  m  better  informed  on  employes  and  the  Evening  News  Pub- _ 


fuss  over  a  single  item  than  it  is  to  win  our  problems  and  with  not  so  much  in-  jjshing  Company.  MAPOLES  A  PARTNER 

the  attention  of  the  reader  with  a  multi-  definite  ‘baloney’  about  his,”  Mr.  Ozanne - Len  W.  Feighner,  who  has  rnnii,|Mpi 

tude  of  items.  If  I  were  a  merchant,  I  remarked.  WRITES  MOVIE  SCENARIO  a  newspaper  brokerage  business  iron 

would  much  rather  use  20  inches  of  In  line  with  his  criticism  of  news-  Charles  Blake,  Chicago  American  Nashville,  Mich.,  for  many  years  ha 
space  on  nine  different  items  than  two  paper  solicitation  methods,  Mr.  Ozanne  reporter,  who  took  the  first  incubator  taken  into  partnership  John  W. 

full  pages  of  newspaper  advertising  de-  suggested  that  solicitors  should  be  able  to  the  Dionne  quintuplets,  has  collabo-  who  has  be^  Mr.  Feighner's  e«tm 

voted  to  a  lot  of  little  items.”  to  answer  such  questions  as:  “How  rated  with  Sonya  Levien,  of  the  Twen-  representative  for  the  past  four  yoa 

\4r  OvonnA  *>A^AfrAr1  frt  WiAK^l/l*  manv»  in  the  rnmmiinitv?  Hnw  tieth  Pentiirir  Pay  ^tiiHinc  in  ii/rifinnr  TUa  p_  i 


MAPOLES  A  PARTNER 
Len  W.  Feighner,  who  has  conducts 
a  newspaper  brokerage  business  iron 
Nashville,  Mich.,  for  many  years,  hsi 


voted  to  a  lot  of  little  items.” 


Mr.  Ozanne  referred  to  the  Wieboldt  many  families  in  the  community?  How  tieth  Century  Fox  Studios,  in  writing  The  new  firm  of  Feighner  &  Mapob ii 

Fkrsot*fmAnf  <Rctnrr  d-kifAA  tnOtlY  rsf  thACA  Q  r  A  nn  relief?  hTnU/  m^tlV  the  mAtinn  niAtlirA  CAAnot^is^  in  4.^  M  _ _ A  I 


Mapoles  will  be  in  charge  of  the  east- 


department  store’s  policy  of  using  three  many  of  these  are  on  relief?  How  many  the  motion  picture  scenario  in  which  preparing  to  open  a  permanent  brand, 

or  four-inch  copy,  two  columns  wide,  to  are  able  to  buy  ?  How  many  families  the  “quints”  will  be  featured.  The  pic-  office  in  Washington,  D.  C.,  and  Mr 

advertise  its  “Wonderbolts”  as  an  ex-  does  the  paper  reach?  How  many  edi-  ture  has  been  tentatively  titled  “The  Mapoles  will  ^  in  charge  of  the  east- 

ample  of  this  new  trend  in  department-  tions  does  it  publish?  What  is  the  Country  Doctor”  and  will  be  based  on  ern  branch,  Mr.  Feighner  remaining  ig 

store  advertising.  He  said  such  a  prac-  destination  of  each  edition?  What  was  the  life  of  Dr.  .\llan  Roy  Dafoe.  charge  of  the  home  office. 

tice  was  following  the  age-old  custom  the  paper’s  retail  linage  last  month  ?  ^ — - — - - - - - —  _ 

of  “playing  the  winner”  in  retail  mer-  How  does  it  compare  with  other  papers  ? 
chandising.  What  is  the  rate  per  thousand  homes 

Mr.  Ozanne,  who,  as  marketing  coun-  reached?  and  How  does  it  compare  with 


of  “playing  the  winner”  in  retail  mer¬ 
chandising. 

Mr.  Ozanne,  who,  as  marketing  coun¬ 


selor  for  the  Merchandise  Mart,  visits  other  media?” 


2,000  merchants  every  year  and  special-  Newspapers  can  help  merchants,  ac- 


izes  in  sales  promotion,  personnel  train-  cording  to  Mr.  Ozanne,  by  “playing  to 
ing  and  market  research  for  retailers,  the  youth.”  He  urged  newspapers  “to 


also  suggested  that  newspaper  advertis-  go  after  the  kids”  and  develop  chil- 
ing  solicitors  urge  their  local  advertis-  dren’s  pages  that  will  attract  special 


ers  to  become  famous  for  one  or  two  youth  advertising  once  a  week. 


items.  Such  a  practice,  he  said,  will 
make  it  possible  for  the  store  to  sell 
other  merchandise  not  advertised,  for 


He  reiterated  some  of  the  things  he 
told  Newspaper  Advertising  Executives’ 
Association  members  at  their  recent 


the  customer  will  see  other  items  on  convention  here,  pointing  out  newspapers 
display  in  the  store  windows  and  in  the  can  help  advertising  in  their  columns  to 


various  departments  en  route  to  the  de-  be  more  productive  if  they  will  urge 
partment  where  the  “specialty  number”  merchants  to  give  prominent  display  in 


is  to  be  found. 


the  windows  and  in  the  departments  to 


HUNTER 


Coca  Cola  Company 


The  Coca  Cola  Company  is  one  of 


the  largest  and  most  consistent  users 


of  advertising  space 


“Such  famous  numbers  should  not  be  the  merchandise  advertised. 


loss  leaders,  but  quality  merchandise  “Newspapers  can  also  help  advertis- 


that  sell  at  a  profit  and  can  be  adver-  ing  to  produce  greater  results,”  said  Mr. 


repeatedly  for  value. 


Ozanne,  “by  seeing  to  it  that  the  owner 


beauty,  and  uniqueness,”  declared  Mr.  or  merchandise  manager  knows  about 


all  the  important  advertisements  that 


As  a  hint  to  newspaper  advertising  are  being  run,  encouraging  the  storp 
men  seeking  to  improve  Christmas  ad-  to  mount  each  day’s  ads  neatly  and  in 


vertising  linage,  Mr.  Ozanne  suggested  prominent  positions  in  the  store,  sug- 
that  they  sell  merchants  on  the  idea  of  gesting  that  cards  in  the  windows  carry 


educating  the  public  to  buy  at  least  one  the  same  headlines  as  the  newspaper 
Christmas  gift  in  November.  This  can  ads,  and  advising  the  stores  to  bring  the 


be  done,  he  said,  through  advertising  ads  to  the  attention  of  the  executives. 


how  quickly  Christmas  “slips  up  on  us”  salespeople,  and  even  the  truck  drivers 


and  coaching  the  sales  force  in  each  de-  at  their  various  staff  meetings,  and  on 
partment  to  get  the  “Christmas  spirit”  every  other  possible  occasion.” 


early.  This  can  be  done,  he  said,  by  Newspapers  should  also  make  certain 


offering  a  prize  for  the  sales  person  that  the  stores  are  amply  supplied  with 
selling  the  most  Christmas  gifts  during  the  goods  to  be  advertised,  he  added. 


November. 


“Customers  often  condemn 


Directing  his  remarks  to  advertising  paj^r  if  the  store  advertises  an  item 
solicitation,  Mr.  Ozanne  asserted  “the  which  it  is  unable  to  supply  to  every 


average  newspaper  solicitor  does  not  one  desiring  to  make  a  purchase,”  he 
know  the  A  B  Cs  of  retail  merchan-  said. 


ii  - - 

cau)\hii,  YJuUi  yvicjjc^cjj^wvysi 

iiuxl  cjr\Aj  ertiu 


He  declared  that  too  many  An  alert  solicitor  will  follow  up  the 


“It  is  the  memory  of  my  days  as  a  reporter  and  city 
editor  that  impels  me  to  subscribe  to  Eklitor  &  Publisher. 
I  am  anxious  to  keep  up  with  what  is  happening  in  the 
newspaper  world  and,  of  course,  your  magazine  answers 
that  puipose  above  any  other  medium.” 


DRY  MATS 


A  number  of  newspapers  have  written  for  samples  of 
FLEX  dry  mats  for  trial  as  suggested  in  these  little 
E.  fls  P.  ads,  and  have  then  continued  using  FLEX 
dry  mats.  Why  don’t  YOU  try  this  easy  method  of 
bettering  your  presswork?  Write  to  us  now  while 
you  have  it  in  mind  for  samples  of  FLEX  dry  mats. 


FLEXIDEAL  DRY  MAT  COMPANY 

lUei/^kce/  IfewJjotA 


EDITOR  ti  PUBLISHER 

reaches  nearlg  all  oj  those  who 
invest  or  advise  investmenl  ut 
newspaper  advertising.  Sell  your 
share  by  keeping  your  newspaper 
regularly  bejore  this  remarkable 
concentration  oj  national  news¬ 
paper  advertising  accounts. 


EDITOR  and 
PUBLISHER 


Editor  &  Publisher  for  November  2  3,  1  93  5 
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>UR  OVN  Voi5L^ 

‘.or  Letters 


themselves  because,  owing  to  the  limitation  ot 
facilities,  they  cannot  do  otherwise. 

Of  the  first  type  of  censorship,  Mr. 


Frank  H.  SIMONDS,  described  as 
"the  most  experienced  foreign  cor¬ 
respondent  in  American  journalism", 


Bellows  says  "it  is  not  unavoidable.”  contributed  "Benito  Africanus”  to  the 

but  as  to  the  second  kind,  based  on  the  November  Atlantic  Monthly  .  The 

narrow  facilities  of  radio  stations,  he 

^  ,  ,  ,  ,  article  in  the  November  6th  New 

absolutely  no  The  Paris  correspondent  of 

^  ,  rv  Kilt  nn  nnp  fimiiiAr  with  the  avoiding  it.  Manchester  Guardian,  Alexander 

Bro^sX*  ‘*0  groups  would  argue  that  in  breadth  of  The  members  of  the  original  Radio  Werth,  discusses  the  Italian  propa- 
iVl  is  Carrel  fnar^r  oc  .  ^  vision,  in  education,  or  in  courageous  ad-  Commission,  of  which  he  was  one,  went  ganda  campaign  in  French  newspapers 

should  be  obligatory  reading  tor  a  i  e  i-  ideals  the  two  groups  are  as  yet  through  “many  searchings  of  heart”  in  •  .  .  Section  two  of  the  same  article, 

tors  and  editorial  writers  serm^^  u  r  i,  i  a  those  early  days,  Mr.  Bellows  declared,  sub-titled,  "The  Italian  Press,  New 

jjrested  m  human  and  goverimental  The  American  press  has  fought  long  and  formula  we  hit  upon  York”,  is  by  Eleanor  Clark.  It  is  con- 

Jffairs.  Dr.  Carrel  IS  one  of  the  great  victoriously  for  freedom  from  censorship  It  ^vas  1  believe  a  flagrant  violation  of  the  cerned  with  the  alleged  suppression  of 

law’we  were’ appofmed  to  administer.”  news  by  Italian-American  newspapers, 
ing  to  au  ui  ;c  fVsof  cri-  ship.  Broadcasting  is  in  some  respects  more  The  “formula^'  referred  to  had  to  do  Review  of  Reiiews  for  November  con- 


tn  all  of  us  to  watch  our  steps,  ironea  press  is  a  sure  precursor  oi  u.ciaiu..  ^  .  xt  i_ 

ing  10  au  mntpntinn  U  that  sci-  Broadcasting  is  in  some  respects  more  The  formula  referred  to  had  to  do  Review  of  Reviews  for  November  con- 

The  basis  oi  material  end  moider  of  with  the  problem  of  license  renewals,  tains  “A  Stake  in  the  Country”  by  Col. 

I  nrnhVm  turause  the  men-  opinion.  In  most  countries  it  has  al-  and  consisted  of  granting  renewals  to  Frank  Knox.  The  article  sets  forth 

of  the  human  problem  MC^  ^  ^  the  simulacrum  of  liberty,  those  stations  which,  in  the  opinion  of  the  writer’s  plan  for  stabilization.  .  .  . 

its™*  .'US  •'■"  .Con.n.ission,  rendered  ,he  better  Gerald  W.  Johnson,  of  the  BnlW, 

m-ith  infections  a';d  physical  derange-  the  machinery  of  government.  In  America  quality  of  program  service.  ,Smh  staff,  wrote  This  Terrifying 

•  *  *  - -  -  While  Mr.  Bellows  declares  there  has  Freedom  for  the  current  Harpers 


rents  and  bas  progressed  along  hygienic  such  a  possibility  seems  remote,  but  there  are  While  Mr.  Bellows  declares  there  has 
hfit  is  nowerless  against  mental  danger  signals  flying.  And  because  the  initial  hcen  no  evidence  of  political  air  censor- 

lines  DUi  IS  ft**  progress  of  any  censorship  is  devious  and  fur.  k,.  *k« 


lines  .  .7  *  progress  ot  any  censorship  is  devious  ana  tur. 

diseases.  He  points  to  the  dangerous  concealing  itself  until  it  feels  strong  .  .  *1,  *  •  'ki  Porvrero  P"  ttrtbciicb-ir 

increisc  in  insanity  and^  the  multipHca-  enough  to  emerge  in  the  open,  the  worst  points  out  that  it  is  possible.  eorge  .  o  o  sky.  ^  ^ 

tion  of  asylums  as  indication  that  the  feature  of  the  present  censorship  is  the  denial  Proof  of  the  fact  that  there  has  been  Lloyd  Lewis,  drama  critic  for  the 
kindly  civilization  that  is  being  de-  that  it  exists.  If  we  recognize  it  by  its  true  no  use  of  the  censorship  power  for  poli-  Chicago  Daily  News,  and  Henry  Justin 

itloped  or  its  trends,  may  be  destruc-  name,  whether  it  is  exercised  by  the  pvern-  tjcai  purposes  may  be  found,  wrote  Mr.  Smith,  managing  editor  of  the  same 

live  rather  than  helpful  to  the  human  or  by  private  individuals,  we  shall  ^  Bellows,  in  the  voluminous  minutes  of  paper,  contributed  “Oscar  Wilde  in 

constitution.  That  is,  our  ^dies  are  „'e'darsure'J  happen,  the  hearing  a  year  ago  of  the  Broadcast  Denver"  to  Harpers.  Among  other 

extremely  ingenious  and  delicately  posed  American  people  and  freedom.  Division  of  the  Communications  Com-  things,  it  tells  how  Eugene  Field,  then 

rthicles  calculated  to  return  sound  val-  c, mission,  and  those  of  the  similar  hearing  on  the  Denver  Tribune,  impersonated 
if  used  in  the  terms  of  their  nature  .^r^rn  held  seven  months  earlier  by  a  com-  the  visiting  celebrity.-C.  G.  T. 

but  are  not  built  to  withstand  the  pres-  ■  ■  P  ^  *  R  the  radio  field,  Mr.  uiittee  of  the  House  of  Representatives.  ... 

suresandten^ons  incidental  to  It  ^rLiJ^oJed®  L  the  Federal  Communica-  Incidentally  he  points  out  that  a  Huey  fJENRY  C  BECK  bwk  editor  of 

wherein  not  only  the  old  sanctions  have  Commission,  despite  the  law,  through  Epng  would  never  be  granted  freedom  -Tl  the  Camden  (N.  J.)  Courier-Post, 

been  dissolved  but  the  tempo  ot  living  interference  with  program  quality  and  content,  OI  the  air  in  a  country  where  radio  is  writes  E.  P.  Dutton  &  Co.,  his  pub- 


“Huey  Long”,  in  the  November 


ship  by  the  federal  administration,  he  Atlantic  Monthly  was  written 


George  E.  Sokolsky. 

Lloyd  Lewis,  drama  critic  for  the 
Chicago  Daily  News,  and  Henry  Justin 


WII5UVW*  •  AS  f _ ^*^1  one  day  surely  happen,  it  stands  between  the 

extremely  ingenious  and  delicately  posed  American  people  and  freedom. 

rthicles  calculated  to  return  sound  val-  „  ... 

lies  if  used  in  the  terms  of  their  nature  Summarizing  the  two  forms  ot  cen- 

but  are  not  built  to  withstand  the  pres-  sor.ship  existing  in  the  radio  field,  Mr. 

sures  and  tensions  incidental  to  a  period  Bellows  writes ! 

I  •  ^  ,  *u«  ^1^  *3  censofcd  by  the  Federal  Communica* 

wherein  not  only  the  sanctions  have  Commission,  despite  the  law,  through 

been  dissolved  but  the  tempo  OI  living  interference  with  program  quality  and  content. 


Henry  C.  beck,  book  editor  of 
the  Camden  (N.  J.)  Courier-Post, 


made  possible  by  the  threat  of  refusal  to  renew  controjled  by  the  government  for  poli-  Ushers,  that  he  is  writing  a  new  mys- 


“Man  The  Unknown”  is  warning  ra-  licenses;  it  is  censored  by  the  broadcasters  tical  purposes. — ^J.  H.  C. 
ther  than  instruction.  We  don’t  know  — 

enough  about  the  elements  that  enter  _ 

into  liuman  personality  to  prescribe  a  _  ^  ^ 

code  of  right  conduct.  The  fields  of  ^  ^ 

mind,  thought  and  consciousness  are  un-  M  J 

explored.  What  information  is  avail-  pi^|  H  M 

able  Carrel  gives.  In  reviews  of  this  I  n  |  m  m 

boc^  his  acceptance  of  the  phenomena  g 

of  telepathy  and  clairvoyance  have  been  ~ 

criticized,  but  these  are  but  part  of  his  -  i.  i  j  j  l  i  /•  AWT.r  . 

datum  of  experience.  They  are  not  books  advertised  below  (or  ANY  o1 

stressed  but  taken  as  subjects  of  ob-  A  to  KDITOR  86  PUBLISHER  readers, 

servation  and  study.  The  chapters  de-  when  we  are  able  to  buy  direct  from  publisi 

voted  to  describing  the  structure  and  .  •  i.  i  r  i 

operations  of  the  human  organism  are  When  ordenng  books  of  unknown  pnee,  p 

perhaps  the  most  lucid  and  masterful  the  proper  change.  Remit  the  stated  amov 

ever  put  forth  as,  indeed,  they  should  piOStage  Stamps. 

be  considering  the  authority  of  the  wri-  IUaw  llAAlrc 

ter.  but  it  is  in  the  philosophical  and  JOUmallsm  NCW  BOOkS 

dductive  chapters  that  editors  will  find  Bley??:*‘’TT,omughI?  up''t“datt!'’thJ  l^mn*g  ®?|umen*t‘ a"*nS*t“‘< 

the  most  meat.  That  abandonment  ot  Revised  Edition  elve*  just  the  Information  and  government  regulation  ol  advei 

the  moralities  and  constraints  set  up  by  ‘‘Tb^^^^^eV'.nd  Vhe  v 

the  old  regimes  and  bound  by  religious  Mam  rurrenta  m  the  History  of  American  ^position  ol  news  Wtherlng  I 

^ons  ^y  have  dangerous  conse-  rdrrjo.S?a,l^m‘i  h"ffioun'S%CalSi“  |£.c£mSpr£e: 

quences.  Apart  from  its  informative  throughout  the  book,  has  been  to  select  those 

values  an  eriitnr  lonWintr  fnr  sinro-estions  hlstortcal  threads  and  materials  that  have  a  t8xt-ho 

iwiues  an  ecuor  lOOKing  lor  suggestions  significant  bearing  on  the  present-day  situation  Octavo,  560  pages . 

as  to  policies  will  find  lots  of  direction  in  American  Journalism.  Illus.  474  pp.,  formerly  Newspaper  Desk  Work,  by  1 

fiointers  herein  *4.00.  Now . H.M  Practical  Exercises  in  Newst 

'  Newspaper  Management,  by  Frank  Thayer.  Ing,  by  D.  W.  MUler . 

“Man  The  Unknown”  is  the  fruitage 

a.*  ii  •  1  a  L  a.  management  from  the  foundation  through  equip- 

Ot  an  exceptionally  rich  and  observant  ment  and  oreanlsatlon  of  plant,  ornce.  circulation  i^p6CUl 

imnd  and  its  publication  is  somewhat  SPiS^^uoriSi  2^{i???o7‘seJ?iJSTo°the'co^^^^  firequVntiyVV&w 

of  an  event  or  should  be  regarded  as  munlty.  which  is  the  basis  of  sound  and  per-  standard*  at  *7  M^prtro  *orrei 

such.  Carrel  can  write,  and  if  we  may  m»nent  newspaper  success . $4.M  >,^P^®»-  0''e 

take  him  literally  the  Race  is  way  off  S7et'.“  LTn"eg“g>>‘TgKi,‘J-?ot? 

key  and  the  worst  of  it  is  that  he  can  manual  of  the  technloue  ot  women's  work  for  The  L»w  on  Adrertlsing,  by 

_ I  •  .-c  c  k-  newspapers  and  magazines . VZ.St  Thousands  of  questions  are 

adduce  sound  scientific  reas^s  for  his  The  community  Newspaper,  by  E.  P.  Hams  This  book  wa 

severe  strictures. — J.  O  H.  C.  and  F.  H.  Ilooke.  a  fuIl  and  practical  aopllca-  .7.50.  We  offer  a  limited  num 


tery — "Murder  in  the  Newspaper  Guild.” 


^3ovkyi1<vdM 

The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  86  PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less 
when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return 
the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money  order  or 
postage  stamps. 

illsm  New  Books  Ven  Retailing  Ideas,  complied 


“IS  Radio  Censored?” 

1  Henry  Adams  Bellows,  a  former 
trade  journal  editor  with  a  thorough 
schooling  in  the  big  business  of  radio. 
Mswers  this  vital  question  in  Harpers 
ilagacine  for  November  with  an  em¬ 
phatic  affirmative. 

Mr.  Bellows  knows  whereof  he 
speaks.  He  was  one  of  the  five  ori- 
giial  Federal  Radio  Commissioners  ap- 
^mted  by  President  Coolidge  in  1927, 
because  his  appointment  was  not 
ratified  by  the  Senate  he  served  as  in- 
J®Ti^ppoiiitee  without  salary.  In  1929 
became  president  of  the  Northwestern 
broadcasting,  Inc.,  in  1930,  vice  presi¬ 
dent  of  the  Columbia  Broadcasting  Sys- 
and  this  year  he  withdrew  from  the 
radio  industry. 

^  extremely  interesting  and  well 
eje^ed  article  is  in  some  respects  a 
^fessional.  Here  we  have  a  former 
1^0  official  confessing  past  wrongs  in 
light  of  new  understanding.  VVe 
"Or  him  admitting  with  no  hesitancy 
dwlifications  that : 

iMdcatters  have  more  authority  than  news- 


Newzpaper  Writing  and  Editing,  by  W.  O. 

Bleyer.  Thoroughly  up  to  date,  the  second 
Revised  Edition  gives  Just  the  Information  and 
Illustration  material  the  beginner  needs.  403  pn. 

Illus . tS.2S 

Main  Currents  In  the  History  of  American 
Journalism,  by  W.  G.  Bleyer.  To  give  the 
student  of  Journalism  a  background,  the  aim, 
throughout  the  book,  has  been  to  select  those 
historical  threada  and  materials  that  have  a 
signlhcant  bearing  on  the  present-day  situation 
In  American  Journalism.  Illus.  474  pp.,  formerly 

$4.00.  Now . $1.M 

Newspaper  Management,  hy  Frank  Thayer. 
This  book  covers  the  whole  field  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organization  of  plant,  office,  circulation 
and  advertising  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity.  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  suceess . $4.M 

Women  In  Journalism,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  ot  women's  work  for 

newspapers  and  magazines . $2.5$ 

The  Commnnlty  Newspaper,  by  E.  P.  Harris 
and  F.  H.  Hooke.  A  full  and  practical  applica¬ 
tion  ot  the  principles  ot  modem  journalism  to 

the  needs  ot  the  local  newspaper . fS.M 

The  Country  Weekly,  by  Phil  C.  Bing.  Dl*. 
cusses  the  Innumerable  problems  connected  with 
the  management  of  a  country  newspaper .  .  $2.M 
Principles  of  Journalism,  by  Casper  S.  Yost. 
A  study  of  Journalism  as  a  profession,  of  Its 

alms.  Ideals,  and  standards . tl.M 

Newspaper  Make-up  and  Headlines,  hy 
Norman  J.  Radder.  The  principles  and  practice 
of  newspaper  copy  heading  and  make-up.  .$$.M 

JUST  OUT 

Forty  Tears — Forty  Millions:  The  Career  of 
Frank  A.  Munsey,  by  George  Brett.  It  Is  one  of 
the  most  dramatic  and  avaricious  stories  of  all 

Journalism  history . tS.M 

Freedom  of  the  Press,  hy  George  Seldes. 
In  this  lively  and  fearless  book  a  veteran  news¬ 
paperman  tells  what  la  wrong  with  our  press. 
He  exposes  the  forces  working  against  our  free 
press.  He  pulls  no  punches . $2.7$ 


“Lets  Get  What  We  Want,”  a  strong,  com¬ 
pelling  argument  against  those  who  advocate 
government  regulation  ot  advertising.  Readable 

and  entertaining . $2.M 

“The  Reporter  and  the  News,”  a  practical 
exposition  ol  news  gathering  methods.  Written 
by  two  newspapermen.  Philip  Porter,  City 
Editor,  Cleveland  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  ot  Journalism,  Ohio  State 
University.  Excellent  text-book  for  a  beginner. 

Octavo,  560  pages . $2.75 

Newspaper  Desk  Work,  by  R.  M.  Neal.  $3.00 
Practical  Exercises  In  Newswrltlng  and  Edlt- 
ins,  by  D.  W.  MUler . $2.24 

Special 

Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  relerred  to  as  the  Editor's  Handbook) 
standard  at  $7.50  price,  offered  here  at  $3.50. 
Half-morocco.  1 .440  pages,  over  14,000  relerences. 
Frank  H.  Vlzetelly,  I.ltt.D..  says:  "Full  ot  meat 
as  an  egg."  A  gift-book  not  to  be  overlooked. 
The  Law  on  Adrertlsing,  by  dowry  Chapman. 
Thousands  of  questions  are  answered  In  this 
500  page  l>ook.  This  book  was  issued  in  1929  at 
$7.50.  We  offer  a  limited  number  while  they  last 

at . $3.S5 

Add  2Sc.  to  cover  poetage. 

American  Women,  edited  by  Durward  Howes. 
A  book  ot  great  service  to  anyone  desiring 
information  about  outstanding  American  women. 
Regular  price  $10.00.  Special  oiler  to  nev  s- 

papers  and  llbrarlee . $8.00 

America’s  Young  Men,  edited  by  Durward 
Howes.  The  official  Wbo's  Who  among  the 
young  men  ot  the  nation.  Regular  price.  $12.50. 
Special  price  to  newspapers  and  libraries. . .  $$.00 

Advertising 

Making  Millions  Read  and  Buy,  by  vv'illlam 
A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertising.  Cloth .  $$.00 
Silent  Merchandise  Man,  by  C>eorge  Levlnton. 
A  recent  new  publication  In  loose  leaf  form 
designed  to  serve  as  a  guide  tor  retailers  and 
newspaper  advertising  salesmen.  Free  counsel 
service  Is  offered  for  a  period  ol  one  year  on  retail 
advertising  problems  to  newspapers . $1.00 


2222  Retailing  Ideas,  complied  by  Emanuel 
Lyons.  Successful  methods  used  In  nearly  every 
retailing  activity.  Can  be  used  in  the  advertising 
promotion  department  as  well  as  by  local  space 
salesmen  and  users  ot  space.  Cloth . $3.00 


Making  Advertisements,  by  R.  S.  Dursttne. 
Able  exposition  ot  general  advertising  technique. 
Cloth . $3.00 

Newspaper  Advertising,  by  James  M .  M  uidoon. 
A  sales  presentation  using  "Better  Retailing" 
as  a  manual.  Provides  a  definite  formula  to  aid 
advertising  salesmen  to  more  sales . $1.00 

Careers  In'AdvertlsIng,  arranged  and  edited 
by  Alden  James.  This  is  a  symposium  ot  the 
advertising  business  written  especially  by  Its  best 
known  leaders.  Every  aspect  of  advertising  Is 
covered.  677  pp . 12.50 

Advertising,  Its  Economics.  Philosophy  and 
Technique,  ny  Herbert  W.  Hess.  A  book  which 
enables  the  reader  to  comprehend  In  a  single 
volume  every  phase  of  merchandising . $5.00 


Law  of  the  Press 

Newspaper  lutw,  by  W.  W.  Loomis.  CIoth.$2.50 
The  Law  of  Newspapers,  by  Arthur  A  Crosman. 
Complete  expoeltlon  ol  libel,  slander,  contempt. 
Cloth . $3.50 

Accounting 

Newspaper  Organization  and  Accounting, 

by  A.  S.  Van  Bentbuysen.  This  standard  guide 
presents  hundreds  ot  money^svtng  suggestions 
on  all  pbaaee  ot  publishing.  It  allows  you  to 
compare  your  own  pollclee  with  the  systecas, 
methods,  forms  and  practices  of  other  efficient 
organizations.  544  pp.  Size  7xl0H  Ins.. $10.00 

Circulation 

Newspaper  District  Management,  by  Lloyd 
Smith.  A  textbook  for  men  In  charge  of  news- 

paper  carrier  salesmen.  Ill.  Cloth . 05.00 

The  Paper  Route,  by  Lloyd  Smith . $1,00 


WORKING  NEWSPAPERMAN’S  SHELF 

n  Currents,  by  w.  G.  Bleyer  U.OO.  Editorial  Technique:  Newspaper  Reporting  of 


Recommended:  History:  Main  Currents,  by  w.  G.  Bleyer  03.00.  Editorial  Technique:  Newspaper  Reporting  of 
Public  Affairs,  by  Bush,  U.OO.  Newspaper  Writing  and  Editing,  by  Bleyer.  $2.25.  Rights  and  Privileges  of  the 
Press,  by  Slebeit,  $3.00.  'The  Working  Press,  by  Sorrels.  $2.00.  The  Law  of  the  Newspapers,  by  Arthur  A  Crosman, 
$1.50.  Newspaper  Reference  Methods,  by  Desmond.  02.50.  News  Photography,  by  Price.  $2.00.  For  Inspiration: 
Behind  the  Front  Page,  Forreet.  $2.50.  Reference:  March’s  Thesaurus  Dictionary,  $0.00. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10%  to  Canadian  orders. 

Address  Book  Mart:  EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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SUNDAY  ADVERTISING 
OF  UQUOR  DOOMED 

Poll  of  Distilled  Spirits  Institute  Mem¬ 
bers  Reveals  They  Favor  This 
Move  When  Present  Con¬ 
tracts  Expire 

By  James  J.  Butler 

(Editok  &  PuSLisHER  Correspondent) 

Washington.  D.  C.,  Nov.  19 — Liquor 
advertising  will  be  taken  out  of  Sunday 
newspapers  and  off  the  air  within  two 
months,  according  to  Dr.  James  M. 
Doran,  administrator  of  the  Distilled 
Spirits  Institute,  who  is  completing  a 
poll  of  the  trade. 

The  Institute  is  the  national  trade 
association,  with  headquarters  here, 
which  includes  in  its  membership  all  of 
the  country’s  largest  distillers  and  most 
of  the  smaller  units  now  in  actual  op¬ 
eration.  Non-association  members  will 
be  urged  to  follow  the  same  course. 

Use  of  radio  for  promotion  of  alco¬ 
holic  beverages  has  been  frowned  upon 
by  Congress.  Legislation  directing  that 
such  programs  lie  discontinued  has  beeii 
suggested  from  time  to  time,  and  the 
movement  took  on  increased  momentum 
after  Lincoln’s  Gettysburg  speech  was 
burlesqued  in  a  beer  program.  Statutes 
covering  the  subject  were  in  prospect 
when  adjournment  ended  further  delib¬ 
erations  of  Congress. 

Administrator  Doran  brought  the 
matter  to  the  attention  of  distillers  in  a 
communication  which  suggested  the 
wisdom  of  withdrawing  from  the  ether 
waves,  and  also  discontinuing  the  use 
of  Sunday  newspapers.  He  noted  jus¬ 
tifiable  criticism  to  both  media,  point¬ 
ing  out  that  the  messages  reach  too 
many  women  and  children,  and  are 
therefore  objectionable. 

At  his  suggestion,  the  executive  com¬ 
mittee  of  the  Institute  empowered  him 
to  conduct  a  survey  of  the  distillers  on 
both  questions.  Answers  which  have 
been  received  indicate  unanimity  of 
opinion  that  his  recommendation  should 
be  adopted. 

The  only  obstacle  standing  in  the 
way  of  carrying  the  new  program  into 
effect  is  the  fact  that  some  distillers 
have  radio  and  Sunday  newspaper  ad¬ 
vertising  committments  which  have  sev¬ 
eral  weeks  more  to  run.  They  have 
assured  no  further  contracts  will  be 
made.  Dr.  Doran  reports. 


BRAZIL  NUT  CAMPAIGN 


Newapapert  in  24  Cities  Will  Be  Used 
by  Association 

A  newspaper  campaign  designed  to 
help  retailers  profitably  to  unload  stocks 
during  the  holidays  will  be  used  by  the 
Brazil  Nut  Association,  whose  account 
is  handled  by  N.  W.  Ayer  &  Son,  Inc. 
Large  space  advertisements  will  be  run 
in  newspapers  in  24  cities  which  are  in 
addition  to  the  21  cities  now  covered 
by  frequent  rotogravure  insertions. 

Five  column  by  12  inch  copy  will 
appear  next  week  in  the  New  York  Sun, 
the  World-Telegram  and  the  Journal; 
Chicago  American  and  the  News; 
Boston  Globe  and  PIriladelphia  Bulletin. 
Half  page  copy  will  appear  the  week 
before  Christmas  in  the  American 
Weekly. 

Practically  the  entire  1935  imports  to 
date  have  been  moved  through  trade 
channels,  marking  their  best  selling  year 
in  history,  the  association  says,  and  the 
year-end  campaign  is  planned  to  clear 
retail  stocks. 

NEW  CHICAGO  AGENCY 

.\  new  Chicago  agency,  organized  to 
specialize  as  market  counsellors,  has 
bwn  formed  under  the  name  of  Glidden, 
Murphy  &  Halley.  Principals  include 
Coy  Glidden,  E.  V.  Murphy  and  Dr. 
G.  E.  Halley.  The  agency  is  already 
serving  several  newspapers  and  radio 

stations.  _ _ _ 

516,517  PATTERNS  DISTRIBUTED 

A  total  of  516,517  dress  patterns  have 
been  issued  during  the  last  three  years 
by  the  Pattern  Bureau  of  the  Phila¬ 
delphia  Ezvning  Bulletin,  it  was  an¬ 
nounced  recently. 


DRIVE  FOR  METAL  TUBES 

An  advertising  campaign  on  metal 
radio  tubes  has  been  launched  by  the 
RCA  manufacturing  company’s  Radio 
Tube  division  with  the  cooperation  of 
48  radio  set  manufacturers  who  are  us¬ 
ing  metal  tubes  in  their  new  radio 
nickels.  Large  newspaper  space,  rang¬ 
ing  from  full  pages  to  1,000-line  adver¬ 
tisements  in  over  100  newspapers  in  the 
principal  cities ;  special  metal  tube 
newspaper  sections  with  cooperative  ad¬ 
vertising,  publicity  stories  and  photo¬ 
graphs  ;  special  window  and  store  dis¬ 
plays,  and  radio  broadcasting  are  among 
the  media  being  used  in  the  campaign. 
Reprints  of  the  first  advertisement  are 
being  widely  circulated.  Each  of  the 
manufacturers  has  notified  his  dealers 
and  distributors  to  tie-in  locally  with 
the  campaign.  Special  sections  have 
appeared  in  the  Atlanta  Journal  and  the 
Buffalo  Eivning  Neivs,  with  others  re¬ 
ported  in  preparation. 


HANDUNG  BOOK  CAMPAIGNS 

(Special  to  Editor  &  Pubusber) 
Harrisburg,  Pa.,  Nov.  18 — .Associated 
-Advertisers,  Inc.,  a  five-month-old 
Harrisburg,  Pa.,  agency,  has  handled 
paid  advertising  in  newspapers,  maga¬ 
zines  and  on  radio  stations  totaling 
nearly  $50,000  since  June  3,  1935,  ac¬ 
cording  to  Garry  Bub,  manager  of  the 
agency.  The  agency  handles  the  ad¬ 
vertising  of  the  Telegraph  Press,  pub¬ 
lisher  of  the  Telegraph  Newspapers, 
and  carried  on  successful  campaigns  for 
Boake  Carter’s  “Black  Shirt  Black 
Skin,’’  and  Huey  Long’s  “My  First 
Days  in  the  White  House.’’  The  sales 
of  Boake  Carter’s  book  have  iiassed  the 
10,000  mark  and  a  second  edition  will 
soon  be  out.  One  peace  foundation 
placed  an  order  for  6,000  of  Carter’s 
books  for  free  distribution  because  of  the 
book’s  stand  for  neutrality  in  the  Ethi¬ 
opian  conflict. 


300  ON  CANNED  BEER  UST 

Three  hundred  Coast  newspapers  will 
be  used  to  advertise  the  first  Pacific 
Coast  produced  canned  beer,  it  was 
learned  coincident  with  announcement 
that  the  California  Brewing  Association 
will  present  a  beer  in  tins.  The  Asso¬ 
ciation’s  Acme  Beer  was  widely  adver¬ 
tised  earlier  this  year.  California 
Brewing  -Association’s  advertising  is  be¬ 
ing  handled  by  Emil  Brisacher  &  Staff, 
San  Francisco.  The  Brisacher  agency 
lias  been  named  to  handle  a  Coast  news¬ 
paper  campaign  for  California-Western 
States  Life  InsuraiKe  Co. 


RADIO  DRIVE  BY  PRESBREY 

The  Frank  Presbrey  Company  has 
been  apiKiinted  to  handle  the  radio  ad¬ 
vertising  of  -A.  Schulte  Cigar  Stores, 
effective  at  once.  On  Dec.  3  a  radio 
program  will  be  inaugurated  over  the 
Columl/ia  Broadcasting  System,  featur¬ 
ing  Rube  Goldberg,  Vera  Van,  and 
Waldo  Mayo's  orchestra.  Newspapers 
will  be  used  to  promote  the  radio  pro¬ 
gram.  Edward  Noakes  is  in  charge  for 
the  agency. 


OPEN  SAN  FRANCISCO  OFFICE 

Oiiening  of  a  San  F'rancisco  branch 
has  been  announced  by  the  Western 
Advertising  -Agency,  Iik.,  of  Seattle. 
The  office  will  handle  California  busi¬ 
ness  previously  conductetl  in  Seattle,  it 
was  announced  by  -Arthur  J.  Ritchie, 
co-owner  of  the  agency  with  B.  N. 
Hutchinson.  E.  E.  Albertson,  formerly 
of  -Albertson  &  Kemper  and  at  one  time 
financial  editor,  Nan  I'rancisco  C/iro»i- 
if/c,  is  office  manager  at  San  Francisco, 
Mr.  Ritchie  stated. 

ELECTED  TO  A.  N.  A. 

Miles ,  Lalxiratories,  Inc.,  Elkhart. 
Ind.,  has  lieen  elected  to  membership  in 
the  -Association  of  National  -Advertisers. 
Herbert  S.  Thompson  will  represent  the 
company. 


AGENCY  ENLARGES  QUARTERS 

Westco  -Advertising  -Agency  has  taken 
new  and  larger  offices  at  206  Sansome 
Street,  San  Francisco.  LiiKoln  Hob¬ 
son  has  joined  the  staff. 


NEWSPAPERS  A  "FIXED  HABIT’ 


Public  Adherence  Makes  Them  Prim¬ 
ary  Medium,  Says  Thomson 

(Special  to  Editor  &  Publisher) 

Trov,  N.  Y.,  Nov.  19 — The  fact  that 
47  cents  out  of  every  dollar  spent  for 
national  advertising  goes  to  newspapers 
was  stressed  by  William  A.  Thomson, 
director  of  the  Bureau  of  Advertising, 
-American  Newspaper  Publishers’  -Asso¬ 
ciation,  addressing  the  monthly  meeting 
of  the  Manufacturers’  Representatives 
-Association  of  Eastern  New  York, 
meeting  in  the  Hendrick  Hudson  hotel 
here. 

“The  reason  for  this,’’  said  Mr.  Thom¬ 
son,  “is  that  one  of  the  fixed  habits  of 
the  American  public  is  the  reading  of 
the  daily  newspapers,  93  per  cent  of  the 
population  being  reached  each  day  by 
the  press.  In  view  of  this  fact,  the 
newspapers  as  an  advertising  medium 
can  be  said  to  reach  all  elements  of  the 
ixipulation  which  are  reached  by  all 
other  forms  of  advertising  and  a  great 
many  that  are  reached  by  no  other  form 
of  advertising.’’ 

In  addition  to  the  regular  members 
of  the  association,  guests  included 
-Arthur  D.  Hecox,  manager  of  the  Al¬ 
bany  Knickerbocker  Press  and  Albany 
Ei'ening  News;  Henry  Fris,  manager 
of  the  Albany  Times-Union,  and  David 
P.  Plum,  publisher  of  the  Troy  Record. 


COAST  ACCOUNT  PLACED 

San  Francisco  office  of  Botsford, 
Constantine  &  Gardner,  has  been  chosen 
to  handle  the  advertising  of  Sussman, 
Wormser  &  Co.,  San  Francisco  packing 
and  distributing  firm,  promoting  S  &  W 
((uality  brands  of  California  canned 
fruits  and  vegetables  and  S  &  W 
Coffee.  Appointment  of  W.  Vincent 
Leahy  as  account  executive  is  an¬ 
nounced  by  the  agency.  He  formerly 
was  head  of  the  W.  Vincent  Leahy 
-Advertising  Agency,  San  Francisco- 


JOINS  ADVERTISING  GROUP 

-Announcement  has  been  made  by  the 
San  Francisco  Advertising  Club  that 
the  Newspaper  Representatives  Asso¬ 
ciation  of  San  Francisco  will  become 
the  newspaper  department  of  the  club. 
Keene  Fitzpatrick,  association  president, 
will  serve  as  chairman  of  the  depart¬ 
ment. 


ELECTED  TO  FOUR-A 

Mackay- Spaulding  Company,  Inc., 
New  York,  has  been  elected  to  mem- 
liership  in  the  -American  Association  of 
-Advertising  Agencies,  continuing  the 
membership  previously  held  by  its  pre¬ 
decessor,  H.  E.  Lesan  Advertising 
-Agency,  Inc. 


BAXTER  TRAVEL  TO  TRACY 

Baxter  Travel  Agency,  New  York, 
has  placed  its  advertising  account  with 
W.  1.  Tracy,  Inc.,  New  York.  No 
definite  campaign  is  planned  for  the 
present,  beyond  metropolitan  news¬ 
papers.  -A  selected  list  of  magazines 
will  be  added  later. 


MORE 

Women’s  wear  adver¬ 
tising  is  carried  by  the 
Los  Angeles  Times 
than  by  all  other  four 
Los  Angeles  news¬ 
papers  combined. 


Los  Angeles 

TIMES 


Constantly  increasing  advertisin,  te. 
propriations  with  an  upturn  in 
based  on  increased  activity  in  the^ 
able  goods  industries  were  preifictedl. 
Marshall  Adams,  sales  promotion 
ager  of  -American  Radiator  Conuto 
in  a  talk  Nov.  14  at  the  educatimi 
course  sponsored  by  the  New  ^ 
Advertising  Club  at  the  EmrineJ!! 
-Auditorium,  29  West  39th 
Pointing  to  the  fact  that  resideaw 
building  is  up  103  per  cent  this^ 
over  last,  he  declared  that  a  gewni 
increase  in  commercial  activity  alvtn 
follows  an  upturn  in  the  building 
dustry,  which  normally  provides  work 
for  a  total  of  four  million  men  in  tlai 
country. 


CUBA  ADVERTISING  TOBACCO 

-Newspapers  in  New  York,  Phib. 
delphia,  Boston,  Washington, 

Los  -Angeles,  and  San  Francisco  are® 
the  list  for  an  advertising  campaign  oi 
the  National  Commission  for  Pro®, 
ganda  and  Defense  of  Havana  Tob^ 
an  official  bureau  of  the  Culan  govern¬ 
ment,  released  this  week  throwk 
-Maxon,  Inc.,  New  York  office.  Irwii 
-A.  Vladimir  is  account  executive 
-Newspaper  copy  will  measure  5^  lint; 
for  each  insertion,  and  full-page  ami 
half-page  ads  will  appear  in  leadiig 
magazines,  drug  and  tobacco  tra* 
journals. 


FLETCHER  &  ELLIS  NAMED 

Magazine  advertising  on  Quake 
Puffed  Wheat  and  Quaker  Puffed  Rice 
will  be  placed  by  Fletcher  &  Ellis,  Inc, 
Chicago.  This  agency  will  continue  to 
handle  newspaper  advertising  on  the* 
products,  as  well  as  the  advertisiig  oi 
Quaker  Muffets  and  Quaker  Milk 
Macaroni. 
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MEANY  CO.  JOINS  FOUR-A 

Philip  J.  Meany  Company,  Los  .bs 
geles,  has  been  elected  to  membership  in 
the  American  Association  of  Advertis 
ing  Agencies. 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 

represents  more  then  om 
hundred  important,  non* 
competing  publicatieni 
in  Latin  America,  ia 
Europe,  in  Australia,  ia 
South  Africa  and  in  tke 
Far  East, 
o 

JOSHUA  B.  POWERS,  Im. 
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ak  lines  find  paid  advertising 

B  CREATING  ADDITIONAL  TRAVEL 

Jumps  for  Short  Vacations  One  Development,  Says  United 
Official — Christmas  Season  Stretches — More  Outdoor 
Audits  Under  Way 


Air  Business 


By  agreement  with  the  Poster  Adver- 
'rn  those  who  insist  that  advertising  ‘jsinK  Association  of  Canada,  the  Traf- 
Tlrelv  shifts  business  back  and  fic  Audit  Bureau  has  bKome  the  au- 
one  firm  to  another,  Harold  thonty  for  outdoor  audits  there,  and 
United  Air  Lines  vice-president.  I'a*  already  audited  two  Canadian  prop- 
Se  development  of  aviation  adver-  erties.  The  Philippine  Advertising 
•  ncr  to  the  coiitrarv.  Crediting  the  Corporation  of  Manila  lias  acquired  a 

SLitial  use  ‘‘‘^j:?LTed»‘‘Standard  Circulation 

lo'Tfactor  in  their  growth  (United.  Valias  of  Outdoor  Advertising”  is  ex- 
f  Urges!  newspaper  advertiser  in  the  !>ect^  off  the  press  ^asonably  early 
.  -tSlH.rt  field,  has  carried  185.000  m  1936  Stuart  Peabody  past  presi- 

^gers  this  year  against  21.000  in  - -  ah. 

1^),  Mr.  Crary  stated  this  week  that 
j  gain  did  not  represent  merely  busi- 
.  taken  away  from  railroads.  The 
plane,  he  said,  is  developing  a  new  type 
traveler,  as  the  automobile  did. 

People  are  now  flying  to  distant  points 
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By  ROBERT  S.  MANN 


dent  of  the  Association  of  National  Ad¬ 
vertisers.  is  president  of  the  Bureau, 
and  Dr.  Miller  McClintock  auditor. 

«  «  * 

Santa  Claus 

PROBABLY  someone  else  will  yxip 
up  to  claim  precedence  in  Christmas 


for  short  vacations,  for  instance,  who  advertising,  but  as  a  matter  of  record 
toold  formerly  have  had  to  remain 

closer  to  home. 

“Unquestionably,  he  said,  the  air  line 
idwnisiiig  to  leave  later,  arrive  earlier, 
longer  and  return  home  later’  by 
using  the  airplane,  coupled  with  over- 
ciit  service  from  the  east  to  the  great 
Joiial  playgrounds,  such  as  Yellow’- 
stone,  Glacier,  Rocky  Mountain,  Yose- 
,  Zion,  Rainier  National  Park  and 
£.-^15,  has  created  new  travel  instead 
i  subtracting  it  from  the  railroads.” 

Mr.  Crary,  speaking  before  the  Chi- 
„,'o  .\ir  Trans|K)rt  Club  Nov.  19,  re¬ 
nted  that  air  lines  are  spending  ap- 
rjxiiiutcly  $600,000  a  year  in  newspa- 
and  magazine  advertising — mostly  in 
ji'liapirs  and  sought  earnestly  to 
cICi;  the  belief  that  the  lines  are 
nj;  to  coast  along  on  free  publicity, 
iiic  figures  show,  he  said,  that  one 
line  with  headquarters  in  Chicago 
fcm  more  in  paid  advertising  in  the 
irxmu  newspapers  than  did  nine  of 
1  other  transportation  accounts  in  those 
pers  He  attributed  the  increase 
urn  9,000,000  passenger  miles  in  1930 
350,000,000  in  1935  in  the  United 
tates  not  only  to  improved  faclities  but 
i^grc^^ive  and  intelligent  sales  policy, 

.lulling  use  of  paid  advertising  space. 

Copy  appeal,  incidentally,  is  shifting, 
rmcrl)  sole  emphasis  was  on  speed; 
it  covers  also  comfort,  interest. 

Icunoniv  and  the  urge  that  it  is  “smart 

>  fly."’ 

Further  emphasis  on  vacation  and 
wist  travel  is  likely,  bringing  in  thou- 
^ds  of  possible  patrons  in  addition  to 
it  business  executives  who  now  con- 
itme  75  per  cent  of  the  jtassengers. 


New  Version 

BO.  by  any  other  name  may  smell 
•  sweeter  to  the  soap  buyer,  we 
IJther  from  plans  under  way  for  a 
advertising  campaign  for  Cash- 
Jtre  Bouquet  toilet  soap,  made  by 
olgate-Palmolive-Peet  Company.  Past 
ashmere  copy  has  emphasized  “allur- 
?  f^rance” ;  copy  prepared  for 
■guine  use  soon  continues  that  but 
it  up  with  talk  of  “a  lovelier  way 
^void  offending,”  and  does  not  hesi- 
J*  to  use  the  term,  in  italics,  “un- 
P**ant  body  odor.”  Benton  &  Bowles, 
York,  is  the  agency. 


_  Outdoor  Audits 
BrKGK  expansion  of  the  work  of 
^the  Traffic  .Audit  Bureau,  spon- 
■•W  jointly  by  national  advertisers 
B*  advertising  interests  as  an 

It  C.”  for  billboards,  is  under  way. 
publication  in  June,  1935,  of 
Circulation  Values  of  Out- 
Pj^flvertising.”  it  is  announced,  the 
of  poster  plants  under  audit 
™ore  than  doubled — from  2,095  in 
publication  to  4,529  now.  These 
contain  125,000  jxister  panels, 
b  exceed  half  of  the  total  num- 
Rot  lanels  in  the  United  States.  ■  v„,i, 

Jpj*.  flureau  has  also  extenilcd  its 
™to  Canada  and  the  Philippines. 


let’s  note  that 
Macy’s  depart- 
ment  store  i  n 
New  York  fath¬ 
ered  the  three- 
column  advertise¬ 
ment  of  which 
this  is  part,  on 
Nov.  18.  The 
bottom  of  the  ad, 
not  shown  here, 
gave  advice  on 
early  mailing  of 
gifts  for  foreign 
countries. 

Not  infrequently 
of  late  has  come 
the  suggestion  that  stores  might  extena 
their  prosperous  Christmas  season  by 
getting  it  under  way  before  Thanksgiv¬ 
ing,  and  the  National  Retail  Dry  Gc^s 
.Association  only  recently  reported  that 
many  stores  would  do  so.  The  Macy 
copy  tentatively  staked  out  a  554-week 
Christmas  season. 

«  *  w 

Tactful  Gesture 

SEEKING  to  strike  a  diplomatic  note 
following  the  recent  Kentucky  vote 
to  repeal  the  state’s  prohibition  amend¬ 
ment,  Glenmore  Distilleries  Company, 
of  Louisville  and  Owensboro,  Ky.,  used 
tour-column  space  in  some  twenty  Ken¬ 
tucky  newspapers  to  congratulate  the 
state  on  a  “sound  decision”  arrived  at 
calmly  and  rationally.  The  liquor  in¬ 
dustry  of  the  state,  said  to  represent  a 
hundred-million-dollar  investment,  had 
.sought  an  affirmative  vote,  arguing  that 
a  defeat  would  have  forced  it  out  of 
the  state.  The  advertisement,  placed  by 
Reincke-Ellis-Younggreen  &  Finn,  Chi¬ 
cago,  lined  up  with  the  ‘‘Drink  Moder¬ 
ately”  appeal  previously  used  by  Sea¬ 
gram  and  others.  Key  sentence: 

“We  therefore  pledge  ourselves  anew 
to  the  support  of  the  laws  of  the  state — 
and  welcome  the  strictest  regulatory 
laws  which  may  best  carry  forward  the 
cause  of  Moderation,  Temperance  and 
Tolerance.” 

ADDRESS  WANTED 
Bert  L.  Johnston. 


TEXAS 

Properly  to  cover  thie  great  State  you  must 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  busineao  inetitution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Reprtt«ntattve» 

New  York  Chicago  Detroit  San  Francisco 
Boston  Kansas  City  Los  Angeles 


PAPER  CHARGES  “FORGERY”  AMONG  ADVERTISING  MEN 


Nciii  York  Herald  Tribune  this  week 
caused  the  arrest  of  Cliarles  J.  Romer, 
New  York  jxtrfume  merchant,  on  a 
charge  of  third-degree  forgery  based  on 
his  use  of  printed  matter  simulating 
clippings  from  the  Herald  Tribune.  His 
lierfume  advertisement  in  these  was 
surrounded  by  news  stories  alleged  to 
be  reproductions  of  Herald  Tribune 
stories  of  June  26.  While  the  syn¬ 
thetic  clippings  did  not  bear  the  Her¬ 
ald  Tribune’s  name,  showing  only  the 
letters  “N.  E.”  the  typography  and 
make-up  followed  the  pajier’s  style. 
Romer,  who  denied  he  intended  to  give 
the  impression  his  advertisement  had 
appeared  in  the  Herald  Tribune,  was 
held  in  $500  bail  on  the  forgery  charge 
and  released  in  custody  of  his  attorney 
on  a  charge  of  false  advertising. 


MORE  G.  E.  TO  MAXON,  INC. 

Maxon,  Inc.,  has  been  appointed  tu 
place  all  advertising  for  the  radio  and 
merchandising  division  of  the  General 
Electric  Company  at  Bridgeport,  Conn. 
New  products  to  be  advertised  under 
this  arrangement  include  General  Elec¬ 
tric  fans,  radios,  vacuum  cleaners, 
clocks,  small  appliances,  and  home  laun¬ 
dry  equipment.  As  in  the  jiast,  Maxon. 
Inc.,  will  place  all  advertising  for  G.  E. 
refrigerators,  dishwashers,  ranges,  hot- 
point  electric  refrigerators  and  the  Gen¬ 
eral  Electric  workshop.  Hotpoint 
ranges,  manufactured  by  Edison  Gen¬ 
eral  Electric  Company  at  Chicago,  are 
also  included  in  this  group. 


BARCLAY  DISTILLING  DRIVE 

Maxon,  Inc.,  has  been  apjxiinted  ad¬ 
vertising  counsellor  for  Jas.  Barclay  & 
Co.,  Ltd.,  a  wholly-owned  subsidiary  of 
Hiram  Walker-Gooderham  &  Worths, 
Ltd.  Barclay  manufactures  a  line  of 
whiskies  and  gins.  Newspaper  adver¬ 
tising  has  been  started  in  Ohio,  with 
150-line  copy  twice  a  week  in  all  key 
cities.  Advertising  will  feature  the  dis¬ 
tributor  and  retailer  wherever  possible. 
With  the  appointment  of  wholesale  dis¬ 
tributors  for  Massachusetts,  Illinois  and 
Missouri,  newspaper  advertising  is  ex¬ 
pected  to  be  started  there  soon ;  and  in 
other  sections  as  fast  as  distributors  arc 
named. 


LATEX  FIBER  APPOINTS 

Latex  Fiber  Industries,  Inc.,  of 
Beaver  Falls,  N.  Y.,  has  appointed 
Campbell-Ewald  Company  of  New 
York,  Inc.,  its  advertising  agency. 
Latex  Fiber  Industries,  Inc.,  makes 
latex-bonded  cellulose  materials  for  the 
automotive,  shoe,  book  binding,  leather 
goods  and  other  industries. 


TO  WITHDRAW  ACCOUNT 

Joint  announcement  has  been  made 
by  Bauer  &  Black.  Chicago,  and  Need¬ 
ham.  Louis  and  Brorby,  Inc.,  Chicago 
advertising  agency,  that  effective  April 
1.  1936,  advertising  of  Blue-Jay  Corn 
Plasters,  surgical  dressings,  Thermat 
Heat  Pad  and  Pal  Supporters  will  no 
longer  be  handled  by  that  agency. 
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DII.  BACON  has  lieen  appointed 
*  an  account  executive  of  Keichum, 
.MacLeod  &  Grove,  Pittsburgh  agency. 
He  was  formerly  advertising  manager 
of  the  Surface  Combustion  Corporation, 
Toledo. 

Henry  T.  Ewald,  head  of  the  Camp- 
bell-Ewald  Company,  Detroit,  and  .Mrs. 
Ewald  are  on  a  Mexican  cruise. 

Leonard  A.  St.  Louis  this  week  be¬ 
came  art  director  for  Baldwin  &  Strac- 
han,  Buffalo,  N.  Y.,  agency.  Mr.  St. 
l^uis  W'as  wth  Campbell-Ewald  Com¬ 
pany  for  the  past  seven  years.  Pre¬ 
viously  he  was  with  W.  O.  Floing,  Inc., 
of  New  Y’ork,  Chicago  and  Detroit, 
and  many  other  manufacturing  concerns. 
He  is  a  member  of  the  Art  Directors’ 
Club  of  New  Y’ork. 

.Alfred  J.  Grobe,  formerly  of  Green, 
Fulton,  Cunningham  Company,  and 
Frederick  &  Mitchell,  has  been  added  to 
the  space  buying  department  of 
Reincke-Ellis-Y'ounggreen  &  Finn,  Chi¬ 
cago  agency.  His  appointment  gives  the 
agency  two  space  buyers,  F.  Brown 
and  Mr.  Grobe. 

Brooke,  Smith  &  French,  Inc.,  has  ap¬ 
pointed  Dave  Elman  as  director  of  the 
.N’ew  York  and  Detroit  radio  depart¬ 
ments  of  the  agency.  He  has  been  asso¬ 
ciated  with  broadcasting  since  its  earliest 
days,  and  liefore  entering  the  advertising 
agency  field  was  with  Columbia  Broad¬ 
casting  Company  as  a  writer,  producer 
and  director  of  network  shows. 


Parker  H.  Ericksen,  for  the  past 
three  years  advertising  manager  of 
Zenith  Radio  Corporation,  Chicago,  has 
been  promoted  to  sales  promotion  man¬ 
ager  of  the  corporation.  Edgar  G. 
Herrmann  has  been  appointed  to  suc¬ 
ceed  Mr.  Ericksen  as  advertising  man 
ager.  Mr.  Herrmann  has  formerly  been 
associated  with  Federal  Advertising 
Agency,  Lord  and  Thomas,  Victor 
Talking  Machine  Company  and  RC.A- 
VGctor  in  this  country  and  Canada. 
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VANDENBERG  URGES  U.  S.  NEUTRALITY 
BEFORE  MICHIGAN  EDITORS 

Senator  It  Main  Speaker  at  Seventeenth  Annual  Meeting  of  the 
University  Press  Club  at  Ann  Arbor — Junius  B.  Wood, 
Howard  Blakeslee  Explain  Newspaper  Work 
By  H.  J.  SILBAR 


A\X  ARBOR.  MICH.,  Nov.  18— A 
vigorous  policy  of  American  neu¬ 
trality  was  advocated  by  Arthur  H. 
\'andenl)erg,  junior  Michigan  senator 
and  former  editor  of  the  Grand  Rafdds 
Herald,  in  a  talk  to  125  editors  and 


those  countries  which  are  now  under  a 
strict  censorship  of  the  press,  and  he 
took  Germany  as  a  composite  example. 
“A  contrilled  press  is  one  of  the  first 
re<|uisites  of  a  dictatorship,”  he  said. 
‘‘The  duty  of  the  foreign  corresiK)ndent 


vice-president ;  Verne  Brown,  of  the 
Inyham  County  \ezes,  of  Mason,  second 
vice-president ;  and  J .  limmett  Richards, 
oi  the  Alpena  (Mich.)  Kews,  third 
vice-president.  i*rot.  John  L.  Brumm, 
head  oi  the  journalism  department  in 
the  University,  was  re-elected  secretary- 
treasurer. 

On  F  riday  noon,  there  were  luncheons 
l.eld  for  die  -Associated  Press  and  the 
Michigan  Press  Association. 


MODEL  SUES  ARTIST 


Charge*  Portrait  U*e<l  ia  OU  (J 
Ad*  Without  Her  Coa«M 
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Officers  of  University  Press  Club  of  Michigan  elected  at  Ann  .Arbor.  Left  to 
right  (seated):  Prof.  John  L.  Brumm.  secretary-treasurer;  George  Osborn, 
Sault  Ste.  Marie  S(to  News,  president;  George  Averill,  Birmingham  Eccentric, 
first  vi.-o-president;  (standing)  J.  Emmett  Richards,  Alpena  News,  third  vice- 
president;  and  Verne  Brown.  Ingham  County  News,  Mason,  second  vice-president. 


publishers  at  the  seventeenth  annual 
meeting  of  the  University  Press  Gub 
of  Michigan  here  last  weekend. 

The  sessions  were  climaxed  by  the 
public  address  given  at  the  banquet 
Thursday  night  by  Senator  A^andenberg, 
who  gave  his  first  public  address  on  ‘‘Can 
.America  Stay  Out  of  the  Next  War?” 
Senator  Vandenberg  formerly  was  an 
active  member  of  the  Press  Club.  To 
the  question  of  his  topic,  A’andenlierg 
said,  ‘‘Yes,  we  can  stay  out  of  the  next 
war  if  we  have  sense  enough  and  cour¬ 
age  enough  to  maintain  a  real  neutral¬ 
ity,  by  minding  our  own  business  in 
every  sense  of  the  word.”  The  new 
neutrality  formula,  according  to  the 
speaker,  is  one  of  “neutrality  in  fact.” 

In  concluding.  Senator  Vandenberg 
strongly  maintained  that  any  discretion¬ 
ary  neutrality  measures,  whereby  ex¬ 
ceptions  were  made  to  various  items, 
would  only  serve  to  embroil  the  United 
States  in  foreign  affairs,  and  would  de¬ 
feat  the  true  purpose  of  neutrality. 

The  sessions  Friday  morning.  Nov. 
15,  were  opened  with  an  address  by 
-Andrew  .A.  Bishop,  of  Lansing,  from 
the  State  Welfare  Department,  who 
spoke  on  “The  Probation  Problem  in 
Michigan.”  He  urged  an  adequate  pro¬ 
bation  system  as  a  means  of  coping  with 
the  problem  of  juvenile  delinquency. 

Following  Mr.  Bishop  was  Prof. 
James  K.  Pollock,  of  the  Political 
Science  dejwrtment  of  the  University, 
whose  subject  was  “Government  by 
Merit.” 

Prof.  Wesley  H.  Maurer,  of  the 
journalism  department,  opened  the  ses¬ 
sions  Friday  afternoon  wuth  a  talk  on 
the  “Spectrum  of  Thought,”  an  argu¬ 
mentative  speech  of  various  phases  of 
human  nature. 

Junius  B.  Wood,  formerly  s{^ial  cor¬ 
respondent  of  the  Chicago  Daily  News, 
and  noted  for  his  work  for  the  North 
American  Newspaper  Alliance,  was  the 
main  speaker  of  the  afternoon,  his  sub¬ 
ject  being  “Experiences  in  Collecting 
Foreign  News.” 

“There  are  two  qualifications  of  a 
foreign  correspondent,”  he  stated.  “He 
must  understand  newspaper  value  pri¬ 
marily,  since  he  is  his  own  editor,  re¬ 
porter,  auditor,  and  business  manager; 
and  second,  he  must  have  an  .American 
viewpoint  on  news.” 

The  main  part  of  the  speech  discussed 


PRESS  “PAGANISM”  HIT 


-A  suit  for  $150,(X)0  ; 

wrongful  use  of  a  ixirtrait  1^;' 
filed  in  Manhattan  Supreme  Qo^ 
behalf  of  Miss  Betty  Fratini  a  r 
against  Rolf  Armstrong,  a  well.wjlh'tl 
artist.  -Miss  Fratini  charges  tla 
likeness  of  her  was  used  in  adv-r' 

Old  Gold  cigarettes  without  her 
consent. 


Tho 

display 


in  such  a  country  under  a  dictatorship 
is  not  to  deceive  a  censor  or  try  to  slip 
by  with  his  news,  but  to  get  out  of  the 
country  a  story  that  is  reasonably  true. 
Censorship  in  Germany  applies  not  only 
to  newspapers,  but  also  to  radios,  amuse¬ 
ments,  and  cultural  activities.” 

“To  be  a  newspajierman  in  Germany 
as  a  German,  a  lieginner  must  serve  for 
one  year  in  some  military  organization, 
three  months  in  a  college,  and  have  one 
year  of  exjierience  in  a  newspaper  office. 
He  is  then  a  full-fledged  newspaperman 
in  tlie  German  .sense  of  the  word.” 

•At  the  banquet  Friday  night,  the 
principal  siK‘aker  was  Howard  Blakes¬ 
lee,  science  editor  of  the  .Associated 
Press,  who  sixike  on  “Science  in  the 
News.”  Mr.  Blakeslee  declared  that 
trained  newsiwpermen  must  write  the 
science  news,  and  that  as  a  (lerson  writ¬ 
ing  the  news,  the  newsiiaiierman  is  a 
scientist  himself  because  “he  knows  how 
to  write  't  so  that  it  will  appear  in  the 
newspaper.” 

The  chief  purixisc  of  the  science  ser¬ 
vice.  Mr.  Blakeslee  believes,  is  to  let 
scientists  know  what  is  going  on  in  the 
scientific  world.  “In  many  cases  of  a 
so-called  ‘discovery.’  it  is  found  that  a 
similar  discovery  was  made  years  be¬ 
fore,  but  tliat  no  one  knew  anything 
alxiut  it.  The  discovery  of  years  ago 
might  have  been  published,  I  will  admit, 
but  in  pamphlets  that  had  such  a  limited 
circulation  that  the  general  scientific 
world  heard  little  or  nothing  about  the 
discovery.” 

The  closing  session  on  Saturday 
morning  was  addressed  by  Prof.  Lowell 
J.  Carr  of  the  University,  prominent  in 
sociological  work  throughout  the  nation. 
Prof.  Carr’s  subject  was  “The  News¬ 
paper’s  Function  in  Prevention  of 
Juvenile  Delinquency.”  The  main  criti¬ 
cism  of  newspapers  at  the  present,  said 
Prof.  Carr,  is  that  they  are  playing  up 
the  dramatic  side  of  crime.  “News¬ 
papers  must  use  the  wonderful  facilities 
with  which  they  are  equipped  to  battle 
crime,”  he  said.  Many  general  cases  of 
juvenile  delinquency  and  their  causes 
were  traced  by  the  speaker. 

The  annual  business  session  was  held 
Saturday  morning,  at  which  the  follow¬ 
ing  officers  were  elected:  George  Os- 
Ixirn,  of  the  Soo  Nezvs  of  Sault  Ste. 
Marie,  president:  George  Averill,  of  the 
Birmingham  (Mich.)  Eccentric,  first 


18  Bishops  Hear  Newspaper  Criticism 
by  Epworth  Herald  Editor 

(.Special  to  Koitus  A;  Publisher) 

PHiLAutxPHiA,  Nov.  19. — The  “jiaga- 
nism”  of  newspapers  which  “place  prop¬ 
erty  rights  above  human  rights”  were 
attacked  yesterday  at  the  annual  meet¬ 
ing  of  the  Methodist  Board  of  Home 
Aiissions  by  Dr.  \V,  E.  j.  Gratz,  editor 
of  the  Epzvorth  Herald,  official  publica¬ 
tion  of  young  Methodists. 

■‘Editorials  in  many  of  our  leading 
dailies  sound  as  if  Christianity  does 
not  exist,”  declared  Dr.  Gratz.  “Chris¬ 
tianity  stands  for  service,  good-will, 
l>eace  and  brotherhood.  It  places  human 
liersonality  above  mere  property  rights 
in  everj-  instance.  Yet  too  many  of  our 
newspapers  and  magazines  today  are 
entirely  pagan. 

“Recently  1  read  an  editorial  in  a 
Chicago  daily  which  denied  that  the  un¬ 
employed  have  any  rights  whatever.  It 
stated  that  if  these  people  were  out  of 
work,  it  was  entirely  their  own  fault, 
and  that  the  Government  lias  no  re¬ 
sponsibility.  Yet  the  only  purpose  of 
the  (jovernment  is  to  care  for  the  people 
under  it.” 

Dr.  Gratz’  attack  on  “paganism”  in 
the  press  was  repeated  in  the  official 
report  of  Dr.  E.  D.  Kohlstedt,  executive 
secretary  of  the  board.  The  meeting 
was  attended  by  18  bishops  of  the 
church. 


-According  to  the  complaint,  the  n 
asserts  that  she  was  employed  a 
model  by  Armstrong  in  19^  and 
at  50  cents  an  hour,  and  that  the 
drew  her  head  in  pastel  for 
covers  and  other  ixjriodicali.  's  ’ 
1922,  she  charges,  her  portrait  hji  ' 
used  in  Old  Gold  cigarette  advtr 
-Armstrong  has  made  a  general  s 
to  the  charges.  Miss  Fratini  i$  rc 
sented  by  Attorney  Jerome  C  Len 


yntre 

Taut, 


.the 
N'ov.  1 


HAVAS 


accurate 


WAR  NEWS 


The 

Authentic 

Story 


THE 


HAVAS  NEWS  AGENCY 

M3  Madlssn  Avsnu* 

Nsw  York 


^was  st 
lod  a 


Bek 

ague 


URGES  USE  OF  NEWSPAPOS 

J.  Frank  Grimes,  president  of 
Independent  Grocers’  -Alliance,  (V 
in  a  letter  to  members  recently 
dieted  grocers  will  do  more  businen 
1936  than  in  any  year  during  the  J 
decade  if  they  will  use  newspiyer 
vertising  “consistently  and  inte!!;, 
ly.”  He  said :  “The  fellows  who": 
the  depression  as  an  excuse  to  cr 
advertising  have  steadily  made  t 
plight  worse  and  are  now  payiy 
lienalty  for  their  shortsightedness, 
consistent  advertising  and  prorr 
has  been  the  most  potent  force  in 
growth.  Advertising  makes  for  v-' 
sales,  volume  sales  lower  pr:>^ 
costs,  and  we  all  benefit.” 
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COAST  PAPERS  SOLD 

The  El  Centro  (Cal.)  Morning  Post 
and  the  El  Centro  Imperial  Valley 
Press,  evening,  have  passed  under  one 
local  management  with  the  purchase  of 
all  Imperial  Valley  Press  capital  stock 
from  Harry  W.  Hammond  and  asso¬ 
ciates  by  George  and  Russell  Bennitt, 
founders  of  the  Post,  and  Paul  A.  Jen¬ 
kins,  and  the  purchase  of  all  stock  of 
the  Tribune-Farmer  Publishing  Com¬ 
pany,  publisher  of  the  Post,  by  the  Im¬ 
perial  Valley  Press.  Mr.  Jenkins,  who 
has  been  with  the  Denver  Post  the 
last  eight  years,  is  president  and  pub¬ 
lisher  of  both  papers;  George  Bennitt 
is  vice-president  and  general  manager, 
and  Russell  Bennett  secretary  and  trea¬ 
surer.  Both  papers  are  being  published 
from  the  Press  plant. 


DAILY  TO  HONOR  WRITER 

To  celebrate  her  record  of  50  years 
as  society  editor,  the  Knoxville  Journal 
will  issue  a  Patty  Boyd  Jubilee  edition 
next  April.  Miss  Patty  Boyd  is  be¬ 
lieved  to  be  the  only  woman  in  the 
United  States  who  has  served  50  con¬ 
secutive  years  as  society  editor  of  the 
same  newspaper. _ 
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(Obituary 

inHN  W.  KEYS,  38,  sports  and  fea- 
writer  for  the  Chicago  Daily 
V^died  Nov.  15  in  Chicag^of  lung 
^5tion.  He  had  been  gassed  during 
^&ld  War.  He  started  his  career 
^,h  the  Kansas  City  Journal. 

Thomas  L  Eastix,  46.  assistant  local 
advertising  manager  of  tht 
Tronic  (Kv.)  Courier- Journal  and 
^  died  at  his  home  Nov.  17  after 
In  illness  of  several  weeks. 

Thomas  K-  “Tom"  Dailey,  80,  dean 
\iDerica’s  circus  advance  men,  died 
k  the  Lancaster,  Pa.,  General  Hospital 
Kov  16  from  injuries  suffered  when  he 
Jns  struck  by  an  automobile.  His  wife 
^  a  sister  survive. 

Bek  a  Brewster.  59,  publisher,  .U- 
Lgut  (Neb.)  News  died  in  his  office 
{TOO  a  stroke  of  apoplexy.  Nov.  14. 
He  started  his  career  at  17  by  purchas¬ 
er  the  Hooper  (Neb.)  Hummer.  He 
^lished  newspapers  at  Shoshone,  and 
Park  City,  Idaho  and  at  Crawford,  Neh. 
He  also  worked  on  the  Amarillo  (Tex.) 
PtHkandle.  Dead-wood  (S.  D.)  Pioneer 
Times  Omaha  World-Herald.  Omaha 
Bet  and  the  Nebraska  State  Journal  at 
Ijicohi.  He  purchased  the  Alliance 
News  in  1924  and  had  published  it  con- 
(innously  since.  His  wife  and  his 
Kpbew,  Ben  F.  Andrick,  both  of  whom 
liied  him  in  the  publishing  of  the  paper 
survive. 

Fredrick  Milton  .\llen  of  the 
make-up  desk  in  the  Boston  Christian 
Science  Monitor  editorial  department 
died  Nov.  13.  Mr.  -Mien  had  been  with 
the  daily  for  over  12  years,  having 
served  on  the  city  and  copy  desks. 

Mrs.  Bridget  Reilly,  73.  mother  of 
Joseph  F.  X.  Reilly,  city  editor,  Nezv- 
tri  (N.  J.)  Star-Eagle,  died  Nov.  16. 

Mrs.  Cora  Gratz  McClure,  widow 
of  the  late  Col.  Alexander  K.  McClure, 
editor  of  the  old  Philadelphia  Times. 
died  at  her  home  in  that  city  Nov.  14 
after  an  illness  of  several  months. 

Mrs.  Veva  Davidson,  wife  of  K. 
Wayne  Davidson,  business  manager  of 
the  Emporia  (Kan.)  Gazette,  died  Nov. 
12  in  an  Emporia  hospital.  She  had 
been  ill  since  the  birth  of  a  son,  Oct.  24. 

Charles  T.  Palmer,  68,  of  the 
Houston  (Tex.)  Post  circulation  staff, 
died  Nov.  13.  He  joined  the  daily  in 
1898. 

Frederick  S.  Goodwmn,  former  co¬ 
publisher  of  Goodwins  Official  Turf 
Cmde,  and  an  authority  on  race  horses, 
died  at  his  home  in  New  York  Nov.  14. 

Fred  Victor  Dewey,  75,  pioneer  Cali- 
iomia  publisher,  died  at  his  home  at 
Santa  Monica,  Nov.  15.  He  founded  a 
paper  at  Hanford.  Cal.,  in  1881.  He  is 
survived  by  his  widow,  a  daughter,  a 
son,  and  a  brother,  Dilbur  T.  Dewey, 
publisher  of  the  Iwmoore  Leader. 

Louis  A.  Deavers,  26.  circulation 
representative  of  the  St.  Louis  Post- 
Dispatch,  in  Mexico,  Mo.,  and  vicinity, 
died  at  Kirks ville,  from  injuries  suffered 
near  LaPlata  in  a  crash  in  a  thick  fog 
with  a  truck.  His  wife  survives. 

Hugh  M.  Irish.  67.  who  was  owner 
airf  editor  of  the  Williams  field  (Ill.) 
Times  for  25  years,  died  Nov.  18  at  the 
ortrance  to  the  Government  Printing 
Office,  Washington.  D.  C.,  where  he 
bad  b^  employed  since  1930.  He  was 
Iot  several  years  president  of  the  Wash¬ 
ington  Writers’  League. 
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James  H.  Holt,  60,  for  20  years  head 
of  a  printers’  supply  house  bearing  his 
name  and  former  newspaper  man,  died 
Nov.  13  at  Memphis,  Tenn.,  following 
a  stroke  of  paralysis.  He  started  his 
career  at  Milan,  Tenn.,  and  later  he  was 
editor  of  the  Jonesboro  (Tenn.)  Ez>e- 
uing  News.  Going  to  Memphis,  he  be¬ 
came  manager  of  the  Cotton  Planters 
Journal  in  1900  and  was  named  repre¬ 
sentative  of  the  American  Type  I'oiin- 
ders  Co.  in  Tennessee,  Arkansas,  Louisi¬ 
ana  and  Mis.sissippi  in  1901. 

Louis  C.  Wolff,  55,  copy  reader, 
Omaha  (Neb.)  Bee-News  died  in  Hot 
Springs,  S.  D.,  Nov.  17  of  a  heart  at¬ 
tack  and  complications.  A  Spanish- 
.American  war  veteran,  Mr.  Wolfe  had 
lieen  in  the  hospital  for  a  month.  He 
had  worked  on  the  Lincoln  (Neb.)  State 
Journal,  Council  Bluffs  (la.)  Nonpa¬ 
reil  and  the  old  Omaha  Nezvs. 

Mrs.  Florence  Carnahan  Ham¬ 
mond,  wife  of  Percy  Hammond,  drama 
critic  of  the  Nezv  York  Herald  Tribune, 
died  Nov.  17  at  her  home  in  East  Hamp¬ 
ton,  L.  I.  Mr.  and  Mrs.  Hammond, 
both  natives  of  Cadiz,  O.,  were  married 
in  1896,  when  Mr.  Hammond  was  start¬ 
ing  on  his  career.  Two  years  later  Mr. 
Hammond  joined  the  Chicago  Evening 
Post  staff. 

Herman  Schmidt,  79,  former  presi¬ 
dent  of  the  Consolidated  Press  and  Pub¬ 
lishing  Co.,  publishers  of  the  Clez’eland 
Waechter  tind  Anzeiger,  died  suddenly 
of  heart  trouble  this  week  at  his  home. 
Mr.  Schmidt  became  president  of  the 
Waechter  und  Anzeiger  Publishing 
Company  in  1918  and  held  that  position 
until  1930  when  it  was  acquired  by  its 
present  management. 

(jkorge  Griswold  Hill,  67,  former 
Washington  correspondent  of  the  New 
York  Tribune  and  assistant  correspond¬ 
ent  of  the  London  Times,  died  Nov. 
15  in  Collinsville,  Conn.,  after  a  long 
illness.  He  entered  newspaper  work  on 
the  St.  Paul  (Minn.)  Farmer  in  1886, 
and  later  was  managing  editor  of  the 
American  Farmer,  Chicago,  and  the 
I^roducc  Trade  Reporter,  Chicago.  In 
1900  he  became  Washington  correspon¬ 
dent  for  a  group  of  midwestern  papers 
and  joined  the  Tribune’s  Washin^on 
bureau  in  1902.  After  12  years  he  left 
the  Tribune  for  the  London  Times 
Washington  bureau,  retiring  in  1930. 

Luther  J.  Thompson,  76,  for  46 
years  publisher  of  the  Hillsboro  (Tex.) 
Mirror  died  Nov.  14  in  that  city  follow¬ 
ing  a  long  illness. 

Philip  Q.  Palmer,  44,  head  of  the 
Chicago  advertising  agency  bearing  his 
name,  died  from  a  heart  attack  at  his 
home  in  Chicago  Nov.  12.  He  was 
born  near  Lexington,  Ky.,  and  had  lieen 
in  the  advertising  business  in  Chicago 
for  the  last  20  years.  He  was  formerly 
with  the  Thomas  Cussak  Company.  He 
is  survived  by  his  widow,  Jean,  a 
daughter,  and  his  father,  Oliver  Palmer. 

VIRGINIANS  MEET  JAN.  17-18 

The  mid-winter  convention  of  the 
X’irginia  Press  Association  will  be  held 
Jan.  17-18  at  the  John  Marshall  Hotel, 
Richmond. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
611  important  posta  in  the 
depentment,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managera  Aaao- 
(nation  can  provide  you  with 
men  of  capacity  and  ability. 

Addreae:  Clarence  B.  Byater, 
Secretary-Treaaurer,  The 
Peoria  Star,  Peoria,  lUinoia. 


HENRY  JAMES  DIES 

Pasadena  Editorial  Writer  Dies  At 

75— -Worked  For  Pulitser,  Hearst 

Henry  James,  beloved  Pasadena  news¬ 
paperman  whose  name  is  interwoven  in 
California  newspaper  history  for  the 
past  half  century,  died  at  a  Pasadena 
hospital  Nov.  17,  following  an  opera¬ 
tion.  He  was  75  years  of  age. 

Mr.  James  was  editorial  writer  for 
the  l^asadena  I^ost  and  the  Southern 
California  .Associated  Newspapers.  He 
conducted  his  column  “Comments  on 
the  News"  up  until  a  week  before  his 
death. 

At  one  time  he  was  an  editorial 
writer  on  the  old  New  York  World  and 
was  daily  assigned  to  read  aloud  news¬ 
papers  to  the  publisher  Joseph  Pulitzer 
who  was  handicapped  by  blindness. 

His  first  job  was  as  a  reporter  on  the 
Denz’cr  Rocky  Mountain  News  in  the 
{lays  when  copy  was  hand  written  and 
the  printers  were  paid  on  space.  He 
subsequently  worked  on  the  Omaha 
Herald  and  Omaha  Bee.  I.ater  he  was 
city  editor  of  the  Denver  Republican. 
He  spent  nine  years  in  San  I'rancisco 
on  the  Examiner  where  he  worked 
under  the  personal  direction  of  William 
Randolph  Hearst.  Here  he  was  asso¬ 
ciated  with  Ambrose  Bierce,  Arthur 
McEwen,  Otheman  Stevens,  and  Wini¬ 
fred  Black.  He  also  worked  on  the 
San  Francisco  Call.  He  joined  the 
Pasadena  Post  17  years  ago. 

Mr.  James  is  survived  by  a  widow, 
Mrs.  Louise  James,  a  newspaper  wo¬ 
man  in  her  own  right,  and  a  daughter 
Marjorie  Wilkerson. 

WILUAM  E.  RHODES 

William  E.  Rhodes,  president  oi 
Rhodes  &  Leisenring  Company,  pub¬ 
lishers’  representatives,  with  offices  in 
Chicago  and  in  New  York,  died  Nov. 
16  on  a  train  nearing  Tucson,  Ariz. 
Mr.  RhcKles  was  in  the  advertising  busi¬ 
ness  for  35  years.  Born  at  Chariton, 
Iowa,  July  10,  1879,  he  opened  an  ad¬ 
vertising  office  at  Des  Moines  in  1899. 
The  following  year  he  went  to  Chicago, 
where  in  1912  he  founded  the  firm  of 
Rhodes  &  Leisenring.  Surviving  is  a 
brother,  Lewis  C.  Rhodes  of  Muscatine, 
Iowa. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dbtclot 
S36  E«efcnt  Atmm  Ckleate 


NO  CHARGE  TO  EMPLOYERS 


DR.  F.  L.  GLASER 
Dr.  F.  L.  Glaser,  56,  of  the  German 
News  Bureau,  New  York,  died  in  New 
York  Nov.  16.  He  was  graduated  from 
the  University  of  Munich  and  was  a 
doctor  of  philosophy.  Before  the  World 
War  Dr.  Glaser  was  New  York  cor¬ 
respondent  for  the  Berliner  Tageblatt. 
I.ater  he  joined  the  Wolff  bureau  and 
then  the  German  New's  Bureau.  In  ad¬ 
dition  to  his  correspondence  he  did  some 
work  for  the  German  consulate  in  New 
York. 

ADOLPH  SCHAFFMEYER 
Adolph  Schaffmeyer,  76,  former  edi¬ 
tor  of  the  Sonntcegsblatt,  Sunday  edi¬ 
tion  of  the  Staats-Zeitung  and  Herald, 
New  York,  died  Nov.  14  in  New  York. 
He  had  been  with  the  German-language 
dailies  in  New  York  for  many  years, 
before  retirement,  and  was  the  author 
of  novels  and  plays.  Victor  Ridder,  di¬ 
rector  of  the  Staats-Zeitung,  eulogized 
Mr.  Schaffmeyer  at  the  funeral  Nov.  16, 
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PUBLISHER  PROVIDES 
FOR  STAFF  IN  WILL 


EDWIN  R.  JONES 


George  Greff  SeU  Up  $300,000 
Trust  Fund,  Income  of  Which 
Goes  to  Employes  Upon 
Widow’s  Deeth 


A  trust  fund  of  $300,000,  the  income 
of  which  is  to  be  devoted  primarily  to 
the  welfare  of  employes  of  the  Sun- 
Gazette  Company, 


Sis  created  by  the 
will  of  George  E. 
Graff,  publisher 
of  the  IVilliams- 
port  (Pa.)  Sun 
and  the  Gazette 
and  Bulletin,  who 
died  Nov.  12  at 
the  age  of  70. 

The  fund  is  es¬ 
tablished  by  the 
allocation  of  3,000 
shares  of  pre¬ 
ferred  capital 
Gxobcb  E.  GsAsr  stock  of  the  Sun- 
Gazette  Company, 
with  a  par  value  of  $100.  The  income 


is  to  go  to  Mrs.  Graff  for  the  term  of 
her  life  and  upon  her  death  becomes 
available  for  employes.  Mrs.  Graff  re¬ 
ceives  outright  the  residue  of  the  uub- 
lisher’s  estate. 

Directors  of  the  comj^y,  who  are 
named  as  trustees,  are  given  wide  dis¬ 
cretionary  powers  in  the  distribution  of 
the  earnings.  They  may  make  from  it 
contributions  to  community  welf^e,  as 
represented  by  established  charities,  or 
may  otherwise  contribute  to  the  service 
of  the  community.  The  will  specifies, 
however,  that  the  chief  purpose  of  the 
trust  is  to  provide  for  the  welfare  of 
those  who  worked  with  the  late  pub¬ 
lisher  in  building  up  the  institution  he 
headed  for  many  years. 

Among  the  uses  to  which  the  pro¬ 
ceeds  of  the  fund  may  be  devoted  are  the 
pensioning  of  veteran  employes,  aid  in 
time  of  illness,  payment  of  funeral  ex¬ 
penses  of  employes  or  members  of  their 
immediate  families,  augmenting  the  in¬ 
come  of  employes  whose  salaries  or 
wages  are  not  sufficient  to  provide  rea¬ 
sonably  comfortable  living  conditions, 
or  to  provide  bonuses  for  employes 
whose  extraordinary  services  merit 
such  award. 

In  a  preamble,  the  will  pays  a  trib¬ 
ute  to  the  loyalty  of  employes  of  the 
company  and  expresses  the  publisher’s 
confidence  in  their  maintenance  of  the 
Sun-Gazette  publications  at  the  high 
standard  of  community  service  which 
was  his  ideal. 

After  taking  various  executives  of  the 
company  into  partnership  some  years 
ago,  he  widened  this  plan  in  1924  to 
make  stock  in  the  company  available 
to  all  employes  wth  a  record  of  employ¬ 
ment  for  a  specified  number  of  years, 
under  advantageous  terms.  As  a  result 
of  this  plan,  31  of  the  36  holders  of 
Sun-Gazette  stock  of  record  at  the  time 
of  his  death  were  his  partners  in  the 
enterprise. 

Mr.  Graff  made  provision  for  the 
management  continuation  of  the  news¬ 
papers  more  than  five  years  ago.  At 
that  time,  John  E.  Person,  was  admitt ‘d 
by  Mr.  Graff  to  a  voting  trust  agree¬ 
ment  which  carries  control  of  the  prop¬ 
erties.  This  agreement  provided  pass¬ 
ing  of  the  control  to  the  survivor.  In 
this  case  it  falls  to  the  possession  of 
Mr.  Person  who  in  1919  succeeded  Mr. 
Graff  as  editor  of  the  Sun  and  in  1932 
followed  him  as  general  manager. 


Former  Publieker  of  N.  Y.  Jourael 
Under  Albert  Pulitzer  Dies 

Edwin  R.  Jones,  former  publisher  of 
the  New  York  Journal  under  Albert 
Pulitzer  before  its  sale  to  William 
Randolph  Hearst,  died  at  his  home  in 
Old  Greenwich,  Conn.,  Nov.  13.  He 
was  76  years  old.  He  was  bom  in  Wil¬ 
ton,  Conn.,  and  b^an  his  newspaper 
career  on  the  Baltimore  News,  where 
he  attracted  the  attention  of  Mr.  Pul¬ 
itzer,  who  made  him  first  business  man¬ 
ager  of  the  Journal  at  the  age  of  23. 
He  remained  with  the  Journal  after  it 
was  bought  by  Mr.  Hearst  in  1895.  and 
then  became  business  manager  of  the 
New  York  Press. 

Thirty-three  years  ago  he  became 
bjind,  but  during  the  next  ten  years 
his  sight  was  pvtly  restored  ai^  he 
assist^  in  rehabilitating  newspapers  in 
.\tlanta,  Baltimore  and  Montreal. 
Twenty  years  ago  he  became  totally 
blind.  Refusing  to  be  discouraged,  he 
led  a  busy  life,  selling  magazine  and 
newspaper  subscriptions  and  fuel.  Al¬ 
most  all  of  his  business  was  done  on 
the  telephone. 


NEW  ART  STUDIO 
Arthur  W.  Munn,  vice-president  and 
art  director  of  Fletcher  &  Ellis,  Inc., 
and  Voorhees  F.  Macom,  of  the  art 
staff,  have  resigned  to  open  a  studio 
in  the  International  Building,  Rocke¬ 
feller  Center,  New  York.  Marie  Ja¬ 
cobi,  art  buyer  of  Fletcher  &  Ellis,  has 
also  resigned  to  become  asstx'iated  with 
the  new  studio. 


WINS  TAX  CASE 

The  United  States  Board  of  Tax  .\p- 
Iieals  has  ruled  that  George  D.  Mann, 
publisher  of  the  Bismarck  (N.  D.)  Tri¬ 
bune,  is  not  indebted  to  the  government 
for  1928  income  taxes  of  $27,497.04,  and 
1929  taxes  of  $764.56. 


COURT  REVIEW  DENIED 

(Special  to  Editoi  &  rviLiun) 
Washington,  D.  C.,  Nov.  lg-.w 
1.  Peyser,  Washington  attorney  ^ 
.isserts  lie  produced  a  buyer  ‘w 
willing  and  able”  to  purchase  the 
ington  Post  in  1931,  but  whose  deal  u! 
through,  has  been  denied 
Court  consideration  of  his  suit  toS* 
lect  commissions.  Peyser  sued 
H.  McLean,  former  owner  of  the  pj 
on  a  claim  for  $87,(K1tt,  which  ivai  s 
have  been  his  commission  for  a  saW 
Peyser  claimed  he  negotiated  ^ 
David  Lawrence,  Inc.,  for  the  3 
chase  of  the  newspaper  at  a  orifTAi 
$3,000,000,  only  to  have  McLean  with 
draw  his  approval.  His  contract  he 
contended,  was  to  furnish  a  buyer. 
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Supplies  and  Equipment] 


SUICIDE  VERDICT  RETURNED 

(Special  to  Editob  &  Publisiiek) 

West  Chester,  Pa.,  Xov.  19.— The 
t'hester  county  grand  jury  which  yes¬ 
terday  return^  a  suicide  verdict  in  the 
death  of  Evelyn  Hoey  said  there  was 
evidence  of  “too  intimate  association” 
lietween  newspapermen  and  several 
members  of  the  coroner’s  jury  which  re¬ 
cently  found  the  ex-musical  comedy  star 
was  “killed  by  a  person  or  persons  un¬ 
known.”  The  grand  jury  presentment 
criticized  the  conduct  of  “certain  mem- 
liers”  of  the  coroner’s  jury  and  said  a 
IKJstponement  of  the  inquest  session  was 
necessary  because  one  juror  "was  under 
the  influence  of  liquor.”  It  found  no 
“corrupt  or  criminal  interference” 
with  the  coroner’s  jury,  however. 


BLACK  ESTATE  TO  WIDOW 

The  will  of  Herman  Black,  chairman  ! 
of  the  board  of  the  Evening  American 
Publishing  Comply  and  former  pub¬ 
lisher  of  the  Chicago  Atnerican,  who  : 
died  Nov.  9,  was  admitted  to  probate 
this  week.  The  entire  estate  of  $154,- 
000,  of  which  all  but  $4,000  is  personal 
property,  was  left  to  the  widow,  Mrs 
Stella  A.  Black. 


HOE  MONARCH 

ROLLER-BEARING 


MATRIX  ROLLER 


A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 


MICROMETER  WORM  GEAR 
IMPRESSION  DRIVE  RUNS 
ADJUSTMENT  IN  OIL  BATH 


PATENTED  SLIP  GEAR 
ASSURES  BETTER 
MATS 


ALL  PUSH  BUTTON 
ELECTRIC  CONTROL 


SEND  FOR  DETAILS 


R.  HOE  &.  CO.,  INC. 


GENERAL  OFFICES 

910  E.  138TH  STREET,  (AT  EAST  RIVER)  NEW  YORK  CITY 


SPEED 


and 


PRECISION 


WINS  RIGHT  TO  ESTATE 
Mrs.  Jessie  Elvira  Johnson  of  Bev¬ 
erly  Hills,  (^1.,  Nov.  9,  won  her  fight 
for  legal  recognition  as  the  widow  of 
the  late  Edgar  Johnson,  former  pub¬ 
lisher  of  the  FtMerton  (Cal.)  News- 
Tribune  and  a  $300  monthly  allowance 
from  his  $100,000  estate. 


GOSS 


RADIAL  ARM 
FLAT  ROUTER 


NEW  WEEKLY  APPEARS 

The  Ossining  (N.  Y.)  News,  a 
weekly  recently  made  its  appearance. 
Paul  H.  Strom,  formerly  of  the  Peek- 
skill  (N.  Y.)  Evening  Star,  is  editor. 


MRS.  DE  SOUZA  SUES 

(Special  to  Editor  &  Publishes) 

Washington,  D.  C.,  Nov.  20 — The 
widow  and  two  children  of  Daniel  A. 
De  Souza,  Washington  Star  reporter, 
who  was  lulled  during  Christmas  wMk 
last  year  while  enroute  to  deliver  toys 
to  the  children  of  striking  newspaper¬ 
men  of  the  Newark  (N.  J.)  Ledger, 
have  sued  C.  &  W.  Express  (Tompan^ 
for  $100,000  damages.  De  Souza,  presi¬ 
dent  of  Washington  Chapter  of  the 
guild,  died  after  lus  automobile  crashed 
into  a  truck,  property  of  the  defendant 


For  Everything  Electric 
5m  General  Electric 


The  tamfUt*  G-B  line  enables 
yon  to  entrust  om  mannfac- 
rarer  with  the  nndivided 
responsibility  for  every  elec¬ 
trical  reqairement  of  the 
nx>dern  pressroom. 


For  particulars,  addrem  the 
nearest  G-B  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


osnsmalAelbctbic 


#  Here’s  a  machine  that  will  save 
valuable  minutes  on  plate  routing 
without  sacrificing  good  workman¬ 
ship.  Like  all  Goss  equipment,  it 
is  built  for  heavy  duty  tuid  long 
life  .  .  .  The  cutter  spindle,  inter¬ 
mediate  pulley  and  special  vertical 
motor  all  run  in  high  grade  ball 
bearings.  The  machine  never  runs 
hot  and  requires  very  little  atten¬ 
tion  . .  Belts  are  easily  and  quickly 
adjusted  .  .  .  The  guide  rail,  con¬ 
trolling  up  and  down  movement 
of  bit  is  operated  by  foot  lever, 
leaving  both  hands  free  .  .  .  Write 
today  for  full  details  on  this  Goss 
Radial  Arm  Flat  Router  No.  68C. 


THE  GOSS  PRINTING  PRESS  CO. 

PILSEN  STATION,  CHICAGO,  ILL. 


Stereotype  Room 
Elfficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  g  uick  to  place 


New  York:  220  E.  42nd  Street 
Sen  Francisco:  707  Call  Building 
THE  GOSS  PRUmMO  PRESS  COMPANY 
OF  ENGLAND.  LTD.,  LONDON,  ENG. 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 


$4.00  A  YEAR  DOMESTIC 
$4.50  A  YEAR  CANADA 
$5.00  A  YEAR  FOREIGN 
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HOILES  buys  in  new  MEXICO 

1>  r  Uoilcs  ami  liis  son  Clarence 
nurchaswl  the  t  /m-is  (X.  M.) 

r  Hnicu'-Journal.  K.  C.  Hoiles 
;in<  publisher  and  Richard  Hindley 
inrss^manaKer.  Mr.  Hindley  was 
hi'n^iv  associated  with  Mr.  Hoiles 
lie  published  the  l.onun  and 

the  liuor^^s  (O.)  7V/crir«/./i 
Lrum  and  the  .Vnii/.i  .  Inn  vC'al  )  Dm/v 
kfoisUr.  havins  purchased  the  J .  h  rank 
Riifk  interest  totiay.  ^I.  C.  ^loorc, 
iK-wspaiHf  bruker  of  Mcverly  Hills,  con- 
ilacted  the  nesotiations. 

editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (C»»h  with  Order) 

1  Time  —  -SO  per  line 
j  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  -75  per  line 
4  Times  —  .60  per  line 
Count  six  words  to  the  line 
lOKMs  (  1.4»K  Till  KS.  NtM>\ 

Wliite  space  charged  at  same  rate  per  line 
^  as  earned  hy  frequency  of 

Minimum  space,  three  ImM. 
TLTtditor  &  Publisher  reserves  the  right  to 
edit  or  reject  any  copy.  _ 


Rndio  Stations 


1‘iiblishprn;  Can  aasist  you  flnanrlally, 
legally  and  technically  on  matters  per¬ 
taining  to  new  and  operating  radio  sta¬ 
tions.  Address  Box,  A-ia9,  Kditor  & 
Publisher. 


Syndicate  Features  For  Sale 

I'liragraplier,  whose  quips  have  appeared 
ill  iintlonal  humor  iiiagastiies  and  have 
lieeii  widely  quoted,  seeks  opportunity  to 
eomment  dully  on  news  events.  Specimens 
gladly  sent.  A-174,  Kdttor  &  Publisher. 

Syndicate  Features  Wanted 

Syndicate  Features  Wanted:  Have  you  a 
feature  now  appearing  In  more  than  one 
newspaper?  Send  clippings,  not  sketches. 
•  live  full  details,  terms.  Material  returned 
if  reiiuested.  .\-173,  Editor  &  I’ublisher. 

.Vrlists-Feature  Writers — We  can  use  out- 
.standlng  features  worth  syndicating. 
I'opyrlght  or  register  Ideas  before  sub¬ 
mitting.  KEATl'RE  SALES  SYNDICATE, 
•112  No.  Miehigun  .Ave.,  Chicago. 

Help  Wanted 


Public  Notice 


V^ire  4  oiiiimiiilty  Weekly  PiihllMhera— 

Ileaw'send  me  copy  of  your  current  Issue. 

«nfaii  old  editorial  worker  on  dalljes 
‘ni  Irn  starting  weekly  In  upper  middle- 
'.i  Section  big  city,  want  ideas.  In  re- 
tw?  for  your  kindness  wlU  wend  my  first 
(«  lisues  which  may  contain  a  hunch  or 
Thanks.  John  E.  F.tzgerald.  North 
St.  Paul,  Minn.  _  _ _ 

Business  Opportunity 


iUv.rtUlng  ami  hiislness  manager  with 
.'itfns  to*  invest  is  sought  by  editorial 
nun  as  partner  in  purchase  of  good  dall^ 
.imaers  confidential.  .\-li..  P-dltor  & 
iMhlisher.  _ _ _ _  _ 


Newspaper  Brokers 


I  Rare  Opportunity  for  Quick  Buyer  -In 
'  Jlttropolltan  district.  High  class,  pro«*- 
fble  a^ekly.  Very  desirable  field.  Initial 
i.ayment  16.000.  Balance  easy  terms.  J. 
B.  ShAlr,  Tlmea  Building,  New  T  ork. 

Eicluftive  afternoon  iie\v«pu|>er; 
also  weekly 

M.  C.  Moore,  Beverly  Hills,  Calif. 

Biylof,  SelltiiKs  Merging  of  newspapers. 
N'o  Ipase  or  trades.  No  listing  charge. 
i.en  Felghner,  Pythian  Building,  Nashville. 
Mich.,  or  J.  W.  Mapoles,  111  Old  River 
Road.  Wilkes-Barre,  Pa, _ 

Newspapers  Wanted 

;  Dsily  In  New  Kngland  or  Weekly  in  town 
I  rapablf  of  supporting  Baily.  Lincoln 
j  O’Brien,  Publisher.  Athol  fMass.)  Daily 
News.  _ _ _ 

Have  Buyers  With  Money  for  small  and 
j  larife  dailies.  Prefer  Ohio,  Indiana,  Iowa. 

Other  states  considered.  Absolutely  con- 
'  fldential  contacts.  Quick  action.  Wilhelm 
}  k  Holm.  1927  Lawrence  N.B.  Washington, 
j  n.  C. 

’  Will  purchase  small  city  daily  In  New 
J^^rsey  only.  What  have  you  to  offer?  A- 
171.  Editor  &  Publisher. 

With  To  l*urchase  half  or  controlling  In- 
tf‘rett  in  paper.  Middle  West.  City  of  ap¬ 
proximately  10,000,  where  owner  desires 
;  able  newspaper  man  to  conduct  business. 
W>ite  details  to  A-176.  Kditor  &  Fubllsher. 

Circulation  Promotion 


.\d%ertlHlng  Snietmen 

( tpcniiig  up  large  number  of  special  adver- 
tising  features  on  dally  newspapers  in  all 
parts  of  country  nvcesHltates  increasing 
•  Hir  working  sales  forces  In  many  cities, 
rnusual  opportunities  for  real  salesmen  to 
«'ash  in  on  returning  prosperity  who  join 
us  now  with  sincere  desire  to  apply  their 
ahlUty  and  put  forth  best  efforts.  I'ref- 
iTence  given  to  men  with  special  page, 
special  edition  or  newspaper  local  display 
selling  experience,  hut  will  train  few  men 
with  gcoil  sales  records  in  other  fields. 
Liberal  commission  basis,  permanent  em¬ 
ployment  on  good  propositions.  Every  co¬ 
operation  and  opportunity  for  advance¬ 
ment  In  largest  organization  of  Its  kind  in 
.\merica  given  good  men  as  their  ability 
and  capacity  for  work  will  command. 
Rest  of  references  required.  Address  im¬ 
mediately  Thomas  W.  Briggs  Company, 
Columbian  Mutual  Tower,  Memphis.  Ten¬ 
nessee. 

Advertising  man  for  ono  of  the  largest 
weekly  newspapers  in  the  U.  S.  located  in 
New  Jersey.  Balary  to  start  ISO.  But  good 
opportunity  awaits  right  man  not  afraid 
•  *f  hard  work.  Send  references  and  photo 
with  first  letter.  A-171.  Editor  & 
riibllsher. 

liuHinesM  Manager — Position  opens  on 
New  England  Dally  in  January,  circula¬ 
tion  ten  thousand.  Salary  $50.00.  .\-149. 

K  S:  P  Personnel  Service. 

Real  Opportunity  for  combination  Manager 
;ind  Salesman,  newspaper  service.  Right 
man  may  acquire  Interest.  .\-180.  Editor 
<<:  Publisher. 


Situations  Wanted 


.\n  advertising  salesman  with  long  proven 
record  for  his  ability  to  sell  tough  ac¬ 
counts.  iiesires  a  contact  with  a  publisher 
whose  linage  figures  are  being  threatened. 
.My  services  co-ordinate  only  with  a  man¬ 
agement  wluise  advertising  ideals  are  of 
the  iiighest  rank.  K  &  P  Personnel 

Service. 

itac'k  from  Orient  where  1  spent  seven 
years  as  rewrite  man,  copy-reader,  corre¬ 
spondent.  Have  traveled  around  world 
three  times,  know  international  conditions 
well,  rspcciaily  in  Par  East.  One  time 
English  instructor,  high -school  ])rincipal. 
I)«*sire  desk  job  with  reputable  newspaper. 
Best  references.  .\-181.  E  &  P  IVrsonnel 
Service. 

Itusiness-FIdltorial- Advertising 
I  would  like  to  talk  with  a  publisher  who 
needs  a  thoroughly  competent  man.  backed 
liy  18  years’  experience  in  all  departments 
—small  and  metropolitan  papers.  Can  sell 
st)ace.  direct  or  v.’rlte.  Old  enough  (38. 
married),  to  adapt  self  to  local  conditions, 
'n  interview  costs  you  nothing.  A-170, 
Editor  &  Publisher. 


SitnatioiM  Wanted 

HuHinnts  MiuuiKbr  of  medium-alzed  dally. 
Advertising  trained  executive,  knows  me- 
chunlcal,  editorial,  circulation  problems 
and  how  to  get  production  and  coordina¬ 
tion  from  each  department.  Successful 
16-year  record,  excellent  references.  Now 
employed,  start  $6,000.  .V-155.  E  &  P 

Personnel  Service. 

ItUHlness  Manager  with  thorough  know¬ 
ledge  of  AdvertlHing,  Circulation,  .Vccount- 
ing  and  Mechanical  Departments.  Fifteen 
years'  experience  In  city  of  over  100,000. 
<'un  take  entire  charge  of  business  side  of 
paper.  Always  successful  in  perfecting  a 
I'oinpetent  organisation  and  In  reducing 
costs  and  increasing  business.  A-I4R.  B 
&  I’  Personnel  Service. 

Canadian  Publishers 

Newspaperman — 15  years  with  Toronto 
weekly  and  daily  newspapers  as  account¬ 
ant,  newsprint  controller,  advertising  copy- 
I'lerk,  agency  ledgerkeeper.  Competent 
proilucing  prompt  accurate  financial  and 
operating  report.s. \  departmental  expense 
l.reakdowns,  costs  analysis,  etc.,  consistent 
e.'onomlcal  operating  efforts.  I’resent  po- 
>■11  Ion  13  years.  .\ge  37,  single.  Willing 
to  go  anywhere.  A-179,  Editor  .t  Pub¬ 
lisher. 

Cln-ulutlon,  10  years’  experience.  -Active 
worker  in  all  branches.  Distributing — 
l•rolnotion  and  all  general  newspaper  cir- 
I'ulatlon  activities.  Age  28  years.  Salary 
reasonable  to  needs.  Willing  to  prove 
value  as  deciding  factor.  A-161,  E  A-  P 
1‘crsonnel  Service. 

CIrculutlon  Manager,  age  39.  Held  two 
positions  on  well-known  New  York  State 
and  Pennsylvania  dailies  during  past  13 
years;  7  years  as  city  circulator  on  one. 
and  6  years  as  Circulation  Manager  in  Pa. 
■Merger  causes  changes  now.  I.ocation, 
immaterial.  Now  in  East.  Moderate  sal¬ 
ary.  A-169.  E  &  P  Personnel  Service. 

Clrrulution  .Manager — Now  employed,  lias 
12  years  of  office,  field  and  managerl.al  ex¬ 
perience,  on  dallies  ranging  from  12.000  to 
100.000  circulation  both  morning  and  eve¬ 
ning.  Proven  ability  to  produce  satis¬ 
factory  results.  Best  of  references.  .\gc; 
32.  Medium-sized  daily  preferred.  .V-lnl, 
E  &  P  Personnel  Service. 

Clroulation  Atanager  or  Assistant,  age  30. 
now  employed.  Eight  years’  experience  in 
liotli  office  and  field,  three  years  country 
circulator  on  Metropolitan  newspaper. 
Thoroughly  experienced  in  boy  promotion, 
home  delivery,  city,  suburban,  country. 
Excellent  record  and  references.  Prefer 
Mid-western  or  Southern  dally.  .\-152.  E 
P  I'ersonnel  Service. 

Circulation  .Manager  seeks  connection  with 
•laily  newspaper  In  Midwest  or  East.  Have 
had  28  years  newspaper  experience  and  am 
capable  of  getting  results  economically. 
•Vm  employed  at  present  but  can  make 
change  at  once.  Reference  furnished. 
.\-138.  E  &  P  Personnel  Service. 

Circulation  Manager  —  Twenty-two  years 
experience  all  branches,  metropolitan  and 
small  city  fields.  Many  years  managing 
retail  sales,  city  and  suburban.  Prefer 
city  of  one  hundred  thousand.  Will  accept 
any  location.  Thoroughly  equipped  to 
manage  circulation  department  or  will 
occupy  staff  position,  city  or  country. 
.\-l50.  E  &  P  Personnel  Service. 

IK)  you  have  an  opportunity  for  a  young 
man  willing  to  do  his  best  for  your  enter¬ 
prise  and  ready  to  work  from  the  bottom 
up?  Recent  graduate  in  agricultural 
inurnaliam.  ITniversity  of  Wisconsin. 
More  Interested  In  opportunity  than  pay. 
Sheldon  T.  Gardner.  625  S.  Main  St. 
Viroqua,  'Wisconsin. 


Situations  Wanted 

General  Manager,  Advertising  Manager. . . 

I  want  a  bigger  Job.  with  new  fields  to 
conquer... in  present  location  six  years.  6 
years  as  advertising  manager. .  .prefer 
town  of  25,000  to  50,000  in  Middle  West. 
.\-159,  E  &  P  Personnel  Service. 

Parisian  resident,  stylist,  12  years  experi¬ 
ence  as  writer  and  artist — newspapers, 
magazines,  syndicates.  Entree  to  all  show¬ 
ings.  Available  to  American  publisher  or 
syndicate,  Beauregard.  14  rue  Stanislas. 
Paris  6.  France. 

i'lihllelty  Director  at  large  university  de¬ 
sires  newspaper  or  publicity  position,  loca¬ 
tion  no  objection.  Experience — 3  years 
reporter-feature  writer  with  metropolitan 
•iaily;  4  years  college  publicity;  2  years  ad 
•  opy  writer  and  hotel  promotion  agent. 
30,  with  no  family  ties.  A-175,  E  &  P 
Personnel  Service. 

Reporter,  desk  man.  now  foreign  corre- 
•spondent  group  first-class  newspapers;  age 
27;  married:  ono  child,  wants  position 
small  or  middle-sized  daily  with  modest 
salary  and  opportunity  learn  other  phases 
newspaper  publishing.  A'er.satile.  Report 
within  two  weeks.  Change  desired  be¬ 
cause  growing  lespoiiHlhiUties.  .\-162,  E 
I*  Personnel  Service. 

Ke|>orter,  feature  writer  with  free  lance 
and  complete  weekly  editing  experience 
Ileslres  any  city  room  position  with  oppor- 
I unity;  college  graduate  with  Journalism 
and  economics  majors;  salary  secondary: 
go  anywhere;  single.  24 — J.  H.  Klasen, 
1  240  Park  St.,  Syracuse,  New  York. 


,  Ni'»»papcrdnnrBl.cadinKClrculationBuilders 
I  Morrison  Plan 

The  Plan  That  I’ays  and  Proves  It” 
Write  the  John  F.  Morrison  Company. 
1th  fir.,  .ghops  Bldg.,  Des  Moines.  Iowa. 


Isr  gmal  neHspupers,  this  27-ycar-old  In- 
tfitution  continues  to  add  sound,  substan- 
fijl  Circulation  on  a  self-financing  plan, 
THE  CHARLES  PAltTI.OWE  CO..  Occi- 
Oental  Bldg.,  Indianapolis. 

j^detl  ('umpalgns  Succeed  —  Hudson  De 
i  riest  Associates  World's  Record  Cir- 
'■'ilstion  Builders.  216  Fifth  Ave.,  N.  A'.  C. 


Foreign  Publications 

<hit-nf-Town  Newspapers  Books 

t*t»ign  Magazines  Perlo<liculs 

^CHI  I.TZ  NEWS  AGENCY 
nth  St..  N.  Y.  C.,  MEdallon  3-9061 

^ultigraphing  and  Mimeographing 

Quick  .Service  -Quality  Work 

Cenltiry  lA'Iter  Co. 

i6th  St.  BRyant  9-2277 


>!«  W 


Photo-Lithographing 


^•’•’iled.  Illustrate  Advertising 
reproduce  letters,  bulletins,  etc. 
prices.  Sl.r.O  per  100:  20c  additional 
Pas!«antino.  250  W.  49th  1.0-5-7044. 


Your  Outstanding  Aids 

in  securing 

A  NEWSPAPER  JOB! 

1 .  Writ*  •  40-word  "Situation  Wantad"  ad  to  appaar 
thraa  iimat  in  EDITOR  A  PUBLISHER.  Uta  your 
nania  or  a  box  nunibar.  II  blind,  antwan  will  ba  for- 
wardad  unopenad  io  you  ai  raccivad.  Sand  :S5.00 
check  or  M,  O.  with  Iho  ad. 

!.  You  will  alto  laceive  a  three-nionlh  tubtcriplion,  or 
cxiantion,  Io  EDITOR  A  PUBLISHER, 

3.  You  will  bo  tani  a  rafiitration  blank  lor  our  Par- 
sonnel  agency  larvica  lor  tlx  monttit.  When  and  il 

a  potilion  it  tacurad  through  our  tarvicat  (apart  Itom 
your  adt)  a  lair  percentage  charge*  will  ba  made. 

4.  After  you  have  returned  the  blank  with  a  tnMil 
photo  ol  yourtall,  wa  prep,  'a  1 00  pertonal  bulla- 

tini  with  your  picture  reproduced.  Theta  (keyed  by 
nunbart,  not  naniet)  we  tend  Io  proper  cxacutivat  ol 
nawtpapart  and  or  other  cniarpritat  aniploying  men 
ol  your  abililiat.  Caution  it  utod  in  dittributing  lhata. 
ConRdancat  are  never  violated. 

5.  You  can  aniitt  our  nationally  syttamadzad  aid  no 
sooner  than  TODAYI 

*Sarvica  charge  lor  potitlont  up  to  SSO  it  one 
waak't  talary  in  lour  inttallmantt. 

E  &  P  PERSONNEL  SERVICE 

L.  PAKKEK  IJKELY,  .Mgr. 

1700  Timet  Bldg.,  Timet  Square,  N.  Y.  C. 


hk'ononiiHt.  40,  college  graduate,  experi¬ 
enced  in  market  research,  sales  analysis, 
consumer  surveys.  merchandising,  and 
agricultural  territory  economics,  price 
movements  and  psychology,  seeks  connec¬ 
tion  where  hts  Intensive  technical  know¬ 
ledge  can  be  applied.  Prefer  farm  com¬ 
munity  paper  or  chain  nr  magazine.  Ex¬ 
cellent  health.  Reasonable  salary.  .•\-160, 
E  &  P  Personnel  Service. 

VTrlitor,  eight  years  with  leading  IT.  S.  news 
agencies  in  England.  Holland,  Germany. 
Knowledge  nine  languages.  Fourteen 
years'  extensive  traveling  over  four  con¬ 
tinents,  Highly  qualified  news  editor,  re¬ 
search  worker,  translator,  reporter.  Inter¬ 
viewer.  cable  editor.  Skilled  wireleas 
operator,  salary  open.  .\-153,  E  &  P 
Personnel  Service. 

Kditor  nr  Managing  Kditor.  A  very  cap¬ 
able  editor  who  has  had  many  years  ex¬ 
perience  on  large  and  small  dailies,  wants 
an  opportunity  where  real  ability  and  hard 
work  will  result  In  a  permanent  position. 
Has  superb  ability  as  an  editor,  managing 
editor  and  as  a  business  and  mechanical 
executive.  Salary  demands  small  where 
permanency  Is  assured.  A-140.  E  A-  P 
Personnel  Service. 

Kditoriul — Age  35;  15  years  as  deskman, 
rewrite,  features,  and  reporter  on  New 
England  dailies,  including  Boston  and 
smaller  papers.  Temperate  and  steady. 
Give  full  time  to  Job;  not  fussy  about 
long  hours.  Know  rural  viewpoint.  Want 
anyone  of  above  positions,  or  editor  of 
good  weekly.  $25  provided  opportunity 
looks  bright.  Can  also  handle  proofroom 
and  makeup.  A-167.  E  &  P  Personnel. 
Service. 

Feature,  Promotion,  Syndicate  Editor — 

Four  years  Scrlpps-Howard,  three  years 
Hearst:  now  In  weekly  field,  wants  news¬ 
paper  syndicate  editing  Job.  Available 
.lanunry.  A-166  E  A  P  Personnel  Ser¬ 
vice. 


ICe|H)rter,  23.  single,  want.*)  opportunity  to 
prove  ability  on  general  news,  rewrite 
ami  features.  College  graduate.  Three 
years’  experience  on  all  news  beats,  re¬ 
write.  copy  editing  and  dramatic  criti¬ 
cism.  AVilling  to  iearn.  Go  anywhere  for 
I'ight  Job.  A-147.  E  &  P  Personnel  Ser¬ 
vice. 

Iteiiorter,  3.5,  married,  with  fourteen  years 
newspaper  experience.  Eight  years  on 
Clilcago  dally,  six  on  desk  of  daily  in 
Cliicago  suburb  or  30.000.  Seek  immediate 
connection  with  dally  or  will  consider 
trade  Journal  position.  A-177,  E  &  I*  Per¬ 
sonnel  Service. 

IVnmun  Proofreader  seeking  change.  Over 
10  years'  experience  news  and  ad  reading. 
.V  thorniighly  competent  loyal  employe 
wisliing  to  get  nearer  homo  state  of  Ohio. 
M.'mher  Typographical  Tnlon.  Can  fur¬ 
nish  excellent  references.  Been  on  pres¬ 
ent  job  .seven  years.  .\-156,  E  &  F  Per¬ 
sonnel  Service. 

Woman  assistant.  24,  single.  Fnlversity 
graduate  in  Journalism.  Have  experience 
as  reporter,  society  editor,  feature  writer. 
Office  experience.  Wants  position  with 
weekly  or  small  daily.  Prefer  Illinois  or 
Indiana.  Will  do  any  kind  newspaper 
work.  .\-17S,  E  &  p  Personnel  Service. 

Mechanical  Equipment  for  Sale 


Fniisiial  bargain  awaits  the  printer  inter¬ 
ested  in  the  following  monotype  equip¬ 
ment.  all  In  first-class  condition:  three 
•■ompositlon  casters,  serials  8914,  8922  and 
S923,  each  equipped  with  AC  pot  and  mo¬ 
tor.  two  each  of  8,  10  and  12-polnt  molds, 
and  ono  14-polnt  mold:  four  65-em  style 
D  keyboards,  with  full  complement  of 
keyhnrs.  keyhanks  and  stopracks.  Will 
sell  as  lot  or  separately,  hut  in  latter 
ease  only  if  a  caster  and  a  keyboard  are 
taken  in  combination.  Supt.,  Shopping 
News.  .5309  Hamilton  Ave..  Cleveland,  O. 

For  sale  complete  .Vddressograph  niiiillng 
outfit  consisting  of  F-2  addressing  ma¬ 
chine  with  attachments,  electric  Grapho- 
type  for  cutting  stencils,  upper  and  lower 
case  type,  133-drawer  steel  cabinet  com¬ 
plete  with  trays  and  15,000  stencil  frames. 
I'ost  new  approximately  two  thousand  dol¬ 
lars.  Can  he  bought  for  $350.  Equipment 
in  perfect  condition,  ready  for  use.  Phone 
Walter  Kelly,  .ILgonquin  4-5252  or  ad- 
•iress  W.  D.  K..  P.  O.  Box  3,  Station  D, 
New  York. 

'24-|>age  Duplex,  General  Electric  drive, 
complete  stereotyping  equipment,  scorcher, 
l>orer  with  automatic  clamp,  router.  C3a- 
zette.  Berkeley,  California. 


Linotypes — 1,  5,  8,  11,  13.  19,  25.  Inter- 
tvpes  1?  and  C.  .\11  guaranteed.  Terms. 
HOFMANN  MACHINERY  *  ENGRAVING 
CO..  413  T.afayette  St.,  New  York  City. 

Ilelmllt  I.inotypes,  Intertypes.  Monotypes, 
all  models.  I.arge  stock  matrices,  moulds, 
etc.  Payne  &  Walsh  Corp.,  180  Lafayette 
St,.  New  York  City. 

Mechanical  Equipment  Wantetl 

Wanted  Six  Makeup  Tables  I'Turtleal. 
Must  be  bargain.  Also  Mat  Roller.  Ad¬ 
dress  F.  O.  Box  362,  Indianapolis,  Ind. 

Photo-Engraving  Equipment  for  Sale 


EngravinK  Department  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 
116  John  Street,  New  York  City. 

Photo-engraving  eqaipment  for  sale,  com- 
4)lete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  St.,  N.  Y, _ 

Newspaper  Supplies 

•Htereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 
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SHQ»1Mm>THIREr 


In  the  absence  of  Mr.  Pnv  in  the  Orient,  we  are  pleased  to  present  as  this 
week’s  guest  conductor  of  “Shop  Talk  at  Thirty’’: 


AS  a  working  newspaperman,  I  have 
liaH  inv  share  of  “scooos”.  bic  and 


liad  my  share  of  “scoops”,  big  and 
little.  That  I  was  first  to  tell  the  stor>' 
of  Lawrence  of  Arabia,  in  the  old 
Mew  York  Herald  and  in  its  Paris  edi¬ 
tion,  and  in  its  syndicate,  particularly 
interests  me  at  this  time  of  revival  of 
interest  in  his  matchless  exploits. 

Our  first  meeting  was  on  this  wise. 
The  British  Government  gave  a  dinner 
to  the  correspondents  who  were  ac¬ 
companying  President  Wilson  to  Paris; 
and  I  happened  to  be  in  London  at  the 
time.  The  morning  of  the  dinner. 
Colonel  John  Buchan,  then  head  of 
British  propaganda,  now  Lord  High 
Commissioner  to  Canada,  had  told  me 
that,  as  an  old  hand  in  the  Near  East. 

I  should  meet  a  young  chap  named 
Lawrence,  just  in  from  Arabia,  who 
had  done  wonderful  things  of  which 
the  world  as  yet  knew  nothing.  At  his 
suggestion,  I  called  at  Lawrence’s  hotel, 
but  he  was  absent;  so  I  left  a  note. 

That  night,  at  the  dinner,  I  was  as¬ 
signed  to  Lord  Riddell’s  table,  and  as 
we  assembled,  a  short,  brick-faced 
voung  man  in  uniform,  called  across 
the  table  to  me,  ‘T  got  your  letter.” 

Uncomprehending,  I  made  some  v.i- 
cuous  reply. 

“Mv  name  is  Lawrence.” 

Still  I  did  not  understand  him.  So 
he  held  up  his  place-card,  “Lt.  Col.  T. 
E.  Lawrence” ;  and  the  light  dawned. 
The  man  who  was  to  sit  next  to 
Lawrence  had  not  yet  arrived,  so  I 
quickly  exchanged  placards. 

“I  thought  your  letter  most  amusing,” 
said  Lawrence. 

I  stiffened  a  bit,  for  there  was  nothing 
funny  about  my  perfectly  correct  re¬ 
quest  for  a  meeting. 

"I  know  you,  and  all  about  your  do¬ 
ings  in  the  Near  East.”  he  went  on. 
'Tn  1910  you  were  in  Damascus,  and 
you  sent  a  carload  of  Turkestan  pil¬ 
grims  on  to  Mecca,  and  wrecked  the 
whole  system  of  Turkish  railway  graft 
for  that  pilgrim  season.  You  wrote  an 
article  about  it  for  Harper’s  Magazine. 
Then  you  went  on  to  Bagdad,  and  I 
never  could  learn  whether  you  went  out 
l>y  way  of  Persia  or  India.” 

“So  you’re  in  the  Intelligence  Ser¬ 
vice?”  I  remarked. 

“Heaven  forbid !”  exclaimed  Law¬ 
rence,  with  a  gesture  of  disdain. 

We  collogued  throughout  the  dinner 
upon  persons  and  themes  of  common  in¬ 
terest  in  the  Near  East:  and  the  next 
day  he  came  to  my  hotel  for  luncheon. 
We  adjourned  to  my  sitting  room, 
where  he  snent  the  whole  afternoon  re¬ 
citing  his  life  story — concerning  which, 
hy  the  way,  the  books  leave  great  gaps. 

There  was  a  sugar  famine  in  England 
at  the  time;  and  I  had  taken  over  with 
me  several  boxes  of  Philadelphia  candv, 
one  of  which  I  had  nlaced  beside 
I>awrence.  He  nibbled  at  it  as  he  talked, 
and  occasionally,  realizing  the  inroads 
he  w'as  making,  he  would  pause  in  em¬ 
barrassment  and  apologize.  The  match¬ 
less  eoic  that  I  was  hearing,  hot  from 
the  lips  of  its  hero,  was  worth  hun¬ 
dreds  of  boxes  of  candy.  Lawrence 
talked  until  dark :  I  did  not  dare  in¬ 
terrupt  to  turn  on  the  lights.  Suddenly 
he  realized  that  he  had  eaten  the  entire 
box  of  candy,  and  departed  in  the  con¬ 
fusion  of  a  schoolboy. 

That  w'as  the  beginning  of  dailv 
meetings  and  of  many  talks,  in  London 
and  Paris.  I  proposed  that  he  let  me 
write  the  whole  story,  to  book  length, 
to  have  the  serial  rights  and  he  to 
have  the  book  royalties.  We  discussed 
the  matter  over  several  days ;  but  he 


T.  ELUS 

was  too  sincerely  modest  to  agree.  He 
told  me  that  he  had  once  written  a  book 
of  poems,  of  which  only  a  hundred 
copies  had  been  printed,  and  that  he 
knew  where  every  copy  was.  I’ve  never 
seen  mention  of  that  volume  anywhere. 

So  persuaded  was  I  of  the  greatness 
of  the  Lawrence  story  that  I  tried  to 
convince  a  famous  .•\mericau  publisher, 
who  was  in  the  hotel,  tliat  he  should  go 
after  Lawrence,  with  more  persuasive 
powers  than  I  possessed ;  hut  he  was 
not  interested ;  he  did  not  think  it  worth 
while ! 


ON'  the  other  hand,  Mr.  Kipling, 
with  an  artist’s  eye,  saw  the  liter- 


with  an  artist’s  eye,  saw  the  liter¬ 
ary  value  of  the  Lawrence  exploits.  I 
said  to  him  one  day,  after  Lawrence 
had  lunched  with  him.  “In  spite  of  a 
certain  tale  called.  ‘The  Finest  Story 
In  The  World’,  I  think  that  Lawrence 
is  really  the  greatest  story  of  our  day.” 

“Oh.  that  thing  of  mine,”  he  replied, 
‘‘was  only  the  last  rinsings  of  an  effete 
imagination.  But  man,  in  Lawrence 
you  have  your  arms  up  to  the  elbows  in 
pure  minted  gold.” 


My  Herald  work  kept  me  from  do- 

inp  anvthinir  more  nretentinns  than 


ing  anything  more  pretentious  than 
a  long  story  for  the  paper;  though  my 
intimacy  with  Lawrence  continued 
throughout  our  London  and  Paris  so- 
jt)urn.  He  was  reporter-shy,  but  ac¬ 
cepted  me  on  another  basis  of  common 
interests.  He  introduced  me  to  the 
British  big-wigs;  gave  me  letters  of  in¬ 
troduction  to  General  Allenby,  General 
Storrs,  and  half  a  dozen  other  top 
British  officials  in  the  Near  East,  where 
my  real  assignment  lay.  He  also  in¬ 
terpreted  for  me  several  times  as  I  in- 
terview’ed  King  Feisal;  and  he  gave  me 
news  tips  at  the  Paris  Conference. 

One  of  my  treasured  souvenirs  is  an 
enlarged  posed  photograph  of  I^wrence, 
Feisal  and  myself.  Later,  in  Damascus, 
during  his  troubles  with  the  French, 
Feisel  said  to  me.  with  dramatic  in¬ 
tensity.  “Would  God  that  Lawrence 
were  here  now.” 

My  last  letter  from  Lawrence,  w'rit- 
ten  as  Aircraftsman  Shaw,  expressed  the 
opinion  that  “no  one  is  now  more  un¬ 
interested  in  the  Near  East”  than  him¬ 
self. 


THEIR  WORKING  CLOTHES 


Next  morning’s  North  .\me 


a  smashing  beat!  None  of  theofcl 


Iiaiiers  had  a  line  about  the  findi^ 
the  bodies.  And  one  cub  reporter  * 
the  proudest  wielder  of  a  pencil  in’s 
the  world.  Ah,  the  sweetneu  nTi" 
triumphs  of  youth !  ® 


I 


ONE  other  recollection  must  be  inM 
because  it  has  a  _ ^ 


V-'  because  it  has  a  bearing  uponTi 
country’s  present  mood.  Durin*  ft! 
Washington  Naval  Conference  I  ^ 
of  the  group  of  Chicago  Daily 
assigned  to  cover  it.  my  s^riSv 
))eing  the  Near  Eastern  angle.  ^ 
anything  affecting  the  conference  n, 
game  for 

1  liad  been  interested  in  reporU  o( 
resolutions  and  petitions  sent  in 
*'*  government  by  religious,  diir 
liodies.  So  I  prowled  aroaid 
^  the  State  Department  search  of  the 

\  originals.  Passed  from  one  acquaint. 

another,  I  at  length  found  dg 
^'I^rk  who  was  in  charge  of  tht 
actual  documents.  ,\nd  he  let  me  act 
^^^^BBHBL^  them— although  he  was  afterward  r^ 

I  primaiuled  for 

;  .Maddin’s  “Open  Sesame  I”  liad  scam-  '■ 
f^^^BBBBHBv  *•'  anything  more  wonder^  i 

^ - — -  "  •  I  I  had  a  staggering  revelation  of  the  in- 

Attired  in  formal  evening  dress,  in-  the  Amerion 


eluding  “tails”  and  a  “top  hat”  for  l’!’h!ic.  "’^t’c  literal  heaps  and 

the  men,  Lee  Carson,  Chicago  Daily  documents,  containing  posMbh 

Times  society  editor  (left)  and  Francis  ^  million  signatures :  certainly  rtpre- 
Byme,  Times  staff  cameraman,  cov-  ^^'^ting  millions  of  speinsors.  Most  were 
ered  the  opening  of  the  swank  May-  ordinary  petition  form, 
fair  Cluh  at  the  Blackstone  Hotel,  Chi-  .  surprising  number,  however,  were 
cago,  recently.  Admission  to  the  new  •offg'nous  devices  for  assuring  attention.  1 
club  required  formal  dress,  so  Miss  ^Isnv  were  on  elaborately  illuminkd 
Carson  and  Mr.  Byrne  compiled  in  or-  parchnient.  I  recall  a  huge  one  done 
der  to  get  story  and  pictures  of  so-  'P  vivid  purple.  Some  had  huge  scih, 
ciety  celebrities  attending.  h'he  medieval  documents.  Others  were 


ciety  celebrities  attending.  h'he  medieval  documents.  Othws  were  i 

- ;  ^  - -  in  liooks  and  boxes.  No  pains  or  a-  j 

norant  cub! — on  the  o!d  Philadelphia  pgnse  had  been  spared  to  make  the  I 
.Morth  American;  not  the  later  North  <lemonstration  effective. 

■American  made  famous  by  Van  Valken-  This  was  the  mind  of  .America,  an  ^ 


berg  and  his  brilliant  staff,  of  which  I  overwhelming  demonstration  of  p^ 


was  proud  to  be  a  member ;  but  the  interest  and  purpose.  But  the  deleaHes 
old  North  .American  of  40  odd  years  lo  the  conference  never  saw  it;  offidal- 
ago,  with  its  boiler  plate  insides,  and  <!om  had  dumped  it  all  into  an  obsoR 
its  reportorial  staff  of  less  than  half  a  room,  in  the  care  of  a  subordinate  clot 
dozen,  and  its  news  desk  of  two  men.  -After  I  had  broken  the  story,  no  other 
I  was  still  in  my  teens — 18,  to  be  ex-  correspondent  was  permitted  to  IciA 
act — and  terriWy  unsure  of  myself.  upon  this  mass  of  evidence  in  whidi  the 
One  lesson  I  had  learned,  and  that  public  had  every  right. 

was  to  go  it  alone.  In  those  days  there  - 

was  a  general  swapping  of  news  by  GEN.  JOHNSON  BELLOWED 
men  on  the  same  assignment,  and  a  _  />  i  v  Ti  a  u— 

great  deal  of  loafing.  I  was  too  young 

for  the  crowd,  and  had  to  learn  to  rely  Refuiod  to  Change  HU  VU«« 

on  my  own  efforts — and  ever  since  I  (By  rW«ragA  rc  F.dito*  &  Puiuswn) 

have  been  somewhat  of  a  cat  that  walks  Indianapolis,  Ind.,  Nov.  19— Cd. 
alone.  Frank  Knox,  publisher  of  the  Ckkm 

When  the  tragic  Central  Theatre  fire  Daily  .Vewj  and  an  outstanding  c«4- 
broke,  the  North  .American  had  only  date  for  the  Republican  iiominatioo  far 
two  of  us  to  cover  it,  while  the  Press  the  Presidency,  told  Indiana  newspigcr- 
had  nearly  a  dozen  men  on  the  job.  men  what  he  termed  a  hitherto  secret 
.After  writing  the  comprehensive  story  story  of  his  negotiations  with  Ga 
of  the  fire,  I  went  down,  after  midnight,  Hugh  Johnson  during  formation  of  tat 
to  the  ruins  to  watch  for  developments.  ne\«paper  code. 

The  firemen  were  seaching  for  bodies.  called  me  and  sail 

All  the  press  men  were  to  one  side  in  b*  would  flv  to  Chicago  to  have  aca- 
a  cluster  of  good  fellow’ship;  I  wandered  me.  Mid  Col.  Kn*. 

about  alone.  Of  course.  I  had  in  mind  .  „ben  I  w’alked  into  his  hotel 
a  list  of  the  missing  actors.  be  lowed  at  me  ike  a  top  sergt^  ^ 

I  noticed  several  workmen  and  fire-  me  roughlv  w’hat  I  tbou;^  ^ 

men  gathered  together  about  some  ob-  tbe  !^A.  We  wen^ 

ject.  In  an  instant  I  was  with  them.  because  I  bad 

There  were  the  bodies  of  a  man  and  ^ 

woman,  crushed  at  the  exit  from  be-  "‘^^Ibis  language.  I  told  h™ 
neath  the  stage  to  the  orchestra.  Their  there  that  there  would 
bodies  were  baked,  not  burned.  I  'be  specific  freed- 

1  n  a  j  j  of  the  pfcss  claiisc  was  inserted, 

knew  the  man  had  escaped  and  gone  ^ol.  Knox  addressed  a  mass  meet- 
ba^  to  help  the  woman.  here  last  night.  More  than  150  Hooifar 

There  were  still  a  few  minutes  left 

before  press  time.  So  I  ran  the  two _ 

blocks  to  the  ramshackle  old  North  »  non  Mil  F  intfrvifW  HELD 
American  Building,  at  Seventh  and  r^Xiing  L  ReleH^^ 

(liestnut  Streets,  hoping  the  while  that  ^wav.  the  Chaf'anoona  .Ven-rW 

the  other  reporters  hacl  continued  to  obtained  a  front-page  featare 

be  too  engross^  in  their  conversation  v.iiich  aroused  comment.  Throogh  tlx 
to  see  what  I  had  seen.  Up  the  three  of  \V4IR.  Cliattanooga.  a  poiverW 
steep  flights  of  stairs  I  pounded  breath-  short-wave  station  connection  was  e$- 
lessly,  arriving  so  exhausted  that  I  could  mbiished  with  4CSL  in  the  BeUfa* 
scarcely  see  the  desk.  The  room  was  Congo  operated  by  the  Rev.  Mr.  C»i- 
in  a  mist.  A  few  words  to  E.  T.  O.  roll  Stegall.  Chattanooga  missioiwy 
Fisher,  city  editor,  and  I  was  told  to  The  interview  was  carried  on  by  * 
write  my  fastest.  Copy  was  taken  from  telegrapher  who  transcribed  the  rej^ 
my  racing  fingers  a  few  lines  at  a  time,  of  Mr.  Stegall  to  questions  of  J<w 
I  told  the  story  from  the  hero  angle.  Chadwick,  News  reporter.  Became  o* 
My  writing  was  automatic :  boyhood  the  lack  of  an  audio  step  in  his  set  Mr 
years  of  discipline  in  a  newspaper  office  Stegall  was  unable  to  use  voice  t—u- 
had  to  bear  fruit  that  night.  mission  and  had  to  resort  to  codft 


room,  in  the  care  of  a  subordinate  clok. 
-After  I  had  broken  the  story,  no  other 
correspondent  was  permitted  to  loik 
upon  this  mass  of  evidence  in  whki  the 


GEN.  JOHNSON  BELLOWED 


But  Col.  Knox,  Alto  an  Army  Mm, 
Refuted  to  Change  Hit  Viaut 
(By  telegraph  to  Editoi  &  PuiLitan) 

Indianapolis,  Ind.,  Nov.  19— Cd. 
Frank  Knox,  publisher  of  the  CWc— » 
Daily  .Vcwj  and  an  outstanding  canii- 


’  k  'HIS  little  story  is  not  a  recitation 
■■■  of  all  of  a  newspaperman’s  “scoops” 
— such  as  being  the  only  reporter  ever 
to  interview  the  Grand  Llama  of  Tibet ; 
the^  last  Sultan  of  Turkey  and  the 
Caliph  of  Islam;  and  interviews  with  the 
Greek  and  Armenian  Patriarchs  and  a 
reception  by  the  Pope.  I  covered  both 
sides  of  the  Chinese  Restoration  revolu¬ 
tion  in  Pekin;  did  the  prize  story,  also 
a  “beat”,  on  the  evacuation  of  Smyrna; 
was  the  only  American  present  at  the 
Egyptian  revolution;  interviewed  Mus- 
tapha  Kemal  Pasha ;  scooped  the  world 
hy  a  series  of  Saturday  Evening  Post 
articles  on  the  Russian  Revolution;  in¬ 
troduced  Queen  Marie  to  .America  by 
my  war-time  news  and  magazine  articles 
from_  Roumania :  discovered  in  mid- 
Sinai  the  true  site  of  Kadesh-Barnea. 
where  Moses  brought  from  the  rock 
water  that  is  still  gushing:  made  the 
only  complete  journey  ever  recorded 
over  the  entire  far-flung  geographical 
background  of  the  Bible:  and  so  forth. 


men  what  he  termed  a  hitherto  secret 
story  of  his  negotiations  with  Gai 
Hugh  Johnson  during  formation  of  iht 
newspaper  code. 

"General  Johnson  called  me  and  siii 
he  would  flv  to  Chicago  to  have  a  ca- 
ference  with  me.”  said  Col.  Kno*. 


SPACE  permits  mention  of  only  two 
other  sc<x)ps  that  stand  out  vividly 


other  sc<x)ps  that  stand  out  vividly 
in  memory.  One  was  when  I  was  a 
cub  reporter — and  what  a  callow,  ig- 


f  good  fellowship;  I  wandered 

e.  Of  course.  I  had  in  mind  ,^W*ien  I  w'alked  into  his  hotel  ro«  h 
le  missing  actors.  be  lowed  at  me  ike  a  top  serg<^ 

i  several  workmen  and  fire-  *3 

red  together  about  some  ob- 

.n  :ncf=.n»  T  will,  Tound.  and  because  I  had  be«B 


of  the  press  clause  was  inserted” 

Col.  Knox  addressed  a  mass  meeml 
here  last  night.  More  than  150  Hooifaf 
editors  heard  him  at  the  noon  lundre— 


fl.OOO-MILE  INTERVIEW  HELD 

Contacting  the  Belgian  Congo.  S-W 
miles  away,  the  Chaf'nnooaa  Mews  W 
week  obtained  a  front-page  feataj* 


short-wave  station  connection  was  » 
tablished  with  4CSL  in  the 
Congo  operated  by  the  Rev.  Mr.  C»i- 
roll  Stegall.  Chattanooga  missioiW 
The  interview  was  carried  on 
telegrapher  who  transcribed  the  rejw 
of  Mr.  Stegall  to  questions  of  Jo* 
Chadwick,  News  reporter.  Becam*  ®* 


